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Reaches  five-year  advertising  goal  in  two  years 
through  Chicago  Tribune  consumer-franchise  plan 


IN  1948,  S  &  W  Fine  Foods, 
Inc.,  set  out  to  build  distribu¬ 
tion  and  sales  in  the  highly  com¬ 
petitive  Chicago  market  for  a 
high  quality  line  of  more  than 
400  food  products. 

S  &  W  adopted  a  five-year  Chi¬ 
cago  Tribune  consumer-fran¬ 
chise  program  which  made  use 
of  the  Tribune’s  zoned  circula¬ 
tion  arrangement.  By  adver¬ 
tising  in  only  one  of  the  Tribune’s 
five  metropolitan  neighborhood 
sections  during  the  first  year, 
the  company  on  a  limited  budg¬ 


et  was  able  to  do  a  powerful 
job  with  R.O.P.  full  pages  in  full 
color. 

At  the  end  of  the  first  year, 
S  &  W  distribution  was  doubled. 
According  to  plan,  the  company 
used  two  neighborhood  sections 
the  second  year.  At  the  end  of 
two  years,  S  &  W  was  able  to 
expand  its  color  campaign  to  in¬ 
clude  the  Tribune’s  full  metro¬ 
politan  circulation — three  years 
ahead  of  schedule! 

Now  in  its  fourth  year,  the 
S  &  W  Chicago  newspaper  cam¬ 


paign  still  is  placed  exclusively 
in  the  Chicago  Tribune. 

Here  is  an  example  of  how  a 
Chicago  Tribune  consumer-fran¬ 
chise  program  is  fitted  to  an  ad¬ 
vertiser’s  needs  in  order  to  util¬ 
ize  advertising  funds  with  great¬ 
est  efficiency.  A  Tribune  plan 
can  be  designed  to  help  you 
achieve  your  sales  goals  here. 
Ask  your  Chicago  Tribune  adver¬ 
tising  representative  for  details. 
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of  the  224,485 
families  in  this  \ 
Mi  A.B.C.  City  Zone 


Your  firtt  M  wtHtoi  ymthat  ifttUo'S 
City  aM  RetM  Tradiag  ZoM  fcowii 
rlM  bavt  boM  rtvisML  Tbit  chaagt 
roflfcts  thf  tmnondoHt,  steady  frourtb 
of  popolatloii  bi  tha  Saattia  araa. 

Tbasa  naw  populatioa  fipiras  tboani 
on  this  pago  aro  approvad  by  tha  Audit 
Buraau  of  Circulations  and  wHI  appaar  on 
ABC  statamonts  of  Saptambar  30, 1952. 

Tba  Saattia  Timas  raachas  8  out  of 
10  homos  in  this  grant  markat 


siATnrs  A.  I.  c 
CITY  ZOM 
POfUlATION 


675.699 


Seattle’s  New  Retail  Trading  Zone  includes 
the  areas  of  King,  Kitsap  and  Snohomish 
counties  not  in  the  city  zone  and  all  of 
Skagit,  Island  and  Jefferson  counties. 


tTti  TIMES 


REPtttfffTCD  BY  O'MARA  A  ORMSBIf 
Jjlow  Yorfc^^OafYoil  •Cliicaso  •Lot  Angolot  *$011  froncitco 


GRAND  RAPIDS  PRESS  •  FLINT  JOURNAL  •  KALAMAZOO  GAZETTE  >  SAGINAW  NEWS 
JACKSON  CITIZEN  PATRIOT  •  MUSKEGON  CHRONICLE  •  BAY  CITY  TIMES  •  ANN  ARBOR  NEWS 


Booth  Michigan  Newspapers 
cover  a  higger  grocery  store 
market  than  you’ll  find  in 
any  on^>of  36  entire  states! 


(1952  Sales  Management  Survey  of0^ing  Power) 
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9%  C  9%  •  •  • 

50  Years  Ago — A  projected 
publishing  trust,  with  $10,000,000 
capital  to  acquire  100  New  York 
and  New  England  newspapers,  has 
fizzled  out,  following  the  with¬ 
drawal  of  P.  F.  Collier’s  interest 


How 

A  “cost-of-living”  increase  in 
newspaper  circulation  and  adver¬ 
tising  rates  is  suggested  by  Basil 
L.  Walters,  Knight  Newspapers,  in 
a  talk  to  Sigma  Delta  Chi  chapter 
at  Cleveland. 


THE  TELEPHONE  CENTER  at  Camp  (iorcloii.  Oeorsia.  Tliis  is  one  of  more  than 
a  liundrefl  such  centers  at  tlie  princip.al  military  camps  and  naval  bases  throuRli- 
out  the  United  States.  They  are  provided  by  tlie  teleplione  companies  to  assist 
service  men  and  women  witli  tlieir  LonfC  Distance  calls. 


Hello,  Mom!  I’m  OK.”  These  are  precious, 
priceless  words  —  spoken  thousands  of  times 
a  day  by  our  men  in  uniform. 

Wherever  they  go  or  whatever  they  do, 
the  telephone  is  their  link  with  home.  Over 
it  go  the  voices  of  loved  ones,  the  cry  of  a 
baby,  the  news  that  all  is  well. 

That’s  why  providing  attractive,  comfort¬ 
able  telephone  centers  at  army  camps  and 
naval  bases  is  such  an  important  and  heart¬ 
warming  part  of  the  work  of  the  Bell  System. 

We  like  to  have  soldiers  say,  as  one  did 
recently— “It  makes  a  guy  feel  good  to  know 
he  can  call  home  and  be  treated  nice  while 
doing  it.” 


“It  is  wiser,  therefore,  to  select 
a  life  insurance  company  or  R* 
putable  baking  institution  to  serve 
as  administrator  of  your  estate.” 
— Pittsburgh  (Pa.)  Post-Gazette. 


garding  the  fact  that  not  one  of  “The  Canadian  Pacific  liner 
the  newspapermen  “accompanying  Princess  Kathleen  ran  around  on 
the  President”  (Theodore  Roose-  a  rocky  point  early  today.” — Syrth 
velt)  was  within  two  miles  of  the  cuse  (N.Y.)  Post  Standard. 
scene  where  he  was  thrown  from  a  ■ 

carriage  by  a  trolley  car,  is  cor-  ••^rs.  North  Jersey  took  the 
rect.  After  his  address  in  the  pub-  woman’s  way  out  last  night,  fsB* 


“Griswold  took  over  the  India* 
this  year  after  they  finished  I*** 
year  in  1951.” — Wichita  (Kan.) 
Beacon. 
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A  Runaway  Heart  Can  Frighten  You, 
But  Odds  Are  Your  Ticker's  Normal 
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*  The  Tribune’s  Daily  Magazin 


Don’t  Ut  Tipping  Be  a  Vacation 
Here’s  a  Guide  That  Makes  It 
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Report  from  Colombia 


A 

SWEET 

test  market 
for 

FOOD  ADVERTISERS 

( ROAKOKE) 


Because  it  is  isolated  by  mountains 
.  because  it  has  a  minimum  of  pene¬ 
tration  from  outside  newspapers... 
because  it  is  a  compact,  self-contained 
trading  area  ...  Roanoke  has  always 
been  an  ideal  test  market  for  food 
advertisers. 

A'"d  today  it  is  more  effective  than 
ever  before,  because  of  the  Roanoke 
Market  Development  Plan.  The  new 
Roanoke  Plan  is  merchandised  directly 
to  the  retailers  and  wholesalers  who 
sell  more  than  70%  of  its  food 
products  to  this  16 -county  market. 
Merchants  are  informed  in  advance  of 
your  advertising,  resulting  in  more 
active  and  profitable  dealer  tie-in 
support  for  your  product 


For  a  concise,  complete  picture 
of  the 

ROANOKE  MARKET 
DEVELOPMENT 
PLAN... 


Look  into  the 
new  booklet, 
"Look  Who's 
Behind  You." 
Free,  of  course. 
Write  Sawyer, 
Ferguson, 
Walker  Co.,  60 
East  42nd  St., 
N.  Y.  17  or 


SAWYER  •  FERGUSON  •  WALKER  CO. 
National  Repreientatives 


THE  6th  OF  SEPTEMBER  will  long  be  remembered  in  Colombian 
journalism  annals.  That  was  the  day  that  mobs  burned  the  home  of 
El  Tiempo  and  its  printing  plant  (seen  above)  which  was  constructed 
only  five  years  ago.  Nothing  remained  in  the  press  building,  on  the 
outfits  of  Bogota. 


LOSSES  estimated  at  more  than  3,000,000  pesos  were  counted  as 
the  toll  of  the  fire.  Flames  destroyed  all  of  the  equipment  in  the 
page-assembly  room  (seen  above). 


IN  THE  RUINS  of  their  home  building,  tbe  staff  of  El  Tiempo  pre¬ 
pares  an  improvised  paper.  In  the  background  is  Enrique  Santos 
Castillo,  editorial  chief,  and  wearing  a  bow  tie  is  Fray  Lejon,  noted 
bumor  columist. 

(These  oop.vri(thted  pictures,  and  others  on  Papes  7  and  8,  were  provided  to 
EDITOR  *  PITBLISHB»  by  Vision  Masraaine.) 
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V  MARKET 

The  City— 

25,070  Population 
8,121  Circulation* 
$42,000,000  Retail  Sales 
$5,580  Eff.  Buying  Inc. 

*98.9%  Coverage 

(Led  state  retail  sales 
gain  '51 — up  9.9%) 

6-County  Area — 

68,000  Population 
14,537  Circulation* 
$84,000,000  Retail  Sales 
$4,927  Eff.  Buying  Income 

tesos  were  counted  as  *51.5%  Coverage 

the  equipment  in  the  ^  , 

tove).  (Over  $10,000  Income-Per  rm* 

over  TWICE  national  averagt) 

15-County  Area— 

104,690  Population 
18,501  Circulation* 
$157,000,000  Retail  Sales 
$4,623  Eff.  Buying  Income 

*41.2%  Coverage 

dratih  Islanl 

«.s.,E.Ti.n.p.p„-  iaffs 

und  is  Enrique  Santos 

e  is  Fray  Lejon,  noted  a  STAUFFER  FUILICATION 

Arthur  H.  Hagg  &  AssoctMO 
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EDi: 


During  the  last  20  years  a  great  at  loiver  prices.  (At  Union  Oil,  for  ex-  by  destroying  the  profit  motive.  And 
many  uncomplimentary  things  have  ample,  we’re  spending  $10,000  per  day  xuithout  this  incentive  we  Americans 
been  said  about  profits.  Left  Wing  on  research— and  our  competitors  work  cannot  possibly  show  the  progress  in 
propaganda  has  been  so  successful  that  just  as  hard  as  we  do  on  product  im-  the  future  that  we  have  shown  in  the 
many  honest  Americans  were  actually  provement.)  past. 

beginning  to  wonder  if  maybe  there 

wasn’t  something  evil  about  profits  Because  of  this  essential  function  of 

after  all.  But  the  answer  is  plain  if  we  profit  the  American  people  have  better  UMIOM  OIL  COMPANY 
understand  one  of  the  most  important  products  in  greater  abundance  than 

functions  of  profits  in  our  economy.  It  the  people  of  any  other  country.  As  a  incorpobateo  in  California,  October  17,  ib90 

is  simply  this:  consequence,  we  enjoy  the  highest  .  ...  ,  . 

^  j  j  •  al  ij  l  This  series,  sponsored  by  the  people  of 

standard  of  living  the  world  has  ever  A  •  j  j-  aja  j- 

.  Union  Oil  Company,  IS  dedicated  to  a  dis- 

The  chance  for  profit  constantly  en-  known.  cussionofhowandwhy  Americanbumness 

courages  the  development  of  new  and  functions.  We  hope  you'll  feel  free  to  send 

ivfiproved  pToducts,  BecEUse  of  the  Ws  not  hard  to  sooy  then,  why  the  any  suggestions  or  crUicisms  you  have 
competition  for  profits,  every  business  profit  motive  must  be  preserved.  Yet  iq  offer.  Write:  The  President,  Union  Oil 
strives  to  put  out  6etter  and  more  Mse-  present  tax  policies  and  government  Company,  Union  Oil  Building,  Los  Angeles 
ful  products,  with  greater  efficiency,  controls  are  discouraging  production  17,  California. 


The  morgue  that  holds  a  million  lives 


Strange  how  adages  sometimes  grow  from  being 
right  to  being  trite  to  being  utterly  meaningless. 
That  one,  for  instanee,  about  there  being  nothing 
so  dead  as  yesterday’s  newspaper.  It’s  a  laugh. 

Even  today’s  most  unsophistieated  newspaper 
reader  knows  that  the  news  flows  in  an  endless 
and  a  living  stream.  Today’s  news  flows  from  yes¬ 
terday’s,  takes  on  shape  and  significance  because 
of  day  before  yesterday’s,  moves  meaningfully 
into  tomorrow’s. 

That’s  what  makes  the  morgue,  despite  its  name, 
one  of  the  livest  and  sometimes  one  of  the  liveliest 
spots  in  any  well-run  newspaper  organization. 
The  morgue  is  where  reporters  and  editors  find 
clippings  from  yesterday’s  newspapers  to  help 
them  make  tomorrow’s  paper  even  more  in¬ 
formed  and  informing. 

In  The  New  York  Times  morgue,  filed  for  instant 
reference,  are  clippings  on  some  1,100,000  per¬ 
sons,  65,000  subjects,  300,000  corporations,  500,000 
geographical  locations.  New  clippings,  culled 
from  newspapers  and  periodicals,  are  fed  into 
the  morgue  at  the  rate  of  4,000  a  day. 

But  on  The  Times,  the  morgue  is  only  one  of  a 
group  of  related  reference  and  research  depart¬ 
ments  that  help  reporters  and  editors  enrich  and 
illuminate  their  stories  with  needed  and  some¬ 
times  elusive  facts.  Chief  Librarian  Chester  M. 
Lewis  also  has  available  some  26,000  books,  4,000 
pamphlets,  200  periodicals.  There  are  some 
10,000  maps.  There  are  over  2,000,000  pictures. 

It  takes  half  a  hundred  people  to  keep  '^e  Times 


morgue  and  the  related  reference  and  research 
services  working  smoothly  and  up-to-the-minute 
with  the  news  of  the  day.  These  services  are  an 
important  part  of  The  New  York  Times  team. 
They  help  the  rest  of  The  Times  staff,  the  largest 
and  most  versatile  newspaper  organization  in  the 
world,  produce  each  day  a  newspaper  that  is  alert 
and  vigorous,  interesting  and  informative,  differ¬ 
ent  from  any  other. 

***You  have  only  to  read  The  Times  one  day  to 
discover  how  much  more  there  is  in  it.  It  follows 
that  readers  get  more  out  of  it.  And  logically, 
therefore,  advertisers  get  more  out  of  it,  too. 
There’s  a  lot  about  today’s  Times  you  ought  to 
know.  When  may  we  tell  you? 


JJork 

"ALL  THE  NEWS  THAT'S  FIT  TO  PRINT" 
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Strict  Censorship  Clamped 
On  Papers  in  Colombia 


;0, 15S 


Official  Promises  Probe 
Of  Plant  Burnings 

The  Censorship  Office  of  Co¬ 
lombia  at  Bogota  has  issued  new 
censorship  regulations  requiring 
that  all  newspapers  must  submit 
for  approval  prior  to  publication 
all  material  dealing  with  a  long 
list  of  subjects. 

The  new  order,  issued  by  Chief 
Censor  Hernando  de  Velsaco,  said 
his  office  would  revise  and  author- 
ite  publication  of  the  following: 

Editorials,  news  reports  and 
comments  on  matters  of  public 
and  political  order,  military  and 
police  questions,  criminal  and  ad¬ 
ministrative  investigations,  eco¬ 
nomic  affairs  and  international 
questions  involving  Colombia,  as 
well  as  any  advertisements,  head¬ 
lines,  photographs  or  cartoons  in 
any  way  related  to  the  above  mat¬ 
ters. 

2  Plants  Burned 
A  similar  measure  decreed  last 
luly  was  revoked  after  the  oppo¬ 
sition  Liberal  newspapers  El 
Tiempo  and  El  Espectador  said  it 
would  force  them  to  suspend  pub¬ 
lication.  The  plants  of  both  news¬ 
papers  were  burned  and  sacked 
about  two  weeks  ago  but  they  have 
resumed  publication. 

Sam  Pope  Brewer,  New  York 
Times  correspondent,  reported  to 
his  newspaper  that  Bogota  news¬ 
papers,  unable  for  obvious  reasons 
to  comment  on  the  government’s 
latest  move  against  the  press,  have 
found  a  means  to  call  public  atten¬ 
tion  to  the  situation. 

They  are  devoting  their  edi¬ 
torials  to  subjects  apparently  ir¬ 
relevant  to  Colombia’s  present 
crisis. 

El  Diario  Colombiano,  which  is 
Conservative,  like  the  government, 
but  which  differs  with  the  govern¬ 
ment  in  certain  policies,  used  three 
columns  of  the  space  usually  de¬ 
voted  to  editorials  for  a  disserta¬ 
tion  on  the  tourist  attractions  of 
St.  Augustine,  Fla.  An  editor’s 
note  stated: 

“For  obvious  reasons  we  wel¬ 
come  into  these  columns  an  article 
on  the  tourist  attractions  of  a  dis¬ 
tant  town.  Tourist  travel  today 
Itw  a  vital  interest.  It  not  only 
stimulates  the  economy  but  broad¬ 
ens  the  view.  We  invite  all  our 
readers  to  go  in  search  of  new 
norizons.” 

{Continued  on  page  8) 

editor 


On  Guard! 

Platoons  of  soldiers  guard 
against  new  mob  attacks  on 
the  fire-scarred  home  of  FI 
Tiempo  in  Bogota.  (Copyright 
photo  from  Vision  Magazine). 
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Colombia  Censorship 

continued  from  page  7 


The  Liberal  El  Tietnpo  did  not 
dare  equal  the  Conservative  pa¬ 
per's  irony,  but  one  of  its  editorials 
dealt  with  “Fear”  as  a  character¬ 
istic  totalitarian  political  instru¬ 
ment  in  the  Soviet  Union  and 
Nazi  Germany.  No  analogy  was 
drawn  to  the  present  struggle  in 
Colombia. 

Even  El  Siglo,  owned  by  titular 
President  Gomez  and  directed  by 
his  son,  has  put  its  editorial  tongue 
in  cheek  after  having  two  edi¬ 
torials  killed  by  the  official  censor. 

Acting  President  Roberto  Ur- 
daneta  Arbelaez  informed  the 
Inter-American  Press  Association 
Wednesday  that  the  government 
had  ordered  an  investigation  into 
failure  of  the  ix)lice  to  act  with 
required  “promptness  and  energy” 
against  the  mob  that  partially  de¬ 
stroyed  the  two  Liberal  party  news¬ 
papers. 

lAPA’s  Protest 

In  a  message  to  Andrew  Heis- 
kell,  publisher  of  Life  and  chair¬ 
man  of  the  lAPA  executive  com¬ 
mittee,  the  official  denied  that  Co¬ 
lombian  authorities  had  refused  to 
protect  the  papers.  Jules  Dubois, 
Chicago  Tribune  correspondent 
and  chairman  of  the  lAPA  free¬ 
dom  of  the  press  committee,  had 
sent  a  protest  to  the  acting  Presi¬ 
dent. 

Luis  Carreno,  Consul  General 
of  Colombia  in  New  York,  wrote 
a  letter  to  the  New  York  Times  in 
which  he  asked  for  the  withhold¬ 
ing  of  public  opinion  “until  all  the 
facts  are  in.”  He  added;  “We 
are  certain  to  be  vindicated.”  He 
stated  that  the  destruction  of  the 
two  newspapers  “cannot  be  de¬ 
plored  too  strongly”  and  that  the 
government  was  blameless  in  those 
events. 

“Apparently,  an  occupational 
hazard  of  journalism  is  being 
horsewhipped  by  those  who  dis- 
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View  of  the  office  of  the  editor  of  El  Tiempo,  Roberto  Garcia  Pena, 
after  the  fire.  The  editor  was  in  New  York  the  night  of  the  fire  and 
had  to  return  to  Colombia  in  haste.  He  had  come  to  New  York  be¬ 
cause  one  of  his  children,  who  is  studying  in  a  university  in  the 
United  States,  was  gravely  ill.  (Photo  copyright  Vision  magazine) 


the 


agree  with  editorial  policy,’ 
Consul  General  observed. 

Excerpts  follow  from  dispatches 
written  in  Colombia  by  an  Editor 
&  Publisher  correspondent  and 
sent  from  the  Panama  Canal  Zone: 

Government  Scoop 

Censorship  of  the  press  in  Co¬ 
lombia  gave  the  Conservative  gov- 
ernment  organ  El  Siglo  a  scoop 
on  the  tragic  events  of  Sept.  6  in 
Bogota  by  refusing  to  let  Liberal 
newspapers  print  the  full  story  in 
their  competitive  editions  Sept.  7, 

In  Medellin,  western  Colombia’s 
largest  city  and  capital  of  pros¬ 
perous  Antioquia  Department,  the 
Liberal  daily  El  Colombiano  com¬ 
plained  to  its  readers  in  Monday’s 
edition  that  censorship  had  kept 
it  from  publishing  immediate  news 
of  the  mob  destruction  of  El 
Tiempo’s  plant  and  other  acts  of 
violence  in  the  Colombian  capital. 

The  lead  story  in  El  Colom- 
biano’s  Sept.  8  issue — which  bears 
the  regular  legend:  “Edition  O.K.’d 
by  Official  Censorship” — reported: 

“Censorship  of  the  press,  which 
is  exercised  with  a  criterion  of 
privilege  for  a  given  newspaper, 
kept  us  from  publishing  the  full 
account  which  our  editorial  offices 
in  Bogota  sent  ns  cpncerning  Sat¬ 
urday’s  grave  events. 

“When  radiotelephone  commun¬ 
ications  were  being  censored  and 
there  was  an  order  to  publish 
nothing  about  the  happenings,  a 
daily  newspaper  in  the  capital  al¬ 
ready  had  information  and  photos 
ready  for  its  Sunday  edition. 

“It  was  an  unheard-of  act,  which 
upon  being  known,  provoked  re¬ 
action  frpm  the  independent  news¬ 
papermen. 

“The  editors  of  El  Colombiano 
and  the  editor  of  Diario  de  Co¬ 
lombia  [both  Medellin  Liberal 
newspapers]  protested  to  the  Office 


Argentina  for  Free 
Press — In  Uruguay 


Buenos  Aires — Peronista  news¬ 
papers  are  denouncing  curtailment 
of  newspaper  sales  and  calling  for 
freedom  of  the  press — in  Uruguay. 

Three  Peronista  papers  have 
been  barred  from  Montevideo. 
They  are  La  Prensa,  now  published 
by  the  General  Confederation  of 
Labor,  Democracia  and  El  Mundo. 
The  ban  was  because  of  stories,  re¬ 
ported  to  be  untrue,  which  they 
published  about  a  transport  strike 
in  Uruguay. 

Argentine  papers  bitterly  at¬ 
tacked  this  “censorship”  and  “en¬ 
ergetically  condemned  this  nefar¬ 
ious  maneuver  as  one  belonging  to 
an  age  that  is  past.” 


of  Information  and  Propaganda 
and  the  Chief  of  Censorship,  with¬ 
out  obtaining  more  than  ambiguous 
answers. 

“In  this  manner,  it  was  very 
late  in  the  morning  when  permis¬ 
sion  was  given  to  publish  the  news 
and  the  protests  of  the  aforemen¬ 
tioned  newspapers,  following  an  in¬ 
terview  with  President  Urdaneta. 

“However,  indecision  continued 
in  the  Office  of  Censorship,  5U?-- 
ported  unconditionally  in  Medellin 
by  an  official  of  the  censorship 
who  meant  to  hurt  Antioquia  and 
make  the  Department  government 
look  ridiculous. 

“To  the  stubborness  of  this  em¬ 
ploye,  who  is  not  a  censor  of  El 
Colombiano,  was  largely  due  the 
lack  of  information  in  our  yester¬ 
day’s  edition. 

“It  is  to  be  noted  that  while 
Diario  de  Colombia  was  allowed 
to  publish  only  a  fragmentary  ac¬ 
count  because  the  censorship  so 
ordered,  and  while  in  Bogota  and 


Los  Angeles  News 
Plans  Sunday  Edition 

The  Los  Angeles  (Calif.)  Daily 
News,  currently  published  Mon¬ 
day  through  Saturday,  will  dis¬ 
continue  its  Saturday  edition  early 
next  month  and  publish  a  Sunday 
edition  instead. 

Vincent  J.  Kelley,  vicepresident 
and  secretary  of  Jann  &  Kelley. 
Inc.,  representatives  for  the  News, 
said  the  Sunday  edition  will  eifr 
phasize  a  high  concentration  w 
late  news  and  will  not  carry  com¬ 
ics  or  supplements. 


Medellin  it  conspired  against  El  I  pM 
Colombiano  to  prevent  it  from  of-  | 
fering  its  readers  impartial  details 
of  the  events,  the  chosen  newspaper 
of  the  Office  of  Censorship  and  the 
Direction  of  Information  was  al¬ 
lowed  to  print  everything.” 

The  events  leading  to  the  ruin 
of  El  Tiempo’s  plant  and  the  firing 
of  offices  of  El  Espectador,  began 
when  four  policemen  in  the  capital 
were  killed  by  “bandoleros,”  guer¬ 
rilla  fighters  against  the  Conserva¬ 
tive  government. 

El  Colombiano  reported  that  re¬ 
turning  from  the  funeral  rites  for 
the  murdered  police,  some  excited 
persons  threw  stones  at  the  build- 
ings  of  El  Tiempo  and  El  Espec¬ 
tador,  and  partially  burned  the 
headquarters  of  the  Liberal  party. 

According  to  El  Colombiano. 

“It  should  be  noted  that  the  at¬ 
tackers  were  a  few  noisy  persons. 

While  various  units  of  the  Fire 
Department  were  putting  out  the 
blaze  in  the  Liberal  headquarters, 
the  excited  ones  continued  shout¬ 
ing  in  front  of  Sr.  Santos’  news¬ 
paper. 

Building  Burned 

“A  little  afterwards  it  was 
learned  they  were  burning  the  of¬ 
fices  of  El  Tiempo.  Actually,  the 
offices  on  Jimenez  de  Quesada 
Avenue  were  being  emptied  by  ele¬ 
ments  who  threw  the  furniture  into 
the  street,  and  others  who  made  a 
bonfire  in  the  middle  of  the  street 
Shortly  afterwards  the  building 
burned  before  the  astonished  sight 
of  curious  onlookers. 

‘The  shop  was  also  set  on  fire, 
where  paper  and  inflammable 
materials  were  stored.  The  ma¬ 
chinery  did  not  suffer  damages 
other  than  those  by  fire. 

“Afterwards  the  burning  of  B 
Espectador  was  started,  the  offices 
of  which  were  destroyed  by  fiB 
although  the  plant  was  saved.” 

Government  censorship  of  the 
press  has  made  a  travesty  of  jour¬ 
nalism  in  Colombia,  according  to 
a  highplaced  newspaper  executive 
after  nearly  three  years  of  seeing 
pregnant  local  news  blacked  out 
or  emasculated  by  the  censor’s 
pencil. 

Worse,  he  charged,  the  Cons«- 
vative  Party  government  has  vio¬ 
lated  journalistic  ethics  by  having 
its  censors  “leak”  news  scoops 
from  copy  they  examine  and  by 
making  fierce  ^itorial  attacks  on 
Liberal-line  newspapers  without 
allowing  a  rebuttal. 
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Epidemic  Index 
Plan  Is  Tested 
For  Drug  Ads 

A  Health  Barometer  plan  for 
timing  the  advertising  of  cold 
remedies,  fruit  juices  and  special 
kinds  of  cigarettes  has  excited  in¬ 
terest  among  agency  space  buyers, 
it  was  reported  this  week  by  Bev- 
an  C.  Fountain,  New  York  repre¬ 
sentative  of  the  Lancaster  (Pa.) 
Newspapers. 

Since  late  last  month  the  Lan¬ 
caster  dailies  have  been  » testing 
the  idea  conceived  by  the  Bureau 
of  Advertising,  ANPA.  Within  a 
few  weeks,  the  test  will  be  ex¬ 
tended  to  about  15  more  cities. 
The  immediate  aim  is  to  develop 
extra  national  linage  for  newspa¬ 
pers  in  markets  where  epidemics 
of  colds,  hay  fever,  etc.,  break 
oat. 

Mr.  Fountain  said  he  found  ad¬ 
vertising  agency  executives  par¬ 
ticularly  impressed  with  the  dem¬ 
onstration  of  newspaper  flexibility. 
Copy  can  be  prepared  in  advance 
and  placed  on  a  standing  order 
basis  to  be  released  the  moment 
the  local  barometer  shows  up  a 
sudden  rise  in  colds,  etc.  Neither 
radio  nor  TV,  they  commented, 
can  provide  such  fast  service  for 
an  advertiser  in  a  particular  list 
of  markets. 

In  the  Lancaster  market  three 
druggists  keep  a  daily  record  of 
sales  of  three  products:  Bayer  As¬ 
pirin  (in  100-tablet  bottles). 
Groves’  Quinine  tablets,  and  4- 
Way  Cold  Tablets.  To  each  item 
a  sticker  (a  different  color  is  used 
for  each  product)  is  attached. 
When  the  sale  is  made,  the  sticker 
is  tom  off  and  saved.  Every  day 
a  representative  of  the  newspaper 
calls  the  druggist,  gets  the  count 
of  stickers,  and  compiles  a  report. 

A  sudden  increase  in  sales  of 
these  items,  druggists  say,  is  sure 
indication  of  an  outbreak  of  colds. 
The  newspaper’s  checkup  there¬ 
fore  provides  a  quick  clue  so  that 
an  advertiser  can  time  his  sales 
push. 

The  checkup  plan  ranges  from 
two  druggists  in  a  city  of  less  than 
50,000  population  to  10  in  a  city 
of  1,000,000  or  over. 

Mr.  Fountain  said  admen  con¬ 
sider  the  idea  an  excellent  refine¬ 
ment  of  the  system  used  by  anti¬ 
freeze  manufacturers  in  which 
copy  was  released  automatically 
as  the  weather  dipped  below  a 
certain  degree  of  temperature. 

■ 

Methodist  Edition 

Nashville,  Tenn.  — The  Nash¬ 
ville  Tennessean  published  a  spe- 
^1  section  of  its  Sunday  paper, 
14,  to  commemorate  the 
^ication  of  a  $1,100,000  Metho¬ 
dist  Board  of  Education  national 
headquarters  building.  The  Meth¬ 
odist  Church  ordered  several  thou¬ 
sand  copies  for  distribution  to 
church  leaders. 


4-A  Urges  Adoption 
Of  ANPA  11-6  Col. 

The  American  Association  of 
Advertising  Agencies  has  urged 
its  members  to  adopt  the  ANPA’s 
new  standard  of  1 1  Vi  picas  (11 
picas-6  points)  for  plates  and  other 
printing  materials  (E&P,  Sept.  6, 
page  11). 

In  a  bulletin  dated  Sept.  12,  the 
4-A  reprinted  the  text  of  the 
ANPA  recommendation;  noted: 
“In  the  opinion  of  our  (4-A) 
Committee  on  Mechanical  Produc¬ 
tion,  which  has  discussed  this 
matter  with  the  ANPA  Committee 
on  Column  Widths,  this  is  the 
best  way  for  agencies  to  adjust  to 
existing  conditions.” 


Syracuse  Style  Show 
Draws  Crowd  oi  15/000 

Syracuse,  N.  Y.  —  Nearly 
15,000  persons  witnessed  two  per¬ 
formances  of  the  Post-Standard’s 
fourth  semi-annual  style  show  in 
the  War  Memorial  building  here 
Sept.  16. 

Publisher  Richard  H.  Amberg 
was  master  of  ceremonies  and 
Miss  Alice  F.  Keegan,  women’s 
editor,  was  “producer”  of  the 
show,  which  featured  radio,  stage 
and  television  personalities.  The 
gross  proceeds  of  the  25-cents-a- 
ticket  paid  by  the  9,000-capacity 
evening  crowd  went  to  the  Com¬ 
munity  Chest.  The  afternoon  show 
was  free. 

The  Post-Standard  published  a 
40-page  style  show  edition.  Sun¬ 
day’s  64-page  edition  included  a 
22-page  section  for  National 
Home  Week. 

■ 

Paige  Joins  Budd 

Joseph  J.  Paige  on  Oct.  1  will 
join  the  John  Budd  Co.,  newspa¬ 
per  representatives,  as  manager  of 
the  Dallas  office.  Mr.  Paige, 
presently  a  major  with  the  Air 
Force,  was  once  a  member  of  the 
advertising  department  of  the 
Dallas  Times-Herald. 


Racing  News 
Printed  Again 
In  New  Orleans 

New  Orleans — ^The  New  Or¬ 
leans  States,  the  Times-Picayune 
and  the  New  Orleans  Item  this 
week  resumed  publication  of  horse 
racing  news  after  a  six-month 
omission  of  such  information. 

Superintendent  of  Police  Joseph 
L.  Scheuering  last  March  request¬ 
ed  that  newspapers  omit  racing 
news.  He  had  a  theory  that  omis¬ 
sion  of  this  type  of  news  would 
deal  illegal  handbooks  and  bettors 
“a  knockout  blow.” 

The  theory  backfired  almost  im¬ 
mediately.  A  few  days  after  the 
racing  results  were  dropped,  the 
Times-Picayune  printed  a  sequence 
of  pictures  showing  a  city  detective 
and  a  policeman  hobnobbing  with 
a  well-known  gambler  in  front  of 
the  gambler’s  handbook. 

But  then  things  quieted  down 
until  this  week. 

On  the  peach  flysheet  of  its 
sports  final  Monday,  the  New  Or¬ 
leans  States  resumed  “Racing 
News”  and  stated: 

“During  the  six  months  while 
the  States  was  omitting  racing 
news,  entries,  results  and  other  re¬ 
lated  information  continued  to  be 
available  from  other  convenient 
sources  such  as  the  Daily  Racing 
Form  and  out-of-town  newspapers. 

“We  are  just  as  convinced  now 
as  we  were  last  March  that  sup¬ 
pression  of  handbooks  depends  on 
effective  police  enforcement  and 
not  on  denying  newspaper  readers 
legitimate  sports  news. 

“Thus  the  experiment  .  .  .  has 
come  to  an  end.” 

Summing  up  its  stand,  the 
Times  -  Picayune  said  it  “feels 
strongly  its  obligation  to  give  to 
its  readers  a  full  coverage  of  each 
day’s  legitimate  news.” 

The  afternoon  Item  reiterated: 
“We  do  not  believe  that  denying 
people  racing  information  carried 
in  most  American  newspapers  is 
the  proper  way  to  stop  gambling.” 


DRUGGISTS  in  Lancaster,  Pa.  review  the  Healtfa  Barometer  plan. 
C.  L.  Fountain,  standing,  advertising  director  of  Lancaster  Newspa¬ 
pers,  explains  the  Bureau  of  Advertising  project  to  Lloyd  R.  Diehm, 
Stanley  Buch  and  Milton  Frailey,  who  are  cooperating  in  the  test. 
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CHECK  MATE  .  .  .  Alex  T. 

Franz,  head  of  his  own  advertis¬ 
ing  agency  in  Chicago,  checks  his 
speech  with  Mrs.  Franz  before 
addressing  the  Affiliated  Advertis¬ 
ing  Agencies  Network  meeting  in 
New  York  City. 


SALUTE  ...  A  short  sip  (water, 
that  is)  and  off  to  the  speakers’ 
table.  That’s  for  John  Mather 
Lupton,  35-year-old  president  of 
John  Mather  Lupton  advertising 
agency.  He  was  AAAN  host. 
The  lady  is  his  wife,  mother  of 
four. 


Emery  Urges  Support 
Of  'Free  Man's  Way' 

Chicago  —  Support  of  newspa¬ 
pers  behind  the  role  of  advertising 
to  promote  “A  Free  Man’s  Way  of 
Life”  to  supplant  the  less  dramatic 
and  understood  term  “competitive 
free  enterprise  system,”  was  urged 
here  by  Carlyle  Emery,  senior 
vicepresident,  Ruthrauff  &  Ryan, 
Inc. 

Speaking  before  the  Chicago 
chapter  of  the  American  Associa¬ 
tion  of  Newspaper  Representatives, 
he  offered  the  slogan:  “A  Free 
Man’s  Way  of  Life  .  .  .  There  Is 
Nothing  Better  on  Earth.  Let 
Nothing  Take  It  From  Us,”  to  all 
who  want  to  use  it  in  advertising, 
either  as  a  symbol  in  itself,  or  as 
the  theme  of  an  advertising  pro¬ 
gram. 

Paul  Elsberry,  Scheerer  &  Co., 
was  nominated  by  the  Chicago 
chapter  as  AANR  vicepresident; 
Charles  F.  Revelle,  Ridder-Johns, 
Inc.,  for  treasurer.  Chicago  di¬ 
rectors  nominated  were  Don  Scott, 
Scolaro,  Meeker  &  Scott;  James 
Cooper,  John  Budd  Co.;  Henry 
Slamin,  George  A.  McDevitt  Co., 
retiring  AANR  president,  and 
James  S.  McAnulty,  Allen-Klapp 
Co.,  president,  Chicago  chapter. 
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of  costs  and  revenues  and  an  ex-  dell,  retail  advertising  manager,  GrOUP  tO  Honor 

amination  of  the  members’  adver-  Passaic  (N.  J.)  Herald-News;  Carl  ■  J  TJ  l  «« 

tising  rates.  There  will  be  a  special  M.  Gillespie,  advertising  manager,  UCIVIBS  CinCl  r'CIUlSOn 
session  for  members  interested  in  Johnstown  (Pa.)  Tribune  and  Grand  Forks,  N.  Dak. — At  the 
the  24-hour  newspaper.  Johnstown  Democrat;  William  F.  Associated  Press  membersh^ 

The  seminar  Lucey,  business  manager,  Lawrence  meeting  here  Oct.  11-12,  a  te^ 

will  be  conducted  (Mass.)  Daily  Eagle  and  Evening  monial  dinner  will  be  given  for 

by  J.  Montgomery  Tribune;  Daniel  L.  Lionel,  clas-  Hal  Davies,  publisher  of  the  Minof 

Curtis,  director  of  sified  advertising  manager.  Brook-  Daily  News,  and  H.  D.  Paulsoi 

the  Institute.  W  lyn  (N.  Y.)  Eagle.  editor  of  the  Fargo  Forum,  both 

Discussion  r*'  ■  of  whom  have  been  in  newspaper 

work  for  50  years.  M.  M.  OppJ; 


Fox  Sells  WU  Stock 

John  Fox,  new  owner  of  the 
Boston  (Mass.)  Post,  sold  100,000 
shares  of  Western  Union  stock  at 
$39  a  share  this  week  to  help  pay  Wood  Plant  ReopenS 
for  the  newspaper.  He  retained  Plainfield,  N.  J.— The  plant  of 
81,200  shares  for  investment.  Wood  Newspaper  Machinery 

"  Corporation  resumed  full  produc- 

Pinkley  in  Israel  tion  this  week,  after  settlement  of 

Los  Angeles  —  Virgil  Pinkley,  wage  differences  with  machini^ 


gard  of  the  Grand  Forks  HeraU 
will  be  host  to  the  meeting. 
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Newspaper  Reading 
Increases  in  Videotown 


People  in  Videotown  —  that’s 
New  Brunswick.  N.  J. —  do  more 
newspaper  reading  now  than  they 
did  in  1951,  in  both  TV  and  non- 
TV  homes. 

The  advertising  agency  of  Cun¬ 
ningham  &  Walsh  issued  this  week 
the  findings  of  its  fifth  annual 
survey  of  the  test  town.  This  is 
what  the  chapter  on  newspapers 
says,  after  reviewing  the  findings 
of  the  1950  studies: 

“Newspaper  reading  is  just  about 
the  only  regular  activity  which 
showed  no  change  after  the  advent 
of  TV.  Among  the  group  of  fam- 


ago.  The  combination  of  an  equal 
number  of  sets  tuned  in,  for  more 
hours,  but  fewer  watching  is  the 
result  of  a  revolving  family 
audience  with  greater  individual 
program  selectivity. 

5  Hours  of  Viewing 
“The  only  indications  that  a 
peak  of  viewing  may  have  been 
reached  during  evening  hours  are 
found  in  the  fact  that  set  usage 
and  hours  of  viewing  per  person 
are  less  for  newer  than  older  sets. 
With  older  sets  tuned  in  an  aver¬ 
age  of  5  out  of  7  available  even¬ 
ing  hours,  it  would  seem  almost 


flies  who  purchased  a  TV  set  dur-  impossible’  for  them  to  show  fur- 
mg  1951,  newspaper  reading  ther  increases. 


actually  increased  9  per  cent  that 
year.  It  increased  another  20  per 
cent  in  1952. 

Noted  in  All  Groups 
“This  increase  was  not  limited 
to  the  1951  buyers  of  TV.  It  was 
noted  in  all  groups  of  families. 

“Among  non-set-owners  there 
was  no  increase  in  the  number  of 
people  reading  newspapers  in  1951, 
but  an  increase  of  40  per  cent  in 
1952.  In  the  random  sample  of  all 
TVset  owners,  newspaper  reading 
increased  40  per  cent  in  1951  and 
almost  doubled  in  1952. 

“With  these  increases,  the  level 
of  newspaper  reading  today  is  the 
same  in  TV  families  as  in  non- 
owner  families  on  the  average 
week  day  evening. 

“While  figures  are  less  exact  on 
time  spent,  the  indication  is  that 
there  is  very  little  difference  be- 
twMn  TV  and  non-TV  homes.  It 
is  interesting  to  note  that  the  wife 
usually  reads  her  evening  paper 
»r!y  in  the  afternoon  (home  deliv- 
try)  or  late  in  the  evening.  The 
husband  apparently  appropriates 


“In  other  words,  averages  may 
tend  to  level  off  or  fall  as  the 
market  becomes  more  saturated 
due  to  habits  of  new  set  owners. 
The  other  indication  of  a  peak  is 
a  slight  falling  off  of  viewing 
among  children.  The  adults  in  the 
family,  rather  than  the  children, 
are  this  year  holding  up  the  aver¬ 
age. 

“Long  hours  of  viewing  have 
necessarily  had  an  important  effect 
on  the  lives  of  set-owning  families 
during  week  day  evenings.  (This 
study,  remember,  does  not  cover 
Saturday  or  Sunday  nor,  in  detail, 
day  time  activity.)  Probably  the 
most  drastic  effect  has  been  on 
movies  and  radio,  the  two  indus¬ 
tries  with  which  TV  competes  most 
directly. 

“In  1950  Cunningham  &  Walsh 
set  up  a  panel  of  families  who  did 
not  own  television  sets.  At  that 
time,  a  record  was  made  of  activ¬ 
ities  during  evening  hours.  In  1951 
these  same  families  were  again 
interviewed.  A  careful  record  was 


again  made  of  what  each  individ- 
it  when  he  gets  home  from  work.”  ual  was  then  doing  on  the  average 
On  the  general  TV  picture,  the  week  day  evening.  In  order  to 
Videotown  report  has  this  to  say:  measure  change  in  social  activity 
Interest  Holds  Up  'he  records  for  the  two  years  were 

“After  five  years  of  checking  the  u  •  •  i 

effect  of  television  on  family  life  I'ttle  change  m  social 

in  our  test  city,  we  have  yet  to  find  f 

any  evidence  to  substantiate  the  "?  panel  who  had  not  pur- 

theory  that  interest  in  television  chased  television  sets  dunng  the 

will  subside  in  the  average  home.  a 

Neither  set  usage  (houn  set  is  y"" 

Magazine  Reading  Off 
“In  those  panel  families,  who 
during  the  year  had  purchased  a 
TV  set,  there  was  a  marked 
change.  Movie  attendance  had 
dropped  77%;  radio  listening  had 


tuned  in)  nor  persons  viewing  has 
fallen.  ^  usage  remains  at  the 
^nie  high  level  as  last  year — 86 
per  «nt  in  use  during  week  day 
evening  hours.  Average  hours  view- 
"t*  per  person  are  greater;  older 

»ts  are  used  over  a  half  hour  -  -  - 

longer  each  evening  than  are  new  dropped  88%  on  the  average  week- 


sets;  owners  of  older  sets  sit  in 
front  of  their  sets  longer  than  new 
owners. 

There  is  a  slight  decline  since 
last  year  among  families  with  older 
sets  in  the  number  of  people  who 
watch  television  on  any  average 


day  evening.  Other  changes  were 
a  53%  drop  in  number  of  adults 
reading  a  magazine,  an  87%  drop 
in  entertaining,  and  a  74%  drop 
in  visiting. 

“During  the  daytime,  radio  lis¬ 
tening  has  been  less  affected  by 
week  day  night,  but  those  who  do  TV,  as  might  be  expected  at  this 
Watch  are  watching  almost  a  half  early  stage  in  the  development  of 
hour  longer  than  they  did  a  year  daytime  TV.  In  TV  homes,  radio 
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listening  during  morning  hours  in 
1951  was  at  a  higher  level  than  in 
the  non-TV  homes  (among  women, 
of  course).  Afternoon  listening 
was  about  50  per  cent  lower  in  TV 
than  in  non-TV  homes.  This  year 
in  both  TV  and  non-TV  homes, 
radio  listening  increased  during  the 
morning  hours  both  for  women 
and  the  family  as  a  whole.  After¬ 
noon  listening  to  radio  increased 
in  TV  homes,  remained  about  the 
same  in  non-TV  homes. 

“Although  TV  viewing  increased 
over  last  year  in  both  morning  and 
afternoon,  it  is  still  only  about  1/3 
as  high  as  radio  listening  in  the 
morning.  In  the  afternoon  TV 
viewing  grows  gradually  in  impor¬ 
tance;  by  4  p.m.,  about  the  time 
the  children  get  home  from  school, 
TV  viewing  jumps  ahead  of  radio 
listening  in  TV  homes. 

“During  morning  hours  it  was 
noted  that  radio  listening  was  co¬ 
incidental  with  some  other  activity 
in  75  per  cent  of  the  cases,  usu¬ 
ally  some  form  of  housework. 
One  of  the  problems  facing  TV  is 
that  of  making  daytime  programs 
as  interesting  to  hear  as  they  are 
to  see. 

Set  Sale  Problem 

“The  very  rapid  growth  of  TV 
since  sets  first  became  available 
in  quantity,  though  a  boon  to  tele¬ 
casters,  has  presented  a  serious 
problem  to  manufacturers  and 
dealers.  Growth  in  set  ownership 
from  1.4  per  cent  on  January  1, 
1948  to  58.5  per  cent  on  January 
1,  1952,  and  to  well  over  60  jjer 
cent  today,  has  exhausted  the 
available  number  of  non-owner 
buyers  in  Videotown  faster  than 
replacement  and  second  set  mar¬ 
kets  could  be  developed.  A  sim¬ 
ilar  situation  exists  in  other  mul¬ 
tiple-station  areas. 

‘The  result  in  Videotown  is  that 
set  sales  in  1951  were  32  per  cent 
less  than  in  1950.  The  prospect 
is  for  another  16  per  cent  decrease 
in  1952.  Sales  for  1951  were 
made  up  of  85  per  cent  new  own¬ 
ers,  1 5  per  cent  replacements.  The 
reduced  volume  in  1952  will  be 
composed  of  78  per  cent  new  own¬ 
ers,  and  22  per  cent  replacements. 

‘Total  U.  S.  sales  will  follow 
this  same  pattern  unless  new  sta¬ 
tions  open  up  new  markets  and 
make  more  programs  available  in 
some  of  the  1  and  2  station  mar¬ 
kets.  Even  with  new  stations, 
enough  new  prospects  will  not  be¬ 
come  available  to  bring  the  vol¬ 
ume  back  to  the  1950  peak.  A 
further  decrease  may  be  in  pros¬ 
pect  for  the  industry  in  1953.” 

“The  two  major  reasons  given 
by  non-owners  for  not  buying  are 
‘not  interested’  by  41  per  cent,  and 
‘can’t  afford’  by  29  per  cent.  An 
added  15  per  cent  are  not  inter¬ 
ested  because  they  can  watch  TV 
at  the  homes  of  relativi's  or  friends. 
Only  one  family  said  that  TV  was 
bad  for  their  children. 

“The  main  reason  for  replace¬ 
ment,  given  by  the  small  per  cent 
who  say  they  will  buy  a  new  set 
is  to  get  a  larger  screen. 


GOLD  WATCH  is  presented  to 
Hoke  Welch,  left,  by  Bill  Baggs 


Staff  Acclaims 
Hoke  Welch 
On  Anniversary 

Miami,  Fla. — You’d  think  a  man 
who’d  been  25  years  in  the  news¬ 
paper  business  couldn’t  be  sur¬ 
prised  by  anything. 

But  Hoke  Welch,  managing  edi¬ 
tor  of  the  Miami  Daily  News  and 
sparetime  piano  tinkler,  proved  an 
exception. 

His  big  surprise  came  on  the 
night  of  Sept.  10  when  he  showed 
up  for  what  he  expected  to  be  a 
small  dinner  party  at  the  Roney 
Plaza.  It  turned  out  to  be  a  Sil¬ 
ver  Anniversary  celebration  staged 
by  more  than  130  editorial  and 
management  members  with  Mr. 
Welch  as  the  guest  of  honor. 

Sharing  in  the  honors,  if  not 
the  surprise,  were  Mrs.  Welch  and 
the  couple’s  two  children,  Jimmy 
and  Sondra.  They  beamed  as  trib¬ 
ute  was  paid  to  Mr.  Welch’s 
achievements  in  the  newspaper 
field  by  Capt.  Eddie  Rickenbacker, 
president  of  Eastern  Air  Lines,  and 
Daniel  J.  Mahoney,  publisher  of 
the  Miami  Daily  News. 

Bill  Baggs,  News  columnist,  pre¬ 
sented  the  guest  of  honor  with  an 
engraved  gold  watch,  a  gift  from 
the  members  of  the  editorial  staff. 

In  a  special  menu  edition,  Ed 
Danforth,  sports  editor  of  the  At¬ 
lanta  (Ga.)  Journal,  who  gave 
Mr.  Welch  his  first  job  25  years 
ago,  recalled  that  his  “pupil”  plays 
a  piano  just  as  skillfully  as  he  does 
a  typewriter. 

Also  honored  at  the  party  were 
three  Daily  News  staffers  who 
have  spent  50  years  or  more  in 
newspaper  business.  They  were 
Charles  B.  Forbes,  financial  edi¬ 
tor;  Bill  Wallace,  golf  writer,  and 
George  S.  Connell,  copy  editor. 
Each  was  given  a  leather  wallet. 

■ 

$2,500  for  Sick  Boy 

PoTTSTOWN,  Pa. — An  appeal  by 
the  Pottstown  Mercury  brought  in 
$2,500  in  reader  contributions 
within  a  few  days  for  a  four-year- 
old  boy  who  was  found  suffering 
from  cancer  and  polio.  Editor 
Shandy  Hill  said  the  money  would 
be  used  for  hospitalization  and 
special  care. 
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State  Officiars 
Expense  Expose 
Rings  the  Bell 

Tallahassee  —  Disclosure  by 
John  Kilgore,  Miami  Herald  re¬ 
porter,  of  apparent  discrepancies 
in  the  expense  account  of  Gov. 
Fuller  Warren’s  press  secretary. 
Loyal  Compton,  had  these  fast- 
moving  developments: 

1.  The  State  Comptroller  or¬ 
dered  a  check  of  Compton’s  ex¬ 
pense  accounts  and  put  him  on 
notice  that  no  additional  vouchers 
would  be  approved  until  the  dis¬ 
crepancies  were  explained. 

2.  A  refBsal  by  Compton  to 
comment  to  Mr.  Kilgore,  Jim 
Powell  of  the  Tampa  Tribune,  and 
Miss  Chris  MacGill  of  the  Associ¬ 
ated  Press  about  the  exp)ense  ac- 
counts  until  the  Tallahassee 
Democrat,  which  printed  Kilgore’s 
expose,  corrected  an  error  in  the 
story  which  printed  “July”  instead 
of  “June.”  The  error  was  typo¬ 
graphical.  Compton  allowed  no 
questioning  until  he  got  a  record¬ 
ing  machine  set  up  and  a  secretary 
to  take  notes  . . .  and  then  launched 
into  a  discussion  of  the  Democrat 
with  a  refusal  to  comment. 

3.  .A  request  by  Gov.  Warren 
for  a  list  of  the  expense  accounts 
of  Mr.  Kilgore,  who  before  join¬ 
ing  the  Herald,  had  been  a  state 
employe  and  this  comment  from 
Mr.  Kilgore:  “I  have  no  objection 
to  an  audit  of  my  expense  accounts 
and  no  doubt  that  most  citizens 
will  understand  the  Governor’s 
sudden  interest  in  them." 

4.  A  charge  by  Gov.  Warren 
that  the  Democrat  building  prop¬ 
erty  was  under-assessed  (a  charge 
made  previously,  and  also  against 
the  Tampa  Tribune,  another  ad¬ 
ministration  critic)  and  a  call  to 
the  County  Tax  Assessor  for  a  re¬ 
assessment.  Democrat  Publisher 
John  Tapers  denied  the  under-as¬ 
sessment. 

5.  A  refusal  by  Gov.  Warren  to 
comment  on  the  disclosure  by  Mr. 
Kilgore  of  the  expense  account 
discrepancies  of  his  press  aide  and 
the  hint  of  statements  to  come  with 
this  remark:  “I  think  I’ll  have  a 
whole  lot  (to  say)  subsequently.” 

■ 

Rivetl  and  Ripley 
In  New  Guild  Posts 

Two  newly  created  positions  in 
the  American  Newspaper  Guild 
headquarters  staff  were  filled  this 
week. 

Francis  S.  Rivett,  a  sports  writer 
for  the  Albany  (N.Y.)  Times- 
Vnion  and  president  of  Tri-City 
Guild,  became  contracts  analyst. 

Stephen  Ripley,  an  internation¬ 
al  representative  since  1943,  took 
up  temporarily  the  job  of  wire 
service  administrator  in  prepara¬ 
tion  for  contract  negotiations  with 
the  Associated  Press.  Joseph  G. 
Colangelo,  who  was  director  of 
wire  services,  was  assigned  to  the 
staff  of  J.  William  Blatz,  director 
of  organization. 


Don  Schneider 
Ad  Chief;  Bloom 
Plans  Agency 

Dall  n,  Tex. — ^The  resignation 
of  Sam  R.  Bloom  and  the  appoint¬ 
ment  of  Don  L.  Schneider  as  his 
successor  in  the  post  of  advertis¬ 
ing  director  of  the  Times  Herald 
were  announced  this  week  by 
James  F.  Chambers,  Jr.,  general 
manager. 

Mr.  Bloom,  who  had  been  with 
the  paper  for  27  years,  plans  to 
establish  an  advertising  agency 
here.  He  recalled  that  the  late 
Albert  Swinsky  hired  him  on  “a 
temporary  basis”  from  the  now 
defunct  Fort  Worth  Record.  Mr. 
Bloom  is  a  Texas  native. 

Mr.  Schneider,  50,  is  a  veteran 
of  32  years  of  newspaper  service, 
including  26  years  with  the  Times 
Herald.  He  formerly  worked  in 
the  national,  retail  and  classified 
advertising  department  of  the  San 
Antonio  Light  and  started  on. the 
Times  Herald  as  a  merchandising 
man  in  the  national  advertising  de¬ 
partment.  He  has  been  manager 
of  general  advertising  since  1942. 

A  native  of  Springfield,  Mo.,  he 
moved  to  San  Antonio  in  his  youth 
when  his  father,  a  railroad  worker, 
was  transferred. 

Mr.  Schneider  has  appointed 
Leake  McCauley  as  manager  of 
general  and  James  V.  Lovell  as 
assistant  to  the  director. 

Mr.  Lovell,  46,  who  has  been  as¬ 
sociated  with  the  Times  Herald  for 
23  years,  started  to  work  as  the 
paper’s  correspondent  at  Southern 
Methodist  University,  where  he 
was  studying  journalism.  Prior  to 
World  War  II  he  worked  seven 
years  as  a  reporter  and  six  years  as 
amusements  editor.  During  the  war 
he  was  in  public  relations  in  the 
Air  Force.  Upon  return  to  the 
Times  Herald  Mr.  Lovell  in  suc¬ 
cession  wrote  a  column  and  was 
director  of  research  and  informa¬ 
tion.  He  has  been  in  the  display 
department  for  a  year  and  a  half. 

Mr.  McCauley,  a  salesman  in 
the  general  advertising  department 
of  the  paper  for  five  and  a  half 
years,  was  in  the  general  insurance 
business  prior  to  the  war.  He  was 
graduated  from  the  University  of 
Missouri  in  journalism. 

■ 

Big  Denver  Paper 

Denver — ^The  Rocky  Mountain 
News  on  Sept.  12  published  a  total 
of  96  pages,  the  largest  weekday 
paper  in  its  history. 


318-Pg.  Regular 
Sunday  Edition 
In  Milwaukee 


Voters  Oust 
Sheriff  Who 
Censors  News 

Waukesha,  Wis.  —  Voters  of 
Waukesha  county  apparently  feci 
about  the  issue  of  censorship  as  do 
a  majority  of  Wisconsin  newspa¬ 
pers.  In  Tuesday’s  primary  election 
¥  II  they  voted  to  turn  out  of  oflSce 

Lovell  McC  y  sheriff  Martin  Fromm  whose  poli- 

cy  for  three  terms  has  been  to  give 
QIQ-Om  nomilm*  the  public  only  the  news  he  be- 

010  irg.  noguiar 

PHltinn  month,  after  this  policy 

challenged  by  the  Wauke^ 

Tn  R/T4lTxmillrAA  Freeman,  Atty.  Gen.  Vernon 
m  Thomson  wrote  an  opinion  in 

Milwaukee  —  The  Milwaukee  which  he  sustained  the  position  of 
Journal  ushered  in  the  fall  selling  Sheriff  Fromm  by  declaring,  “Tlie 
season  here  with  a  318^)age  Sun-  public  enjoys  no  right  of  inspection 
day  paper  on  Sept.  14.  It  carried  of  telephone  and  radio  logs,  crimi- 
more  than  400,000  lines  of  paid  nal  complaint  reports,  automobile 
advertising.  accident  reports  and  other  papers, 

This  was  the  largest  Sunday  documents  and  physical  evidew 
Journal  on  record  but  was  not  a  relating  to  law  enforcement  activ- 
special  edition.  The  issue  carried  ities  in  the  office^  of  the  sheriff  of 
a  number  of  seasonal  sections  in-  of  a  cHy  police  department." 
eluding  women’s  fashions,  men’s  (E&P,  Aug.  23,  page  10). 
furnishings  and  fall  real  estate.  The  defeat  of  Sheriff  Fromm  it 

The  paper  contained  76  pages  the  polls  was  a  major  upset.  He 
with  either  editorial  or  advertising  had  previously  swept  to  victory  u 
color  or  both,  most  of  which  were  county  coroner  or  as^  sheriff  five 
in  full  color.  Included  were  24  times  by  large  majorities  in  thii 
pages  of  editorial  and  advertising  predominantly  Republican  coun^. 
newsprint  color  in  the  regular  But  an  obscure  deputy  sherill 
black-and-white  sections.  Mike  Lombardi,  opposed  him  a 

This  was  the  twelfth  time  in  the  primary  and  announced  to  the 
1952  that  a  regular  Sunday  issue  Waukesha  paper  that  should  he  be 
had  exceeded  200  pages.  elected  he  would  cooperate  My 

a  with  press  and  radio  in  giviaf 

WT  1.  T  1  1-  sheriffs  office.  Folio*- 

Nashua  TGiBgraph  ing  his  victory,  Mr.  Lombardi  B- 

Strike  in  10th  Week  "^wed  his  pledge. 

Nashua,  N.  H.-The  Nashua 
Telegraph  entered  its  10th  week  of 

publication  without  the  help  of  Sheriff  Fromm  seems  to  h^ 
editorial  and  business  office  work-  the  batt  e  ?ver  news  suppj 

ers  who  are  members  of  the  News- 

riiiiH  observation  is  that  Mr.  Fromm  n 

The  striking  guildsmen  have  pub-  bis  long  tenure  in  office,  h^  grow 
lished  a  weekly  tabloid  for  four  ®  ® 

consecutive  issues.  Distribution  of  ^tempted  to  m  s  ^ 
10,000  copies  was  claimed  for  the  ‘bem  per^nally  Tb^ 
last  edition.  The  paper  is  printed  not  favorably  •mpressed^ 

in  Worcester.  Mas?..  50  miles  ?e  arho.^  view  he  h.  tto 


away  '^'*h  respect  to  public  informatioJ 

The  guild  has  reported  contribu-  originating  in  bjs  office. 

tions  of  approximately  $4,000  from  ,  j  p..  that  the 

individuals  and  other  unions,  in-  ‘be  public  ^d  the  press  that 

eluding  the  typographical  union  £ 

whose  members  have  continued  to  emitled  O". 

work  on  the  Telegraph.  'l'"t  1 

®  -  to  have.  All  the  rest  is  his  owb 


Wages  and  a  union  shop  are  at  *  *  u  t,  a^a  mit  a 

ue.  The  Telegraph  management  bttle  secret,  to  be  banded  out« 
.  a  ton  min.mnm  nf  Suppressed  or  ceusored  at  his  will. 


issue,  me  leiegrapn  management 
has  offered  a  top  minimum  of  $60 
for  reporters  on  return  to  work, 
and  two  $10  raises  by  June  1, 
1953. 


and  two  $10  raises  by  June  i!  Publisher  Enters 
,  Housing  Business 

.  ,  WiLLiSTON,  N.  Dak. — Harry  E- 

Style  Convention  Polk,  publisher  of  the  WillitK» 

Chicago  —  “Fashion  likes  the  Daily  Herald,  has  entered  the 
straight  ticket,”  wrote  Peg  Zweek-  ing  rental  field  in  this  city  "'bich  * 
er,  Chicago  Daily  News  fashion  located  in  the  center  of  Noftt 
editor,  in  her  lead  story  to  the  Dakota’s  new  oil  industry. 

Daily  News’  20-page  “Fashion  Mr.  Polk’s  paper  recently  uufr 
Story”  section  for  Fall  and  Winter,  tuted  a  new  bus  line  in  the  areaW 
Using  the  election  year  theme,  expedite  the  delivery  of  the  ne*> 
the  “Style  Convention”  included  paper.  The  Herald’s  building  h* 
more  than  33,000  lines  of  adver-  ben  expanded  to  accommodi* 
tising.  offices  for  oil  companies. 
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THE  FOURTH  ESTATE'S  ROLE  IN  THE  ELECTIONS,  AS  CARTOONISTS  SEE  IT 


'EXTR-E-E,  EXTR-E-E,  ALL  ABOUT 
TH'  TWO-PARTY  SYSTEM' 

Fitzpatrick,  St.  Louis  (Mo.)  Post-Dispatch 


FOUR  YEARS  MAKE  A  DIFFERENCE 

Shadbume,  Springfield  (Mo.)  Leader  &  Press 


BREAKING  THE  CHAINS 

Yoes,  Satt  Diego  (Calif.)  Union 


papers  throughout  the  country  are 
promoting  various  types  of  cam¬ 
paigns  to  get-out-the-vote  for  the 
November  election. 


'LTa.vvvmwJ  The  Ncw  York  World-Telegram 
OGlppS-xlOWCira  and  sun  began  on  Sept.  15  its  cam- 

paign  with  a  streamer  headline  on 
YY  ones  A  OIT  the  front  page.  Boy  Scouts,  Girl 

PI  ,■  TT  X  Scouts,  Veterans’  organizations 

LilOCtlOri  V  OIG  and  other  groups  are  helping  the 
_  paper  obtain  signatures  to  this 

The  19  Scripps-Howard  News-  pledge: 

pers  throughout  the  country  are  ^  ^  . 

omoting  various  types  of  cam-  ,  ^ou  can  count  on  "le  to  regis- 
ligns  to  get-out-the-vote  for  the  ter  and  vote  m  the  vital  1952  cam- 
ovember  election.  President 

A»  we  elect  and  the  members  of  Con- 


At  their  conference  last  April  at  01  v.u..- 

Hershey,  Pa.,  the  S-H  editor  de-  ‘"‘o  PO^« 


cided  thkt  each  would  do  what  he  carry  our  hopes  for  peace 

coaid  locally  to  promote  voting.  |"  ‘•’f.  prosperity  at 

The  drives,  taking  various  forms, 

are  conducted  on  a  non-partisan  The  Cleveland  (Ohio)  Press 
basis  opened  the  “Press  Registration 

Essay  Contest  Service  ”  giving  information  to 

_  .  .  .  .  would-be  voters  as  to  where  they 

instance,  the  Cincinnati  should  register.  Nine  special  tele- 
10)  Post  IS  conducting  an  es-  phones  had  to  be  manned  until 
say  contest  for  children  on  the  midnight  on  Sept.  15  to  give  in¬ 
need  for  v^ng.  To  be  eligible  to  formation  and  1 1  persons,  includ- 
ner  a  child  must  prove  that  his  ij^g  reporters,  gave  their  full  time 
or  her  parents  are  registered  ^d  m  giving  out  information  the  fol- 
pedge  that  they  will  vote.  The  lowing  day.  Hundreds  of  calls 
Knoxville  (Tenn.)  News-Sentinel 
is  conducting  a  similar  contest.  receiveo.  ^ 

The  Memphis  (Tenn.)  Press-  p,.  in 
Scimitar  is  sending  reporters  on  a  Editor  S  Arrest 
house-to-house  canvass,  interview-  Linked  with  ExpOSe 
•n|  residents  as  to  why  they  have  ^  „  t-. 

not  registered,  if  they  have  not  Bethlehem,  Pa.-The  secret  is 

done  so.  concerning  the  arrest  of  R.  H. 


Essay  Contest 


Bethlehem,  Pa. — The  secret  is 
out  concerning  the  arrest  of  R.  H. 


The  Pittsburgh  (Pa.)  Press,  at  Kirkpatrick  editor  of  the  Glohe- 
its  Allegheny  County  Fair  exhibit,  Times,  and  Robert  L.  Mason,  a 
got  the  Board  of  Elections  to  con-  pair  were  arrested 

duct  a  field  registration  of  non-  31  when  they  calmed  to  dis- 
roters.  Voters  who  had  moved  al-  c  1°  police  why  they  were  park- 
so  could  transfer  their  registration  ’”8  unrestricted  area  (E  &  P, 
from  precinct  to  precinct  at  the  ^tig.  9,  page  12). 
booth.  Thousands  took  advantage  A  story  under  the  joint  by-lines 
of  the  service.  of  Mr.  Mason  and  John  Kochalka 

.  The  Fort  Worth  (Tex.)  Press  is  disclosed  that  out-of-to^  motor- 
introducing  a  comic  character  ists  were  being  victimized  by  a 
called  “Sam  No-Vote,”  who  will  kangaroo  traffic  court  in  which  an 
depict  the  sloth  and  idleness  of  alderman  and  at  least  three  city  po- 
chizens  who  fail  to  register  and  licemen  were  alleged  to  have  been 
''ote.  involved. 
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Solons  Assail 
Boston  Press  for 
Exposing  Mess 

Boston — This  city’s  newspapers 
drew  the  wrath  of  members  of  the 
Massachusetts  Legislature  last 
week  as  they  sat  in  a  special  ses¬ 
sion. 

Members  of  both  branches  of 
the  General  Court  condemned  the 
papers  for  exposing  late-filed,  so- 
called  “sneak  bills”  that  gave  big 
pensions  to  some  former  members; 
free  lunch  and  travel  money  to  em¬ 
ployes  of  the  Legislature;  and  in¬ 
creased  the  legislators’  own  pen¬ 
sions.  It  was  after  a  week  of  day 
and  night  headline  stories  on  these 
matters  that  the  Governor  called 
the  Legislature  into  special  session 
to  repeal  them. 

The  crusade  had  been  set  off 
late  in  August  by  an  address  de¬ 
livered  by  Norman  MacDonald, 
executive  director  of  the  Massa¬ 
chusetts  Federation  of  Taxpayers 
Association,  which  was  reported 
extensively  in  all  of  the  papers. 

Over  the  Sept.  6  weekend,  the 
Post  obtained  some  specific  data 
from  several  state  offices  and 
published  disclosures  involving 
some  big  political  names.  Before 
the  next  week  was  out,  all  of  the 
dailies  jumped  on  the  story. 

The  Post  took  the  brunt  of  the 
attack  in  the  State  Senate.  Sen¬ 
ator  Daniel  F.  O’Brien  accused  it 
of  “yellow  Journalism”  and  said 
that  “misstatement  of  facts  and  a 
diabolical  plan  of  lies”  have  re¬ 
sulted  in  Senators  being  called 
“bums.” 

The  Post’s  political  writer,  James 
Colbert,  came  in  for  some  criti¬ 
cism  but  was  defended  by  a  mem¬ 


ber  of  the  Senate  “as  a  gentleman, 
a  truthful  man  and  a  good  citizen.” 

In  the  lower  House,  several 
members  blamed  “hysteria  whipped 
up  by  the  papers”  as  being  to 
blame  for  the  “mess  we  find  our¬ 
selves  in.” 

In  reply,  a  Post  editorial  de¬ 
clared  the  people’s  pride  at  having 
been  assailed  by  some  members  of 
the  General  Court. 

“Attacks  on  a  newspaper  for 
carrying  out  its  obligation  to  the 
public  cannot  hide  the  facts  of  the 
case,”  said  the  editorial.  “Verbal 
abuse  can’t  erase  or  obscure  the 
fact  that  the  legislative  session  of 
July  3  was  an  outrage  that  should 
have  been  exposed  as  it  was.  The 
legislators  would  do  well  to  refn- 
edy  the  damage  and  keep  a  civil 
tongue  in  their  heads.” 

■ 

Big  Registration 
Aided  by  Dailies 

Harrisburg,  Pa. — Record  voter 
registrations  have  been  chalked  up 
throughout  Pennsylvania  with  a 
strong  assist  from  newspapers. 

The  emphasis,  in  virtually  all 
cases  of  a  non-partisan  nature,  has 
been  on  the  responsibilities  of 
citizenship. 

The  Allentown-Call  Chronicle 
newspapers,  in  a  series  of  registra¬ 
tion  promotion  pieces,  pointed  out 
— and  carried  pictures — that  thor¬ 
oughbred  cattle,  dogs,  and  other 
animals  were  “registered,”  and 
asked  their  readers  if  they  were 
registered. 

In  Harrisburg,  the  Patriot-News 
newspapers  used  a  red  overlay  on 
their  front  pages  asking  “Have  You 
Registered?  Deadline  Saturday.” 

Lancaster  newspapers  conducted 
a  continuing  campaign,  with  a  dai¬ 
ly  “voter-meter”  showing  the  pro¬ 
gress. 


} 


AGENCY  MAN'S  VIEW  OF  CLASSIFIED 


Help  Wanted:  Gd  oppty 
for  attrac  copy;  no  ugh 


By  Carl  E.  Widney 

Only  in  some  place  such  as  ,  ,  , .  .  , 

Pago  Pago  would  you  expect  to  !  article  on 

find  business  being  transacted  with  Classified  Advertising  is  a  yce- 
no  more  than  a  series  of  assorted  President  of  Maxon,  Inc.,  ^dver- 
“ughs.”  But  right  here  in  Amer-  agency,  ^^’lio  has  devoted  40  PNPA  Classified  Clinic  Left  to  right — Joseph  Hopkins,  Philadd* 

ica,  deals  totalling  millions  of  dol-  copywriting  and  placing  p|,ja  inquirer;  J.  Eustace  Wilfington,  automobile  dealer;  and  John  W. 

lars  are  closed  every  day  with  such  thousond^  of  doiiors  worth  IJuff,  Uniontown  Newspapers, 

cryptic  gibberish  as  “3a.brk.3br.-  and  tested  want-ads  for 

2b.$28.500”  mf  ^  .  ■  _  .  •  _ 

Just  why  literate  Americans  re-  C  I^ICGITI 

sort  to  this  jargon  is  an  interesting  Almost  in  sheer  defiance  of  his  w  ^7X  L\AXXXXX^ 


sort  to  this  jargon  is  an  interesting  Almost  in  sheer  defiance  of  his 
commentary  on  advertising  as  golden  opportunity,  the  advertiser 
practiced  today  in  the  classified  thumbs  his  nose  at^^  salesmanship 
columns  of  the  daily  and  Sunday  makes  like  a  Fiji  Islander.  A 
newspapers  all  over  the  country,  prospect  for  a  house  is  kissed  off 
The  standard  of  today’s  typical  ad  with.  “2Bper.cond.”  Another  who 
makes  it  appear  that  the  art  of  wants  a  used  car  so  badly  has  to 
writing  classified  ads  was  discov-  guess  what  “r&h”  means.  “Dntn.- 
ered  only  yesterday.  supposed  to  lure  a  young 

Back  in  1692  in  England,  a  tVP'st  to  apply  for  a  job 
John  Houghton  wrote  this  little  An  Interrupting  Idea 

gem;  Newspapers  deplore  this  “ugh” 


Classified  Overtaking 
Local  Display  Linage 


By  Joseph  W.  Dragonetti 


At  one  Mr.  Packer's  in 
Crooked  Lane  next  the 
Dolphin,  are  very  good 
lodgings  to  be  let  where 
there  is  freedom  from 
noise  and  a  pretty  garden. 

Two  hundred  and  sixty  years 


guess  what  “r&h”  means.  “Dntn.-  Lancaster,  Pa. — ^The  prediction  and  general  manager  of  the  Better 
CO.”  is  supposed  to  lure  a  young  that  classified  advertising  will  Business  Bureau  of  Philadelphia, 

typist  to  apply  for  a  job  equal  or  surpass  local  display  was  Inc.,  suggested  that  newspapers 

An  Interrupting  Idea  made  at  the  Classified  Clinic  of  change  the  term  “censorship" 

Newsoaners  deolore  this  “ueh”  Pennsylvania  Newspaper  Pub-  which  he  called  negative,  to  a  mote 

tremendous  emt  ^s'ome  newspapers  statement  was  made  by  D.  censorship  of  advertising  as  a  ne- 

»  S  nf T  B.  Bamhart,  CAM,  McKeesport  gative  function.  If  rejected  Imafe 

more  ad  takers  ad  writers  and  originated  were  deductible  from  federal  taxes, 

K»i„  Mr.  Bamhart  told  the  more  be  on  the  program  today,  he  sa^ 


the  ads  completely  or  help  com¬ 
pose  them  for  their  customers. 


than  70  CAMS  who  attended  the 
sessions  that  classified  linage  has 


Language  Change 
It  would  be  a  good  thing  to 


iwu  nunurco  ana  sixiy  years  These  advertising  experts  know  "-T  rnued  to  increase  to  a  noint  u  “  5  « 

later  we  find  in  one  of  America  s  the  five  fartor<!  that  make  a  riacsi  continuea  to  increase  to  a  point  change  the  word  censorship  to 

greatest  newspapers  this  gem  of  fied  ad  tick  It  shouW  hLe  where  publishers  are  giving  it  the  merit  evaluation.  A  change  in  lan- 

salesmanship,  no  better,  no  worse  terruntine  idea  It  should  state  deserves.  guage  can  frequently  herald  i 

than  most  of  them-  terrupting  idea,  it  stioiHd  state  ..j  hesitation  in  predict-  chance  in  attitude” 

ST.HT.PVT.SHWR.NR.BUS  LI.  K  ,ta„°  M  eSutf  L\T”S"yTta.3  “If  ‘‘-I"*'-'  K 

ter  to  tell  the  reader  to  do  some-  the  local  display  linage.  j,hle  frauds  in  the  ‘Business  Op- 

This  let-down  in  salesmanship  thing  about  it.  k  passed  every  thing  portunities”  classification.  Theit 

is  the  more  significant  because  no  i  n  .i.-  u  ,  local  display.  a  lengthly  discussion  of  vend- 

other  advertising  medium  is  so  per-  -----  - 

nttoA  ««  ul.u  can  t  know  all  the  details  about  an 


.yn’f  V  „  ,  oU  ^  K  .on  Growing  All  the  Time  ing  machine  advertising,  in  which 

fectly  fitted  to  the  needs  of  both  .Vip  aHv^rt'icpi^  nhnnps  “Many  of  us  remember  when  questionable  methods  have  cropped 

seller  and  buyer.  classified  was  only  one  line  to  100  up,  asking  for  investments  in  afl 

Eager  for  the  Specific  JJ;  papgj  gSs^to  presf  and  Sys  display.  Now  it  is  one  line  types  of  machines.  Most  CA^ 

Millions  of  eager  prospects  turn  he  warns  to  sell  his  6-room  bride 

to  the  classified  columns  every  day  house,  period.  rtfoVlPR  whitman  nf  the  Nor- 

with  an  urgent,  and  sometimes  Newsnaoers  ardentlv  want  their  .Jh^re  have  been  a  lot  of  con-  J.  Charles  Whitman,  of  the  ^ 
heart-breaking  need  for  something  custSsTo  EefcoSd  reSs  One  this  growth  ristown  (Pa.)  Times  HerM 

specific.  A  house,  a  job,  a  used  SSarSt  managed  significant,  I  warned  that  many  of  the  scheme 

car  or  even  a  second-hand  babv  manager  receivea  a  think,  is  the  peoples  acceptance  were  questionable. 

carriage  Into  Sis  great  mS  ^ 

comes  the  advertiser  with  his  of-  sindTShble^^He  called'^Si  pSsoS  screening  ques-  Plda^-)  Inquirer,  urged:  ‘Lj^ 

fering.  It  has  been  cataloged  by  and  found  the  hoSi  rather?^^^  tionMc  advertising.  And  if  we  are  out  for  these  sharp  shooters. 
subject  matter  bv  the  newsoaner  u",  t  "OUse  rather  drah  continue  to  grow,  we  must  in-  schemes  are  cropping  up  ev«! 

auujcci  Iiiducr  oy  me  newspaper  m  the  front  yard  was  a  glori-  .-nclfv  nnr  efforts  to  nrotert  read-  dav  ” 
to  make  It  easy  for  the  two  parties  nnnle  tree  in  full  bln«om  icnsity  our  ettorts  to  protect  read  oa^  .  t,  ,  c-  • 

to  meet.  In  no  other  market  place  He  pWd  that  in  S'  the  aThe  ^ssible  fraud.  Col.  1.  Hale  St^nman,  publi^ 

in  the  world  is  the  set-un  more  played  that  up  the  ad  he  Bamhart  said  commercial  of  the  Lancaster  Newspapers,  w 

ideal  for  doing  business  That’s  for  her  and  the  house  was  advertisers  are  using  more  and  welcomed  members  of  the  elm*- 

why  it  has  become  bie  business  ^  insertion.  more  classified  to  sell  their  goods  said  classified  has  come  a  lom 

with  two  capital  “B’s  ”  ^  priceless  counsel  and  that  the  medium  has  grown  way  in  40  years. 

Last  year  business  firms  and  in-  considered  suspect  by  the  public  far  above  its  original  purpose  of  “You  have  had  to  fight  for  wW 
dividuals  bought  close  to  500  mil-  '’^‘^^hse  the  more  words,  the  more  getting  results  for  individuals —  you  now  have,”  he  said,  “and 
lion  dollars  worth  of  classified  lin-  newspaper  makes.  The  selling  household  goods,  situations  sified  is  no  longer  a  stepchild.  K 

age  to  rent,  sell  or  hire.  That’s  principles  of  wanted,  etc,  has  won  the  recognition  of  W 

almnct  nc  miirh  ns  ftii.  tntni  in.  Selling  Still  hold  true,  but  line  rates  “It  is  now  tied  in  with  the  whole  publishers.” 


age  to  rent,  sell  or  hire.  That’s 
almost  as  much  as  the  total  in- 


It  is  now  tied  in  with  the  whole  publishers.” 


aiinusi  as  muen  as  me  loiai  in-  .  °  .  .  ’  t  en 

vested  in  advertising  in  all  the  increased  enormously— 60  economy  of  the  country,”  he  said.  Ted  MacDonald  of  MacDonald 


national  magazines  combined.  years.  Censorship  was  a  hot  topic  of  Classified  Service,  said  j 

Even  television  with  its  $75,000  Premium  on  Brevity  discussion  during  the  sessions  and  Allen,  Medill  &hool  of  Joui^ 

an  hour  programs  did  no  better  The  high  cost  of  newsprint,  la-  most  CAMS  agreed  that  the  news-  's™-  assistant,  C.  J.  M 

than  $485,000,000.  It’s  not  only  bor  and  taxes  have  raised  the  aver-  paper  has  the  right  to  screen  the  made  a  special  s 

one  of  the  world’s  biggest  market  age  Sunday  rate  in  the  larger  cities  ads.  starting  wages  and  a  pape 

places  but  by  all  odds  the  strangest.  (Continued  on  page  40)  But  Hugh  Smith,  vicepresident  (Continued  on  page  48)  , 
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•  The  Advertiser  and  The  newspaper 


Dailies  Held  Best  Means 
Of  Pre-Testing  Premium 

The  newspaper  is  really  about  To  illustrate  his  point  Mr.  Tay- 
the  only  means  of  conducting  pre-  lor  showed  two  ads  from  the  dairj’ 
tests  of  premium  offers  and  copy  field.  One  offered  a  cheese  knife 
approach  with  any  degree  of  as-  via  “the  well-established  high 
surance  of  accuracy  in  results,  ac-  readership  comic  technique”  on 
cording  to  Douglas  Taylor,  vice-  comic  pages  in  newspapers.  The 
president,  J.  P.  McKinney  &  Son,  other  featured  a  premium  offer  of 
newspaper  representatives.  ruby  glassware  and  used  a  more 

Speaking  before  some  400  adver-  conventional  technique, 
tising  executives  representing  man-  When  properly  carried  out,  Mr. 
ufacturers,  agencies  and  media  at-  Taylor  told  his  audience,  the  corn- 
tending  the  premium  conference  of  ic  copy  technique  reaches  very 
the  Premium  Advertising  Associa-  high  audiences  and  almost  always 

I  tion  of  America  in  New  York  this  at  costs  that  are  extremely  low  in 

1  week,  Mr.  Taylor  discussed  the  comparison  with  other  media.  He 
question,  “Do  Premium  Promo-  said  the  particular  piece  of  copy 
tions  in  Newspaper  Advertising  which  he  used  for  illustration  failed 
Really  Pay  Off?”  to  recognize  a  well-established  fact 

Minimum  Risk  — “that  when  you  use  comic  strip 

Mr.  Taylor  answered  the  query  advertising  you  must  follow  the 
this  way;  “Such  pre-tests  can  be  continuity  panel  technique  as  do 
done  quickly — ^within  a  few  hours  comics  themselves.  Running 

if  necessary — and  with  a  minimum  large  panel  across  the 

of  risk  even  in  as  few  as  one  or  width  of  the  ad  nearly  always 
two  small  cities,  and  in  different  reduces  readership.  .  .  . 
geographic  sections  or  tyi)es  of  “This  ad,”  he  continued,  “was 
markets.”  rio  exception.  Its  readership  was 

Emphasizing  the  importance  of  considerably  below  averages  for 
merchandising  and  defining  it  as  which  do  not  violate  this  prin- 
“  “Causing  an  atmosphere  and  im-  ciple.  The  use  of  a  premium  in 
pression  of  excitement  and  unusual-  ad  certainly  didn’t  ^make  up 
ness  about  a  product,  service  or  ^or  this  loss  in  copy.  .  .  .” 
plan,’”  Mr.  Taylor  pointed  out  30%  More  Efficient 

that  before  heavy  investments  are  The  ad  offering  the  ruby  glass- 
made  in  large  quantities  of  the  ware  premium,  according  to  Mr. 
premium  or  any  committments  to  Taylor,  “was  about  30  per  cent 
the  sales  organization  or  to  the  more  efficient  than  the  usual  ad  for 
retail  trade,  “one  can  find  out  just  dairy  products  in  size  space  and 
how  sure  he  is  that  everything  is  on  an  efficiency  basis  per  reader, 
right  before  going  into  a  large  sec-  It  even  slightly  excelled  the  comic 
tional  or  even  national  operation,  strip  ad  despite  the  usual  advan- 
And  there,”  he  said,  “you  have  tages  of  the  latter  type  of  space 
the  best  possible  answer  to  the  when  it  can  be  adapted  to  the 
question.”  product.” 

Premiums  Not  Substitutes  Among  other  things,  Mr.  Taylor 

Mr.  Taylor  presented  several  described  the  case  of  a  soap  pow- 
slides  of  newspaper  ads  in  which  advertised  in  two 

premiums  were  uVed  “to  excite  at-  newspapers  a  good  will 

tention  and  interest  among  people  j" 

who  were  not  excited  a^ut  the  of  soap  p^der.  In 

product-thus  giving  the  adver-  newspapers  this  same 

tiser  an  opportunity  to  broaden  his  advertiser  plugged  a  free  offer 
market.”  He  warned,  however,  that  ^  Cannon  dish  towel  in  each 
“premium  offers  are  not  always  package.  ^ 
wrefire;  they  are  not  infallible;  nor  .  ** 

ate  they  substitutes  which  permit  “Possibly  a  dish  towel  is  a  much 
violating  well-established  findings  "^ore  effective  premium  than  a 
of  principles  in  advertising.”  face  cloth  or  vice  versa,  Mr. 

file  newspaper  representative  Taylor  said.  But  the  good  will 
noted  that  premiums  are  not  so  offer  fell  pretty  flat, 
magic  in  their  effectiveness  that  an  “Readership  of  the  ads  was  not 
advertiser  can  be  over-confident  nearly  as  high  as  the  usual  run  of 
that  his  advertising  presentation  is  soap  powder  ads  (without  prem- 
best  possible.  “So  when  you  inm)  for  the  size  of  space.  But  the 
your  premium,”  Mr.  Taylor  ‘free’  offer  more  than  doubled  the 
Mutioned,  “it  is  advisable  to  test  average  readership  figures  for  sim- 
d  with  two  or  three  different  copy  'far  soap  powder  and  cleanser  ads 
presentations.  If  you  are  going  to  of  similar  size, 
advertise  your  premiums,  make  “I"  fact,”  Mr.  Taylor  added,  “on 
‘“re  your  copy  will  do  the  best  the  two  ads  that  made  the  ‘free’ 
POssit^  job.”  (Continued  on  page  26) 
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.MORE  WHITE  SPACE  and  less  emphasis  on  price  is  suggested  for 
retail  food  stores  in  the  Kraft  Food  Company's  formula.  Above  is 
shown  sample  of  suggested  departmentalized  food  ad  at  left  with 
attractive  use  of  food  product  pictures  at  right  to  illustrate  daily  menus. 

Kraft  Urges  Supermarkets 
To  Departmentalize  Ads 


Chicago  —  More  emphasis  on 
service  and  less  on  price,  is  the 
advice  offered  by  Kraft  Foods  Co., 
to  supermarket  grocers  to  improve 
the  appearance  of  their  newspaper 
food  ads. 

Kraft  clinics  have  been  held 
over  the  past  five  months  to  show 
food  retailers  how  they  can  re¬ 
place  “this  jumble  of  prices”  with 
copy  and  layout  that  follows  the 
principles  of  national  food  adver¬ 
tising. 

Kraft  now  proposes  to  prepare 
a  presentation  which  will  be  made 
available  to  supermarket  operators 
to  aid  them  in  planning  their 
newspaper  ads. 

At  each  of  the  clinics,  lohn  B. 
McLaughlin,  Kraft  ad  chief, 
stressed  that  advertising  prices  does 
not  give  the  retail  food  store  any 
particular  competitive  advantage 
“over  the  guy  down  the  street  who 
does  the  same  thing.”  The  answer, 
he  said,  is  to  offer  the  consumer 
the  same  kind  of  service  offered  by 
food  companies  in  their  national 
ads. 

“Translated  to  the  retail  level,” 
said  Mr.  McLaughlin,  “this  means 
helping  the  housewife  plan  her 
meals  with  recipe  and  menu  sug¬ 
gestions  and  production  informa¬ 
tion.  It  also  means  promotion  of 
such  store  services  as  home  deliv¬ 
ery,  free  parking,  telephone  orders, 
etc.” 

More  White  Space 
Mr.  McLaughlin  also  suggested 
use  of  more  white  space  and  at¬ 
tractive  product  pictures — halftone 


illustrations  made  from  glossy 
prints,  instead  of  from  mats.  In 
this  connection,  the  clinics  re¬ 
vealed  a  wide  difference  of  opinion 
among  individual  supermarket  op¬ 
erators  as  to  the  ability  of  their 
local  newspapers  to  handle  half¬ 
tone  illustrations. 

“Some  reported  excellent  repro¬ 
duction  results  in  their  local  pa¬ 
pers,”  he  told  E  &  P.  “Others  were 
equally  outspoken  in  criticizing  the 
newspapers  for  lack  of  good  repro¬ 
duction.  Others  criticized  news¬ 
papers  for  failing  to  offer  assis¬ 
tance  or  suggestions  on  how  a 
grocer  can  improve  his  ad  lay¬ 
outs.” 

The  approach  suggested  at  the 
clinics  involved  changes  in  ad  lay¬ 
outs.  (See  cut). 

Mr.  McLaughlin  said  the  clinics 
revealed  that  supermarket  admen 
were  unable  to  get  good  product 
pictures.  As  a  result,  Kraft  is 
now  serving  retail  food  outlets 
with  news  releases  and  glossy 
prints  of  salads,  cheese  dishes  and 
other  dairy  items,  similar  to  the 
copy  supplied  to  newspaper  food 
editors. 

■ 

Fashion  Linage 

Passaic,  N.  I.  —  The  Herald- 
News  published  a  35-page  section 
of  fall  fashions  for  women  Sept.  9. 
It  contained  94  ads  totaling  50,977 
lines.  The  editorial  content  was 
prepared  by  Ellen  Moser,  women’s 
page  editor. 
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The  Advertiser  and  The  Newspaper 


Handbook  for  Salesmen 
Hits  Co-op  Ad  Problem 


Chicago — A  handbook  for  sell¬ 
ing  in  the  Illinois  state  markets,  c 
with  special  attention  to  advertis-  b 
ing  “language”  and  merchandising  ti 
promotional  opportunities,  has  a 
been  prepared  by  Illinois  Daily  t- 
Newspaper  Markets,  Inc.,  for  dis-  i 
trict  salesmen.  I 

The  manual,  now  being  distrib-  t 
uted  to  member  newspapers  for 
use  in  their  contacts  with  sales¬ 
men  representing  regional  and  na-  t 
tional  advertisers,  deals  not  only  j 
with  the  Illinois  markets  outside  ‘ 
of  Chicago,  but  discusses  the  “lan¬ 
guage  of  advertising”  so  that  dis-  ; 
trict  salesmen  will  have  a  better 
working  knowledge  of  how  news-  1 
papers  operate  in  behalf  of  na-  ( 
tional  advertisers.  ; 

Defines  Ad  Terms 
Chapters  dealing  with  advertis¬ 
ing  and  the  language  used  in  the 
handling  of  newspaper  ads  cover 
all  the  essential  factors,  including 
advertising  agencies  and  national 
representatives  of  newspapers, 
along  with  measurement  of  ads 
in  column  inches  and  agate  lines. 
Definitions  of  newspaper  terms, 
such  as  double  truck,  bulldog  edi¬ 
tion,  predate,  coverage,  etc.,  are 
included. 

Advertising  rates  are  discussed 
briefly,  pointing  out  the  essential 
difference  between  local  and  na¬ 
tional  rates.  The  local-national 
rate  differential  is  explained  and 
cooperative  advertising  limitations 
are  outlined. 

On  the  rate  differential,  the  Illi¬ 
nois  handbook  comments  as  fol¬ 
lows: 

Explains  Differential 
“Some  people  seem  to  have  the 
impression  that  rates  offered  to 
local  retail  stores  generally  are 
much  less  than  rates  quoted  for 
national  advertising.  This  is  not 
entirely  correct.  The  impression 
probably  stems  from  the  fact  that 
many  newspapers  offer  quantity 
discounts  to  their  local  retail  stores 
based  on  the  amount  of  space  con¬ 
tracted  for  and  used.  In  many 
cases,  there  are  also  requirements 
as  to  frequency  of  insertions  such 
as  every  week  or  daily,  and  also 
other  restrictions  that  a  local  mer¬ 
chant  can  adapt  himself  to  comply 
with. 

“National  advertisers  are  usual¬ 
ly  unwilling  or  unable  to  commit 
themselves  to  long-term,  large 
space  commitments.  Also,  the 
newspapers  found  long  ago  that 
such  contracts  made  with  national 
advertisers  operating  a  long  dis¬ 
tance  away  were  a  frequent  source 
of  trouble  and  expense.  The  result 
was,  as  stated  previously,  the  es¬ 
tablishment  of  an  equitable  flat 
rate,  particularly  for  the  conve¬ 
nience  of  the  national  advertiser.” 


Cooperative  advertising  is  dis¬ 
cussed  at  some  length.  The  hand¬ 
book  points  out  that  co-op  adver¬ 
tising  exists  in  so  many  forms  that 
a  short  explanation  is  difficult. 
After  outlining  some  of  the  ways 
in  which  “50-50”  advertising  is 
handled  by  the  manufacturer  with 
the  retailer,  the  handbook  states: 

Cites  Limitations 

“Many  manufacturers  feel  that 
they  save  money  by  this  practice, 
and  some  feel  that  they  actually 
‘double’  the  value  of  their  ad  dollar 
through  the  use  of  cooperative 
advertising  allowances. 

“Actually,  this  seldom  or  never 
holds  true  because:  1.  The  differ¬ 
ential  between  local  and  national 
advertising  rates  isn’t  that  big.  2. 
Large  retailers  frequently  take  a 
mark-up  on  the  rate  they  pay  with 
some  large  chains  even  taking  a 
mark-up  ‘profit’  of  100%.  3. 

Some  retailers  will  add  part  or 
even  all  of  the  allowance  to  their 
gross  margin.  4.  The  not  un¬ 
common  practice  among  retailers 
of  spending  the  allowance  dollar 
in  poor  media  and  failure  to  back 
the  coo|>erative  advertising  with 
necessary  merchandise,  merchan¬ 
dising  and  promotion. 

“To  these,  surely  must  be  added 
the  administrative  expense  of  keep¬ 
ing  track  of  and  paying  for  an 
operation  of  this  kind  by  the 
manufacturer,  and  the  final  and 
greatest  loss  occurs  when  no  space 
is  run  at  all  by  the  retailers  on 
the  manufacturer’s  item  even 
though  the  cooperative  money  was 
available. 

Must  Build  Desire 

“Actually,  some  companies  get 
so  wrapped  up  in  the  cooperative 
advertising  controversy,  that  they 
lose  sight  of  the  original  objec¬ 
tives  of  their  advertising.  They 
forget  that  the  first  job  of  adver¬ 
tising  normally  is  to  build  consum¬ 
er  desire  for  a  given  product  in  a 
1  given  market.  This  consumer  de¬ 
sire  can  be  a  real  and  tangible 
thing  and  is  worth  a  lot  of  money 
;  to  the  manufacturer  of  that  prod- 
1  uct.” 

I  The  best  and  most  direct  way 

■  of  building  a  desire  for  a  product, 

'  says  the  Illinois  handbook,  is  for 

the  company  to  run  its  own  adver- 

■  tising  directed  to  consumers  in  the 
t  market.  The  most  effective  mer- 
:  chandising  follow  -  through  is  to 
:  then  have  ads  run  by  retailers  in 
t  the  same  issue  of  the  newspaper 
1  which  contains  the  national  ad 

-  saying:  “Buy  It  Here — At  This 
:  Price!” 

t  Advertisers  generally  find  that 

-  getting  retail  tie-ups  on  products 
t  for  which  there  is  a  genuine  con- 

-  sumer  desire  is  relatively  easy, 
”  states  the  handbook.  Some  com- 


HARVARD  CLUB  HUDDLE  in  New  York  sets  the  signals  for 
hitting  the  sales  goal  in  the  lliinois  Daiiy  Newspaper  Markets.  Sow 
175  ad  agency  people  and  sales  managers  saw  the  Illinois  presentatm 
this  week,  ^me  of  the  hosts — there  are  49  dailies  in  this  promotioi 
— were:  LeR  to  right — Hal  Culp,  advertising  manager,  Quincy  Herald- 
Whig;  M.  f.  Batterton,  general  manager,  IDNM,  Inc;  Rex  Ruthmai. 
of  Gilman,  Nicoll  &  Ruthman;  and  Darwin  K.  Flanigan,  sale 
manager,  IDNM. 


HOW  TRUE  is  the  “All  Business  Is  Local”  slogan  shows  up  in  Ik 
Illinois  markets  report,  with  consumer  brand  preferences  differing  ■ 
areas  only  30  miles  apart.  Going  over  the  dramatic  demonstralM 
of  this  thesis  are:  Left  to  right — Stephen  P.  Mahoney,  of  Bnrte 
Kuipers  &  Mahoney;  Dan  Anderson,  assistant  ad  manager,  Colgak 
Palmolive-Peet  Co.;  Stan  Hinman,  ad  director,  Gaiesburg  Regisin 
Mail  and  Harold  S.  Barnes,  director  of  the  Bureau  of  Advertiskt 


panies  run  cooperative  plans  in  ad¬ 
dition  to  their  national  advertising, 
says  the  handbook,  adding: 

Danger  of  2  Prices 
“There  certainly  can  be  no  quar¬ 
rel  with  this  conception  of  co¬ 
operative  advertising  unless  an  at¬ 
tempt  is  made  to  use  it:  1.  To 
save  money  (the  idea  is  generally 
fallacious).  2.  To  assign  to  it 
much  of  the  job  of  building  the 
desire  for  the  manufacturer’s  prod¬ 
uct.  ... 

“So  far  we  have  said  nothing 
about  the  charges  retailers  some¬ 
times  add  for  bookkeeping,  mer¬ 
chandising  support,  etc.,  and  the 
tendency  to  regard  cooperative  ad 
allowances  as  simply  another  dis¬ 
count.  In  many  cases,  it  leads  to 
just  what  it  has  developed  into  to¬ 
day — a  two-price  system.” 

Copies  of  the  handbook  are 
avail^le  through  member  papers 
or  directly  from  Illinois  Markets 
at  Springfield,  605  E.  Capitol  Ave. 

Women's  Role  in  Election 
Key  to  Peter  Pem  Drive 
Peter  Pan  Foundations  plans  to 
devote  its  entire  Fall  ad  and  pro- 

EDITOR  d  PUB 


motion  campaign  to  the  womo 
role  in  the  coming  elections.  Du 
ing  the  week  of  September  21 
1,062  stores  will  run  ads  in  loo! 
newspapers  stressing  that 
ballot  box  needs  the  womans 
touch!  Don’t  forget  to  vote!" 

During  October,  the  compat!  I 
will  spend  $100,000;  will  featiBj 
double  spread  color  ads  in  t«o 
leading  women’s  consumer  map 
zines.  Each  ad  will  list  531  store 
carrying  Peter  Pan  merchandise 
with  the  number  of  stores  repe 
sented  from  each  state  equallini 
the  number  of  electoral  votes  tk 
state  has. 

'Quick'  Magazine  Scheduk* 
Dailies  in  5  Major  Cities 

Quick  magazine  has  started  « 
a  special  drive  to  be  carried  * 
newspapers  in  five  major  cit*s 
Theme:  “Quick  puts  the  world* 
your  hand.” 

Copy  (via  McCann-Ericbo* 
Inc.)  will  run  every  week  for  * 
minimum  of  10  weeks,  1,000-ls** 
ads  appearing,  when  possible,  (* 
business  pages. 
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and  the  25  brand-name 
that  90  with  it! 


different  or  something  old  and  dependable.  In  her 
curry  feature,  for  instance,  Miss  Robertson  includes 
not  only  the  usual  lamb  curry... but  also  three 
other  distinctive  curry  recipes.  Altogether  there 
are  a  total  of  25  different  ingredients  that  will 

be  bought  by  brand  name _ your  brand  name  if 

you’re  cashing  in  on  the  PD’s  food  following. 


More  and  more  the  dishes  of  other  countries  are 
becoming  a  part  of  our  eating  habit.  And  more 
and  more  the  wise  food  advertiser  is  making  the 
PD  a  part  of  his  selling  habit.  For  they  know  that 
women  in  Cleveland  and  26  adjacent  counties  like 
the  fresh  twist  Helen  Robertson  gives  all  her  food 
talk... whether  she  is  featuring  something  new  and 


HOW  MUCH  OF  THIS  BUSINESS  ARE  YOU  GETTING? 

(  Cleveland)  26  Adjacent 

Cuyahoga  Cy.  County  Area* 

Food  Sales . $458,874,000  $333,266,000 

*  Akron,  Canton,  Youngstown  not  included.  Figures  —  Sates  Management  Survey,  May,  I9S2 
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PLAIN  DEALER 


Cleveland's  Home  Newspaper 

Creamer  &  W oodward,  Inc.,  New  York,  Chicago,  Detroit,  San  Francisco,  Los  Angeles,  Atlanta 


it 


r 


newspaper  space  has  been  through 
a  series  of  free  ad  mats  prepared 
for  retailers  who  are  expected  to 
purchase  and  pay  for  all  space 
used. 

Six-Week  Test 

The  upcoming  company-paid 
test  campaign  (via  Grey  Advertis¬ 
ing  Agency,  Inc.,  New  York)  will 
run  for  six  weeks  beginning  Sep¬ 
tember  21  and  will  comprise  two  to  check  the  effectiveness  of  two 

In  an  effort  to  light  a  fire  under  the  sales  of  its  distinctive  series  of  ads;  one  group  copy  themes  and,  of  course,  to 

3  and  desk  lighters,  Ronson  Art  Metal  Works,  Inc.,  especially  addressed  to  women;  the  check  sales  increases  resulting  from 

^ark,  N.  J.,  next  week  will  launch  an  extensive  30-  ,  ,  ,  .  .  . ^  ^  e. 

tp<?t  ramnaion  in  «?nmp  ^7  npwsmoprs  throughout  distaff-angled  ads  m  each  The  thinking  and  details  behind 

test  cam^ign  in  some  d/  newspapers  tnrougnout  pending  test  were  outlined  thu 

country  (Hi  &  r,  bept.  b,  page  ^4).  umns  and  will  be  localized  by  fea-  week  for  Editor  &  Publisher  by 

tuong  Small  cuts  of  receot  local  Alfred  R.  Nathan,  vicepresident 

brides.  Resembling  a  wedding-news  advertising  and  sales  promotion, 

item,  these  ads  will  appear  on  the  and  John  F.  DesReis,  vicepres- 

society  page  from  two  to  four  ident  sales, 
times  each  week  during  the  six-  Both  executives  agree  that  Ron- 
week  test.  son  is  “leaving  nothing  undone  to 

Ads  scheduled  for  Cleveland  help  our  sales  organization  make 
papers,  for  example,  will  feature  up  in  the  few  months  we  have  left 


lie  Newspaper 

M%.onson  Plans  to  Test 
Oailies  in  30  Key  Cities 

By  Robert  B.  McIntyre 


Ad  Daiiynition 

CHICAGO  — Lee  P.  Bott, 
Jr.,  Chicago  advertising  man, 
says:  “Newspaper  advertising 
may  be  compared  to  a  baby's 
rubber  panty.  It’s  localized, 
flexible  and  indispensable.” 


The  Advertiser 


ADVERTISER'S  CASE  STUDY 


DEPOSIT  SLIP 


in  the  City  of  Brotherly  Love,  etc.  this  year.” 

To  achieve  maximum  authenticity  Added  to  this  very  good  reason 
as  a  society  newslike  item,  these  for  staging  a  campaign  is  the  fact 
ads  will  be  set  by  each  newspaper  that  a  recent  survey  conducted  by 
on  the  Ronson  schedule.  Ronson  revealed  that  weddings. 

The  series  of  ads  beamed  at  men  anniversaries  and  birthdays  are 
who  purchase  birthday  and  an-  second  only  to  Christmas  as  im- 
niversary  gifts  will,  of  course,  be  portant  gift-buying  occasions, 
masculine  in  format;  will  run  82 
lines  on  one  column  and  will  also 
appear  two  to  four  times  each 
week  but  on  the  sports  page. 

To  assure  local  interest  and 
maximum  selling  impact,  same 
time  tie-in  the  bride 
newspaper  ads,  display  cards  with 
pictures  of  the  brides  appiearing  in 
the  ad  will  be  made  available  to 
Ronson  retailers  (specialty,  depart¬ 
ment,  tobacco  and  jewelry  stores). 

Copy  Appeals 

Copy  appeal  in  both  series  of 


DEPOSIT  SLIP 


deposit  slip 


WORCESTER 
Bonk  Deposits 
in  1952 
Saa^t  t3% 


‘Homing  Instinct* 

Ronson’s  upcoming  campaign 
points  up  what  is  perhaps  best  de¬ 
scribed  as  a  “homing  instinct”  on 
the  part  of  many  national  adver- 
,  tisers;  a  desire,  or  need,  to  return 
series  ot  saturation  advertising  to  the 
local  level  from  which  they  sprang 
in  an  effort  to  give  their  sales  a 
shot  in  the  arm. 

Ronson  started  out  years  ago  to 
gain  national  distribution  on  a 
market-by-market  basis;  first  local- 
-  ly  then  regionally.  Before  long  the 

ads  IS  homey  and  neighborly.  In  firm  had  achieved  national  stature 
the  bride  series,  for  an  example,  today  is  loaded  with  prestige; 
one  ad  wilt  be  headlined,  “Local  jts  trade  name  a  synonym  for 
Last-Season  Brides  Say:  The  ideal  lighters. 

wedding  gift  is  a  Ronson  table  gyt  prestige  alone  doesn’t  make 
lighter.’  .  A  bride  can’t  get  too  for  sales  so  instead  of  having  the 
many  of  them.*  ”  Copy  goes  on  as  public  “just  thinking  about  us,"  as 
might  be  expected:  “If  you’re  head-  \fr.  Nathan  puts  it,  “we  want  them 
ing  for  a  wedding,  take  the  advice  jq  buy  more  and  more  Ronson 
of  experienced  brides.  Give  Ronson  lighters.” 

table  lighters!  ‘A  bride  can’t  get  -po  do  this,  he  explained,  Ronson 
too  many,  says  Mrs.  L.  R.  Meyer,  has  selected  the  top  30  cities  in 
.  .  ,  the  country  to  test  what  he  feels 

Headlines  used  in  the  series  of  i^  ^  “program  that  will  really  seO 
ads  directed  to  men  run  the  gamut  table  and  desk  lighters  right  down 
of  potential  gift  buyers.  ‘  To  a  Son  the  line;  from  retailers  to  consum- 
Anxious  to  Please  His  Mother,”  ^rs;  from  distributors  to  retailers 
and  “To  A  Man  Baffled  by  A  ^^d  from  the  factory  to  distrib- 
Woman  s  Birthday,  are  but  two  utors.” 

in  the  series.  He  pointed  out  that  New  York, 

And^  here,  too,  copy  is  folksy.  Boston,  Chicago  and  Los  Angeles 
Mom  s  birthday  coming  up?,  ’  one  ^j-e  not  among  the  test  cities  be¬ 
ad  reads.  “Give  her  the  one  gift  eause  “they  are  much  too  exten- 
every  woman  loves.  A  Ronson  jjyg  for  effective  test  purposes.” 
table  lighter  ...  a  ‘must’  for  all  ^  «  it  .. 

her  guests  who  smoke.  Styles  for  ,  Oiuilifications 

every  room.”  Copy  advice  to  the  I**  lining  up  the  30  test  markets, 

man  “baffled  by  a  woman’s  birth-  Ronson  executives  and  the  a 
day”  is  to  “Give  a  gift  that’s  sure  agency  «tablished  a  number  o 
to  please  any  woman  ...  a  stun-  qualifications  which  each  market 
ning  Ronson  table  lighter.  .  .  .”  ^ad  to  have.  Some  of  these 
Many  large  national  advertisers  ‘must*  were:  advertising  cover- 
are  experimentally  minded,  so  it  is  age  at  reasonable  rates;  diversined 
not  surprising  to  find  Ronson  using  representative,  well-balanced  pop 
newspapers  for  its  test  campaign  {Continued  on  page  20) 


OfPOSITS 


Steadily  growing  business  activity,  and  expanding 
industry  have  helped  Worcester's  bank  deposits  to  climb 
annually  —  this  year  to  $502,142,412,  a  whopping  13% 
more  than  1951. 

Put  your  product  in  front  of  these  Worcester  families 
—who  account  for  $290,902,000  of  retail  sales*  alone  with 
a  buying  income  24%  *  above  the  national  average  — 
by  systematic  advertising  in  the  Telegram-Gazette.  Every 
message,  every  day,  reaches  153,234  families,  104,542 
every  Sunday. 

*Saf«s  Manog»m»nl  1952  Survey  of  Buying  Power;  furfhor  reprodve- 
tion  not  licensed. 

WORCESTER'S  WONDROUS  TWINS: 

1.  High  buying  power,  2.  Intensive  newspaper  coverage 


WORCESTER,  MASSACHUSEHS 
MOIONEY,  REGAN  I  SCHMin,  he. 

National  Represenlolives 
George  F.  loerii.  Aibfisher 


Prominent  through  the  years  as  a  major 
pharmaceutical  center,  Philadelphia,  heart 
of  the  Delaware  Valley,  today  forges  ahead 
in  the  drug  field  faster  than  ever.  Now 
expanding  in  the  Valley  (or  with  plans  for 
new  growth  in  the  very  near  future)  are  inter¬ 
nationally  known  pharmaceutical  leaders 
like  Smith,  Kline  &  French,  Sharp  &  Dohme 
and  Wyeth.  It’s  just  one  more  example  of 
this  whole  area’s  big  build-up. 
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HERE  IN  THE  WORLD’S  GREATEST 
INDUSTRIAL  AREA, 

heavy  and  light  industry,  power  facilities, 
office  space  are  a-building ...  so  are  homes 
to  accommodate  necessary  workers. 
Income’s  rising,  too,  creating  a  market  that 
bulges  with  big  new  buying  power. 
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THE  INQUIRER, 

A  GREAT  CONSTRUCTIVE  FORCE, 

stimulates  and  supports  Delaware  Valley 
enterprise  from  the  Valley’s  heart  in  Phila¬ 
delphia.  Through  its  long  years  of  service 
to  this  whole  area.  The  INQUIRER'S  initia¬ 
tive  has  paced  industry’s  initiative  in 
locating  here.  With  this  constant  attention 
to  the  region’s  best  interests,  no  wonder 
The  Inquirer  keeps  first  place  throughout 
the  Delaware  Valley! 


N)ow  In  Its  19*** 
Consecutiv/e  Year  <rf  Total 
Advertising  Leadership 
in  Philadelphia!  A 


Constructively  Serving 
The  World's  Greatest  Industrial  Area 


exclusive  Adverfiting  RepretenlaHvet:  ROBERT  T.  DEVLIN  JR.,  Empire  State  Bldg.,  N.Y.C.,  Longacre  5-5232;  EDWARD  J.  LYNCH,  20  N.  Wacker 
Drive,  Chicago,  Andover  3-5270;  GEORGE  S.  DIX,  Penobscot  Bldg.,  Detroit,  Woodward  5-7260.  West  Coast  RepresontaHvos:  FITZPATRICK 
4  CHAMBERLIN,  155  Montgomery  St.,  San  Francisco,  Garfield  1-7946  •  1127  WiWiire  Boulevard,  Los  Angeles,  AAichigan  0259 
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Ronson  Case  Study 

continued  from  page  18 

Illation,  of  average  cultural  level; 
ad  media  which  will  cooperate  in 
making  the  test;  compact  bound¬ 
aries,  for  sales  efficiency  and  fre¬ 
quent  checks;  diversified  industries; 
close  to  average  per-family  retail 
sales;  and  a  self-contained  economy 
— ^well  isolated  in  relation  to  other 
larger  markets. 

In  lining  up  its  campaign  Ron¬ 
son  has  not  failed  to  cast  a  major 
role  for  its  sales  organization. 
Commenting  on  the  part  it  will 
play.  Sales  Chief  DesReis  ex¬ 
pressed  the  opinion  that  Ronson 
“hasn’t  even  scratched  the  surface 
so  far  as  table  lighter  sales  are 
concerned.” 

And  judging  from  surveys  for 
the  lighter  industry  at  large,  he’s 
ri5ht;  the  market  is  far  from  being 
burned  out.  Something  like  only 
one  out  of  every  five  homes  has  a 
ttible  lighter;  only  two  of  three 
men  own  or  use  one  or  more 
lighters. 

Mr.  DesReis  went  on  to  detail 
the  sales  “tools”  employed  in  the 
test,  a  feature  of  which  is  a  simple 
printed  presentation  for  the  cam¬ 
paign  in  each  city  for  use  by  dis¬ 
tributor  salesmen  selling  to  retail¬ 
ers  in  the  30  test  cities. 

Questionnaire 

“To  make  sure  all  distributors 
are  familiar  with  the  test,  whether 
or  not  it  applies  to  their  territory," 
Mr.  DesReis  said,  “we  sent  distrib¬ 
utors  a  questionnaire  asking,  ‘Do 
you  do  a  concentrated  selling  job 
in  any  of  the  30  cities?  If  so. 


write  under  each  city  the  names  of 
your  salesmen  covering  that  city.’  ” 

Replies  received  enabled  Ronson 
♦o  line  up  only  those  distributors 
who,  because  of  their  location  and 
personnel,  can  give  the  time  and 
effort  the  test  plan  requires  to 
produce  the  desired  results. 

“Obviously,”  said  Mr.  DesReis, 
“a  great  many  of  our  distributors 
devote  so  little  time  to  the  cover¬ 
age  of  these  30  cities  that  it  would 
not  pay  them  to  follow  through  on 
this  drive.” 

Sales  Force  Alerted 

Via  series  of  sales  and  advertis¬ 
ing  bulletins,  Ronson’s  own  25-man 
sales  force  was  alerted  to  the  up¬ 
coming  test  as  far  back  as  July. 
Salesmen  were  urged  to  announce 
the  promotion  to  every  distributor 
and,  of  course,  to  place  particular 
emphasis  on  distributors  covering 
the  cities  in  which  the  test  news¬ 
paper  ads  will  appear. 

Daily  reports  on  results  of  these 
calls  were  required  so  that  Ronson 
headquarters  might  get  some  in¬ 
dication  as  far  in  advance  as  pos¬ 
sible  as  to  whether  or  not  a 
distributor’s  coverage  of  the  sched¬ 
uled  cities  would  warrant  his 
participation. 

Where  a  distributor  could  do  a 
real  selling  job,  Ronson  salesmen 
were  instructed  to  work  closely 
with  distributor  salesmen  in  alert¬ 
ing  retailers  and  in  helping  them 
fie  in  with  the  newspaper  inser¬ 
tions. 

“We’re  putting  a  lot  of  money 
behind  this  test  program,”  Messers 
Nathan  and  DesReis  stressed,  “and 
regard  it  as  a  big  ‘plus,’  aimed  at 
moving  table  lighters  in  our  most 


important  markets,  well  in  advance 
of  the  Christmas  season,  in  order 
to  build  up  extra  volume  for  Ron¬ 
son,  its  distributors  and  retailers. 

"Success  of  this  program,”  both 
men  note,  “will  depend  a  great 
deal  upon  our  own  salesmen,  on 
the  distributors’  local  salesmen  and 
on  all  Ronson  retailers.  However, 
we  are  counting  on  each  newspaper 
on  our  test  schedule  for  a  max¬ 
imum  amount  of  cooperation  and 
assistance.” 

Mr.  Nathan  predicted  that  by 
the  time  the  campaign  breaks, 
every  Ronson  retail  account  should 
be  thoroughly  familiar  with  its 
details;  that  retailers’  assortments 
will  be  complete  and  his  windows 
will  tie  in  with  the  newspaper  ads. 
“Newspapers,”  he  added,  “can  do 
much  at  the  local  level  in  further 
briefing  our  sales  people  about  the 
campaign;  getting  them  so  en¬ 
thused  that  they’ll  suggest  Ronson 
table  lighters  to  every  customer 
seeking  a  gift  for  any  occasion.” 

New  Lighter 

In  the  hopper  marked  “future,” 
and  not  too  distant  at  that,  new 
developments  are  in  the  offing  at 
Ronson.  Next  month  the  company 
plans  to  introduce  a  two-way 
butane  lighter  for  both  pocket  and 
table  use.  The  “two-way”  angle 
enters  from  the  fact  that  pipe 
smokers  will  be  able  to  project  a 
straight  flame  by  turning  the  lighter 
sideways. 

If  coming  events  cast  their 
shadows  before  them,  it  is  quite 
possible  that  Ronson  will  use  heavy 
newspaper  schedules  to  launch  its 
new  lighter — ^providing,  of  course, 
the  30-city  test  is  satisfactory. 


Advertisers  Form 
Society  in  India 

Bombay — ^The  Indian  Society  of 
Advertisers,  Ltd.,  comprising  all  of 
the  leading  national  advertisers, 
has  been  organized  here.  The  for¬ 
mation  of  ISA  was  welcomed  on 
behalf  of  newspapers  and  advertis¬ 
ing  agencies. 

The  society  has  25  members, 
whose  stake  in  the  business  of 
India  is  enormous. 

An  urgent  need  for  such  a  body 
was  felt  when  the  Government  of 
Bombay  imposed  an  advertisement 
tax  of  six  and  a  quarter  per  cent 
early  in  1949.  P.  G.  Rose  is  chair¬ 
man  and  Pother  Philip  is  execu¬ 
tive  secretary  of  the  society. 

■ 

Lightner  Joins  Agency 

A.  LeRoy  Lightner,  Jr.,  at  one 
time  a  sports  reporter  on  the  Lan¬ 
caster  (Pa.)  Intelligencer-Journal, 
has  joined  Ketchum,  MacLeod  & 
Grove,  Inc.,  Pittsburgh  ad  agency, 
as  account  executive.  He  was  for¬ 
merly  with  N.  W.  Ayer  &  Son. 

■ 

School  Section 

Seattle — ^Northgate,  a  planned 
shopping  center  comprised  of  70 
retail  stores  in  a  residential  area, 
sponsored  a  10-page  “Back-to- 
School”  section  in  the  Seattle 
Times.  The  section  contained 
23,380  lines  of  advertising,  includ¬ 
ing  the  front  page  of  the  section, 
paid  for  by  the  Northgate  Co., 
rental  agents  for  the  owners  of  the 
project.  The  section  was  developed 
by  Richard  Tilton  of  the  retail  ad¬ 
vertising  staff  of  the  Times. 


Wh»th0r  you’re  quarterbacking  a  new  product  or  maintaining  gains  for  an  old  one,  call  the  signal  for 


Washington’s  most  consistent  ground-gainer.  The  Star.  Score  at  the  half  (first  six  months  of  ’52)  is  21  to 
12*.  First  in  home-deliver)’,  first  in  news  coverage,  first  in  official  Washington’s  confidence.  The  Star 

provides  the  extra  points  for  winning  sales.  To  dominate  Metropolitan  Washington’s  big-spending 
market,  back  up  your  line  with  a  dominant  schedule  in  the  dominant  Star. 
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The  Washington  Sti 


Evening  and  Sunday  Morning  Editions 


Represented  nationally  by:  O'Mara  and  Ormsbet,  Inc.,  420  Lexington  Ave.,  NYC  17;  The  John  El.  Lutz  Co.,  Tribune  Tower,  Chicago  11. 
*Total  Advertising  Lineage:  Star,  21,435,892;  second  paper,  12,519,374 — Media  Records,  Inc. 
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The  Advertiser  and  The  Newspaper 

Ads  Open  Brooklyn's 
Homes  to  Gas  Men 


A  Successful  newspaper  cam¬ 
paign  has  just  been  completed  by 
the  Brooklyn  Union  Gas  Q)mpany. 
Details  of  the  drive  were  made 
available  this  week  by  N.  W.  Ayer 
&  Son.  Inc.,  which  handled  the  ac¬ 
count. 

Most  advertising  campaigns  are 
rated  successful  if  they  get  the  de¬ 
sired  respon,se  from  a  small  percent 
of  the  people  at  whom  they  are 
aimed. 

Brooklyn  Union  had  a  much 
tougher  problem.  The  campaign 
was  aimed  at  3,000,000  people  in 


nearly  1,000,000  homes,  stores, 
factories  and  plants  in  the  Brook¬ 
lyn  area. 

It  not  only  had  to  reach  people 
in  each  of  these  homes  and  places 
of  business  but  also  it  had  to  coax 
them  to  take  a  specific  action  at  a 
fixed  time. 

Counting  up  the  score,  Brooklyn 
Union  found  that  more  than  96 
percent  of  these  people  did  exactly 
what  they  were  asked  to  do. 

Brooklyn  Union  began  the  cam¬ 
paign  because  it  faced  the  job  of 
handling  the  world’s  largest  con- 


"All  he  did  was  ask,  'What  part  of  the  rich  state  of  Iowa 
is  covered  hy  the  Des  Moines  Sunday  Register?’  ” 

STOP  any  Iowa  housewife,  banker,  doctor,  baker  .  .  . 
policeman,  postman,  cityman,  farmer — they’ll  all  tell  you  the 
Des  Moines  Sunday  Register  covers  /Ae  whole  state  of  Iowa! 

LOOK  at  this,  and  you’ll  agree  that  50%  to  100%  satura¬ 
tion  in  83  of  Iowa’s  99  counties,  40%  to  49%  in  9  more,  and 
better  than  21%  in  all  other  counties  is  coverage  that  gives 
you  not  just  part,  but  the  entire  state  oj  Iowa! 

AND  LISTEN,  that’s  not  all.  You  get  a  market  that  for 
farm  income,  can’t  be  beaten  anywhere  in  the  world  . .  .plus 
...  an  urban  Iowa  market  that  outspends  big-spending  cities 
like  Philadelphia,  Boston  or  San  Francisco. 

So  take  a  tip  .  .  .  get  it  all  .  .  .  and  with  just  one  great 
selling  medium  .  .  .  the  Des  Moines  Sunday  Register.  (P.S. 
You’ll  like  that  milline  rate,  a  modest  $1.84.) 


The  DesMoiives  Registeh  and  Tribune 

ABC  Circulation  March  31,  1952:  Daily,  376,658 — Sunday,  543,674 


version  to  natural  gas.  Every  gas 
appliance  in  its  area — some  2,000,- 
000  of  them — had  to  be  adjusted. 

A  crew  of  3,000  experts  from 
Conversions  &  Surveys,  Inc.,  was 
lined  up  to  do  the  job.  But  it  could 
only  be  done  efficiently  if  an  exact 
time-table  was  prepared  and  if  peo¬ 
ple  stayed  home  to  let  the  crews 
in  on  the  day  called  for  by  the 
schedule. 

A  big  preliminary  step  was 
dividing  the  Brooklyn  area  into  58 
conversion  districts,  and  figuring 
out  a  25-week  working  schedule. 
The  average  district  contained 
more  than  18,000  homes. 

The  campaign  to  win  friendly 
cooperation  from  3,000,000  people 
began  in  January,  with  publication 
of  a  newspaper  advertisement  ex¬ 
plaining  what  was  about  to  take 
place  and  why. 

This  was  followed  up  by  a  1,000- 
line  ad  during  the  week  of  Feb.  18 
in  daily  and  weekly  newspapers. 

During  the  same  month,  Brook¬ 
lyn  Union  sent  a  booklet  to  all 
customers  describing  the  program. 

The  main  part  of  the  job  of 
getting  people  to  stay  home  on  the 
right  days  was  assigned  to  news¬ 
paper  advertising.  About  a  week 
before  conversion  crews  were  to 
start  in  a  district,  800-line  to  1000- 
line  ads  were  published. 

Each  of  these  ads  carried  de¬ 
tailed  maps  of  the  districts  to  be 
visited  and  dates  when  people 
should  remain  home,  between  7 
a.m.  and  10  a.m.,  to  admit  the 
crews. 

At  one  time  or  another  all  New 
York  metropolitan  dailies,  25  small 
dailies  and  weeklies,  and  10  for¬ 
eign  language  newspapers  carried 
advertisements. 

Marking  completion  of  the 
work,  seven  days  ahead  of  the 
*arget  date,  Brooklyn  Union  pub¬ 
lished  a  final  ad.  featuring  a 
cartoon  of  a  smiling  service  man 
md  the  headline:  “You’re  just 
wonderful  .  .  .  you  good  neighlwrs 
of  Brooklyn  and  Queens.” 


Special  Ad  Section 
Includes  4  Color  Pages 

Buffalo — ^The  big  Adam,  Mel- 
drum  &  Anderson  department  store 
was  the  first  to  avail  itself  of  a 
new  form  of  advertising  in  the 
Sunday  Courier-Express  when  it 
ran  2VA  pages  of  copy  Sept.  7 
for  its  Housewares  Fair. 

The  “new  form”  consisted  of  a 
16-page  special  section  which  in¬ 
cludes  four  color  pages.  In  addi¬ 
tion,  the  store  had  a  page  in  color 
in  the  comic  .section,  a  page  in  the 
rotogravure  section,  and  5Vi  pages 
in  the  news  section. 


Weekly,  Puck  in  ARF 

Election  of  American  Weekly 
and  Puck — the  comic  weekly,  as 
subscribers  to  the  Advertising  Re¬ 
search  Foundation  was  announced 
this  week  by  ARF  board  of  direc¬ 
tors.  bringing  total  membership  to 
153. 


Eastern  Canada 
Admen  Elect 
Eric  M.  Wilson 

Montreal — Eric  M.  Wilson,  di¬ 
rector  of  advertising,  Montreal 
Star,  was  elected  president  of  the 
Newspaper  Advertising  Managcn’ 
Association  of  Eastern  Canada  at 
the  association’s  three-day  Fifth 
Annual  convention  here  Sept. 
11-13. 

Other  officers  selected  by  the  80 
delegates  in  attendance,  are:  first 
vicepresident,  J.  Ross  Bates,  St. 
Catherines  Standard;  second  vice- 
president,  Charles  G.  Fenn,  Lon¬ 
don  Free  Press;  secretary-treasurer, 
L.  Phil  Vezina,  L’Action  Cathol- 
ique,  Quebec;  directors,  William 
Lupton,  Guelph  Mercury;  Roland 
Mallette,  Le  Voix  de  L’Est,  Cran- 
by,  Que.;  R.  W.  Pearson,  Sudbury 
Star;  J.  E.  Rolston,  St.  John  Tele¬ 
graph-Journal;  James  C.  Anderson, 
Kitchener  Record. 

Methods  used  by  newspapers  to 
curtail  internal  costs  in  an  attempt 
to  offset  the  rise  in  newsprint 
prices  were  reported  by  Charles 
Fenn,  chairman  of  the  research 
committee. 

Mr.  Fenn  also  reported  that  a 
few  newspapers  are  planning  ad¬ 
vertising  rate  increases,  both  local 
and  national,  for  next  year.  He 
said  that  a  much  greater  number 
had  put  rate  increases  into  effect 
this  year,  but  whether  or  not  these 
newspapers  would  establish  further 
increases  depended,  in  most  in¬ 
stances.  on  business  conditions 
generally. 

Other  research  reports  created 
general  discussion  of  the  reduction 
of  publication  days  from  six  per 
week  to  five,  bonus  plans  for  ad¬ 
vertising  salesmen,  the  increase  in 
the  use  of  color  coupled  with  uni¬ 
formity  in  the  extra  charge  for 
color  and  the  minimum  acceptable 
size  of  color  ads.  There  were  also 
reports  on  adjustment  in  deadlines 
for  the  acceptance  of  advertising. 
These  ran  all  the  way  from  9:00 
a.m.  the  day  of  publication  to  ^ 
hours  previous  to  the  date  of  pub¬ 
lication. 

The  growing  complexity  of  the 
media  list  in  Canada  was  outlined 
by  Hal  Roach,  vicepresident  and 
director  of  McKim  Advertising 
Agency,  Toronto,  who  warned  of 
the  inroads  on  the  advertising  field 
by  national  magazines  and  the  ap¬ 
proaching  problem  of  television. 
He  said  many  advertisers  are  now 
asking:  “can  we  afford  to  do  with¬ 
out  it?” 

Mr.  Roach  saw  the  competition 
growing  tougher  and  said  that  if 
he  were  a  newspaperman  he  would 
do  everything  possible  to  strength¬ 
en  the  newspaper  position,  partic¬ 
ularly  at  the  local  level. 

F.  Rex  Werts,  vicepresident  of 
Walsh  Advertising  Company,  Mon¬ 
treal,  said  newspaper  advertising 
men  had  a  better  story  to  tell,  but 
they  did  not  tell  it  as  well  as  mag¬ 
azine  advertising  men. 
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TWO  FRONT  PAGES! 


Unusual  for  a  newspaper  to  have  TWO 
front  pages,  isn’t  it? 

But  .  .  .  watching  the  Free  Press  in 
recent  months,  Detroiters  have  become 
accustomed  to  see  this  newspaper  do  the 
unusual  .  .  .  regularly. 

Page  One  is  page  one,  naturally,  de¬ 
voted  to  national  and  international  news 
.  .  .  The  Second  Front  Page  is  Page  3, 
ordinarily,  now  devoted  to  local  news.  As 
Acting  Mayor  of  Detroit,  Louis  C.  Miriani, 
said:  “The  Free  Press  has  put  more  pep 


into  an  already  peppy  paper  with  the  ad¬ 
dition  of  its  Second  Front  Page.  It  makes 
you  feel  that  all  stories  are  Page  One  in 
importance.” 

By  putting  more  and  more  that’s  new, 
different,  novel,  into  this  newspaper  on  a 
regular  schedule,  advertisers  are  enabled 
to  take  more  out  of  it  in  terms  of  more 
reader  attention,  more  reader  interest, 
more  reader  enthusiasm  for  THEIR  paper 
.  .  .  and  .  .  .  MORE  RESULTS. 


Pcttuit  $xtt 

JOHN  S.  KNIGHT,  PUBLISHER 
Story,  Brooks  A  Finley,  Inc.,  National  Representatives 


erica*s  Most  Interesting  iVeirspaper” 
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\r  and  The  Newspaper 


5^ 


For  over  five  years  we’ve 
pioneered  in  the  develop* 
ment  and  perfection  of 
2-PAGE  newspaper  tnic* 
rophotogrophy.  As  a  re* 
suit,  our  service  today 
reflects  a  practical  know* 
ledge  that  insures  better 
film,  easier  scanning,  and 
lower  costs  to  you.  Over 
250  clients,  like  the  Chi* 
c  a  g  o  Herald-American, 
Nashville  Tennessean, 
New  York  Mirror,  and 
Corpus  Christ!  Caller* 
Times,  makes  us  the  lar* 
gest  producers  of  2* 
PAGE  work.  The  complete 
money*saving  story  on 
modern  microfilming  and 
equipment  is  yours  for 
the  asking.  Write  today. 


MICRO-PHOTO  SERVICE  BUREAU 

4614  Prospect  Ave. 
Cleveland  3,  Ohio 


The  International 
Year  Book 
ANPA  Convention 
Numbers 

Syndicate  Directory 
ANPA  Mechanical 
Conference  Numbers 
Mechanical  Tabulation 
Number 

The  Market  Guide 


Newspapers 
Public  Relations  or 
Institutional  Advertising 
Newspaper  Equipment 
and  Supplies 
Syndicates  and  Services 
Newspaper 
Representatives 
Radio,  TV  Equipment 
and  Services 
Miscellaneous 
Gassifications 


The  Space  Buyer 
Wants  from  Papers 


in  your  paper  you  will  follow 
through  a  step  beyond  that,  and 
make  sure  that  the  dealer  will  act 
upon  the  campaign,  or  at  least  be 
advised  of  it? 

We  would  like  to  know  what 
you  are  doing  to  convince  the  dis- 
tributors-of-our-clients’  products  of 
the  fact  that  space  in  your  paper 
will  be  money  in  their  cash  reg¬ 
isters.  Decide  on  what  you  are 
prepared  to  do  .  .  .  limit  it  to  what 


By  Mary  Cordon  m  your  paper 

Head  of  Media,  J.  Walter  Thompson  Co.,  Montreal  nn  whit  "it  'It 

isters.  Decide  on  what  you  are 

What  can  the  individual  news-  prepared  to  do  .  .  .  limit  it  to  what 

paper  do  for  us?  Let  us  assume  (Miss  Cordon  was  asked  to  tell  y^fg|l  _  _  _  and  let  us  hear 

that  it  has  been  decided  that  local  Newspaper  Advertising  Man-  jj 

versus  national  advertising  is  in-  agers  Association  of  Eastern  Cana-  . 

dicated  as  very  important  for  a  da  what  the  space  buyer  wants  to  we  ^ouldjike  m  teel  s  re  mat 

certain  campaign  We  aonlv  the  know  about  the  newspaper  me-  pos'uon  requests  wiii  oe  waicnea. 

common^  SpKd  it  S  ™s  fa  »  diges,  oi  her  ,olk.  !  'V"  P^' 

pletely  scientific  yard, iSs'  for  Sep,.  12  nr  ,he  group’,  on-  tl>«  newspapers  probably 

e  Je,  we  do  ler,  need  ^wba!  ntmi  convenrion  fn  Mon, rent.)  “  ilTheT;e%‘t''a"dv:;Sngtn'J 

nf  editorial  adjacent  to  our  newspaper 

r/vt  i/n  recently  ar*  advertisement  is  most  important  to 

Z  K  "''ed  foreign  elements  are  con-  j^e  value  of  that  advertisement  in 

give  us,  where  different  illustra*  cerned,  and  in  terms  of  older  na-  selling  the  product.  Sure,  we’re 

live  uxs  of  products  have  to  be  tional  heritages  of  your  readers,  getting  the  newspaper  space  at 

pointed  out;  we  need  tangible  deal-  Such  information  humanizes  facts.  y^u  think  is  a  bargain,  but 

and  can  afford  There  are  other  clues  right  in  ^^ke  it  a  real  good  bargain.  Watch 
-^r  must  make  it  our  business  to  your  files,  as  to  what  your  market 

afford — local  newspapers.  What  in  general  and  what  your  own  ^  i  i  r  j  •  6i. 

more  do  we  have  to  know?  paper’s  particular  market  is  like,  ,  5^*" .  'a 

We  have  to  know  about  the  in  the  type  of  advertising  you  car-  having  s  andar  ize  ra  e 

market  in  which  you  circulate  and  ry:  classifieds  of  people  looking 

your  position  in  that  market.  Even  for  jobs  versus  jobs  offered;  vol-  Send  Us  Your  Paper 

where  we  have  this  information,  ume  of  real  estate  copy;  used  versus  j  ^o  see  your  product!  Few 

it  lends  more  character  to  your  new  car  linage,  bargain  basement  buyers  have  the  time  to  go 

paper  if  this  information  comes  versus  specialty  merchandise  copy,  (q  the  files  and  look  for  your  pa- 
from  you.  It  can  come  from  you  Do  local  retailers  like  your  paper,  pg^s  just  out  of  curiosity  about 
dressed  up  in  a  way  so  that  color  as  evidenced  by  the  linage  they  ^hat  your  paper  looks  like.  I  have 
has  been  added  to  it  beyond  what  place  with  you  .  .  .  particularly  re-  ^ot  se*n  a  complete  issue  of  some 
would  appear  in  the  Census  or  tailers  of  our  client’s  lines?  What  papers  in  years  I  should  be  hesi- 
other  Government  reports.  •  days  do  they  advertise?  tant  about  admitting  this,  were 

Looked-for  Facts  quite  basic  definition  of  Jqj.  jhe  fact  that  I  am  sure 

It  can  often  come  from  you  ear/-  your  "market,  which  I  would  like  condition  of  ignorance  pre¬ 
fer  and  more  frequently  than  it  graphic  throughout,  ^ther  offices.  Sure  I  see 

would  be  available  from  the  gov-  f  trading  area,  y^^^  poor  issues,  where  ads 

ernment.  It  is  much  more  interest-  u  papers  lately  have  j^^yg  printed  poorly  or  have  been 

ing  for  someone  in  Montreal  to  be  sending,  with  their  promotion  p^  questionable  positions  .  . . 

told  that  X%  of  wages  received  in  indicating  the  boun-  g^g^  ongg  ^  while,  it  might 

your  market  go  to  railway  workers  daries  of  the  trading  zone.  Such  a  j,e  nice  to  receive  a  copy  of  one 
working  for  certain  railway;  that  should  be  made  an  essential  yg^^  regular  Issues  ...  not  a 

X%  go  to  workers  in  cotton  mills,  for  all  newspapers.  l,ig  special  issue  ...  and  I  can 

in  a  certain  mill;  that  these  people  suggestion  as  to  how  y^^  ^  personally  ad- 

get  paid  on  every  second  Thursday  statement  could  be  sup-  Pressed,  first  class-mail  delivered 

or  get  paid  the  last  Saturday  of  through  giving  us  greeting  will  be  made  welcome. 

the  month;  that  they  work  on  three  hLw*^"^vo'iir'  circulation  varies^  bv  f  buyers 

shifts  and  that  there  are  just  as  .  .  .  .  .  months  would  like  to  see  is  a  reasonable 

many  lunches  being  served  at  6  -r^.ug  ygar  ^  attitude  on  the  part  of  newspapers 

o’clock  in  the  morning  and  at  4  **  ^  ’  fortunatelv  orean-  toward  publicity.  The  attitude  of 
o’clock  in  the  afternoon,  as  at  mid-  .  .  ^  ^  ®  ^  the  agency  is  that  sending  out  of 

''“k’  fo°  <»  •  »“os=  rS1  '7'  "t"*  .» 

mg  to  us  and  more  useful  from  a  .  .„  .  sary,  often  important  service  that 

merchandising  pomt  of  view  than  ^  J  J  has  to  be  performed  for  the  adver- 

It  IS  to  know  that  the  average  ^  standards  as  to  how  far  ^  ^nd  one  that  will  benefit^ 

weekly  income  in  your  City  or  ^  nrenared  to  eo  in  this  advertiser.  We  hope  you  can  keep 

'^w«Js  i  <ie"a!S  »» -p'-  "-i-i »» 

22c  Tower  than  tMs.  trade  check  is  not  necessa^.  It  you  Ideal  Publicity  Policy 

have  contacts  with  local  distrib-  Qn  general  releases,  the  ideal 
How  much  does  it  cost  people  utors,  a  few  good  interviews  at  for  a  publisher  or 

to  live  in  your  town  and  are  you  this  high  level  can  yield  very  editors  to  segregate  the  bad- 
more  of  a  factor  m  cheaper  rental  worthwhile  market  facts  ...  of  m-  gnd-phony  from  the  good,  regard- 
areas  or  in  more  expensive  owned  terest  to  us,  and  sometimes  tan-  ig„  qP  najd  space  placed  by 
homes?  What  about  your  readers  gi^y  ^esultful  to  you.  ^t^,^  adver?L?or  anrpersCal  ^ 

outside  your  city;  in  some  cases  a  .  .  .  _  •  V  • 

high  proportion  of  your  readers  What  Merchandising  Help.  mgs  that  mig  ^  i  . 

are  villagers,  suburbanites,  or  farm-  We  would  like  to  know  what  I  _  must  maintain  ^  an  impartia 
ers  .  .  .  how  important  is  each  you  are  prepared  to  give  us  in  the  feeling  for  all  media.  But  news- 
group?  The  space  buyer  is  in-  way  of  merchandising  help.  What  papers  are  my  earliest  love, 
terested  in  people  because  it  is  I  would  like  to  know  is  .  .  .  how  an  absence  away  from  home,  t  e 
people  who  buy  our  goods.  Try  to  far  you  are  prepared  to  go  in  mak-  masthead — with  only  imj^rceptic 
turn  your  market  into  people  for  ing  sure  that  the  advertiser’s  changes  over  the  years  is  as  6*^^ 
us!  printed  message  will  pay  off?  Can  to  see  as  your  own  front  door. 

We  are  interested  in  the  racial  we  take  it  for  granted  that  when  It’s  home!  And  thats  what  you  re 
background  of  your  population,  an  advertising  campaign  appears  selling — a  priceless  commodity. 
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merchandising  point  of  view  than 
it  is  to  know  that  the  average 
weekly  income  in  your  City  or 


M  Crop  Outlook 
I  Best  of  News 
for  Midwest; 

V  Shows  Region’s  Farnrij 
p  Economy  Is  Solid; 


Boost 


Business 


'  I  In  this  section  of  the  country  i 
npjthe  crops  are  good.  Harvests  havci  I 
ill  .been  and  are  going  to  be  bounti-  1 
The  agricultural  base  of  this!  A 
on  I  region’s  economy  is  solid.  j 

The  Department  of  Agriculture'  ^ 
®''in  its  August  1  compilation  esti-:‘~'J 
I  I  mated  Nebraska’s  wheat  harvest,  f 

\  ljust  completed.  at  96,795.000  ]  i 
f;  bushels— an  all-time  record  andi  .\ 

I”  an  acre  average  of  22.5  bushels.  A 

E  May  Regain  Some  Loss  W'J 

It  figured  this  year’s  corn  crop  ‘J 
/  at  240,720.000  bushels.  That’s  a  ro ,  W 
’  f’fl',  duct  ion  of  14  million  bushels  since]  I 
‘lljJuly  1.  But  State-Federal  Statis-| 
^‘•■jtician  A.  E.  Anderson  in  Lincoln  i 
•■''■jsays  he  believes  more  favorable  ^ 
conditions  since  August  1  will  put  ”1 
[some  of  that  back  in  the  next  sur- 1  .  I 
jndjvey  September.  r'/J 

P*  C.  P.  Swiler.  Jr.,  president  of^jjj.^ 
the  Associated  Retailers  of  Omaha, '  J 
P' said  the  excellent  crops  in  this  ^J 
area  will  bring  better  business. 

/  ‘Means  New  Money' 

1  All  retailers,  he  said,  are  looking 
I  for  "very,  very  good”  fall  sales,  j  4 
Y ,  ’’This  is  new  money  into  this  area,  j .  \ 
K'  It  means  more  prosperity.”  P  y 

Contrasted  with  last  year’s 
j  I  this  year’s  prospects  arc  for  sound..  _*] 
f  I  good-quality  feed,  for  the  crop’s' 
[maturity  seems  at  least  two  weeks;  \ 
ahead  of  its  1951  counterpart.  A 

On  an  acre  basis,  the  estimate  of  \ 
J  is  for  an  average  yield  of  34  bush-  and# 
\  tls,  a  good  increase  over  the  1940-'i^rlv 
I  49  average  of  27.6.  j„l4 


—  ®mahaMorld*15erald 


Bumper  Form  Crops 
mean 

Big  Business 

in  Nebraska  and  Western  Iowa— 


All-time  Record  Wheat  Crop  is  in  .  .  . 
a  Great  Corn  Crop  is  on  the  way  .  .  . 

. . .  /Excellent  crops  in  this  area  will  mean  better 
business.  All  Retailers  are  looking  forward  to 
very,  very  good  fall  sales  .  .  .  crops  like  these 
mean  new  money  in  this  area  and  more  pros¬ 
perity.” 

C.  P.  Swiler,  Jr, 

President,  Associated  Retailers 
Omaha,  Nebraska 

.  .  .  and.  One  Great  Newspaper 


COVERS  ALL  OF  NEBRASKA 
FLVS 

to  COUNTIES  WESTERN  IOWA 


G*t  These  Market  Facts: 

Mnd  today  for  our  1952  Consumer  Analy- 
‘a  of  the  Omaha-Council  Bluffs  market. 
Address  your  request  to  the  National  Ad- 
''•dising  Department,  Omaha  World-Her- 
*1*.  Omaha,  Nebraska  or  O'Mara  and 
Ormsbee,  Inc. 
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this  2  Billian  Dallar  Market 
at  1 V2  Millian  Peaple 


Nebraska  Families  have  money  —  plenty  of 
money.  We  have  facts  to  prove  they  spend  it 
...  and  what  they  spend  it  for. 

YOU  can  sell  them  through  The  World-Herald 
— the  ONE  newspaper  that  goes  into  3  out  of 
5  homes  in  103  Nebraska  and  Western  Iowa 
Counties. 


Omaha  World-Herald 

O'MARA  &  ORMSBEE.  National  Representatives 

250,328  Daily  —  259,140  Sunday 

(Nat  Paid  Circulation  for  12  Months  Ending  March  31,  1952) 
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THE  Buffalo  MARKET... 

NEW  YORK  STATE’S  2nd  LARGEST  MARKET 


SELL  THE  NEWS  READERS  AND  YOU 
SELL  THE  WHOLE  BUFFALO  MARKET 


The  Advertiser  and  The  Newspaper 

Robt  Hall,  Emerson  Break 
Major  Drives  in  Newspapers 


Celebrating  its  10th  Anniver¬ 
sary,  Robert  Hall  Clothes  this  week 
broke  page  ads  in  more  than  150 
newspapers  from  coast-to-coast. 

CAMPAIGN  ROUNDUP 

Some  200  pages  of  newspaper  copy 
is  planned  for  70  markets  during 
this  week  alone. 

Frank  B.  Sawdon,  vicepresident 
in  charge  of  advertising,  revealed 
that  the  campaign  is  divided  50-50 
between  radio-TV  and  newspapers, 
with  a  special  allocation  for  page 
ads  in  the  September  15-22  issues 
of  Life  magazine. 

Six-page  newspaper  advertising 
sections  announced  the  openings 
of  new  stores  in  the  chain  (East 
Bronx,  N.  Y.;  McKeesport,  Pa.; 


Akron,  Ohio;  Chicago,  Ill.)  on 
September  10-11.  Other  openings 
(San  Francisco,  Calif.;  Trenton, 
N.  J.;  Freeport,  L.  I.;  Rochester, 
N.  Y.)  are  scheduled  for  Septem¬ 
ber  25  and  will  also  be  heralded 
by  six-page  newspaper  ad  sections. 

Heavy  newspaper  and  radio 
coverage  will  continue  through  the 
Fall  and  Winter. 

Emerson  Buys  Minimum 
Oi  1.400  Ads  in  110  Dailies 

A  Minimum  of  1,400  ads  in  110 
newspapers  in  84  cities  will  spark 
Emerson  Radio  &  Phonograph 
Corp.’s  campaign  which  broke  this 
week. 

The  program,  scheduled  to  run 
through  December,  and  which 
combines  national  newspaper  space 


with  billboard,  national  magazine 
and  co-op  advertising,  is  designed 
to  emphasize  local  retail  outlets 
and  will  feature  listings  of  Emerson 
dealers  throughout  the  country. 

Keynoted  by  its  concentrated 
“spotlight-the-dealer”  theme,’  the 
campaign  has  already  resulted  in 
an  unprecedented  response  from 
dealers,  according  to  David  J. 
Hopkins,  director  of  sales  and  ad¬ 
vertising. 

Gossard  Releases 
Fall  Ad  Series 
Chicago — H.  W.  Gossard  Com¬ 
pany’s  fall  advertising  program 
was  launched  in  mid-August  with 
a  newspaper  campaign  in  20  ma¬ 
jor  markets.  The  series  of  four 
ads,  half-page  size,  (via  Weiss  & 
Geller)  are  to  be  spaced  during 
the  heavy  fall  buying  period  of 
foundation  garments. 

Prior  to  placing  the  ads,  each 
market  was  thoroughly  analyzed 
for  consumer  acceptance  by  type 
of  merchandise,  type  of  retail  ac¬ 
count,  its  needs  and  problems,  ex¬ 
plained  Wayne  Beaudette,  Gos- 
sard’s  director  of  sales.  Retailers 
have  been  encouraged  to  run  co¬ 
operative  ads. 

In  some  markets,  where  the 
promotion  was  completely  adopt¬ 
ed  by  retailers,  it  has  involved  a 
half-page  national  ad  in  the  so¬ 
ciety-fashion  section  of  the  Sun¬ 
day  newspaper,  a  half-page  co-op 
ad  on  the  facing  page,  backed  up 
with  window  displays  and  point- 
of-purchase  promotion. 

“We  believe  that  our  national 
newpspaper  advertising  should 
have  as  much  retail  flavor  as  pos¬ 
sible  so  that  foundation  depart¬ 
ments  can  see  direct  results,”  said 
Mr.  Beaudette.  “There  is  no  one 
merchandise  ad  that  can  sell 
equally  as  well  in  all  parts  of  the 
country.  We  analyzed  each  of  our 
20  markets  to  make  sure  the  com¬ 
bination  of  merchandise  and  pres¬ 
entation  were  calculated  to  pro¬ 
duce  the  fastest  results.” 

'What's  in  A  Dream?*  Theme 
For  Ladies  Home  Journal 

Ladies  Home  Journal  this  week 
broke  double  page  spreads  and  full 
page  ads  in  a  new  continuing  news¬ 
paper  campaign.  Copy  was  built 
around  the  headline,  “What’s  in  a 
Dream?”  and  includes  a  switch  on 
the  old  standby  line,  “Never  under¬ 
estimate  the  power  of  a  woman’s 
dream.” 

First  insertion  ran  in  the  New 
York  (N.  Y.)  Herald  Tribune, 
New  York  (N.  Y.)  Times,  Chi¬ 
cago  (Ill.)  Tribune  and  the  na¬ 
tional  edition  of  the  Wall  Street 
Journal. 


Premiums  in  Dailies 

continued  from  page  15 


Buffalo  Evening  News 


EDWARD  H.  BUTLER 

Editor  ond  PwblisKor 


KELLY-SMITH  CO. 

National  HapraMnlolivai 


WESTERN  NEW  YORK’S  GREAT  NEWSPAPER 


Seemon  Introducing  'Nylast' 

Seeman  Brothers,  Inc.,  will  use 
insertions  in  some  200  newspapers, 
plus  display  ads  in  Sunday  supple¬ 
ments,  to  introduce  Nylast,  a  prod¬ 
uct  said  to  strengthen  nylon  as  it  to  promote  meat,  grocery  and 
washes.  The  campaign  (via  Wil-  duce  items,  and,  .  .  .  we’re  in  ® 
liam  H.  Weintraub  &  Co.)  will  food  business,  not  the 
also  receive  radio-TV  support.  business.” 


offer,  one  displayed  the  word  twice 
as  large  as  the  other  and  received 
about  50  per  cent  higher  reader- 
ship.  This  advertiser  proved  the 
value  of  the  magic  word  ‘free’ 
when  he  could  use  it  despite  gov¬ 
ernment  restrictions. 

“Actually,  you  see,  he  stood  i 
good  chance  of  reaching  soiw- 
where  around  four  or  five  times  n 
many  people  with  one  approach  u 
he  did  with  the  other. 

Offers  Fundamentak 
Mr.  Taylor  offered  the  followiii 
points  for  successful  use  of  pn- 
miums  using  newspaper  adverto- 
ing: 

1 )  Excitement  is  important  mer. 
chandising  element  and  the  way  to 
create  the  excitement  is  throi^ 
intensive  advertising  in  newspapen 
read  by  80  to  90  per  cent  of  tht 
people  in  the  market; 

2)  Proper  testing  of  a  premiuo 
is  under  similar  conditions  in  whidi 
you  are  going  to  use  it,  advertised 
in  the  same  manner; 

3 )  Best  way  to  find  out  regioul 
preferences  is  testing  through  newi- 
papers  and  following  through  with 
actual  control  and  varying  of  pR- 
mium  offers  with  the  most  effec¬ 
tive  items  in  the  best  places; 

4)  Newspapers  afford  the  riiht 
sections  to  appeal  to  the  gronp 
most  interested  in  premiums— soci¬ 
ety  page  for  women,  comic  pag 
for  kids,  sports  page  for  men; 

5)  In  preparing  copy  for  testi, 
don’t  try  to  break  well-established 
rules  of  effective  advertising  juit 
because  you  use  a  premium; 

6)  Use  the  best  premium  aid 
the  best  advertising  of  the  preminn 
you  can  find  by  careful  selectioD. 
judgment  and  pre-testing. 

The  ad  executives  attending  tht 
seminar  session  held  in  conneetkn 
the  annual  New  York  Premiia 
Show  got  additional  facts  on  tlie 
billion  dollar  premium  busiaa 
from  C.  E.  Armstrong,  merchat 
dising  manager  for  Kroger’s,  out 
of  the  country’s  largest  groccf! 
chains  with  1,935  stores  in  11 
states,  who  said  that  “premiu® 
can  be  the  balance-tipping  faett 
in  influencing  the  shopper’s  ch(** 
of  product  or  brand.”  He  saidH 
premium  offers  were  made  sii^ 
taneously  in  Kroger,  A&P  a* 
Albers  chain  stores  in  Cincinna* 
alone  during  August. 

Mr.  Armstrong  revealed  th* 
Kroger  advertising  is  pretty  mod 
confined  to  the  newspapers  and  i»- 
store  displays.  “At  present,"  If 
said,  “we  are  using  no  time  <* 
television,  and  we  use  very  lit* 
space  in  magazines.  It  takes  t^ 
media  to  really  describe  a  preroio# 
offer  adequately. 

“Our  newspaper  ads,  we 
must  be  used  almost  exclusive? 
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SPIES  IN  GOVERNMENT! 
INTRIGUE! 

ROMANCE! 

“Invisible  Red” 

powerful  novel  by  Maude  Parker, 
celebrated  author  of  “The  Social 
Side  of  Diplomatic  Life,”  “The 
Intriguer,”  “Which  Mrs.Torr?” 

First  Run— never  before  published 
daily  serial,  starting  September  22. 

Phone  or  wire— at  once  I 

Chicago  Tribune  -  New  York  News 

M.  Sion,  Manogsr  NEWS  BUILDING,  N«w  York  17  TRIBUNE^TOWW,  Chkogo  11 
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Lindstrom  Says 
Written  Word 
Is  Basic  Tool 

Chapel  Hill,  N.  C. — Newspa¬ 
pers  have  no  need  to  fear  com¬ 
petition  with  television  “if  news¬ 
writing  techniques  are  brought  up 
to  date  and  perfected.” 

This  view  was  stressed  Sept.  13 
in  an  address  at  the  University  of 
North  Carolina  by  Carl  E.  Lind¬ 
strom,  managing  editor  of  the 
Hartford  (Conn.)  Times  and 
chairman  of  the  Associated  Press 
managing  editors’  writing  com¬ 
mittee. 

“Newspapers  have  been  given 
very  severe  competition  in  some 
of  our  secondary  functions  such 
as  entertainment  and  picture  re¬ 
porting,”  he  said,  “but  the  writ¬ 
ten  word  is  our  basic  tool  and  all 
that  we  need  to  fulfill  our  primary 
purpose  of  informing  our  readers.” 

Mr.  Lindstrom  spoke  to  a  ses¬ 
sion  of  the  first  annual  North 
Carolina  news  and  feature  writers' 
conference  which  was  attended  by 
approximately  100  representatives 
from  all  sections  of  the  state. 

Gordon  Gray,  president  of  the 
University  of  North  Carolina,  em- 
ptiasized  the  importance  of  a  re¬ 
liable  press  in  the  modern  world. 

Stressing  the  importance  of  ac¬ 
curacy  in  the  presentation  and  in¬ 
terpretation  of  news.  President 


Gray,  who  himself  is  associated — 
inactively  now — with  the  Winston- 
Salem  (N.  C.)  Journal  and  Sen¬ 
tinel,  said  the  press  cannot  escape 
responsibility  for  the  shortcomings 
it  is  capable  of  remedying. 

Sam  Ragan,  managing  editor  of 
the  Raleigh  (N.  C.)  News  and  Ob¬ 
server,  was  moderator  on  a  news 
panel,  and  Phillips  Russell,  profes¬ 
sor  of  creative  writing,  U.  of  N.  C. 
School  of  Journalism,  was  mod¬ 
erator  on  a  feature  panel. 

Members  of  the  news  panel  were 
Mr.  Lindstrom,  Brodie  Griffith,  ex¬ 
ecutive  editor  of  the  Charlotte 
(N.  C.)  News,  and  Thomas  J.  Las¬ 
siter  of  the  university’s  school  of 
journalism. 

Serving  on  the  feature  panel 
were  Mr.  Lindstrom,  Chester  S. 
Davis,  feature  writer  of  the  Win¬ 
ston-Salem  (N.  C.)  Journal  and 
Sentinel,  and  Robert  Mason,  who 
recently  resigned  as  feature  editor 
of  the  Norfolk  (Va.)  Virginian- 
Pilot,  to  become  editor  of  the  San¬ 
ford  (N.  C.)  Herald. 

m 

College  Edition 

Santa  Barbara,  Calif.  —  The 
Santa  Barbara  News-Press  pub¬ 
lished  its  fifth  annual  College  Edi¬ 
tion  Sept.  3  featuring  the  activities 
and  news  of  Santa  Barbara  College 
of  the  University  of  California.  It 
consisted  of  a  28-page  tabloid  sup¬ 
plement  and  was  done  in  three 
colors.  The  edition  was  mailed 
to  the  homes  of  all  students. 


Cline-  Westinghouse 

DRIVE  EQUIPMENT 

Unit  and  Group  Press  Drives 
Controls . . .  Reels . . .  Tensions 
Speed  Pasters 

...provide  real  produaion  economy  in 
leading  newspaper  pressrooms  all  over 
America  and  throughout  the  world. 

Cline  Electric 

MANUFACTURING  COMPANY 
3405  W.  47th  St.,  Chicago  32 
Son  Froncitco  S  •  New  York  17 


CHAS. 

T.  MAIN,  INC. 

COMPLETE  SERVICES 

for 

NEWSPAPER 

AND  PRINTING  PLANTS 

1  Layouts,  Designs,  Specifications  and  Supervision 

1  of  Construction 

Walter  E.  Wines 

Consultant 

80  Federal  Street 

317  South  Tryon  Street 

Boston,  Mass. 

Charlotte,  N.  C. 

Hay  Erwin's 
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^HE  REPUBLIC  OF  FRANCE,  at  the  recent  national  convention 
of  the  American  Legion  in  New  York,  awarded  its  coveted  Medal 
of  Liberated  France  to  an  already  profusely  decorated  and 
decorative  newsman,  Armand  de 
Masi,  chief  copy  editor  of  the 
New  York  Journal- American. 

Decorations  already  blossom¬ 
ing  on  the  manly  chest  of  this 
“soldier  of  fortune  and  citizen  of 
the  world”  included  World  War 
I  Victory  Medal  ( 1  clasp  for 
overseas  service).  World  War  II 
Victory  Medal  (4  clasps  for  Na- 
ples-Foggia,  Rome-Arno,  North 
Appenines  and  Po  Valley  cam¬ 
paigns),  Army  Commendation 
Ribbon,  Army  of  Occupation 
Medal,  2  Meritorious  Service  Unit 
Plaques,  special  commendation 
from  Gen.  Mark  Clark,  Euro- 
pean-African-Middle  Eastern 
Theatre  Medal,  Knight,  Military 
Order  of  Avis,  Portugal,  1918; 

Knight,  Order  of  Christ,  Portu¬ 
gal,  1919;  Officer,  Order  of  the 
Crown  of  Italy  (personally  con¬ 
ferred  by  King  Humbert  II  in 
1941),  honorary  citizen,  Bagni  di 
Lucca,  Italy,  1945. 

A  glance  at  the  April  Supple¬ 
ment  to  Who’s  Who  in  Amer¬ 
ica  reveals  that  medal-winning 
around  the  world  has  not  de¬ 
tracted  from  his  newspaper  ac¬ 
tivity. 

He  has  been  assistant  telegraph 
editor,  Minneapolis  Tribune; 
night  city  editor,  Milwaukee  Sen¬ 
tinel;  city  editor,  Milwaukee  Eve¬ 
ning  Wisconsin;  news  editor,  Chi¬ 
cago  Journal;  managing  editor, 

Havana  American;  makeup  edi¬ 
tor,  New  York  Press;  assistant 
Sunday  editor,  Chicago  Examiner;  state  editor,  Denver  Fei 
managing  editor.  Grand  Junction  (Colo.)  Daily  News;  Paris  coiR- 
spondent.  New  York  Sun;  technical  adviser  for  group  of  Spanish  papen 
in  Madrid;  copy  editor  and  assistant  sports  editor.  New  York 
night  city  editor  and  telegraph  editor.  New  York  News;  picture  edilx 
Baltimore  News;  copy  desks,  Los  Angeles  Examiner  and  San  Francixi 
Examiner,  and  with  the  J-A — in  various  capacities  since  1933. 

Mr.  de  Masi  is  a  distinguished  linguist.  He  speaks,  reads  and  wita 
French,  Spanish,  Portuguese,  Italian  as  well  as  English.  He  has  a  to 
knowledge  of  CJerman,  Polish  and  Greek,  plus  a  bit  of  Arabic. 

While  serving  as  Assistant  Military  Attache  at  the  U.  S.  LegaM 
in  Portugal  during  five  revolutions.  Col.  de  Masi — he’s  a  Kentu^ 
colonel,  suh — witnessed  the  assassination  of  a  President  of 
and  subsequently  interceded  for  a  man  falsely  charged  with  the  cri* 
and  saved  his  life.  He  was  made  a  33rd  Degree  Scottish  Rite  Mas# 
and  was  presented  with  a  hand-embroidered  gold-and-white  sash  1# 
that  feat. 

The  copy  editor  was  an  original  member  of  Paris  Post  No.  1  oft* 
American  Legion  and  at  present  he  wears  a  diamond  pin  that  nut® 
him  as  a  member  of  the  National  Executive  Committee  of  the  Amf- 
ican  Legion. 

Armand  de  Masi  has  been  places  and  done  things  but  his  taf. 
desk  workers  swear  by  him  as  an  affable,  suave,  mustached  gentleuK 
of  easy  manner  and  pleasant  personality. 


Copy  Chief  Plus  Fruit  SaU 


I 


An  editor  knocked  at  the  Pearly  Gates. 

Mis  face  was  scarred  and  cold; 

He  stood  before  the  man  of  fate 
For  admission  to  the  fold. 

“What  have  you  done?”  St.  Peter  asked, 

“To  gain  admission  here?” 

“I’ve  been  an  editor,  sir,”  he  said, 

“For  many  and  many  a  year.” 

The  Pearly  Gate  swung  open  wide, 

St.  Peter  touched  the  bell — 

“Come  in,”  he  said,  “and  choose  your  harp, 

“You’ve  had  your  share  of  hell.” — Trail-R  News. 
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Ore  hoist  at  Aiiaconda’s 
new  Kelley  Mine,  Butte, 
Montana.  The  'double¬ 
drum  unit  bandies 
12-ton  bottom-dump  ore 
"skips”  in  baldnee,.  ^:^ 
The  5000-horsepowety’- 
hoist-motor  is  regarded 
as  the  world’s,  largest. 


JVight  now  Anaconda  is  mining  about  5,500  tons  of  low-grade  copper  ore 
every  day  at  the  new  Kelley  Mine,  keystone  of  the  Greater  Butte  Projea. 
Eventual  output  from  this  block-caving  operation  will  be  15,000  tons  of  ore 
per  day. 

The  Greater  Butte  Projea  was  undertaken  in  1948  to  supplement  Ana¬ 
conda’s  regular  output  from  high-grade  ore.  When  in  full  produaion,  this 
$27  million  project  will  add  S>0,000,000  pounds  a  year  to  America’s  cop¬ 
per  supply.  This  wealth  of  copper  is  all  in  addition  to  Anaconda’s  present 
output! 

America  needs  more  and  more  of  man’s  most  versatile  metal.  The  combined 
defense  and  civilian  demand  for  copper  continues  to  exceed  its  availability. 
Because  copper — and  only  copper — does  so  many  defense  jobs  so  well, 
increased  output  is  essential  to  the  U.  S.  economy. 

The  Greater  Butte  Projea  is  just  one  phase  of  Anaconda’s  vast  expansion, 
improvement,  and  modernization  program.  All  phases  share  the  same  goal: 
more  metals.  The  achievement  of  this  goal  serves  the  country’s  military 
needs  today  ...  its  peace,  progress  and  prosperity  in  the  future. 


Anaconda  Salat  Company 

Tha  Amariean  Brau  Company 

Anaconda  Win  i  Cablo  Company 

Intomational  Smelting  and  Refining  Company 

Andos  Copper  Mining  Company 

Chile  Copper  Company 

Greene  Conanea  Copper  Company 


AnacondA 

COPPER  MINING  COMPANY 
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WORLD'S  GREATEST  MIGRATION  — In  reaching  its  Los  Angeles  County  has  grown  49%  in  Ae  last  ten-year 
present  4,386,400  population,  Los  Angeles  County  has  period,  88%  in  twenty  years,  343%  in  thirty  years!  And 
been  the  focal  point  of  the  mightiest  mass  movement  of  America  is  moving  West  to  stay  because  of  good  livmg  id 
humans  in  history.  Using  U.  S.  Census  figures  as  a  basis,  an  area  with  sound  and  diversified  economy. 
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ENTERTAINMENT— The  world’s  film 
capital  for  years,  Los  Angeles  now 
becomes  a  leader  in  the  field  of 
television  production  and  sales. 


WHEELED  MILLIONS  —  Geographical  situation  and  other  factors  make  the 
automobile  the  necessary  means  of  transportation  in  the  Los  Angeles  area. 
Here  the  per  capita  ownership  is  2.8  persons  per  passenger  car,  compared  to 
the  national  average  of  4.2.  Modern  freeway  systems  will  increase  auto  use. 


Americas  Market  ikaaber  Three 


By  any  measure  of  interest  to  advertisers,  the  Los  Angeles  market  is 
America’s  third  largest.  The  continuance  of  this  position  and  prob¬ 
able  higher  ranking  in  the  future  are  based  on  a  highly  diversified 
economy.  In  many  important  industries  such  as  apparel,  machinery, 
lumber,  fabricated  metals,  chemicals,  rubber  and  others,  Los  Angeles 
County  ranks  no  lower  than  third  in  the  nation  in  number  of  plants 
in  operation.  This  wide  spread  of  activity  assures  a  broad  base  for 
employment  —  no  one-plant  or  one-industry  dangers  here! 

In  the  Los  Angeles  market,  one  newspaper  sets  the  pace  for  all  others 
in  daily,  Sunday  and  home-delivered  circulation  and  in  volume  of 
advertising.  This  is  the  LOS  ANGELES  TIMES. 


AIRCRAFT — Los  Angeles  is  far  and 
away  the  national  leader  in  the  pro¬ 
duction  of  aircraft  and  aircraft  parts 
— and  ever  increasing  its  dominance. 


THE  SUPER  MARKET — The  Los  Angeles  market  is  third  in  America  in  the  OIL — Third  in  America  in  petroleum 
manufacture  of  food  and  kindred  products.  This  area  ranks  second  nationally  refining  and  second  in  the  nation  in 
in  total  amount  of  food  store  sales,  led  only  by  New  York  City’s  five  counties.  oil-field  machinery  and  tools. 

SEE  NEXT  PAGES  FOR  DATA  ON  THE  TIMES  — LOS  ANGELES'  NEWSPAPER  NUMBER  ONE 
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THE  LOS  ANtELES  TIMES 


HOME- DELIVERY  — More  than  75% 
of  Los  Angeles  Times  daily  circula¬ 
tion  is  delivered  to  subscribers. 


Newspaper  Number  One  in  America's  Third  Market 


In  circulation,  the  Los  Angeles  Times  now  leads  its  nearest  com¬ 
petitors  by  the  widest  margins  in  history.  During  the  six-month  period 
ending  March  31,  1952,  weekday  circulation  of  The  Times  averaged 
396,112  copies.  This  represents  a  lead  in  weekday  circulation  of 
72,176  over  the  second  paper  (morning)  and  91,056  over  the  third 
paper  (evening).  In  the  Sunday  field,  the  Los  Angeles  Times  aver¬ 
aged  779,155  copies,  an  average  lead  of  49,801  copies  over  the 
second  Sunday  newspaper  in  the  market.  In  addition  to  the  greatest 
lead  in  its  history  in  total  daily  and  Sunday  circulation.  The  Times 
continues  to  lead  all  other  Los  Angeles  newspapers  by  a  wide  margin 
in  volume  of  home-delivered  circulation.  More  than  75%  of  all 
Times  weekday  circulation  is  delivered  by  carrier  to  subscribers. 
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TOTAL  ADVERTISING  —  For  the  first  six  months  of  1952,  the  Los  Angeles 
Times  published  22,173,660  lines  of  advertising — 42.4%  of  all  newspaper 
advertising  in  the  five-newspaper  metropolitan  field.  (Source:  Media  Records.) 


THE  TIMES  IS  FIRST  BY  FAR  IN 
CIRCULATION  AND  ADVERTISING 


In  every  major  classification  of  ad¬ 
vertising,  the  Los  Angeles  Times  has 
commanding  leadership  in  its  field. 
Charts  above  and  to  the  right  show 
comparative  standings  of  Los  Angeles 
papers  in  Total,  Display,  General  and 
Retail  Advertising.  Additionally,  The 
Times  leads  in  Department  Store  Ad¬ 


vertising  (48.3%  of  the  field);  Classi¬ 
fied  Advertising  (50.4%  of  the  field), 
and  in  most  categories  measured  by 
Media  Records.  Figures  provided  are 
based  on  the  first  six  months  of  1952 
and  exclude  This  Week  and  American 
Weekly  linage  to  show  actual  compar¬ 
ison  of  the  newspapers  themselves. 


LEADER  IN  ALL  CLASSIFICATIONS 

FIRST  6  MONTHS  OF  1952 


DISPLAY  —  The  Times  published 
39.4%  of  all  newspaper  display  adver¬ 
tising  in  metropolitan  Los  Angeles. 


GENERAL — The  Times  published 
35.4%  of  all  general  advertising  in 
the  five-newspaper  Los  Angeles  field. 


MARKET  DATA  AVAILABLE 

Information  regarding  the  Los  An¬ 
geles  market  and  the  newspaper  field 
is  available  to  all  advertisers  and  ad¬ 
vertising  agencies  upon  request.  Ma¬ 
terial  may  be  obtained  from  Cresmer 
&  Woodward  offices  or  by  writing  to 
Los  Angeles  Times,  Market  Research 
Division,  Los  Angeles  53,  California. 
Inquiries  are  invited  and  prompt  and 
careful  attention  will  be  given  to  each 
request  for  market  and  media  data. 


RETAIL — The  Times  published  40.7% 
of  all  the  retail  advertising  in  the  five- 
newspaper  Los  Angeles  field. 


LOS  ANGELES  TIMES 


CLASSIFICATIONS— The  Times  is 
first  in  92  Media  Records  categories 
including  every  major  listing. 


REPRESENTED  BY  CRESMER  &  WOODWARD,  NEW  YORK, 
CHICAGO,  DETROIT,  ATLANTA  AND  SAN  FRANCISCO 
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TRUMAN  THE  JUGGLER 

WE  ARE  astonished  that  so  few  newspapers 
devoted  the  time  or  space  to  checking 
President  Truman’s  figures  about  newspaper 
support  for  the  candidates  in  1948  and  to 
point  out  the  manipulated  errors.  The  AP 
gave  the  correct  basic  figure,  but  there  should 
have  been  more  to  it. 

President  Truman — or,  at  least  someone 
close  to  him — is  guilty  of  juggling  the  figures 
to  make  the  discrepancy  between  Republican 
and  Democratic  newspaper  support  greater 
than  it  was.  The  purpose,  of  course,  was  the 
same  as  Governor  Stevenson’s  in  his  Oregon 
speech.  As  we  said  last  week:  “It  was  their 
intention  to  perpetuate  the  90%  myth  created 
by  Roosevelt  and  nourished  by  Truman  in  the 
continued  campaign  of  the  Democratic  Party 
to  tear  down  the  public’s  respect  and  belief  in 
the  press.” 

Editor  &  Publisher  was  the  only  organiza¬ 
tion  that  polled  all  the  daily  newspapers  in 
1948  (as  it  has  done  in  previous  Presidential 
elections  and  is  doing  in  the  present  cam¬ 
paign)  to  determine  the  volume  of  support 
for  the  various  candidates.  Therefore,  Tru¬ 
man  undoubtedly  used  our  figures  which  were 
printed  Oct.  30,  1948.  Here  is  what  he,  or 
the  author  of  his  statement  of  a  week  ago, 
did  with  the  figures: 

1.  Truman  said  “only  10.3%  of  the  1769 
daily  newspapers  in  this  country  supported 
the  Democratic  candidate.”  The  figure  actual¬ 
ly  was  15.38%  of  the  1183  dailies  responding 
to  the  E  &  P  poll.  The  figure  used  by  Mr. 
Truman  was  the  percentage  volume  of  cir¬ 
culation  represented  by  those  papers  in  rela¬ 
tion  to  the  total  circulation  covered  in  the 
survey. 

2.  In  stating  that  only  10%  of  the  dailies 
supported  him,  Mr.  Truman  implied  that  the 
rest  of  them,  or  90%,  supported  his  Repub¬ 
lican  opponent.  He  made  no  mention  that 
the  actual  support  for  the  Republican  candi¬ 
date  was  65.17% — that  about  10%  of  the 
dailies  remained  independent  or  neutral  on 
their  editorial  pages — that  Mr.  Truman’s  sup¬ 
port  was  whittled  down  by  the  candidacies  of 
Thurmond  and  Wallace  who  accounted  for 
about  4%  of  the  newspaper  support  for  all 
the  candidates. 

3.  In  citing  state  figures,  Mr.  Truman  said 
only  4%  of  the  papers  in  New  York  were  for 
him,  only  1.5%  in  Pennsylvania,  3.4%  in 
Illinois,  4%  in  Ohio  and  4.8%  in  California. 
Here  the  President  indulged  in  a  neat  bit  of 
figure  juggling  that  would  make  honest  re¬ 
search  men  squirm.  He  took  the  number  of 
papers  replying  to  the  E  &  P  poll  in  the  Tru¬ 
man  column  and  projected  them  against  the 
total  number  of  dailies  in  each  state  instead 
of  against  the  total  number  replying. 

An  honest  projection  of  the  Truman  sup¬ 
port  against  the  total  responding  shows  he 
had  5.3%  in  New  York,  2.3%  in  Pennsyl¬ 
vania,  6%  in  Illinois,  6.3%  in  Ohio,  and 
6.5%  in  California. 

4.  However,  here  again  the  use  of  the 
figures  in  this  way  implies  that  the  remainder 
were  supporting  the  Republican  candidate. 
Such  was  not  the  case.  For  instance,  Mr.  Tru¬ 
man  implied  that  96%  of  the  newspapers  in 
New  York  were  for  Dewey — actually  his  sup¬ 
port,  according  to  the  E  &  P  poll,  was  88%; 
in  California  it  was  82.6%  instead  of  the 
95.2%  implied;  etc. 

5.  Also,  Mr,  Truman  picked  for  his  exam¬ 
ples  the  five  states  which  showed  the  largest 
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The  spirit  of  God  hath  made  me,  and  the 
breath  of  the  Almighty  hath  given  me  life. — 
Job,  XXXni;  4. 


newspaper  support  for  Dewey  and  the  smallest 
support  for  himself.  In  fact,  the  newspapers  in 
these  five  states  accounted  for  40%  of  the 
Dewey  newspaper  support  all  over  the  coun¬ 
try.  These  same  papers  (in  the  Dewey  column 
in  five  states)  represented  26%  of  the  total 
covered  in  the  survey. 

The  discrepancies  turned  up  in  the  figure 
juggling  may  be  small — but  the  implications 
of  this  manipulation  and  the  things  left  un¬ 
said  in  Mr.  Truman’s  statement  are  impor¬ 
tant.  They  are  all  part  of  the  campaign 
conducted  by  the  Democratic  Party  since 
Roosevelt’s  era  to  undermine  the  prestige  of 
the  press  in  the  eyes  of  the  public. 

We  think  all  newspapers  should  tell  their 
readers  the  true  facts  and  the  reasons  why 
Truman  and  Stevenson  are  taking  the  time  to 
make  such  comments  about  the  press.  It  is 
intolerable,  we  believe,  that  the  President  of 
the  United  States  should  resort  to  juggling 
figures  in  this  way  for  a  political  advantage 
in  an  election  year. 

COLOMBIAN  CENSORS 

WE  WERE  a  little  wrong  in  stating  last  week 

that  the  Colombian  government  had  re¬ 
fined  the  technique  for  suppressing  newspapers 
— as  in  the  cases  of  El  Tiempo  and  El  Espec- 
tador  whose  plants  were  burned  by  rioting 
mobs. 

The  imposition  of  strict  censorship  this 
week  reveals  that  the  Colombian  govern¬ 
ment  is  following  the  same  old  pattern. 

As  in  other  cases,  censorship  is  imposed 
ostensibly  for  the  “good  of  the  country”  and 
to  prevent  the  appearance  of  inflammatory 
articles  that  might  lead  to  further  violence. 
In  practice  the  censorship  regulations  are  an 
all-inclusive  gag  on  opinions  of  all  kinds. 

As  intended,  this  “code”  can  be  interpreted 
to  prevent  the  publication  of  almost  anything. 
It  is  being  applied  to  stop  all  mention  of  poli¬ 
tics  which,  of  course,  includes  anything  con¬ 
troversial  or  critical  of  the  government  in 
power.  It  has  been  carried  to  the  ridiculous 
extreme  of  prohibiting  El  Espectador,  which 
has  been  revived  in  an  emergency  edition, 
from  printing  any  account  of  the  burning  of 
its  own  plant. 

The  imposition  of  rigid  censorship  in  the 
formerly  free  and  democratic  country  of  Co¬ 
lombia  is  a  move  toward  tyranny.  It  is  an  ad¬ 
mission  of  weakness  and  guilt  for  past  acts  of 
violence  against  a  free  press. 

One  more  area  is  added  thus  to  the  ever- 
expanding  list  of  nations  where  governments 
are  attempting  to  perpetuate  themselves  in 
power  by  denying  their  peoples  the  right  of 
a  free  press. 

EDITO 


THE  PEOPLE  KNOW 

DO  THE  people — the  newpaper  readers — ap¬ 
preciate  and  realize  the  importance  of  full 
information  about  their  local  government? 
Are  they  conscious  of  the  significance  of 
their  newspaper’s  battle  to  keep  open  the  local 
channels  of  information?  The  answer  is  a 
loud  “yes”  when  the  newspaper  informs  them. 

The  Waukesha  (Wis.)  Freeman  recently 
had  a  fight  with  the  local  sheriff  over  the 
release  of  news  from  his  office.  His  policy  had 
been  to  give  the  public  only  the  news  he  be¬ 
lieved  it  should  have.  Last  month  the  state  at¬ 
torney  general  sustained  the  sheriff’s  views. 

In  Tuesday’s  primaries  the  voters  turned 
the  sheriff  out  of  office  after  his  third  term. 

If  the  people  are  properly  informed  they 
will  act.  They  may  eventually  cause  some¬ 
thing  to  be  done  about  that  attorney  general. 

ANOTHER  TV  SURVEY 

ANOTHER  survey  is  added  to  the  many 
which  have  already  shown  that  television 
has  little  if  any  detrimental  effect  on  the 
readership  of  newspapers  —  if  anything,  it 
tends  to  foster  higher  readership. 

An  advertising  agency,  Cunningham  & 
Walsh,  has  surveyed  the  same  town  for  five 
years  in  a  row  and  found:  “Newspaper  read¬ 
ing  is  just  about  the  only  regular  activity 
which  showed  no  change  after  the  advent  of 

Tv.” 

In  contrast,  the  survey  showed  that  among 
new  TV  set  owners  radio  listening  dropped 
88%  on  an  average  weekday  evening  and  the 
number  of  adults  reading  a  magazine  dropped 
53%. 

Every  newspaper  salesman  ought  to  have 
a  copy  of  this  study  in  his  pocket. 

RACING  NEWS 

IT  WAS  no  surprise  to  us — nor  do  we  believe 
it  was  any  surprise  to  the  newspapers  in¬ 
volved — ^that  the  elimination  of  racing  news 
from  the  New  Orleans  newspapers  for  six 
months  had  no  effect  on  the  operations  of 
illegal  horse  parlors  and  bookmakers. 

The  newspapers  deserve  a  lot  of  credit  for 
cooperating  with  the  local  law  enforcement 
officials  to  give  it  a  try.  They  did  for  six 
months.  But,  as  they  pointed  out  when  the 
experiment  was  first  announced,  the  elimina¬ 
tion  of  gambling  and  betting  on  horse  races 
rests  solely  on  the  efficiency  of  the  police. 
Racing  information  is  available  to  the  gam¬ 
blers  from  many  sources.  And  there  is  no 
reason  why  newspapers  should  deprive  their 
readers  of  this  news. 

PEAK  PAY  SCALES 

.\  REGIONAL  member  of  the  Wage  Stabili¬ 
zation  Board  has  revealed  that  newspaper 
wage  scales  are  far  better  than  most  of  those 
in  effect  in  other  industries. 

This  isn’t  exactly  news.  Most  people  in  the 
industry  have  known  it  before.  But  it  is  im¬ 
portant  because  this  gentleman  stated  the 
newspaper  industry  is  the  current  bellwether 
for  the  nation’s  economy  and  urged  publish¬ 
ers  to  hold  the  line  on  wage  increases  or  the 
whole  economy  will  suffer. 

That’s  a  tough  assignment  for  publishers 
who  are  being  subjected  to  wage  demands, 
comparable  with  those  of  the  last  six  years, 
by  some  unions  which  apparently  have  no 
gard  for  either  the  health  of  the  industry  or  of 
the  nation’s  economy. 
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Alfred  P.  Davies  has  resigned 
as  editor  and  manager  of  the 
Madera  (Calif.)  News-Tribune  to 
enter  business  for  himself  in  San 
Jose.  During  his  35  years  in 
newspaper  work  he  has  served  on 
the  Harrisburg  (Pa.)  Telegraph 
and  on  several  California  dailies. 

*  *  * 

Charles  A.  Sprague,  publisher 
•of  the  Oregon  Statesman,  Salem, 
Ore.,  and  former  governor  of  Ore¬ 
gon,  has  been  officially  appointed 
by  President  Truman  as  an  alter¬ 
nate  delegate  to  represent  the 
United  States  at  the  United  Na¬ 
tions’  general  assembly  which  con¬ 
venes  in  New  York  October  12. 

*  *  * 

Walter  G.  Johnson,  Jr.,  mana¬ 
ger  and  co-owner  of  the  Jackson 
(Miss.)  Daily  News,  is  serving  as 
chairman  of  dissident  Mississippi 
Democrats  supporting  General 
Dwight  Eisenhower  for  the  Presi¬ 
dency. 

*  *  * 

D.  Kimpton  Rogers,  North 
American  manager  of  Reuters  in 
the  New  York  office,  flew  to  Lon¬ 
don  Sept.  17  on  business.  He  will 
be  gone  a  month. 

•  •  * 

Lucius  Beebe,  publisher,  and 
Charles  Clegg,  general  manager 
of  the  Virginia  City  (Nev.)  Terri¬ 
torial  Enterprise,  are  authors  of 
“Hear  the  Train  Blow,”  published 
this  month  by  the  Kalmbach  Pub¬ 
lishing  Co.,  Milwaukee. 

*  *  * 

Major  General  E.  Walton 
Opie,  president  of  the  Virginia 
Press  Association  and  publisher  of 
the  Staunton  Evening  Leader  and 
the  News-Leader,  has  been  reap¬ 
pointed  to  the  Virginia  State  Hos¬ 
pital  Board  for  four  years  and 
reelected  chairman  of  the  board. 
The  body  has  supervision  of  the 
state’s  seven  mental  hospitals. 

«  «  « 

Fred  M.  Harris,  publisher  of 
the  Chanute  (Kan.)  Tribune,  has 
announced  that  he  will  retire  from 
active  newspaper  work  January  1. 
On  advice  of  physicians  he  will  de¬ 
vote  his  time  to  operation  of  farms 
and  other  business  interests  in 
Eastern  Kansas. 

«  «  * 

Ralph  B.  Novak,  executive  vice- 
president  of  the  American  News¬ 
paper  Guild,  is  running  for  the 
New  York  State  Senate  from  West¬ 
chester  County  on  the  Democratic 
and  Liberal  tickets. 


Tribune-Herald,  has  been  named 
to  the  post  of  advertising  man¬ 
ager,  succeeding  Raymond  H. 
Stine,  who  is  joining  the  Hono¬ 
lulu  Star-Bulletin.  Walter  E. 
Stanwood  will  become  printing 
sales  manager. 

*  *  * 

Leland  J.  Adams,  on  the  staff 

of  the  Worcester  _ 

(Mass.)  Tele¬ 
gram  and  Ga¬ 
zette  since  1935, 
has  been  appoint¬ 
ed  as  advertising 
sales  -  promotion 
manager.  K  E  N< 

NETH  L.  MaC- 
Mannis  succeeds 
him  as  manager 
of  general  adver- 

Adams 

«  *  * 

George  L.  Wilson,  who  has  been 
with  the'  city  circulation  depart¬ 
ment  of  the  Portland  (Ore.)  Jour¬ 
nal  for  27  years,  has  been  named 
promotion  and  office  manager  of 
the  department.  Jack  Schell,  who 
has  been  with  the  promotion  de¬ 
partment  and  handled  circulation 
promotion,  has  been  named  a  dis¬ 
trict  manager  for  the  circulation 
department.  Mr.  Wilson  is  also 
author  of  the  “Izzy  Punk”  syndi¬ 
cated  newspaperboy  feature. 

*  *  * 

George  W.  Gressman,  associ¬ 
ated  with  the  Janesville  (Wis.) 
Daily  Gazette  since  1936,  has  been 
named  business  manager  and  will 
supervise  all  advertising  and  me¬ 
chanical  operations. 

In  The  Editorial  Rooms 

Lorraine  Lowden  Erickson 
has  rejoined  the  news  staff  of  the 
Newport  News  (Va.)  Times-Her- 
ald  after  a  year  of  study  at  the 
American  University  of  Beirut,  Le¬ 
banon,  on  a  Rotary  International 
Fellowship. 

*  *  • 

Ted  Winter  has  joined  the  staff 
of  the  Marshall  (Tex.)  News-Mes¬ 
senger  as  sports  editor. 

*  *  * 

Jay  Gossett,  formerly  with  the 
Evansville  (Ind.)  Courier,  the 
Beaumont  (Tex.)  Journal  and  the 
Guthrie  (Okla.)  Leader,  has  joined 
the  Wheeling  (W.  Va.)  Intelli¬ 
gencer  as  reporter  and  political 
cartoonist. 

*  «  * 

Dale  Belles,  Jr.,  on  the  staff 
of  the  Gary  (Ind.)  Post-Tribune 
since  1948,  has  been  appointed  as¬ 
sistant  managing  editor. 


Thomas  B.  Northington,  who 
has  been  sports  editor  of  the  San¬ 
ford  (N.  C.)  Herald  since  June, 
1951,  has  resigned  to  join  the 
sports  staff  of  the  Greensboro 
(N.  C.)  Daily  News. 

«  *  * 

Phil  Mangelsdorf  has  trans¬ 
ferred  from  the  Dallas,  Tex.  Asso¬ 
ciated  Press  bureau  to  the  Charles¬ 
ton,  W.  Va.  office. 

*  *  * 

Janet  Anderson,  1951  honor 
graduate  of  the  University  of 
Kentucky  and  a  recent  Fulbright 
scholar  at  the 
University 
of  Glasgow,  Scot¬ 
land,  has  joined 
the  city  staff  of 
the  Lexington 
(Ky.)  Herald. 

She  will  cover 
the  hotel  beat 
and  general  as¬ 
signments. 

•  •  *  ... 

Gerry  Raff-  ,  . 

TERY  is  leaving  Anderson 

the  Associated  Press  sports  staff 
to  work  on  the  Fargo  (N.  Dak.) 
Forum.  Bob  Hoobing  replaces 
him  on  the  AP  sports  beat  at 
Fargo. 

*  *  * 

Charles  Ridgeway,  formerly  of 
the  Erie  (Pa.)  Times,  has  joined 
the  editorial  staff  of  the  Los  An¬ 
geles  (Calif.)  Mirror. 

*  *  * 

Mary  Ann  Callan,  women’s 
section  feature  writer,  has  been 
named  woman’s  editor  of  the  Los 
Angeles  (Calif.)  Times. 

*  *  * 

Marvin  Francis  has  returned  to 
his  old  position  as  assistant  sports 
editor  of  the  Durham  (N.  C.) 
Morning  Herald  after  a  20-month 
hitch  at  Lowry  Air  Force  Base, 
Colo. 

*  *  « 

John  Angevin  has  become  a  re¬ 


porter  for  the  Buffalo  (N.  Y.) 
Evening  News.  Margaret  Ham- 
MERSLEY  has  rejoined  the  News’ 
city  staff. 

*  *  * 

Annie  Laurie  Rankin,  daughter 
of  Mississippi  Congressman  John 
Rankin,  has  joined  the  editorial 
staff  of  the  Jackson  (Miss.)  Clar¬ 
ion-Ledger.  She  is  doing  general 
assignment  work. 

«  *  « 

Gene  Roper,  Sr.,  has  returned 
to  the  ^Jackson  (Miss.)  Clarion- 
Ledger,  as  night  editor  following 
an  interim  spent  on  the  Greenville 
(Miss.)  Democrat-Times. 

*  *  « 

William  H.  Goldthorpe  will 
round  out  50  years  as  editor  of 
the  Cuba  City  (Wis.)  News-Herald 
and  observe  his  72nd  birthday 
Sept.  25.  A  special  edition  wiU 
be  issued  to  commemorate  the  an¬ 
niversary. 

*  *  * 

Harold  V.  Cohen,  Pittsburgh 
(Pa.)  Post-Gazette  drama -movie 
critic  and  columnist,  is  joining 
TV  Digest,  local  television  weekly, 
as  a  contributing  columnist  and 
editorial  consultant.  He  also  con¬ 
tinues  on  the  morning  newspaper 
in  the  same  post  he  has  held  for 
the  past  25  years. 

*  *  * 

Mrs.  Elizabeth  Hedgecock 
Sparks,  home  economics  editor  of 
the  Winston-Salem  (N.  C.)  Jour¬ 
nal,  is  author  of  “Beth  Tartan’s 
Cook  Book.”  a  collection  of  1,000 
recipes  which  have  appeared  in  her 
column,  “Speaking  of  Food.” 

*  *  * 

E.  C.  Brown  has  resigned  as 
city  editor  of  the  Elizabeth  City 
(N.  C.)  Daily  Advance  to  join  the 
news  staff  of  the  High  Point  (N. 
C.)  Enterprise  as  Thomasville  re¬ 
porter,  succeeding  Forrest  Cates, 
who  was  transferred  to  the  city 
hall  beat. 

(Continued  on  page  36) 


On  the  Business  Side 

Lake  Menhinick,  former  as¬ 
sistant  retail  advertising  manager 
of  the  Los  Angeles  (Calif.)  Times, 
has  been  promoted  to  retail  adver¬ 
tising  manager, 

*  *  * 

Denzil  W.  Rose,  printing  sales 
manager  for  the  Hilo  (Hawaii) 
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James  Skufakiss,  Hammond  : 
(Ind.)  Times  sports  writer,  has  i 
been  elected  supreme  president  of  | 
the  Sons  of  Pericles,  national  Hel-  : 
lenic  youth  fraternity. 

*  *  * 

Mel  Zajic,  formerly  of  the 
sports  staff  of  the  San  Antonio 
(Tex.)  Express,  has  joined  the 
sports  staff  of  the  San  Diego 
(Calif.)  Evening  Tribune. 


Get  in  the  swim  with 

EMILY  and  MABEL 

by  Angelo 

Refresh  your  readers  with 
the  high  tide  of  humor  that 
comes  in  with  Emily  and 
Mabel!  These  “senior  bache¬ 
lor  belles”  are  known — and 
loved — throughout  the  na¬ 
tion  . . .  will  make  an  instant 
hit  with  your  readers !  Send 
for  samples  of  this  6-times- 
weekly  panel  today — see  how 
it  can  help  you  build  the  day 
in,  day  out  reader  interest 
that  leads  to  solid  gains! 


CHICAGO  SUN-TIMES 
- 

211  W.  WACKER  DRIVE 
Harry  B.  Baker,  Gen.  Mgr. 
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continued  from  page  35  and  vicepresident  of  the  Star  Pub- 

- lishing  Co.,  has  been  elected  vice- 

irx.  f  ~  c  j  j-  chairman  of  the  Methodist 

K  Church’s  Commission  on  Public 

t  Relations  and  Information.  He 

t  the  Detroit  succeeds  William  A.  Bailey,  edi- 

wZ  Z  u  ^  tor  of  the  Kansas  Citv  Kansan. 

succeeds  him  on  the  Item.  *  *  ♦' 

*  *  *  Rosalie  Guthrie  has  been 

Mac  Secrest,  police  reporter  on  named  home  economics  editor  for 
the  Charlotte  (N.  C.)  News,  has  the  ya^ima  (Wash.)  Morn/ng //er- 
left  to  enter  the  weekly  newspaper  and  the  Yakima  Daily  Repiih- 
field  in  New  Jersey.  Donald  Me-  /'c.  She  was  formerly  society  edi- 

Donald  has  been  shifted  tempo-  for  the  weekly,  McMinnville 

rarily  back  to  the  police  beat  on  (Ore.)  Telephone-Register. 
the  News.  *  ♦  ♦ 


Holt  McPherson,  managing  ' 

editor  of  the  Shelby  (N.  C.)  Star  THE  FOURTH  ESTATE  .  .  . 


0^)7 


By  Trent 

5rl|' 


VOJ 


*  *  *  Hal  S.  Lewis,  Jr.,  city  editor 

„  ,  ,  for  six  years,  has  been  promoted 

Malcolm  Patterson  has  been  jq  executive  news  editor  of  the 


appointed  Associated  Press  corre¬ 
spondent  at  Frankfort,  Ky.,  effec¬ 
tive  September  26  on  the  retire¬ 
ment  of  S.  V.  Stiles.  He  has  held 
assignments  at  Lexington,  Ky., 
Frankfort  and,  more  recently, 
Louisville. 


EDITOR  6  PUBUSHER 

Tkt  Oldtsl  PublijktTs’  and  Jdvtrtijtri' 
Nnetpaptf  in  Anurica 

With  which  hat  been  merged'  The  Joumtlitt, 
e^blithed  March  24,  1884;  Newipaperdom. 
March  1892;  Fourth  Estate,  March  1,  1894. 
Editor  &  Publithei.  I>ecembef  7.  1901;  Adver 
Februa^  1  1925  Tiilei  Patented  and 
Content!  copyrighted  1952  b) 


r\ 


Al 


^  “Rear  platform  appearances  aren’t  what  they  used  to  be!” 

J  WViorA  TViPV  Arp  Now  of  Council  Bluffs  (Iowa)  Non- 

..  . '  wnere  iney  /\re  inow  publicity 

Eurch  ‘  .  director  of  athletics  at  Colorado 

Editor  &  Publithei.  De^mber  7. 1901;  Adver  Holmcs  LcHis  Sam  Farrington,  former  Asso-  ynivcrsity. 

tiaing,  Februap'  1  1925  Titles  Patented  and  dated  PreSS  and  United  Press  *  at  « 

Edl?r;1>„bfeo.  (Tex.)  Times  Herald  tind  staffer,  is  handling  the  election  former  reporter 

campaign  of  Mississippi  Democrats  edUoriaVSr  ^NE^ 


Ta»  EoiTn,  a  Publi,be«  Co..  1«c 
IaUKS  WlICBT  B«owh 

_  _  Prgjtdent 

Grnfrml  Puhiifotion  Oficif 
Seventeenth  Flooi.  Timet  Towel 
4Jnd  St.  and  Broadway.  New  York  3#,  N.  Y 


Staff  since  1946,  has  been  named  for  Eisenhower, 
city  editor.  The  former  is  a  Uni-  a 

versity  of  Texas  journalism  grad-  maucv  Rvon 


and  editorial  writer  for  NEA  Serv¬ 
ice.  has  been  appointed  manager 
of  public  relations  for  the  Cleve- 


«ndSL];rdT'Y'“”  N‘"‘v'^r^.'  M  V  uatrLd  the  latter  won  hi7dfEree’  Galley  Byrd,  former  New  Or-  j^nd  Electric  Illuminating  Co. 

«nd  St.  and  Broadway  New  York  3«.  N.  Y  uate  and  the  latter  wonDis  degree  ^  staffer,  *  *  * 

BRyant  9-3052.  3055  &  3056  A.  L.  BeNDER,  former  Newark 


we.......  OUOO  a  kHJOO  RrhtR  u/nrVArl  rin  ntViPr  Ti»vi»c  ‘  ^«x.aa^  .  ^  ^  OENDbK,  lOrmCF 

w?La  ~  Af  J«o-E  H.  °  7.9  °  Officer  for  the  Mississippi  Employ-  and  Philadelphia  newspaperman,  is 

^::gl^^rdZV  fa-T.-  HiTald.  commission.  pobiio  relations  director  for  U,  S. 

Eawrit,^  EawiN  Knoll.  Ft^ni;  RonraT  an,  *  *  a  Senator  H.  Alexander  Smith’s 

Harry  S.  Hammond,  Jr.,  former  campaign  in  New  Jersey. 


B.  McIlITTai.  Advgrtistnt  Hrws;  JoaiAB  B. 
Keenet.  Markttinf  and  lUttareh  Managrr; 
Janet  Ha8LBTT.  Lihrortan. 


Janet  Haatm.  Li^arian. _ ’  GRACE  BUTTERFIELD,  daughter  managing  editor  of  the  Silver 

Leacb  Lanet,  of  ROBERT  W.  Sawyer,  publisher  Springs  (Md.)  Independent  Stand- 


AdrrrHrini  jf '  na'auTLATTr" "•  ^ovyicr,  ytuitiisiivi  v.r.v..,  , Harold  I.  Farley,  formerly 

ddttrtisint  Production  Manager;  Wm.  l!  ®f  Bend  (Ore.)  Bulletin,  has  ard,  has  been  appointed  direc-  vvith  the  advertising  department  of 
JoT"*&f  P  joined  the  staff  of  the  Chief  Joseph  tor  of  publicity  and  instructor  in  Richmond,  Va.  Newspapers,  Inc., 


of  the  Bend  (Ore.)  Bulletin,  has  ard,  has  been  appointed  direc-  yy,i(b  the  advertising  department  of 

•  t _ I  At..  *A_ir  _r  ai_-  r _ I.  A _ _ ...aJ  ...  .  ^  .  . 


in*  *  *  jv/iliVM  HIV  otcAit  vt  HIV  ^  fisc;  ,rvr.>cpr.  cvi  vc  -..A.  .a.-.L.  ...  jvicnmunu,  va.  ivcwspapcis,  luv.* 

TalrT  Circuilo^  MaliZi;  e'vVlVn  z  l^^rald,  Joseph,  Ore.  journalism  at  Cornell  College,  Mt.  j,as  joined  the  Richmond  branch 

^LoiAT,  c/ajrnjiad  Mawaffr _ _  a  a  a  Vemon,  lowa.  Qf  fbe  Acacia  Mutual  Life  Insur- 

//« "55^5  Henderson,  who  published  ♦  »  ♦  ance  Company. 

MEttotolitanOS23-os24-os2i  '  a  Navy  Base  newspaper  in  Sicily  Bob  Verlin,  formerly  on  the  a  ♦  ♦ 

Burran.  810  Undn  Gnaranue  ti  during  the  War,  has  rep'aced  Wal-  staff  of  International  News  Photos  William  F.  Folger,  former  fea- 


Don  Henderson,  who  published 
a  Navy  Base  newspaper  in  Sicily 


Vernon,  Iowa. 


Bob  Verlin,  formerly  on  the 


of  the  Acacia  Mutual  Life  Insur¬ 
ance  Company. 


Johnson  as  news  editor  of  the  and  the  Miami  (Fla.)  Herald,  has  jure  writer  and  rewrite  man  on  the 
Beaboenbueo,  Editor;  Haeet  '  K.  Blace  Afudros  (Ore.)  Pioneer.  Mr.  John-  joined  Bill  France  Enterprises.  Indianapolis  (Ind  )  Times,  has 

JdoerHttng  Rt^rtmUtioc.  - •  •  '  •  -  - - '--J  - ' - ..i  r  .  .  ..  .  ... 


SON  has  resigned  to  enter  Stanford  Greensboro,  N.  C. 


IJniversity  to  start  work  for  his 

Pa.  Td.  Rittcohouae  IM5R2.  JoaEra  w!  master’s  degree. 
pKAGowrm.  *  ^  ♦ 

Pao4<  Coast  Editor,  Campbell  Wateon,  Mitts  „  i-  ,c-»  j  .  c 

BUg  San  Francisco  4.  Td.  Garfidd  I-79M.  RoDGER  EdDY,  52  graduate  of 

Caan  Adopting  jupretentatm:  the  University  of  Oregon  school  of 
Dvbcab  a.  Scott.  Spur  2,  Penthonsr  Mills  il,.,  .K,. 


■eensboro,  N.  C.  been  appointed  director  of  public 

*  •  *  relations  at  Coe  College,  Cedar 

Fred  Casotti,  a  staff  member  Rapids,  Iowa. 


TeL  G;:fid7i.7a6o:  ioumaUsm,  has  joined  the  Gres- 
Bouinard.  Los  AngtUs  i.  Td  ham  (Ore.)  Outlook  as  a  reporter. 
Dnokirk  MI6L 


London,  England  O^c:  Allan  DELAEOBa,  ...  „  . 

Manager,  19  DorckesUr  Court,  Muswelt  HiU,  WiLLIAM  B.  AnDERSON,  a  mem- 

Un^,S.  _  ber  of  the  Associated  Press  staff 

AJ^ie^7T;ri^^«nMa^n*r*Cop1S  Memphis,  Tenn.,  has  been  pro- 
M  Eorroa  «  Pubuebeb  are  available  at  tbe  moted  tO  acting  correspondent  at 


^ew6 


ip6 


Paris,  France,  Editn,  G.  Labgelaam,  ^ 


Chattanooga.  He  replaces  W.  S. 

M’oBber  AudirBareau  cl  CrculatiooL  on  leave  at  Harvard  on  a 

Net  Paid,  ind.  ttanda.  Nov.  8,  1861. . .  18. «0  Nieman  Fellowship. 

Avera^  renewal  lot  7  year, . 81.60%  a  a  a 

_ For  Subacription  Rate,  tee  Pace  2 

DISPLAY  ADVERTISING  RATES  ScoTT  SUMMERS,  who  has  been 

1  I  .1  I  .*  1  tt  I  26  I  82  I  a  reporter  for  several  North  Caro- 
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rected  publicity  for  the  State  High¬ 
way  Commission,  has  rejoined  the 
news  staff  of  the  Raleigh  (N.  C.) 
T  imes. 


•  Answers  an  important  need  for  expanding  local 
news  coverage. 

•  Used  by  scores  of  large  and  small  newspapers 
throughout  North  America. 

•  Localizes  all  news. 

For  samples  and  rales 
wire — write  or  phone 

GENERAL  FEATURES  CORPORATION 

250  Park  Avc.,  N.  Y.  17,  N.  Y.  Tel  Eldorado  5-3781-2 
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The  3542-ton  steel  frame  for  Lever  House  was  fabricated  and  erected  by  Bethlehem.  Architects:  Skidmore, 

Owings  &  Merrill;  Structural  Engineers;  Weiskopf  &  Pickworth;  General  Contractor:  George  A.  Fuller  Company. 

Tower  of  Glass  on  Park  Avenue 


This  is  Lever  Mouse.  Occupying  the 
entire  block-front  on  Park  Avenue  be¬ 
tween  East  Fifty-third  and  East  Fifty- 
fourth  Streets  in  New  York,  it  contains 
the  e,\ecutive  and  administrative  offices 
of  Lever  Brothers  Company. 

It  strikes  a  new  note  in  architectural 
treatment.  Outstanding  beauty  has  been 
combined  with  sound  functional  design. 
E.xtensivc  use  of  blue-tinted  hcat-absorb- 
ing  glass  gives  it  a  cool,  transparent  ap¬ 
pearance.  The  sidewalk  level  is  almost 
completely  open,  creating  the  illusion 
of  a  stnicture  without  a  street  floor. 


The  second  floor  covers  three-quarters  of 
an  acre.  This  floor  surrounds  an  open 
court,  and  on  its  roof  is  a  landscaped  ter¬ 
race.  Above  this  rises  a  slender  21 -story 
tower.  Each  floor  in  the  tower  has  ap¬ 
proximately  6000  square  feet  of  office 
space.  In  the  basement  is  a  private  garage. 

Lever  I  louse  is  completely  air  condi¬ 
tioned.  Fluorescent  lighting,  acoustical 
ceilings,  cellular  steel  floors,  continuous 


fi.xed  windows,  and  blue  curtain  wall 
spandrels  of  wired  glass  are  some  of  the 
other  features  of  interest. 

This  is  the  newest  of  many  Park  Ave¬ 
nue  buildings  for  which  Bethlehem  has 
fabricated  the  steelwork.  Among  the 
others  along  this  famous  boulevard  are 
the  Waldorf-Astoria  Hotel,  the  New 
York  Central  Building,  the  Tishman 
Realty  Co.  Building,  and  100  Park  Ave. 
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CLASSIFIED  CLINIC 


Ad  Courses  Should 
Include  Classified 


By  Daniel  L  Lionel 
CAM.  Brooklyn  (N.  Y.)  Eagle 

The  conclusions  reached  by 


holds  that  salesmen  are  bom — not 
made.  He  feels  that  since  the  fun¬ 
damental  trait  that  CAMs  want  in 
an  employe  is  salesmanship,  col¬ 
lege  can’t  help  much.  All  we  can 
say  to  that  one  is  that  the  colleges 
had  better  start  scraping  that 
course  out  of  their  bulletins  if  the 
Professor  is  correct.  Almost  every 
school  of  business  offers  courses 
in  selling;  there  are  hundreds  of 
books  on  the  subject  yet,  if  selling 
can’t  be  taught,  all  of  these  are  in 


‘THE  LADY  CAMS' 


The  conclusions  reached  by  In  one  of  his  conclusions,  Profes-  can  t  be  taught,  all  of  these  are  in 
Prof.  Earl  A.  McIntyre  anent  the  sor  McIntyre  finds  that  the  classi- 

teaching  of  courses  in  classified  fied  field  is  still  used  as  a  stepping  As  a  matter  of  fact,  it  has  al- 

advertising  as  reported  last  week  stone  to  other  newspaper  advertis-  ways  been  my  belief  that  selling 

in  E&P  (page  58)  merit  further  ing  jobs.  With  most  newspapers  can  be  taught  I  have  watched 

appraisal.  Writing  a  thesis  for  his  applying  the  principle  of  “promo-  many  salesmen  develop  and  that 

Master’s  Degree,  Professor  McIn-  tions  from  within,”  it  seems  that  for  women  too,  of  course, 

tyre  of  Michigan  State  College  the  professor’s  terminology  is  un-  with  proper  direction, 
sent  out  a  questionnaire  to  the  fortunate.  The  term  “more  than  While  it  is  my  ardent  hope  that 
classified  fraternity  and  on  the  ever”  should  be  substituted  for  Professor  McIntyre  obtains  his  de¬ 
basis  of  180  replies  from  papers  “still.”  The  lad  who  enters  the  gree,  it  seems  to  this  writer  that  he  ^  isicmprnv  TAM  Cn^h. 

large  and  small,  has  determined  newspaper  as  a  classified  solicitor,  tackled  a  subject  that  required  iohiol  Tribune  savs’  “Ten 

that  classified  advertising  courses  properly  equipped,  has  a  clear  more  than  a  questionnaire  could  (  fw.fnher  I  came  to 

should  not  be  taught  in  eolleges.  channel  to  the  job  of  advertising  ac^Mely  w»er  His  Cofhocton  Tribune  as  Classi- 

Among  the  reasons  he  gives  for  or  case  of  one  are  of  mt^st  because  they  fall  ^  Advertising  Manager,  succeed- 

his  conclusion  are  that  classified  CAM,  Warren  Kemp  of  the  St.  *ofo  line  wnth  an  outmoded  ap-  .  j  Dawson  who  had 

salary  levels  are  too  low;  turnover  Petersburg  Times,  who  just  last  proach  to  classified  advertising — a  ij  .  j  ;  .u'  y  c  Naw  His 
in  classified  departments  is  too  month  was  promoted  to  Busi-  tendency  to  diminish  its  impor- 

slow  to  absoib  newcomers,  sales-  ness  Manager.  Many  a  publisher  fance  even  as  a  field  of  vocational 

manship,  highly  desirable  in  a  clas-  has  come  from  the  ranks  of  clas-  endeavor. 


sified  operation,  “cannot  be  ade-  sified.  Classified  is  a  showcase  for 
quately  taught  in  the  classroom”;  ihe  display  of  one’s  ability. 


While  virtually  every  student 
who  is  graduated  from  a  course  in 


“The  past  10  years  have  been 
busy  ones  .  .  .  but  interesting.  One 


quately  taught  in  the  classroom";  me  aispiay  or  ones  aoiiity.  a  wuu.«  .  soecial  features  after 

and  the  classified  field  is  still  be-  The  concern  with  “starting  sal-  advertising,  will,  in  the  course  of  a_-eo.ine  the  nosition  as  CAM 
ing  used  as  a  stepping  stone  to  aries”  has  often  proven  the  down-  time,  have  owasion  to  place  classi-  ^  Bond  Camnaien  in 

other  newspaper  advertising  jobs,  fall  of  many  journalism  school  ^d  advertising,  privately  or  pro-  ^|.i^-i,wefeaturedoicturesof  'vet- 
In  the  preface  to  his  paper,  the  graduates  who  feel  that  having  fessionally.  statistics  show  that  few  area,  in  ads  soon- 


professor  has  indicated  that  an  nat!nn»i  tw  sored  by  business  men  ...  we  had 


college,  they  must  consequently  national  ads  that  are  worked  up 


ANCAM  committee  is  urging  -ev,  "r  T":  six  pages.  Since  that  time,  we 

journalism  departments  to  insti-  worth  a  high  starting  wage.  •  v  f  r  sroom  ory  started  a  ‘Business  Direc- 

tute  “courses”  in  classified  adver-  ‘ory,’  and  I  write  a  newsy  adver- 


jjjjg  and  journalism  courses  for  seven  *og  advertising  courses  as  yet 

An  analysis  of  the  above  points  y«?rs  at  Brooklyn  College,  this  on  classified. 

thic  for  onp  to  iionp  wntcr  IS  keenly  aware  of  the  wide  With  want  ads  becoming  an 


rising  column,  ‘Here  ‘N’  There,’ 
With  Nell,  which  appear  as  Sun- 


causes  this  writer,  for  one,  to  hope  "'riter  is  keenly  aware  of  the  wide  want  a  s  ecoimng  an  ^  features.  Both  help  to  increase 

that  this  M.A.  thesis  remains  witL  ^p  in  aWity  ^tween  the  first  and  ever  increasing  factor  in  the  tot^  J  ^ 

in  the  cloistered  walls  of  the  Medill  ast  student  in  any  such  class,  news^r  revenue  picture  exceed-  ..^ddLnal  linage  is  secured 
School  of  Journalism  library  where  P  during  the  year  through  FootbaU 


of  higher  starting  salaries  and  in  total  linage,  there  is  every  rea-  N^tiS 

his  degree.  His  questionnaire  has  Predicating  college  courses  on  this  son  to  believe  that  there  will  be  ^n^griams.  Farm  Pages  and  one 
apparently  turned  up  a  fish  scale  'actor  is  a  glaring  disservice  to  the  ever-increasing  vo^tional  oppor-  of  our  most  successful  ventures 


apparently  turned  up  a  fish  scale  mcior  i 
which  he  has  used  as  a  spring-  ’*''™ent, 
board  for  a  diatribe  on  icthyology.  The 


The  emphasis  should  be  to  “get  equipped  college  man.  In  view  of 
the  job”  at  any  price  so  that  an  'h®  above.  Professor  McIntyre’s 


tunities  here  for  the  alert,  well- 
equipped  college  nan.  In  view  of  ."Hone 


To  start  with,  his  preface  im-  „  so  that  an  -  --c,  tion.’ of  22  pages.  1,232  inches,  in 

liP^thdif  ANr  AM  want. ‘Vnnrsps”  opPortunity  to  display  one  s  talent  negative  conclusions  are  unreal-  •  ...  j  u  :  reg- 


plies  that  ANCAM  wants  “courses”  ^ 

dw  Ko,  n’ny  be  obtained.  That  s  the  kind  ‘sne 

HI  cl&ssincd  to  be  otieTed  m  the  c  t  i*i  «  a  .j 


studied  the  curricula  of  courses  in  u>ua..y 

advertising  offered  by  leading  ®  ^ 

schools  and  has  found  that  not  ' 

only  do  these  schools  fail  to  offer  Selling  Can  Be  Taught 

a  single  course  in  classified,  but  Can  selling  be  taught  in  the 


Weekly-Daily-Weekly 
At  Bryan,  Tex.,  Folds 

Bryan,  Tex. — ^After  three  years 


addition  to  378  inches  in  our  reg¬ 
ular  Classified  section.” 


Classified  Desk 

Portland,  Ore. — A  classified 


uuiy  uu  uicse  scauuis  laii  lo  ou.i  ^  morning  daily  and  three  weeks  conv  desk  has  been  established  by 

a  single  course  in  classified,  but  Can  selling  be  taught  in  the  ho.  copy  oesK  nas  oeen  esiaomncu  uj 

most  of  them,  until  quite  recently,  classroom?  Apparently,  Professor  ^’nnhllra^nn  It  was  Journal  to  expedite  the  flo 

scarcely  devoted  a  lecture  hour  to  McIntyre  is  of  the  school  that  /w<.p.vtv  v^ar.  aon  advertising  salM- 


the  subject.  Far  from  seeking 
courses  in  classified,  ANCAM  is 

seeking  at  best  a  course  and  if  ffeJo  Woilted  Ads 
not  that  a  couple  of  hours  of  dis-  „  *  •  n  ii  i 

cussion  relating  to  the  whole  field  tlSCLVy  111  DUtlOlO 
of  Classified  in  college  curricula  BuFFALO-The  Buffalo  Eu 
that  are  devoted  to  advertising.  11  Vi  column 

First,  among  Professor  MeIn-  heln-wanted  ads  Sent.  9.  and  i 


founded  as  a  weekly  18  years  ago. 
Folding  of  the  News  leaves  this 


men  to  the  composing  room,  mini¬ 
mize  errors  and  improve  the  ser- 


community  with  an  afternoon  dai-  Journal  customers.  Miss 


ly,  the  76-year  old  Bryan  Daily 
Eagle. 


Pat  O’Brien,  for  the  last  thrM 
years  with  the  Oregonian,  is  in 


Henry  J.  Paul  mechanical  super-  'harge  of  the  new  department 


Buffalo — ^The  Buffalo  Evening  intendent  of  the  News,  has  re- 
News  printed  11  Vi  columns  of  turned  to  the  Palestine  (Tex.) 


rirst,  among  t'rotessor  Mcln-  help-wanted  ads  Sept.  9,  and  noted  Herald. 
tyre’s  conclusions  is  that  starting  that  classified  ads  for  workers  “are  ■ 

salaries  are  too  low  to  justify  col-  running  about  double  the  number  Tnine  NRB  Staff 
lege  men  specializing  in  classified,  of  early  1945.”  One  day  during 

Granted,  starting  salaries  are  low  the  climactic  drive  for  workers  in  Chicago  Mrs.  I 


Secretarial  Course 

Athens,  Ga. — ^To  meet  the  de¬ 
mand  for  young  women  who  cm 


•vgv  ...v-..  wiooDiii'wv,.  or  early  iy4D.  une  aay  curing  ^  - Z-  •  i  a 

Granted,  starting  salaries  are  low  the  climactic  drive  for  workers  in  ^  Chicago  —  Mrs.  Lee  Massel  combine  editorial  and  secretary 
in  classified,  yet  at  what  salary  February  1945  the  News  ran  Crumhorn,  a  former  assistant  clas-  work,  the  Grady  School  ot  JOur 
does  a  cub  graduate  go  into  an  ad-  51^  columns  of  such  advertising.  sified  advertising  manager  of  the  nalism  has  set  up  an  EditonM 


vertising  agency?  How-  about  the  xhe  Sept.  9  classified  ads  were  Orleans  (La.)  Item,  has  join- 

graduate  of  a  course  in  merchan-  exclusive  of  nearly  four  columns  National  Research  Bureau, 


Secretarial  sequence,  which  will 
lead  to  the  A.B.  degree  and  will 


^lauuaic  ui  a.  ^uui5c  lu  luciviidu-  pYrliicivp  nf  nearlv  fniir  rohimns  j’laiiv/nai  ^xv^waiwn  — 

dising  or  marketing?  At  what  display  adveriisements  for  feature  editor  include  basic  liberal  arts,  journ^- 

wage  does  he  enter  a  department  'workers  ®f  'f*®  classified,  retail  and  radio  ism,  and  secretarial-business  suo 

store  job?  |.fl  • _  services.  jects. 


EDITOR  &  PUBLISHER  for  September  20,  1952 


38 


For  her  20,(HM,000  readers! 


HEDDA 

HOPPER'S 

"From  Under  My  Hat  ' 

p  EVEALING  intimate  secrets  too  hot  for  her 
column,  her  own  wicked  and  witty  success 
story  of  a  life  of  fun  and  fury — from  the  Broad¬ 
way  of  De  Wolfe  Hopper  to  the  Hollywood 
of  today. 

Hats  off  to  "From  Under  My  Hat"! 


"Miss  Hopper’s  personal  experiences  in  the  lively 
arts  and  knowledge  of  the  movie  medium,  gained 
from  its  formative  years,  place  her  in  a  truly  power¬ 
ful  and  enviable  position.  One  can  assume  that  the 
millions  who  hungrily  gulp  her  chit-chat  with  break¬ 
fast  strengthen  that  position.  "From  Under  My 
Hat’’  obviously  is  their  literary  meat.’’ — N.  Y.  TIMES 

"The  acid,  dazzle,  and  wit  that  is  Hedda  ...  A  mix¬ 
ture  of  sledgehammer  blows — and  compassion.” 

—CHICAGO  TRIBUNE 

"Miss  Hopper’s  autobiography  is  as  refreshing  as  her 
hats.”— HOLLYWOOD  CITIZEN-NEWS 
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Agency  Man's  View 

continued  from  page  14 

to  $1  for  a  line  of  five  words.  But 
two  lines  is  the  minimum  that  any 
newspaper  will  accept.  So  an  ad 
of  ten  words  will  average  about 
$2  or  20c  a  word.  The  premium 
on  brevity  is  obvious. 

If  the  advertiser  were  the  only 
one  selling  water  in  the  desert,  one 
word  alone,  “Water,”  would  sell 
it.  No  need  to  add  that  it’s  pure 
or  fresh  or  cool  or  pasteurized. 
Just  one  word  would  do  the  trick. 

But  an  advertiser  can’t  be  sure 
of  renting  his  room,  selling  his 
house  or  hiring  a  clerk  with  one 
word  or  five  or  ten  words.  He 
has  competition.  Others  have 
rooms  to  rent,  houses  to  sell  and 
jobs  to  fill.  He  has  to  sell! 

Just  adding  words  isn’t  neces¬ 
sarily  better  selling.  It’s  wise  to 
have  an  interrupting  idea  that  will 
stop  prospects  in  their  tracks  when 
they  see  his  ad.  In  this  master¬ 
piece  which  appeared  in  the  New 
York  Times  April  18,  1937,  there 
is  an  interrupting  idea  in  every 
single  line: 

ROCKVILLE  CENTER 

Lilacs  and  Gray  Shingles 
Honest  Cape  Cod  throughout.  A  black 
fireplace  (that  burns)  under  a  white  man¬ 
tel.  Breadboard  floors,  low  ceilings,  au¬ 
thentic  wallpapers.  Todhunter  fixtures 
and  ships’  lanterns.  The  stoutest  door¬ 
knocker  on  Long  Island.  Seven  rooms, 
one  shelved  for  books  from  floor  to  ceil¬ 
ing.  Buijt  for  an  editor  who  put  over 
$17,500  into  it.  No  bargain  for  gadget 
hunters  (though  it  has  an  oil  burner,  a 
G.E.  Refrigerator,  a  cellar  laundry).  On 
60  X  100  plot.  You  don’t  have  to  playgolf, 
but  backyard  ends  at  a  golf  course  and 
the  green  outlook  from  the  kitchen  will 
make  any  woman  happy.  Full  of  antique 
furniture  and  will  sell  some  of  that  if 
you  want  it.  House  goes  well  with  a 
small  car,  books,  a  l)ottle  of  port  and  a 
Scotty.  None  of  the  latter  for  sale.  What 
is,  sells  for  $12,500.  Telephone  Rockville 
Center  0000. 

Often  the  interrupting  idea  can 
be  expressed  in  just  a  few  words 
with  excellent  results.  A  man  had 
to  sell  his  car  but  he  couldn’t  af¬ 
ford  to  sacrifice  it  for  a  quick 
sale.  He  looked  in  his  paper  and 
found  a  lot  of  others  evidently  in 
the  same  fix.  Their  ads  all  offered 
good  paint  and  rubber,  low  mile¬ 
age,  clean  upholstery,  etc.,  and 
some  for  even  less  money.  If  he 
said  the  same  things  in  the  same 


way  he  might  not  sell  his  car  in 
time  or  at  all!  So  he  wrote  at  the 
top  of  his  ad  these  four  simple 
words:  “Will  Demonstrate  Any¬ 
time  Anywhere.” 

Never  Said  Before 

What  happened?  Prospects  look¬ 
ing  for  a  bargain  ran  down  the 
list  of  used  cars.  Bingo!  They 
were  stopped  dead  in  their  tracks 
by  his  interrupting  idea.  Here  was 
something  different.  Something 
that  had  never  been  said  before 
in  a  classified  ad. 

You  could  tell  from  those  four 
words  that  here  was  a  fellow  so 
anxious  to  sell  his  car  that  he’d 
drive  it  to  your  door  wherever  you 
lived,  day  or  night,  to  demonstrate 
it.  His  ad  said  “anywhere”  and 
that  meant  he’d  drive  it  up  the 
steepest  hill  or  in  the  deepest  sand 
if  you  asked  him.  It  must  be  a 
good  car  to  do  that.  And  if  he 
wanted  to  sell  that  badly  his  price 
must  mean  that  it  was  a  good  buy. 

He  sold  his  car  almost  before 
the  ink  on  the  newspaper  page  was 
dry  and  without  driving  it  out  of 
his  garage.  Those  four  simple 
words  added  an  extra  line  to  his 
ad  but  they  stopped  prospects  in 
their  tracks. 

A  young  unmarried  man  of  30 
had  bought  a  bungalow  in  a  small 
town  100  miles  from  a  big  city 
where  his  job  had  moved  him.  He 
needed  a  housekeeper  and  there 
wasn’t  a  single  one  in  his  town. 
He  ran  a  classified  ad  in  the  big 
city  and  got  454  applications  and 
two  proposals  of  marriage  by  mail. 
How?  His  interrupting  idea  was 
double-barrelled.  “Housekeeper  for 
young  bachelor”  and  “round-trip 
fare  guaranteed.”  Those  eight 
words  cost  two  extra  lines  but  they 
uncovered  more  housekeepers  than 
anyone  believed  existed  in  the 
whole  city. 

But  how  can  the  best  ad  writer 
in  the  newspaper  office  put  in  that 
kind  of  “sell”  when  the  advertiser 
counts  the  cost  of  the  words  even 
before  the  ad  is  written! 

Facts  help  sell  because  prospects 
need  the  facts  to  help  them  decide. 
Just  compare  these  two  ads  that 
appeared  under  Furnished  Rooms 
in  the  same  edition  of  a  daily 
newspaper: 

15th  St.  246  W.  Large,  clean  single 


NEWSPAPER  PLANTS 

new  plants-modernizations-extensions 


design  specialties  of 
LOCKWOOD  GREENE 


LOCKWOOD  GREENE 

ENGINEERS-ARCHITECTS 


10  ROCKEfilLER  PLAZA 
NEW  YORK  20 


40  CENTRAL  ST. 
BOSTON  9 


MONTGOMERY  BLDG. 
SPARTANBURG  S.C. 


SCNNYSIDE — Beautiful  large  room.  3  saying  “gd.Oppty”  wrotc:  “You 
windows:  carpet  from  wall  to  wall;  ad-  Anrniiraoed  tn  advance” 

ioining  bath;  spotless;  Gentlemen;  $15.  enCOUrageO  tO  aovancc. 

Laundry  included.  Phone  0000.  This  kind  of  selling  requires 

Obviously  the  first  ad  omits  too  sp^e  but  it’s  the  kind  of  sellini 
many  facts.  Is  it  worth  a  person’s  often  spells  the  difference  1»- 
time  to  go  and  look  at  it?  Is  it  ^ween  wonderful  returns  and  dis- 
for  a  man  or  a  woman?  How  near  ap^uitment. 
is  the  bath?  What’s  the  rent?  ^ 

Leaving  these  vital  questions  un-  has  finished  an  ad,  if  the  advertiwr 
answered  would  stop  a  lot  of  pros-  ^  fountain  pen  in  his 

pects  from  doing  anything  about  it  hand  and  say,  sign  here,  brother. 
— even  the  few  who  might  read  it.  at  least  the  advertiser  can  de- 
The  second  ad  answers  all  these  his  own  niind  what  he 

questions  and  several  others.  It  w’ants  the  reader  to  do  first.  If  he 
paints  a  picture  of  a  beautiful  wants  him  to  phone  or  come  and 
room  that’s  light  and  airy.  The  him,  then  he  should  put  in  his 
word  “spotless”  shows  the  pride  Phone  number  or  street  address  or 
the  owner  takes  in  cleanliness,  both  and  wind  up  with  a  com- 
(You  can  almost  smell  the  disin-  ^and  to  do  soinething  al^ut  it 
fectant  in  the  firet  ad).  And 
adding  “laundry  included”  was  a 

master  touch  well  worth  the  extra  9th  St.  bus  to  Elgin  Ave.  Come 

ready  to  start  work.  Look  at  it 

Age  and  Price 

_  ,  ^  j  .  1  Tear  out  this  ad  now.  Write 

The  f^s  in  the  second  ad  also  number.” 

selected  the  only  kind  of  prospects 

the  owner  wanted — a  gentleman  Millions  of  Prospects 

who  could  afford  to  pay  $15  a  Too  often  advertisers  in  many 
week.  No  use  talking  to  any  other  newspapers  try  to  outshout  one  an- 
kind.  It’s  not  people  the  adver-  other  with  display  captions  or  hav- 
tiser  is  after — but  prospects!  If  he  ing  the  ad  set  in  all  capitals  or 
wants  a  maid  who  must  drive  a  with  prodigal  use  of  white  space, 
car — he  should  say  so.  If  he  Breast-beating  is  no  substitute  for 
wants  a  mature  secretary,  he  good  selling.  “House  goes  well  . 
should  suggest  the  age.  If  he  has  with  a  small  car,  books,  a  bottle 
a  $15,000  house  to  sell,  he  should  of  port  and  a  Scotty”  can  be  set  is 
state  the  price.  the  smallest  type  and  be  heard 

The  shortage  of  newsprint  dur-  above  the  tumult  of  capital  letters, 
ing  World  War  II  forced  newspa-  Millions  of  prospects  come  to 
pers  to  encourage  the  use  of  ab-  this  market  every  day,  eager  to 
breviations  in  classified  ads.  This  buy,  rent  or  be  hired.  What  makes 
old  sin  has  now  become  a  ver-  it  the  world’s  strangest  market 
itable  Frankenstein  that  is  costing  place  is  the  reluctance  of  the  ad- 
newspapers  untold  thousands  or  vertisers  to  describe  their  wares, 
millions  in  revenue  and  no  one  With  complete  disregard  for  selling 
knows  how  many  fruitless  ads.  principles,  they  prefer  to  gamble 
Abbreviating  vital  words  vio-  on  a  20c  “ugh”  rather  than  on  a 
lates  every  law  of  good  advertis-  $2  rip  snorter, 
ing.  Yet  the  classified  columns  are  The  burden  of  educating  the 
filled  with  ads  that  would  stump  public  therefore  must  rest  on  the 
a  Philadelphia  lawyer.  Economy-  newspapers  which  have  the  great- 
minded  advertisers  forget  that  est  stake  both  in  building  up  rev- 
every  day  hundreds  and  thousands  enue  and  in  assurance  of  good 
of  new  readers  look  at  the  classi-  results  for  their  advertisers, 
fied  ads  for  the  first  time.  They  ■ 

are  newcomers  to  the  market. 

They  are  strangers  to  the  strange  Agency  Chiel  btreSSeS 
short-cuts  in  spelling  used  so  com-  Regionalism  Theme 
monly  now.  Any  one  of  these  Los  Angeles— There  is  no  na- 
first-time  readers  might  be  the  tional  market  for  the  merchandiser 
very  one  who  wants  what  is  offered  — rather  there  are  five  distinct 
and  might  easily  be  the  only  one!  merchandising  areas  in  the  United 
In  that  case  a  series  of  “ughs”  in  States  in  the  opinion  of  Sidney 
an  ad  would  draw  a  blank — at  20c  Garfield,  president  of  the  Hirshon- 
per  “ugh.”  Garfield  Advertising  agency. 

Almost  as  bad  is  the  use  of  the  Mr.  Garfield  outlined  his  views 
same  old  worn-out  words  and  of  “consumer  regionalism”  at  » 
phrases.  When  every  advertiser  press  conference  in  connection  with 
makes  the  same  claim  there  is  no  the  opening  of  a  West  Coast  of- 
claim  at  all  on  the  reader’s  atten-  flee  of  his  agency  here, 
tion.  “Like  new”  is  an  old  chest-  “There  are  at  least  five  major 
nut.  How  much  fresher  is  “hardly  geographical  areas  in  which  people 
broken  in,”  “not  a  scratch  on  it,”  live  their  own  lives  without  spec- 
“used  only  twice”  or  “1  month  jfle  regard  for  the  living  habits  of 
old-”  the  rest  of  America,”  Mr.  Garfield 

It  Takes  Space  to  Sell  said.  “These  are  the  West  Coast, 

“Steady  job”  is  supposed  to  be  the  Southwest,  the  Southeast,  the 
a  lure  to  get  applicants.  But  it  East  Coast,  and  the  Midwestern 
has  become  so  old  hat  that  it  no  Plain.” 

longer  has  much  pulling  power.  This  regionalism,  he  said,  should 
Here’s  how  one  firm  improved  on  be  taken  into  account  by  adver- 
it:  “We  haven’t  laid  off  a  drafts-  tisers  in  the  selection  of  media,  i® 
man  in  20  years.”  copy,  in  timing  and  in  items  to  be 

A  large  employer,  instead  of  advertised. 
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A  MONTHLY  REPORT  TO  EDITORS 


COAL  INDUSTRY  ACHIEVES  SAFEST  MONTH  ON  RECORD. 

The  U.  S.  Bureau  of  Mines  recently  announced  that  a  new  all-time  safety  mark  has  been 
established  by  America’s  coal  industry.  The  month  of  May,  1952,  saw  fewer  fatalities 
than  any  previous  month  on  record.  From  January  to  July,  1952,  the  coal  industry’s  effec¬ 
tive  safety  program  has  bettered  the  safety  mark  by  11.5%  over  the  same  period  of  a 
year  ago. 

NEW  U.S.  ATOM  PLANT  MAY  USE  EIGHT  MILLION  TONS  OF  COAL  A  YEAR. 

The  Atomic  Energy  Commission  has  selected  a  site  near  Portsmouth,  Ohio,  for  a  new 
1.2-billion-dollar  gaseous  diffusion  plant  to  make  explosive  Uranium  235.  The  plant  will 
have  twice  the  capacity  of  the  Oak  Ridge  (Tenn.)  installation.  Several  huge  generating 
stations  will  be  built  to  serve  the  new  atom  plant.  It  is  estimated  that  it  will  take  eight 
million  tons  of  coal  a  year  to  supply  the  needed  electric  power. 

COAL  MAY  BE  MAJOR  POWER  SOURCE  IN  EXPANDING  TITANIUM  PRODUCTION. 

Titanium  has  suddenly  become  a  vital  metal,  especially  to  the  nation’s  jet  aircraft  pro¬ 
gram.  Its  properties  of  lightness  and  extreme  toughness  make  it  especially  suitable  to 
replace  aluminum— which  softens  at  the  extreme  temperatures  caused  by  air  friction  at 
supersonic  speeds.  But  at  the  present,  there  is  not  nearly  enough  titanium.  Tlie  yearly 
production  is  only  about  1,4(X)  pounds.  To  expand  titanium  production,  a  plan  is  being 
considered  that  requires  great  amounts  of  electric  power.  If  this  plan  is  put  into  effect, 
additional  huge  tonnages  of  coal  will  be  required  by  the  electric  utilities  to  meet  this 
new  demand. 

COAL  DERIVATIVES  PLAY  LEADING  ROLE  IN  GROWING  CHEMICAL  INDUSTRY. 

Expansion  plans  for  the  nation’s  chemical  industry  represent  production  goals  four  to 
five  times  larger  than  would  be  undertaken  in  normal  times  ...  so  says  Dr.  George 
Holbrook,  head  of  the  National  Production  Authority’s  chemical  division.  By  the  begin¬ 
ning  of  1955,  America’s  capacity  to  produce  certain  chemicals  vital  to  defense  is  expected 
to  be  50%  greater  than  it  was  in  January  of  1951.  Coal  is  a  basic  source  of  many  of  these 
chemicals,  and,  as  this  expansion  program  continues,  coal  will  become  increasingly  im¬ 
portant  as  one  of  the  nation’s  vital  raw  materials  of  industrial  chemistry. 


BITUMINOUS  COAL  INSTITUTE 

A  Department  of  National  Coal  Association 

//  tjou  have  any  questions  abet  coal  or  w..hl„ii.,n,  o.  C. 

the  coal  industry,  your  inquiry  to  us  will 
receive  prompt  reply. 


I - - 
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Tony:  This  Is  Heaven 
Compared  to  Italy 


By  Jcanes  L  Collings 

He’s  a  small,  silver-haired  man 
with  a  tetrazzini  flavor  to  his 
speech,  this  Anthony  Quintieri 
who  works  as  chief  photographer 
of  //  Progresso,  the  Italian-lan- 
guage  daily  in  New  York  City. 

Tony  was  born  in  Fagnano  Gas¬ 
tello,  Italy,  58  years  ago,  and  re¬ 
cently  paid  a  lengthy  visit  to  his 
homeland.  As  far  as  finding  photo¬ 
graphic  freedom  of  the  press  there, 
he  should  have  stayed  home. 

No  Freedom 

“They  just  haven’t  the  freedom 
we  have,”  Tony  said.  “I  wouldn’t 
believe  it  possible  unless  I  had 
been  there  and  seen  for  myself. 

“I  was  gone  from  May  7  to 
June  28,  and  traveled  all  over  the 
country.  For  three  weeks  of  that 
time,  I  did  some  work  for  my  boss 
in  Rome  (Fortune  Pope,  editor  of 
II  Progresso),  where  he  was  feted 
by  government  officials.  I  made 
pictures  of  Mr.  Pope  with  the  pres¬ 
ident  of  Italy,  the  Pope  and  the 
secretary  of  state.  This  is  when  I 
learned  how  restricted  the  photo¬ 
graphers  are. 

“Now  June  4th  in  Italy  is  much 
like  our  July  4th — it’s  a  big  hol¬ 
iday,  with  parades  and  celebra¬ 
tions.  I  covered  the  parade  in 
Rome.  To  get  in,  I  showed  my 
press  card  and  told  the  police,  in 
Italian,  that  I  was  a  New  York 
City  newspaper  photographer.  They 
said,  OK,  go  ahead,  and  I  went 
along  and  met  the  boys  from  the 
press.  I  never  saw  so  many  free¬ 
lancers  in  all  my  life. 

“So  far  so  good.  But  I  hadn’t 
gone  far  enough.  I  soon  realized 
that  it  was  all  catch-as-catch  can. 
You  can’t  suggest  any  poses — you 
just  have  to  run  and  grab  what  you 
can.  The  cops  are  always  around 
at  a  public  function  to  stop  you 
from  getting  posed  pictures  and  to 
see  that  you  keep  your  distance. 
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Italy’s  Secret  Service  department 
also  keeps  you  off. 

Alcide  De  Gasperi,  the  prime 
minister,  was  there.  We  know  each 
other.  He  was  standing  next  to  the 
president,  and  I  closed  in  to  about 
40  feet  so  I  could  get  a  better  shot. 
As  I  did  so,  I  called  out  to  Mr.  De 
Gasperi  to  please  step  into  line 
with  the  other  subjects.  He  was 
slightly  behind  them. 

Cops  Always  Right 

“At  this  moment,  a  cop  grabbed 
me  and  took  me  behind  the  stands. 
He  was  quite  excited  and  threat¬ 
ened  to  take  me  to  the  station. 
Well,  even  though  I  have  been 
away  from  Italy  a  long  time,  I 
know  the  psychology  of  the  peo¬ 
ple  and  so  I  let  him  talk.  I  knew 
there  was  nothing  1  could  do.  They 
are  always  right —  there’s  no  use 
arguing  with  them. 

“The  cop  said  1  couldn’t  talk 
with  the  dignitaries.  Who  did  I 
think  I  was!  One  of  the  boys  came 
up  later  and  asked  me  if  I  hadn’t 
known  that.  I  said,  no,  I  hadn’t.  I 
was  amazed.  I  thought  that  in  the 
new  democratic  Italy  you  could 
operate  in  a  dignified  manner  and 
have  the  same  freedom  you  have 
in  this  country. 

“A  United  Press  cameraman 
told  me  the  police  have  extensive 
authority,  that  they  can  grab  you 
and  hold  you  as  long  as  they  want. 
Then  they  let  you  go,  when  they 
are  good  and  ready,  without  an 
explanation. 

“I  said  to  him,  ‘Is  this  possible 
in  this  day  and  age,  outside  of 
Russia?’  and  he  said,  yes,  it  was. 
He  remarked  that  we  in  this  coun¬ 
try  must  live  in  heaven  by  com¬ 
parison.  He  said  press  credentials 
there  mean  nothing  if  the  officials 
don’t  want  to  honor  them.  By  the 
way,  press  cards  are  issued  by  the 
Minister  of  the  Interior. 


Denver  Post 
Plans  to  Stage 
Empire  Rodeo 


Denver — ^To  offer  one  of  6 
V  .  greatest  western  shows  in  the  cos: 

>  ^  try  is  the  aim  of  the  Denver  h 

in  laying  plans  for  the  Rocc 
-  Mountain  Empire  Rodeo  Oa  li| 

26.  The  Post  has  contracted  h 
^  the  new  Denver  Coliseum,  and  k 

^  booked  14  performances.  Gc 

Autry  will  be  the  star. 

Tony  Quintieri  presents  to  New  ^  Th^  Post  h^as  signed  up 
York’s  Mayor  \'incent  R.  Impellit-  ^"^tor  Leo  Cremer  of  Big  U- 
teri  an  illuminated  scroll  sent  to  Montana,  who  has  mn 
him  and  the  citizens  of  New  York  stampedes  from  Des  Moines ; 
City  by  the  mayor  of  Fagnano  Nampa^  and  is  famous^  for  h 

Gastello,  Tony’s  hometown.  tough  riding  stock  and  his  spee 

ty  acts. 

“The  photographers  were  very  .  Palmer  Hoyt,  editor  and  pj' 
interested  to  know  that  New  York  Usher  of  the  Post,  said  there  wn 
has  legal  protection  for  camera-  two  motivating  causes  behind  L- 
men  who  have  been  assaulted,  decision  to  stage  the  rodeo. 
They  want  a  copy  of  the  statute.  “Most  of  the  proceeds  will  : 
They  also  want  to  organize  to  to  the  Post’s  charity  fund,  wli 
gain  respect  and  better  conditions,  benefits  needy  and  deserving  pc- 
You  see,  they  have  no  union.  As  sons  beyond  the  reach  of  ordinii 
a  result,  for  about  $110  a  month  charity,”  he  said, 
of  our  money  they  work  all  hours  “I"  the  second  place,  Denvers 
six  days  a  week.  I’m  going  to  send  the  capital  of  our  Rocky  Mc=- 
them  parts  of  the  ponstitution  of  tain  Empire,  needs  such  a  ibc* 
the  New  York  Press  Photograph-  For  years  the  National  WeSa 
ers  Association  so  they  can  get  Stock  Show  has  been  the  a 
crime  ideiic  ’’  western  entertainment  here,  k 

a  great  show,  and  the  P«H 
Mautner  with  IPS  backed  and  will  continue  to  ll 

Sid  Mautner,  former  executive  .  - -i 

editor  of  International  News  Pho-  But  because  of  the  tre^ 
tos,  has  joined  International  Press  attraction  of  the  stCKk  sho^ 
Service  in  Washington,  D.  C.,  as  out-of^.ty  fans,  and  due  to  ad 
picture  consultant.  IPS  is  a  unit  of  saturation  advance  sales,  tl^ 
The  State  Department’s  informa-  of  I^nver  and  many 
tion  program.  Mr.  Mautner  reports 

that  he  will  spend  much  of  his  buy  stock  show  fickets. 

time  in  Washington  trouble-shoot-  „  7^^ 

VDC  Rodeo  will  augment,  not  comp* 
mg  picture  problems  at  the  IPS  .  .  .  National  Western 

production  center.  Later  this  year, 


\M^.  Ciiy  nave  iicvci  ueeu  mmm 

program.  Mr.  Mautner  reports  .  .  tickets  ' 

he  will  spend  much  of  his  ou^tock  snow  tickets. 

in  Washington  trouble-shoot-  „ 

picture  problems  at  the  IPS  Rodeo  w.n  augment  not 


with,  the  National  Western. 

“It  will  be  the  only  exclusWl 


he  will  go  abroad  to  study  picture  •  'ViZnv^ 

rodeo  presentation  in  Denver,  l- 
servicing  treatment.  *  .  _  •  i«'‘<' 

a  fast -moving,  hell  -  for -lea - 

show  typical  of  all  the  great  a® 
Short  Course  Pays  On  roundups  of  the  west.  We  belif* 

Chapel  Hill,  N.  C. — At  the  an-  it  will  be  a  big  factor  in  the  pit 
nual  football  meeting  of  the  Caro-  motion  of  all  western  shows." 
lina  Press  Photographers  Associa-  One-fifth  of  the  Post’s  net  fr* 
tion  here  Sept.  13.  W.  Randall  the  show  has  been  promised  to ih 
Harris  of  the  Asheville  (N.  C.)  National  Western  Stock  Shows 
Citizen-Times  and  president  of  the  help  it  build  a  new  livestock  ar'S 
North  Carolina  Press  Association  to  the  city  coliseum, 
was  presented  with  a  check  for  The  Rodeo  Cowboys’  Asses’ 
$1,000  by  Charles  Cooper,  presi-  tion  has  certified  the  Post 
dent  of  the  photographers  associa-  which  will  have  an  award  total  f 
tion.  $16,870  on  the  five  main  evt^ 

The  press  association  under-  ■ 

wrote  the  southern  short  course 

in  photography  three  years  ago  Seem  Is  AppomteO 
with  a  check  for  $1,500  and  in  a  Business  Manager 
surprise  move  the  photographers’  Elmira,  N.  Y.  —  General  Mf 
association  returned  $1,000  with  ager  Thomas  V.  Taft  has  f 
appreciation  with  their  support,  nounced  the  appointment  of 
stating  that  the  course  has  been  ard  P.  Seem,  formerly  i;'* 
highly  successful  financially  and  advertising  manager,  as  bus;^ 
otherwise.  manager  of  the  Elmira 

zette.  (E  &  P  erroneously  repc'^ 
Cooper  Cops  Sept.  13  that  he  had  named  P 

Charles  H.  Cooper  of  the  Dur-  eral  manager) .  , 

ham  (N.  C.)  Herald-Sun  has  won  Kenneth  1.  Canis  has  moved 
first  prize  of  $100  in  the  North  to  the  post  of  circulation  man^ 
Carolina  Press  Photographers  As-  succeeding  Arthur  B. 
sociation’s  “Miss  North  Carolina”  now  with  the  Rochester  (N- 
photo  contest.  Times-Union. 
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some  types  of  colored  continuous-tone  originals, 
for  photographing  light-colored  furniture  and  other 
work  not  needing  a  panchromatic  film. 


Kodak  Super  Panchro-Press  Film, Type  B.  Wheth¬ 
er  it’s  fast  action  or  portraits,  you’ll  find  that  Kodak 
Super  Panchro-Press  Film,  Type  B,  complements 
your  skill  perfealy.  Excellent  with  all  types  of  light¬ 
ing,  it  works  especially  well  with  electronic  flash 
equipment. 


Kodak  Contrast  Process  Ortho,  Kodak  Contrast 
Process  Panchromatic  Films — Fast,  High  Contrast 
Films.  These  films  are  for  line  copy  work.  Kodak 
Contrast  Process  Ortho  Film  is  fine  for  copying 
black-and-white  line  originals  along  with  certain 
colored  line  copy  such  as  telegrams,  maps,  and  draw¬ 
ings — wherever  yellow,  green,  or  blue-green  hues 
are  the  dominant  colors.  Can  be  used  with  any 
yellow  filter.  Kodak  Contrast  Process  Panchromatic 
Film  is  useful  for  copying  colored  originals,  such  as 
maps,  drawings,  and  documents,  as  well  as  for  pho¬ 
tographing  faded  continuous-tone  originals,  such  as 
old  photographs.  Most  color  correction  and  con¬ 
trast  filters  can  be  used  with  this  film. 


Kodak  Commercial,  Commercial  Matte,  and  Com¬ 
mercial  Ortho  Films — Medium  Speed,  Medium 
Contrast  Films.  Kodak  Commercial  Film  works 
well  in  copying  black-and-white  photographic  orig¬ 
inals.  Commercial  Matte  is  similar,  but  it  has  a  matte 
emulsion  and  back,  allowing  pencil  art  work  on 
either  side.  Commercial  Ortho  is  used  for  copying 


These  and  other  Kodak  Films  are  stocked  by  your  Kodak  dealer. 


EASTMAN  KODAK  COMPANY,  Rochester  4,  N.  Y. 
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Texas  Markets 
at  a  Special 
Package  Rate 
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’^ound  Ok  eir  d3eats 


Door-to-Door  Canvass 
Turns  Up  Voting  Mess 


Cleveland — Ohio’s  secretary  of 
state  had  official  praise  for  the 
Cleveland  Press  this  week  as  the 
Scripps-Howard  paper  dug  deeper 
and  deeper  into  a  ballot-tampering 
mess. 

In  an  official  statement,  Ted  W. 
Brown  said: 

“The  Cleveland  Election  Board 
owes  a  tremendous  debt  of  grati¬ 
tude  to  the  Press  for  its  aggres¬ 
siveness  in  helping  to  uncover 
wholesale  irregularities  and  vote 
fraud.  I  appreciate  it  greatly." 

Early  charges  of  fraud  blazoned 
across  the  newspaper’s  front  page 
were  greeted  by  election  officials 
and  other  papers  with  yawns  and 
smirks. 

But  the  Press  has  kept  digging 
for  weeks.  It  has  turned  up  some 
of  the  smelliest  political  rubbis'i 
piles  in  the  city’s  history  in  the 
May  6  primary  election. 

Press  reporters  Jack  Small,  For¬ 
rest  Allen  and  Sam  Giaimo,  mak¬ 
ing  a  door-to-door  canvass  found 
that  in  one  precinct  101  of  300 
registrants  had  either  moved  or 
were  unknown  at  the  addresses  list¬ 
ed.  That’s  the  way  it  went  in  pre¬ 
cinct  after  precinct. 

A  30-day  check  of  polling  places 
revealed  that  hundreds  of  votes 
had  been  manipulated.  People 
were  registered  from  vacant  lots, 
parking  lots  and  non-existent  ad¬ 
dresses.  In  one  precinct  a  vote 
was  cast  in  the  name  of  a  dead 
woman. 

The  investigation  revealed  a  pat¬ 
tern  of  absentee  voting  and  con¬ 
trol.  In  one  downtown  ward,  poli¬ 
ticians  who  had  moved  away  years 
before  were  returning  to  work  as 
voting  booth  officials  in  their  old 
precincts. 

When  the  Press  pointed  out  cer¬ 
tain  “coincidences”  in  the  voting 
pattern  in  suspicious  precincts,  the 
Election  Board  opened  up  the  bal¬ 
lot  boxes.  They  found  glaring  evi¬ 
dence  of  “short  pencilling.”  Curi¬ 
ously  enough,  the  suspiciously  sim¬ 
ilar  “x”s  benefited  candidates  in 
both  parties. 

As  a  result  of  the  sleuthing, 
Cuyahoga  County  commissioners 
have  appropriated  $50,000  to  con¬ 
duct  a  thorough  investigation.  The 
Election  Board  has  now  ordered 
256,000  ballots  impounded  and 
agreed  to  a  county-wide  check  of 
650,000  registered  voters. 


bers  of  the  Governor’s  Council 
eat  after  their  weekly  meetings. 
Their  vouchers  for  meals  have 
drawn  wide  newspaper  comment 
because  no  one  believed  that  even 
$23  worth  of  food  could  be  con¬ 
sumed  by  one  man  at  a  sitting. 

Mr.  Dineen  set  out,  with  Report¬ 
er  Bill  Cash  and  Photographer 
Bill  Ennis,  to  prove  it  couldn’t  be 
done.  Besides  recording  the  epicur- 
ian  adventure,  he  thought  the  other 
staff  members  could  help  eat  up 
all  that  food. 

He  ordered,  and  easily  ate,  a 
lobster  cocktail,  assorted  canapes, 
onion  soup,  au  gratin;  filet  mignon; 
broccoli  with  holandaise  sauce; 
stuffed  green  pepper;  hashed  brown 
potatoes;  pot  of  coffee  and  deep 
dish  apple  pie.  Add  to  that  a 
couple  of  cigars  and  a  package  of 
cigarettes.  The  bill  came  to  $31, 
including  service  charges,  state 
taxes  and  the  cost  of  the  room.  It 
took  him  2Vi  hours 'to  eat  it. 

He  won  the  hoots  of  fellow 
workers  as  he  suffered  indigestion 
for  two  days. 


After  the  World  was  sold,  M.| 
Holloway  turned  to  the  field 
public  relations,  serving  with 
tional  organizations  and  on  natioj 
al  accounts.  He  was  once  an  el 
itorial  paragrapher  for  the  Ifaif 
ington  Post,  in  the  days  of  I:^ 
Bennett  as  editor,  and  later  for : 
Washington  Star. 

Mr.  Holloway  likes  to  belieJ 
that  the  combined  ncwspape-| 
editorial  paragraphing  and  puK: 
relations  experience  gave  him  txl 
touch  of  flare  for  humorous  hr;  " 
ity  in  his  “I  SEE  TODAY."  hi 
any  event,  it  has  won  favorar; 
comment  and  a  wide  audience  ;| 
the  Ohio  area. 

While  he  discusses  crime,  ce  l 
ruption,  politics,  high  taxes,  ho>| 
scotching  with  Russia  and  all  i:l 
other  evidences  of  our  nationil 
confusion,  Mr.  Holloway  says  it| 
has  never  had  a  complaint 
does  not  believe  that  America! 
lost  its  sense  of  humor. 


Holloway 


Reporter's  Meal  ticket 
Is  $31— And  He  Belches 

Boston  —  Joseph  F.  Dineen, 
Boston  Globe  feature  writer,  ate 
his  way  through  $3 1  worth  of  food 
and  service  just  to  prove  it  could 
be  done. 

Mr.  Dineen  ate  his  huge  meal 
at  the  Parker  House,  where  mem- 


Hub  Holloway  Reviews 
News  with  Sense  of  Hutno'* 
Cincinnati  —  The  Cincinnati 
Times-Star,  has  embarked  upon  a 
new  adventure  in  making  friends. 
It  is  a  radio  pro¬ 
gram  that  appeals 
to  all  types  of 
listeners  through 
timely  and  hu¬ 
morous  comment 
on  news  and 
events. 

The  program, 

“I  See  Today  by 
H  o  1 1  o  w  a  y,”  is 
heard  Monday 
through  Friday, 
at  6:40  P.M.,  on 
the  newspaper’s  station,  WKRC. 

The  Times-Star  has  given  the 
program  extensive  promotion. 

Handling  the  feature,  as  both 
writer  and  commentator,  is  Hubert 
Holloway,  who  has  a  wide  back¬ 
ground  as  a  newspaperman,  public 
relations  consultant  and  writer  be¬ 
fore  entering  radio,  in  Cincinnati, 
with  WLW.  Holloway’s  program 
was  a  sustaining  program  on  WLW 
and  WLW-TV  for  more  than  six 
months  prior  to  commercial  spon¬ 
sorship  by  the  Times-Star. 

A  native  of  South  Carolina,  Mr. 
Holloway  began  his  career  as  a 
reporter  on  the  Charleston  (S.C.) 
News  and  Courier.  He  served  as 
reporter  and  city  editor  of  the 
Asheville  (N.C.)  Citizen.  In  1927, 
he  went  to  Washington,  on  the 
staff  of  the  Washington  Times,  the 
United  States  Daily  and  the  New 
York  World,  under  Charles  Mi¬ 
chel  son. 


New  Zealand  Writer 
Looks  at  ‘Lunacy  Low' 

Louisville,  Ky.  —  Readenofl 
the  Louisville  Times  got  a  Ne»| 
Zealand  reporter’s  view  of  K«t  [ 
tucky’s  “lunacy 
law”  in  a  series 
of  articles  pub¬ 
lished  by  that 
newspaper. 

The  author  of 
the  series  is  David 
Keith  Gunn,  who 
is  in  the  United 
States  under  a 
State  Department 
educational  pro¬ 
gram.  He  is  sen¬ 
ior  reporter,  dep¬ 
uty  feature  editor  and  parlianw-l 
tary  reporter  for  the  Wellmflif\ 
(N.Z.)  Evening  Post. 


Gun 
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Gov.  Driscoll  Aids 
Press  in  Jersey 

Trenton — Gov.  Alfred  E.  Dris¬ 
coll  has  begun  an  active  drive » 
get  state  departments  to  coopen! 
fully  with  the  press. 

Criticism  of  state  press  relatiw 
had  developed,  particularly  dunH 
the  prison  and  reformatory  ri* 
in  New  Jersey  last  Spring.  At 
time  some  news  organizations  tf 
difficulty  in  getting  complete  fa® 
The  New  Jersey  Press  Assoca- 
tion  and  representatives  of 
papers  and  wire  services  will  asss 
in  improving  the  situation.  G<s 
Driscoll  said  he  would  ask  cob- 
mittees  of  those  organizations  t 
frame  a  bulletin  defining  the  iWj 
effective  way  for  departments » 
officials  to  maintain  contact  ro 
the  press.  , 

The  bulletin  will  be  distn^ 
throughout  the  state  admin^ 
tion.  It  was  proposed  to  the 
ernor  that  the  State  Police  ^ 
cmy  conduct  a  course  in  ^ 
relations  for  recruits.  He  said  sw 
a  course  was  being  given,  I* 
would  be  expanded  to  include  ^ 
gestions  of  the  press  organizat 
News  photography  was  ind' 
in  the  new  arrangement. 
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UNION 

PACIFIC 

RAILROAD 


Jimmy  may  be  your  own  bright-eyed  boy  or 
grandson.  Or  he  could  be  that  tousle-haired 
youngster  down  the  street  starting  out  on  life’s 
great  adventure. 

What  does  that  have  to  do  with  your  freight 
shipment?  Simply  this  .  .  .  when  you  ship  or 
travel  by  Union  Pacific  you  increase  the  rail¬ 
road's  revenue.  A  sizable  part  of  that  revenue 
goes  for  government  taxation.  Another  big 
share  goes  for  taxes  in  the  counties  and  cities 
in  the  eleven  western  states  served  by  the 
railroad. 


Now  here’s  where  Jimmy  comes  into  the  pic¬ 
ture.  Those  state  and  county  taxes  heip  build 
schools,  playgrounds,  hospitals — and  other 
civic  improvements.  Otherwise  these  improve¬ 
ments  might  not  be  made,  or  if  built  would  be 
an  additional  burden  on  local  taxpayers. 


So  when  you  ship  or  travel  by  Union  Pacific 
you  help  your  community — and  the  youngsters 
in  it— grow  and  prosper. 


i 


PROMOTION 


‘Reading  Is  Fun*  Fair 
Goes  to  the  Children 


By  T.  S.  Irvin 


On  Oct.  6,  the  New  York 
Times,  which  has  pioneered  a  num¬ 
ber  of  promotions  of  value  to  the 
book  publishing  industry,  hits  the 
road  with  another  pioneer  venture 
in  the  same  field,  a  traveling  book 
fair  for  boys  and  girls.  The  pro¬ 
ject  is  titled  “Reading  Is  Fun,”  and 
consists  of  two  parts — an  exhibit 
of  children’s  books,  new  and  old, 
and  assembly  programs  and  enter¬ 
tainments  in  which  the  actors  will 
be  authors  and  illustrators. 

The  fair  will  be  on  the  road 
from  Oct.  6  through  May  29,  and 
is  expected  in  that  31 -week  period 
to  draw  an  attendance  of  more 
than  200,000  New  York  Qty 
school  children.  These  will  come 
from  some  200  different  public  and 
parochial  schools. 

In  addition,  the  fair  is  expected 
to  draw  a  sizable  attendance  of 
parents,  teachers  and  librarians, 
and  plans  for  author  and  illustra¬ 
tor  programs  for  these  adult  ses¬ 
sions  are  still  being  made,  accord¬ 
ing  to  Dorothy  L.  McFadden,  who 
is  in  charge  of  the  project  for  the 
Times. 

The  “Reading  Is  Fun”  project  as 
a  traveling  show  is  another  exam¬ 
ple  of  necessity  being  the  mother 
of  promotional  invention,  Ivan 
Veit,  promotion  director  of  the 
Times,  explains. 

“For  the  past  five  years,”  he 
notes,  “we  have  been  staging  our 
boys’  and  girls’  book  fair  during 
National  Book  Week  at  the  Muse¬ 
um  of  Natural  History.  The  Muse¬ 
um  and  the  Children’s  Book 
Council  co-sponsored  the  event 
with  us.  We  were  drawing  an  at¬ 
tendance  of  well  over  100,000. 

“The  presence  of  the  book  fair, 
and  its  attendant  crowds  of  chil¬ 
dren  and  teachers,  interfered  with 
the  normal  routine  of  the  Museum, 
however,  and  this  year  we  were 
forced  to  seek  new  quarters.  This 


was  not  as  easy  as  it  sounds.  In  all 
of  New  York  we  could  not  find  a 
suitable  place.  We  decided,  there¬ 
fore,  that  if  we  could  not  bring 
the  children  to  our  fair,  we  would 
carry  our  fair  to  the  children. 

“Our  book  exhibit,  which  num¬ 
bers  about  1,000  volumes,  is  being 
built  so  that  it  can  easily  be 
knocked  down,  transported,  and  set 
up  again.  Everything  in  the  fair 
will  be  packaged  in  this  way.  As 
a  result,  we  will  be  able  to  take 
the  fair  into  schools  and  libraries 
in  nine  school  districts,  reaching 
the  children  in  some  200  schools.” 

The  Children’s  Book  Council 
continues  as  a  co-sponsor  of  this 
event  with  the  Times.  Books  for 
the  exhibit  are  provided  by  pub¬ 
lishers,  the  lists  having  been  made 
up  by  the  Council  and  approved 
by  the  schools. 

For  its  own  promotion  in  this 
event,  the  Times  has  planned  two 
items.  One  is  a  24-page  rotograv¬ 
ure  section,  magazine  size,  titled 
“Let’s  put  out  a  newspaper!”  In 
this,  “Jimmy  and  Joan  take  you 
on  a  visit  to  the  New  York  Times.” 
Full  of  pictures  taken  in  the  Times 
plant,  the  section  tells  in  simple, 
straightforward  manner  the  story 
of  how  the  Times  is  put  together. 

The  other  item  is  a  display  of 
type,  mats,  edited  copy,  etc.,  which 
will  be  shown  along  with  a  picture 
display  machine  which  shows  16 
major  steps  in  production  of  a 
daily  newspaper. 


In  the  meantime,  Virginia  W. 
Wilton,  promotion  manager  of  the 
Camden  (N.J.)  Courier-Post 
solves  rather  neatly  a  problem 
many  promotion  managers  have, 
how  best  to  report  to  the  adver¬ 
tiser  just  what  merchandising  as¬ 
sistance  or  “cooperation”  has  been 
provided. 

What  Mrs.  Wilton  does  is  put 
examples  of  merchandising  aids 
provided  into  a  booklet,  which  is 
then  sent  on  to  the  advertiser. 
Pages  are  provided  in  this  booklet 
to  show  jumbo  post  cards  sent  to 
retailers;  copies  of  letters  sent; 
prints  of  window  displays  pro¬ 
vided;  tear  sheets  showing  editor¬ 
ial  mentions;  tear  sheets  showing 
the  advertising;  and  a  couple  of 
sheets  of  Courier-Post  promotion. 

The  booklet  is  made  up  in  ad¬ 
vance,  and  can  be  tailored  to  suit 
by  adding  or  eliminating  pages. 
Copy  applies  to  all  general  adver¬ 
tisers.  The  cover  is  attractively 
done  in  silk  screen,  with  inside 
pages  offset.  Cost  per  1,000,  Mrs. 
Wilton  notes,  is  35c  each,  not 
counting  art  and  composition.  Not 
cheap  by  any  means,  but  the  re¬ 
sulting  “Merchandising  Report” 
makes  an  excellent  promotion  as 
well. 


starting  12th  volume  of  “The  PD,’ 
monthly  pocket-size  magazine  thi 
abbreviates  the  best  of  the  monthj 
offerings  in  the  newspaper.  A: 
tractively  put  together,  and  inteir 
ing  to  read  because  of  its  qualitv 
and  variety,  this  adds  up  to  one 
the  best  sustained  institution  ptO' 
motions. 


^de 


Merchandising  Help 
The  subject  of  merchandising 
aids  to  national  advertisers  is  cur¬ 
rently  one  of  the  hottest  in  the 
newspaper  industry.  Some  serious, 
and  some  good,  thinking  is  being 
done  about  it,  and  before  long 
there  may  be  a  movement  to  stand¬ 
ardize  such  services  and  then  pub¬ 
licize  them. 


QUILL 


REELS^ 

with 


Should  radio  and  television  be  per¬ 
mitted  to  cover  press  conferences? 


Vwim 

JONB  TENSIONS 


"The  Decline  and  Fall  of 
The  Press  Conference" 

By  WALTER  T.  RIPDEK, 
Washineton  Correspondent 

in  the  September  Issue 
novr  out 


The  QCILL,  35  E.  W'aeker  Drive. 
ChiraKo  1.  .\  monthly  magazine  for 

Newsmen-Edltors.  $3  a  year. 


...the  only  instantan¬ 
eous  and  entirely  auto¬ 
matic  paper  roll  tension 
control. 

. . .  entirely  mechanical 
—responds  instantly  to 
"red  button"  stops 
without  losing  webs. 


WALTER  SCOTT  &  CO.  INC. 

PLAINFIELD,  NEW  JERSEY 


Get-Out-Voter  Drive 

A  Drive  urging  eligible  citiau 
to  vote  in  November  has  bca 
launched  by  the  Cincinnati  Juoia 
Chamber  of  Commerce  in  » 
operation  with  the  Cinciiug 
(Ohio)  Enquirer.  A  sound  tnd 
and  newspaper  stories  remindwi 
voters  to  register.  Succeeding  Moi- 
days  will  be  “Porch  Light  Nights* 
when  residents  who  have  registeRd 
will  be  asked  to  turn  porch  li^ 
on.  Houses  with  darkened  pofchei 
will  be  visited  and  their  occuputi 
will  be  asked  to  register  by  cam¬ 
paign  workers. 


Newspaper  Story . 

If  you,  too,  like  to  read  the  his¬ 
tory  of  our  country  through  the 
histories  of  its  newspapers,  you 
will  want  to  add  to  your  shelf  a 
slim,  beautifully  printed  booklet 
about  “Santa  Barbara  and  the 
News  Press,”  published  by  the 
Santa  Barbara  (Calif.)  News-Press. 
The  occasion  for  publication  is  the 
News-Press’  occupancy  of  a  new 
home. 

The  story  is  written  by  T.  M. 
Storke,  editor  and  publisher.  It  is 
interesting  to  note  that  Mr.  Storke 
bought  the  Independent,  predeces¬ 
sor  of  the  News-Press,  “on  the 
first  day  of  the  week,  month,  and 
century — Jan.  1,  1901.” 

The  story  is  well  told.  It  opens 
with  a  statement  of  publishing 
principle.  It  reaches  back  into  his¬ 
tory  to  tell  about  Santa  Barbara. 
It  tells  about  the  early  papers  of 
the  community  before  the  News- 
Press.  It  tells  how  the  News-Press 
came  into  being.  It  tells  about  its 
growth  and  development,  and 
about  its  new  plant.  The  booklet 
is  illustrated  with  excellent  photo¬ 
graphs,  and  with  a  series  of  de¬ 
lightful  pen  and  ink  drawings. 

Souvenir .  of  an  occasion,  this 
story  of  a  newspaper  makes  excel¬ 
lent  promotion,  too,  because  it  tells 
about  a  community  that  is  a  rich 
market,  and  about  a  newspaper 
that  }s  a  leader  in  the  community. 


Hot  and  Cold 

The  Duluth  (Minn.)  News-Ttii- 
une  and  Temple  (Tex.)  Daily  Ti- 
egram  exchanged  weather  stoiio 
on  a  “hot  and  cold”  basis.  Wiit 
Duluth  made  it  plain  that  flu 
Zenith  City  was  the  prefenbk 
spot,  what  with  a  high  of  78  fo 
the  day,  Aug.  21,  the  Texas  p^, 
marking  the  19th  straight  day  of 
over  100  degrees,  promised  anothe 
exchange  of  stories,  “in  the  deal 
of  winter.” 


Iniotmation  Bureau 

A  RECENT  suggestion  by  the 
Buffalo  (N.Y.)  Courier-Express, la 
improve  and  expedite  service  to 
the  public,  is  paying  off  with  the 
establishment  of  an  8  a.m.-mhl' 
night  information  bureau  by  the 
City  of  Buffalo. 


In  the  Bag 

South  Bend  (Ind.)  Tribune  pro¬ 
motes  good  public  relations  for  its 
city  through  advertising  in  its  col¬ 
umns  that  “South  Bend  is  an  ideal 
city  for  relocation  of  home  or 
business.”  Pitch  should  bring  in¬ 
quiries  to  chamber  of  commerce 
as  well  as  to  the  Tribune. 

Cleveland  (Ohio)  Plain  Dealer 


Apples  for  the  Teacher 

When  the  Cleveland  (Ohio) 
News  started  selling  adverthiit 
into  the  44-page  tabloid  Educatki 
section  it  published  several  weeb 
ago,  it  went  at  the  job  with  a  good 
gimmick.  It  provided  the  salesmei 
who  worked  on  the  section  wii 
academic  caps,  a  presentation  tha 
looked  like  a  classroom  black¬ 
board,  and  a  big  bag  of  apples. 

The  gimmick  worked.  The  s«- 
tion  contained  over  28,000  lines  of 
advertising.  Interest  was  stimulattd 
in  the  section  through  publicii! 
given  a  $500  scholarship  contest 
arranged  with  a  local  retailer.  H* 
section  was  also  merchandised  # 
teaser  ads  and  front  page  stories 
Copies  were  sent  to  all  PTA  pits 
idents  and  to  all  public  school  piio- 
cipals. 


Arkansas  Aide  Quits 

Little  Rock,  Ark. — William  E] 
Parker  has  resigned  as  secretaff- 
manager  of  Arkansas  Press  Asso¬ 
ciation  to  join  an  advertising  fit® 
here. 
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Today, 

Guardian  Angels 


ALBATROSS 


Meet  two  guardian  angels  on  the  wing.  Ahead, 
in  the  night,  lives  will  be  saved.  Perhaps  the 
survivors  of  a  capsized  sailboat  on  an  inland 
lake,  or  a  bomber  crew  downed  on  a  hostile 
shore,  or  critically  injured  seamen  on  a  tanker 
far  at  sea.  Such  are  the  missions  performed  in 
every  corner  of  the  globe  by  Air  Rescue 
Crews  of  the  Air  Force.  The  big  amphibian 
they  fly  is  the  versatile  and  rugged  GRUMMAN 
ALBATROSS. 

Originally  developed  for  the  Navy,  the 
ALBATROSS  is  now  operated  by  that  service, 
as  well  as  the  Air  Force  and  the  Coast  Guard. 


GRUMMAN  AIRCRAFT  ENGINEERING  CORPORATION,  BETHPACE,  LONG  ISLAND,  NEW  YORK 

Contractors  to  the  Armed  F  rces 
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Pennsylvania  CAMs 

continued  from  page  14 

the  subject  will  soon  be  available 
to  ANCAM  members. 

Most  of  the  CAMS  reported  in¬ 
creases  in  linage  since  last  year’s 
clinic.  The  increases  ranged  as  high 
as  11  per  cent. 

J.  Eastace  Wolfington,  of  Wolf- 
ington  Motors,  Inc.,  Philadelphia, 
said  CAMS  could  get  closer  to 
automobile  dealers  and  their  prob¬ 
lems,  but  he  praised  classified  for 
getting  results. 

“I  believe,”  he  said,  “that  an 
automobile  dealer  should  be  in  the 
newspaper  every  day  of  his  busi¬ 
ness  life  and  that  when  he  is  sold 
one  ad  today  and  the  next  one 
when  he  gets  in  the  mood  a  good 
portion  of  the  money  goes  down 
the  drain. 

“Many  of  us,”  he  said,  “could 
be  converted  to  constant  adver¬ 
tisers  if  the  men  in  your  field 
would  sell  long-range  programs 
and  point  out  the  advantage  of 
constant  advertising. 

“I  don’t  suppose  your  schedule 
of  rates  is  so  drafted  as  to  make 
it  attractive  to  the  dealer  to  be  in 
your  paper  every  day  but  perhaps 
it  is  something  you  could  give 
some  thought  to — thereby  getting 
the  $1,000  a  month  spender  up  to 
$1,500  and  $2,000  and  so  on  up 
the  scale. 

“We  in  the  automobile  business 
have  certainly  found  that  customer 
and  public  relations  require  con¬ 
stant  attention  and  we  found  it 
out  the  hard  way,  and  are  now 
making  a  definite  attack  toward 
the  end  that  your  automobile  deal¬ 
er  will  add  to  his  balance  sheet  a 
surplus  of  character  and  good-will 
for  the  generation  that  is  to  follow 
up  in  this  business.” 

G.  Lindy  Keeler,  CAM,  fVaynes- 
boro  (Pa.)  Record  Herald,  told 
how  he  was  able  to  build  up  clas¬ 
sified  linage  with  a  department 
established  a  year  ago.  His  average 
monthly  average  increases  are  82 
per  cent  during  the  past  year. 

He  credited  this  to  “new  spark¬ 
ling  copy,  constant  promotion  by 
fillers  throughout  the  newspaper, 
attractive  streamers,  and  a  human 
interest  column  on  the  classified 
page.” 

The  department  consists  of  Mr. 
Keeler  and  a  woman  who  does  the 
entire  billing  and  taking  of  ads 
during  his  absence.  This  work  is 
done  in  conjunction  with  her  reg- 


16  Ad  Experts  I 
To  Teach  Class 
At  Columbia 


Sixteen  advertising  executive 
authorities  on  the  major  technique) 
of  advertising  research,  will  panic 
ipate  with  Mills  Shepard,  direcio 
of  Research  for  McCall's 
zine,  in  presenting  a  special  com 
during  the  1952  Winter  session  a 
Columbia  University’s  Gradme 
School  of  Business. 

To  be  presented  on  Wednesb) 
evenings  from  7:40  P.M.  to  9:3 

Among  the  CAMs:  Left  to  right — Paulina  Barnes,  Kathryn  Foley  and 

Marie  Douglas,  Philadelphia  Suburban  Newspapers;  .Margaret  R.  Cad-  Adverti^ng  4j3-Aaver  ising  top; 


well,  Wilmington  (Del.)  Journal  Every  Evening;  and  Kay  Henry,  Research,  is  designed  to  descriti 


Pittsburgh  (Pa.)  Post-Gazette. 


ular  position  as  the  newspaper’s 
only  switchboard  operator. 

“My  first  step  in  building  lin¬ 
age,”  he  related,  “was  soliciting 
ads  among  the  commercial  adver¬ 
tisers  with  the  idea  that  they  should 
use  classified  to  pin-point  promo¬ 
tion  of  items  which  could  not  be 


32.5%  of  Citrus 
Budget  in  '51 
Went  to  Dailies 


and  evaluate  to  students  the  pn^ 
cipal  methods  used  in  estimatiiii 
the  effectiveness  of  advertising  ap¬ 
peals  before  and  after  publicatke 
The  guest  lecturers  include 
David  Ogilvy,  president  of  Hewin 
Ogilvy,  Benson  and  Mather;  Alfw 
Politz,  head  of  his  own  researd 
organization;  Victor  O.  Schwab 
president  of  Schwab  and  Btain 
Allen  B.  Sikes,  field  director,  fin- 


afforded  in  display  advertising 

space  ^  ceived  the  biggest  part  of  the  $2,-  reau  of  Advertising;  Mark  W» 

Robert  L.  Lueckel,  CAM,  Read-  f.74.002  spent  for  national  adver-  man.  Advertising  Consuls 
ing  (Pa.)  Eagle-Tiroes,  said  radio  Florida  Ernest  D.chter,  Psycholog.cJU 

nromotion  has  been  used  effective-  Commission  4st  year.  sultant;  Edward  Battey,  vicepw 

ly  by  his  paper  to  build  classified  I"  an  annual  report  for  the  year  dent  Compton  Advertising;  J* 
linage,  particularly  real  estate.  dosing  June  30,  the  Commission  po  Ifrd,  professor  of  Psych^, 
Henry  G.  Lightcap,  CAM,  Pom-  reported  32.5  per  cent  of  its  record-  Institute  of  Human  Rdatio“d 
ville  (Pa.)  Republican,  said  a  want  breaking  ad  budget  went  to  news-  Vale  University,  Darrell  B.  L^ 
ad  essay  contest  for  High  School  Papers;  of  this  25.4  went  for  news-  chairm^,  Department  of  Madf. 
students  has  promoted  good-wUl  Paper  ads,  4.9  for  Sunday  news- 

for  classified  in  his  naner  and  paper  supplements,  and  2.2  for  s>on  Main,  vicepresident  of  Rui 
Wpefto  build "inage.  "ade  pap^L  -auft  4  Ryan;  Carl  H- 

Evelyn  Z.  Kolojay,  CAM,  Ed-  Maganines  gol  26.2  of  the  bud- 

iTnn  Rr  Piim  iqupd  «niH  «>lprt!Tia  iw»,f  fplpvisinn  rpc-pivpzt  74  Q  radio  “g^r  Oi  a  U  o  y  , 


trade  papers. 

Magazines  got  26.2  of  the  bud- 


iTOR  &  Publisher,  said  selecting  get,  television  received  24.9,  radio,  ,  g' 

personnel  for  classified  departments  9.6,  and  the  remainder  for  such  public  pinion;  John  Caples,  w I 


can  often  be  a  costly  problem.  She  projects  as  billboards — urging  vis-  ..  -  ,  d  rur. 

suggested  that  applicants  be  hired  itors  to  Florida  to  send  fruit  back  ’inc-  uiehar' 

on  a  trial  basis.  home.  The  account  is  handled  by  tV"®  ?t  ' 

Margaret  R.  Cadwell,  CAM,  J.  Walter  Thompson  Company  of  M^nvi  le,  oJ  ^  own  reswrd 

iVilmington  Journal-Every  New  York.  fr.?‘^  v^re^ident  of  McC® 

Evening  and  Morning  News,  sug-  The  Commission  reported  that  grickson;  E.  Lawrence  DeckiuF 

gested  a  tape  recorder  as  an  effec-  the  purpose  of  the  record-sized  ad  vicepresident  of  Biow  Comjw! 

five  way  to  test  applicants  tele-  budget  was  to  boost  the  national  y\jbert  D  Freiberg  vicepits*- 

dent  of  the  Psychological  Con» 


Evening  and  Morning  News,  sug¬ 
gested  a  tape  recorder  as  an  effec¬ 
tive  way  to  test  applicants’  tele¬ 
phone  voices. 


There  was  a  brief  discussion  of  juices,  which  in  1950  was  1.4  j-ation 


using  “sub  stations”  to  increase  ounces  per  day 


linage.  Several  CAMS  said  the 


In  addition  to  presenting  ok- 


u.o«  successful  puujj  fba.  cuu-  „  TsX'bas“m‘  rif:!  X’ 

,b?®n“,’!?-,  ’ImIcK  f"  "“'»"»■  “""S'-  26.2  udvertising  lesealch.  several  *> 

Afeu-r.  He  has  1500  -sub-station;"  <>t 'be  ad  funds  guing  to,  this  pur-  panels  will  be  held  at  w«* 

?„’reftS„”Silfcir  SSU'“i”Tir‘Sr2;  2“  rrsnuiate’Ih'erSrA 

®  ®  local  papers  with  a  circulation  of  garding  the  many  research  mti 

■  over  37  million,  backed  by  local  ods. 

Brand  NoniGS  Day  Set  food  merchants.  The  merchants  Mr.  Shepard’s  course  will  1* 


tnrfaV  J38  cities,  using  241  to  consolidate  their  findings  ^ 

®  ®  local  papers  with  a  circulation  of  garding  the  many  research  Bti 

■  over  37  million,  backed  by  local  ods. 

Brand  Names  Day  Set  food  merchants.  The  merchants  Mr.  Shepard’s  course  will  1* 
The  eighth  annual  Brand  Names  spent  76.4  cents  in  the  same  pub-  open  to  a  limited  number  of  n* 
Day  conference  will  be  held  April  Hcations  for  every  dollar  spent  by  and  women  employed  in  advei» 
15,  1953,  at  the  Waldorf-Astoria  the  Commission.  ing  in  addition  to  matriculates* 

in  New  York  City,  according  to  About  $35,000  was  spent  in  dents  of  the  Graduate  School 
Brand  Names  Foundation,  Inc.  black  and  white  advertising  in  Business. 

Edwin  S.  Friendly,  vicepresident,  Canadian  newspapers.  Registration  for  all  courses 


Paul  C.  Shebest,  left,  Williams¬ 
port  (Pa.)  Sun  and  Gazette,  and 
Norton  S.  Cole,  Julius  Mathews 
Special  Agency. 


the  New  York  (N.Y.)  World-  ■ 

Telegram  &  Sun,  heads  the  plan- 
ning  committee.  Lockport  Rate  BoOStS  will  ex 

Publishers  of  the  Lockport 
28  Pages  of  Shoes  (N.  Y.)  Unlon-Sun  &  Journal 

Richmond,  Va.  —  Miller  and  have  increased  local  display  rates 
Rhoads’  department  store  ran  a  by  as  much  as  from  three  to  seven 


Registration  for  all  course  < 
the  Graduate  School  of  Busi^ 
will  begin  Monday,  Sept.  22, » 
will  extend  through  Saiur-;- 


Mintz  Elected  VP 


Rhoads’  department  store  ran  a  by  as  much  as  from  three  to  seven  Chicago  —  Seymour  Mina  ^ 
28-page  tabloid  section  in  the  per  cent  and  general  rates  from  vertising  director  of  Admir^ 
Richmond  Times-Dispatch  Sunday,  eight  cents  a  line  to  nine  cents,  poration,  has  been  elected  v'.csp:^ 
Sept.  7,  devoted  entirely  to  shoes,  effective  October  1.  ident  in  charge  of  advertising. 
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at  the  San  Francisco  Chronicle 

“SPHEREKOTE”  Drawsheets  give  more 
preferred  positions, cut  first  impression  offset... 


Mechanical  Superintendent  FRED  E.  GROSS  (shown 
at  right  with  Press  Foreman  EJdw.  Conley)  knows  the 
importance  of  top-quality  press  packing.  That’s  why  he’s 
equipped  presses  at  the  &n  Francisco  Chronicle  with 
tough,  glass- bead  surface  “SPHEREKOTE”  Drawsheets. 

Mr.  Gross  says,  “  . . .  ‘SPHEREKOTE’  Drawsheets 
give  us  more  preferred  position.  This  excellent  product 
has  reduced  first  impression  offset  a  great  deal.  (And) 
the  elimination  of  considerable  strike-through  and  offset 
allows  us  to  place  more  advertising  on  first  impression 
pages.  Needless  to  say,  we’re  completely  satisfied  with 
—  and  will  continue  to  use  — your  ‘SPHEREKOTE’ 
Drawsheets.” 

Put  this  top- quality  press  packing  on  your  presses. 
Get  cleaner  runs  on  all  pages.  Every  time. 


“SPHEREKOTE”  DrawsliMts,  Blwilitts  cut  costs  oil  over  the  phmt 

Make-up 

More  preferred  positions  for  cuts  and 
advertising.  Make-up  moves  faster,  with 
fewer  interruptions.  Allows  tighter  papers. 
Less  paper  waste. 

Pressroom 

Fewer  press  stops  for  replating;  rto  waste 
copies  from  first-impression  offset. 

Maintenance 

Press  packing  with  "SPHEREKOTE"  Draw- 
sheets  or  Blankets  lasts  for  millions  of 
extra  impressions. 

CUT  OFFSET  AND  YOU  CUT  COSTS! 

WRITE  TODAY  FOR  COMPLETE  INFORMATION 

D«pt.  EP920 


Minnesota  Mining  &  Mfg.  Co.  .  1 

St.  Paul  6,  Minn. 

Send  Free  Swatches  and  Price  List  □ 
Have  representative  call  □ 

Name . . . 


Company 


Address. 


MsdeinU.S.A.by  MINNESOTA  MINING  fc  MFG.  CO., St.  P«ul  6.  Minn.— also  makers  of'Spherekote”  Brand  Tympan  Covers  and  Frisket 
Papers,  ''3M”  Brand  Sensitized-Aluminum  Ptioto-Offset  Plates.  "Scotch”  Brand  Preasuro-senaitive  Tapes,  "Scotch”  Sound  Recordinc  Tape, 
"Underaeal”  Rubberized  Coatinc,  "Scotchlite”  Reflective  Sheetins,  "Safety- Walk”  Non-slip  Surfacinc.  "3M”  Abrasives,  "3M”  Adhesives. 
General  Export:  270  Park  Avenue.  New  York  17,  N.Y.  In  Canada:  London,  Ont.,  Can.  , 
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if^ooLi  in  ^et/ietv 

Is  Adlai  Wit  Flippant 
Or  Spartan  Discipline? 

By  Prof.  Roscoe  Ellord, 

Graduate  School  oi  Journalism,  Columbia  University.  N.  Y, 


Hiss,  and  how  he  ran  the  State  of 

Illinois.  v.^nn.  /\irport 

Of  the  Korean  war,  Stevenson  ip  ■  |  ^ 

does  not  believe,  one  gathers  from  X  OXTTllllCtl  J30C[rS 

this  book,  that  we  stumbled  into  it.  «  »  _ v  »  KT 

To  call  it  Truman's  war,  a  useless  JVlUirDllV  S  JNCI1116 

rx^actirwh‘°  Hartford,  Conn.-More  honon 

exac  ly  where  we  stood  three  years  ^  j5  p^an^is  S.  Mur 

Phy.  editor  and  publisher  of  the 
’  -'i  and  dan-  (Conn  )  Times,  and 

gerously  misleading  ._ .  .  Our  set-  chairman  of  Connecticut's  State 


backs  and  our  victories  are  alike 
the  products  of  the  full  sweep  of 


ADI-AI  E.  STEVENSON  OF  ILLINOIS. 
A  Portrait  by  Noel  F.  Biisoh.  New 
York:  Farrar,  S-traiis  and  Young'. 
2^6  pp.  $3.75. 


Eisenhowfr  this  week  swung  a 
planned  lash  across  the  shoulders 
of  Stevenson’s  “new  and  amusing 
witticisms”  in  the  campaign  debate. 
The  Republican  candidate  saw 
nothing  funny  in  the  Korean  war, 
inflation  and  high  taxes,  he  de¬ 
clared  at  Fort  Wayne  and  Indian 
Harbor. 

A  sharply  different  view  of  Stev¬ 
enson’s  “ability  to  achieve  minor 
mots  in  moments  of  stress”  comes 
in  this  careful  profile  by  Noel 
Busch,  an  experienced  biographer 
of  a  dozen  world  leaders.  Busch,  a 
staff  writer  for  Life,  explains 
Governor  Stevenson’s  “neatly 
turned  phrase  and  wit”  as  a  years- 
old  sensitivity  of  the  Democratic 
candidate,  his  “Spartan  self-dis¬ 
cipline  against  betraying  inward 
feelings  in  public,”  manifested 
long  before  he  entered  politics. 

Is  Governor  Stevenson  “flippant” 
when  he  speaks  about  “General¬ 
izations”?  Or  about  “this  mess  I 
got  myself  into”?  Is  he  a  “funny 
man”  as  a  woman  writing  to  the 
New  York  Times  charged?  A  “po¬ 
litical  Bob  Hope,”  as  quoted  in  the 
Wall  Street  Journal? 

Rather,  suggests  Noel  Busch  in 
this  incisive,  anecdotally  readable 
volume,  the  Governor’s  trait  re¬ 
sults  from  his  “overly  strict  con¬ 
science.”  Busch  has  specialized  in 
authoritative  biographical  books 
and  articles.  He  has  profiled  Eisen¬ 
hower,  Roosevelt,  and  others. 


Take  the  burning  of  Stevenson’s 
newly  built  home  back  in  1937, 
Busch  suggests.  That  was  when 
Stevenson  was  practicing  law  in 
Chicago.  His  small  but  elegant 
house  had  contained  irreplaceable 
heirlooms  dear  to  Stevenson’s 
heart.  Six  weeks  after  Stevenson 
and  his  wife  had  moved  themselves 
and  their  belongings  into  it,  the 
house  caught  fire  when  they  were 
not  at  home. 

A  dispute  arose  among  local 
fire  companies  as  to  jurisdiction 
in  the  suburban  area,  and  finally 
the  water  supply  proved  inad- 
.equate.  When  the  Stevensons 
reached  the  scene,  it  was  too  late 
for  anyone  to  do  much  except 
watch  their  home  burn  to  the 
.  ground. 

Stevenson,  Busch  relates,  was 
.  shocked  and  saddened  by  the  ruin. 
He  was  mortified  by  realizing  that 
while  the  structure  itself  was  in- 


Aeronautics  Commission. 

Gov.  John  Davis  Lodge  official- 


sured,  he  had  not  yet  protected 
certain  furnishings  and  items  of 
family  sentiment.  To  have  betrayed 
his  inward  feelings,  Busch  declares, 
would  have  seemed  to  Stevenson 
unpardonable. 

“Many  people  take  a  similarly 
Spartan  attitude  toward  life,” 
Busch  points  out.  “But  Stevenson 
goes  much  further;  part  of  his  at¬ 
titude  is  to  seem  not  to  be  Spartan, 
and  to  appear  in  the  role  of  a 
carefree,  casual  hedonist.” 

Consequently,  it  was  quite  in 
character,  Busch  writes,  for  the 
saddened,  37-year-old  lawyer  to 
appear  “flippant”  about  his  loss 
when  a  neighbor  expressed  his 
sympathy.  He  might  have  lashed 
out  against  fire  companies,  the 
water  system,  and  himself.  But  as 
the  neighbor  spoke,  a  bit  of  burn¬ 
ing  debris  floated  close  to  the 
owner’s  feet.  Stevenson  picked  it 
up  and  lit  a  cigarette  with  it. 
“Oh  well,”  he  said,  “as  you  can 
sec,  we  are  still  using  the  house.” 

*  * 

Insurance  and  irreplaceable 
values  appear  to  be  subjects  that 
burned  themselves  into  his  aware¬ 
ness.  Busch  quotes  Stevenson  as 
declaring  that  the  national  debt 
and  high  taxes,  though  too  high 
for  our  prolonged  economic  stabil¬ 
ity,  are  due  largely  to  the  national 
defense  effort — a  .common  respon¬ 
sibility  of  all  people  and  all  parties. 

“Perhaps  it’s  wiser,”  the  author 
quotes  Stevenson,  “to  spend  money 
in  excessive  quantities — to  buy  in¬ 
surance — than  it  would  be  to  risk 
war  and  the  cost  of  rebuilding  the 
house.” 

Stevenson  entered  politics,  pa¬ 
tently  against  the  urging  of  Mrs. 
Stevenson,  Busch  reports,  because 
of  a  news  story  he  read  in  Stars 
and  Stripes.  The  paper  reported  a 
public  opinion  poll  in  which  seven 
out  of  ten  American  parents  de¬ 
clared  they  did  not  want  their  boys 
to  enter  public  life. 

“Think  of  it!”  Stevenson  ex¬ 
claimed.  “Boys  could  suffer  and 
die  in  their  cold,  muddy,  bloody, 
campaign  for  the  values  we  believe 
in,  but  parents  didn’t  want  their 
children  to  work  for  those  same 
things.  I  decided  then  that  if  I  ever 
had  a  chance.  I’d  go  into  public 
life.” 

*  *  * 

Many  biographies  of  political 
figures  are  vague.  Busch’s  “Adlai 
E.  Stevenson  of  Illinois”  is  blessed¬ 
ly  definite.  From  the  book,  you 
;  can  learn  where  Stevenson  stands 
on  labor,  civil  rights,  foreign  pol¬ 
icy,  the  Truman  administration, 
■  what  he  actually  said  about  Alger 


recent  history;  and  for  that  we  are  ,y  proclaimed  the  new  $2,000,000 

^  f  ’  ’  "  '  1  j  j  *  •  Terminal  Building  at  Bradley  Field 

Our  people  concluded  that  iso-  ^  Terminal,”  in  honor  of 

ation  was  no  solution  to  the  prob-  newspaper  executive, 

lem  of  security  m  a  shrunken  Governor’s  acfion  followed 

world  Their  decision  was  rein-  ^  j^e  Aeronau 

forced  by  he  rising  spectre  of  ,ics  Commission.  Mr.  Murphy  was 
another  ruthless  imperial  power  on  .  nrp«pnt 

the  march.  They  concluded  that  5  000  attended  the 

the  time  to  smp  aggression,  like  a  dedication  ceremonies,  highlighted 
plague  was  before  it  started;  and 

that  the  way  to  do  it  was  by  or-  governor,  near  the  end  of 

gamzed  United  Nations  action.  declared:  “It  is  my 

Those  Imes  Governor  Stevenson  announce  at  this  time 

wrote  in  November,  1951,  for  the  Murphy’s  fellow  members 

April.  1952  issue  of  Foreign  Af-  „„  j^e  Commission  have  agreed 
/«,«.  In  today  s  issue  of  the  5a/«r-  ,(,3^  beautiful  new  structure 
day  Review  (September  20),  C.  E.  ^^all  henceforth  bear  the  name 


M  load  formerly  professor  of  a 

philosophy  at  the  University  of  ,^^ding  role  in  its  achievement. 
London,  draws  a  similar  parallel  decision 

of  Ideas  on  plague  and  war:  ,,„i,ding  shall  be  named  in 


When  men  had  suffered  long  honor  of  their  chairman.” 
enough  from  the  plague,  the  power  ^-he  governor  then  reviewed  the 
of  a.i  Idea  pmmp  ed  medical  men  jecade-long  campaign  which  Mr. 
to  tell  mankind.  We  don’t  know  hy  s^arheaded  to  develop 

how  to  cure  the  plague  but  we  can  g^^dley  into  one  of  the  leading 
tell  you  how  to  prevent  it:  keep  ^he  northeast, 

sew  out  of  your  water.  Newspapermen  from  key  Con 

When  men  have  suffered  badly  ^ecticut  and  Massachusetts  cities 
enough  from  war.  Dr.  load  con-  attendance  at  the  program 

tinues,  they  will  support  the  power  ^he  Times  published  a  32-page 
of  the  Idea  which  insists,  “We  can-  tabloid  section  devoted  to  the  Tei 
not  tell  you  how  to  stop  war  once  Building. 

It  has  begun,  but  we  can  tell  you  , 

how  to  prevent  it:  set  up  a  world  ,  rr  •  e 

government  supported  by  a  world  Qt  lOWQ  L^llIllCS; 

police.”  Ad  Awards  Given 


iiuw  lu  picvcm  11;  up  a  wuiiu  4  t  ^1*  *  0 

government  supported  by  a  world  dX  lOWQ  l^liniCS; 

police.”  Ad  Awards  Given 

Des  Moines — More  than  300 

If  we  didn’t  have  politics,  we’d  persons  registered  for  the  annua! 
have  dictatorship.  And  of  politi-  advertising,  circulation  and  news 
cians  Stevenson  is  quoted  as  de-  clinic  of  the  Iowa  Daily  Press 
daring:  “A  most  dangerous  symp-  Association,  here  Sept.  6-7. 
tom  is  the  disdain  and  disrespect  The  publishers  of  the  39  daily 
for  politics  and  politicians  by  peo-  pagiers  that  comprise  the  member- 
pie  who  should  know  that  politics  ship  of  the  IDPA  reelected  L  0. 
is  government,  that  it  is  managed  Brewer,  Newton  Daily  News,  as 
by  politicians  and  that  government  president,  and  Joseph  H.  Hladky 
today  is  the  biggest  big  business  Cedar  Rapids  Gazette,  viccpres- 
of  all.”  ident. 

Of  current  political  issues  and  New  directors  include  Robert 
of  the  Democratic  party’s  current-  McCoy,  Waterloo  Courier;  C.  L 
ly  most  important  politician,  Noel  Walling,  Oskaloosa  Herald;  Harry 
Busch’s  biography  of  Stevenson  Mauck,  Jr.,  Council  Bluffs  Son- 
turns  up  as  a  timely,  deeply  etched,  pared,  and  Charles  Warren,  Weht- 


and  sharply  revealing  vignette. 


ter  City  Freeman- Journal. 

Award  winners  in  the  advertfr 

Homer  to  Direct  pr.p.- 

Evansville  Chanties  ing  and  selling  the  best  retafl  ad- 
Evansville,  Ind. — Homer  Bow,  vertising  campaign — Sioux  Cit! 
who  has  worked  in  newsrooms  in  Journal-Tribune,  first; 
the  mid-west  for  30  years,  has  been  Newspapers  Inc.,  second;  Carroll 
named  vicepresident  in  charge  of  Times-Herald,  third, 
promotions  for  Courier  Charities,  Outstanding  individual  ad — Ior» 
Inc.,  subsidiary  of  the  Evansville  City  Press-Citizen,  first;  Cenjtt- 
Courier.  ville  lowegian,  second,  and  Siout 

Mr.  Bow  has  been  state  editor  City  Journal-Tribune,  third, 
of  the  Courier  and  has  conducted  The  Oelwein  Daily  Register  ^ 
an  outdoors  column  for  that  news-  the  plaque  for  the  best  classing 
paper  for  10  years.  advertising  promotion. 
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Pictute-in-a-winufe  cameM  for 


The  PATHFINDER  is  a  new,  versatile,  press-type  model 
of  the  famous  Polaroid  Picture-in-a-minute  Camera.  One 
minute  after  you  snap  the  shutter,  you  have  a  brilliant 
314”  X  4 14”  print  ready  for  engravir\g.  Anyone  on  your 
staff  can  use  the  PATHFINDER  .  .  .  and  take  good 
pictures,  too.  No  delay,  no  darkroom  expense,  and  most 
important  —  no  missed  shots. 


With  the  PATHFINDER  you  can  get: 

Fast  Action  and  sports  pictures.  The  reliable  Rapax 
shutter  ( 1  to  1  /-lOO  sec.)  stops  the  motion.  The  fast  f/4.5 
Raptar  lens  matches  the  high  speed  shutter,  gets  the 
picture  when  lighting  is  dim. 


Press  Flash  —  Full  flash  synchronization  at  all 
speeds  for  any  type  of  bulb  —  or  electronic  flash. 


Needle -sharp  focusing  down  to  3  feet  with  the 
built-in  coupled  rangefinder. 


Speedy,  accurate  composition  with  the  new  com¬ 
bination  optical  and  frame  viewfinder. 


Let  the  PATHFINDER  bring  you  a  belter  paper.  — • 
News  pictures,  society  coverage,  local  sports  shots, 
personality  shots,  picture  stories  —  all  are  proven  cir¬ 
culation  boosters.  Use  Polaroid  60-second  pictures  to 
spark  advertisers’  copy,  make  ads  more  effective. 


Try  the  POLAROID  PATHFINDER.  Your  local  photo 
dealer  will  gladly  demonstrate  it.  Ask  him  about  the 
Model  95  and  the  Polaroid  back  for  the  4x5  Graphic. 


NEWSPAPERMEN  COMMENT 


"Our  Polaroid  Camera  makes  it  easy  for  us  to  run 
many  more  photos  of  local  news  events.  Results . . . 
increased  circulation  in  spite  of  a  price  increase  from 
At  to  5f!  per  copy."  —  Herbert  D.  Hancock,  general 
manager,  Chelsea  (Mass.)  Record. 


"Our  Polaroid  Camera  is  one  of  the  best  investments 
we  ever  made." — James  H.  Kirtley,  Indiana  Publisher. 


"The  Polaroid  Camera  can  be  used  to  increase  local 
advertising  easily  and  profitably."  —  John  Gore  of 
Republican-Record,  Chardon,  Ohio. 


You'll  wonder  why  you  ever  waited 


Model  95...  $89.75 


Pathfinder  Model  110... $249.50 
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SYNDICATES 


RADIO-TV 


*Napoleon*  Strip  Moves 
To  Mirror  Syndicate 

By  Erwin  Knoll 


CATE,  under  the  direction  of  Man-  McBnde,  29,  and  Roger  ^j„  supervise  an  operation 

ager  Bill  Berger  and  his  assistant,  Armstrong,  W,  produce  the  20-  designed  to  give  viewers  “approxi- 
Sam  Vaugham,  has  just  been  year-old  “Napoleon  strip.  mately  the  same  news  and  feature 
launched  as  a  full-scale  newspaper  .  ^  service  they  get  in  daily  newspa- 

feature  organization,  the  publish-  taitonal  on  Annie  pers,”  Mr.  Ruppel  said, 

ing  house  is  no  newcomer  to  the  The  St.  Petersburg  (Fla.)  ’  u  _  week 

syndicate  field.  As  long  ago  as  1923  Times,  which  once  dropped  Chi-  „  i  •  r  j- 

the  late  Ralph  Graves,  a  former  cago  Tribune-New  York  News  ^  former  editor 

Sunday  editor  of  the  New  York  Syndicate’s  “Little  Orphan  An-  JF  Herald-Amencm 

Times,  operated  for  Doubleday  an  nie”  strip  because  it  “got  involved  of  Co/ncrs  magazine.  He  was 
organization  servicing  newspapers  in  a  political  campaign,”  published  publicity  director  for 

with  text  features,  including  the  the  following  editorial  on  its  com-  ^ 

memoirs  of  Marshal  Foche.  ics  page  Sept.  13  under  the  head  ,  ABCs  All-Star  News 

Today  the  syndicate  concerns  “Orphan  Bertie”:  weekly,  wiU 

itself  only  with  Doubleday  books.  Knowing  how  many  people  as-  f^^l^re  20  well-known  ^rsiMal- 
One  book  is  offered  each  month,  siduously  read  the  comic  strips, 

Books  not  offered  for  general  syn-  it  occurs  to  us  that  perhaps  some  "'‘I,  ...  . 

dication  are  also  available  on  an  might  take  seriously  the  political  .  j  Kup^l  s  a^istants  will  w 

individual  client  basis,  though  in  philosophy  recently  appearing  in  J®*"®** . 

such  cases  newspapers  may  have  “Little  Orphan  Annie.”^  o  f."  c?"®,  f  Colliers,  aid 

to  do  their  own  condensing.  Needless  to  say,  we’re  in  con-  Stapleton,  a  war  corres^n  • 

siderable  disagreement  with  the  ent  who  was  a  member  of  Colliers 
Spaeth  to  Write  on  Music  fine  reactionary  sentiments  of 

For  General  Features  Corp.  “Daddy  Warbucks”  who  thinks  .„  .  •  g 

,,  ,,  *  j-  A  j  common  people  are  boobs,  cjecironic  Dram  /\ias 

The  small  list  of  syndicated  disaster  strikes  because  500  Men  in  Election  Job 

music  columns  wll  be  alimented  “they  ask  for  it”  and  “always  NBC  will  install  the  most  elabo- 
by  one  Oct.  12  when  General  y^te  wrong.”  rate  radio  and  television  news 

Features  Corp.  It  may  help  to  understand  center  in  broadcasting  history- 

issues  the  first  re-  Orphan  Annie  to  know  that  this  complete  with  “electronic  brain"- 

lease  of  Sdusic  strip  is  the  property  of  the  Chica-  in  its  Radio  City  studio,  8-H,  to 

for  Everybody,  a  gg  Tribune  Syndicate.  Cartoonist  accommodate  its  election  nigh' 

new  weeUy  coL  Harold  Gray  has  often  parroted  headquarters, 

umn  by  Sigmund  the  political  thinking  of  Col.  Rob-  Continuous,  around-the<lock  it- 

th  McCormick,  the  porting  of  election  returns  will  be 

Mr,  ip ae in,  Tribune’s  publisher.  gin  when  the  polls  close  in  the 

author  ot  26  This  ,5  the  same  Col.  McCor-  East  and  will  continue  on  the  NBC 

DTOKs  on  music,  mick  who  thinks  Gen.  Eisenhower  radio  and  television  networks  until 

will  write  on  gen-  _xaft,  too,  for  that  matter— is  a  most  of  the  returns  are  in  the  W- 

eral  topics  in  both  radical,  and  who  has  eschewed  lowing  morning.  William  R.  Me- 

classi^  and  pop-  §  parties  and  called  for  the  Andrew,  director  of  NBC’s  radio 

uiar  music  n^s.  ^  formation  of  a  new  “American”  and  television  coverage  of  both  po- 

S  V  l  litical  Conventions  in  Chicago,  wiH 

{New  York  Times  ^  Boston  Daddy  War-  be  in  charge  of  the  election  nigh' 

Transcript),  magazine  writer,  lec-  bucks.  That’s  just  partyless  “Or-  news  center, 
turer,  teacher,  critic,  and  actor.  d,.-..-*”  erwakino 

___J _ [___J _  “«“ie  speaking.  SOO-Man  Staff 

-  „  _ _ ^  ij  c  ■  •  A  500-man  staff  will  assenAk 

j  ll’'  and  report  up-to-the-minute  ^ 

IE®  r  Sports-().  a  sev-  ^rns.  More  than  1,000  additioiul 

i  en-lnsertion  set  of  puzzles  based  newsmen  at  NBC  stations  will  I* 

on  famous  events  in  the  Fan  ba^-  their  newsrooms  around-the 


A  true-fiction,  action-adventure  saga  of  the 
colorful,  long  rifle,  log  cabin  and  Indian  days 
of  our  turbulent  frontiers  .  .  .  designed  for  the 
underlying  purpose  of  stimulating  an  increased 
interest  in  our  American  traditions. 


"For  moro  than  four  yo€r$  Ht  Ihrillhtg  advonturo  and 
factual  history  background  has  cortainly  modn  it  onm 
of  our  most  worthwhilo  strips." 

THI  COLUMBUS  DISPATCH 


>A«IT  9H  BIQUtST 


M4W«»*t.«koSinMt^  Clii<«««  W.  Bliooki 


Kent  Cooper 
Speaks  to 
L^or  Press 


The  people’s  right  to  know  the 


to  fill  up  with  messages  from  15 
international  vicepresidents  of  your 
own  union,”  Mr.  Fagan  observed. 
“The  content  is  too  parochial  as 
regards  the  whole  movement. 

“The  next  fault  of  the  labor 
press  is  its  appearance,”  he  con¬ 
tinued.  “Stories  are  too  long. 


truth  was  emphasized  by  Kent 
Cooper,  executive  director  of  the 

Associated  Press,  in  a  speech  to  '‘P' 

the  International  Labor  Press  of 


America  in  New  York  Sept.  14. 
“There  are  daily  instances  of 


Great  Improvement 
Herbert  Little,  director  of  in- 


elforts  to  keep  the  people  in  the  formation  for  the  Department  of 
dark.”  he  asserted.  Labor,  described  the  preparation 

“If  the  American  people  are  not  and  importance  of  economic 
allowed  to  know,  how  can  we  plan  stories.  &veral  labor  press  editors 
our  defense?”  he  asked.  suggested  simple  backgrounding  of 

Mr.  Cooper  answered  a  labor  such  stories, 
charge  that  AP  member  papers  phii  Pearl,  editor  of  the  A.  F.  of 
are  part  of  the  “kept  press”  of  the  ^  News  Reporter  and  public  rela- 
U-  S.  lions  director  of  the  American 

“There  has  been  a  change  since  Federation  of  Labor,  said  the  labor 
the  turn  of  the  century  when  such  press  has  made  great  improvement 
a  charge  might  have  been  valid,”  the  last  15  years  but  added 
declared  Mr.  Cooper.  “Prior  to  there  is  room  for  more  improve- 
1900,  many  newspapers  might  have  ment. 

promoted  the  cause^  of  corporate  Some  of  those  entering  the  dis- 
interests  and  political  organiza-  cussion  warned  that  readers  of  the 
tions,"  he  said.  “However,  only  a  labor  press  are  not  a  captive  au- 
few  are  thus  controlled  today.  In-  djence  and  that  personal  puffs  for 
telligencc  of  readers  has  made  a  union  leaders  kill  off  readership, 
policy  of  bias  futile.  , 

The  AP  leader  said  that  prior  •ktt' w  wir  i.  ' 

to  1900  labor  news  often  was  not  34  NfiA  MoiXlOCrS 

fairly.  Observe  'Main  Brace' 

This  bias  did  not  die  out  com-  ^  i.  *  i.  xi 

pletely  until  the  reading  public  be-  .  Thirty-four  inembers  of  the  Na- 
came  nauseated  by  it,”  he  re-  “onal  Editorial  Asswiation  are 
marked  guests  of  the  U.  S.  Navy  aboard 

■  Oatls  Resolution  ^he  USS  Midv^y  and  other  ves^ls 

xt  ry  *1.  1  j  for  Exercise  Mam  Brace  in  the 

Mr.  Cooper  thanked  the  mem- 

bers  of  the  labor  press  for  a 

resolution  they  had  passed  calling  ,  Mam  Brace  is  taking  place  m 
for  the  release  from  a  Prague  jail  waters  contiguous  to  the  north- 
of  William  N.  Oatis,  AP  corre-  c"  coast  of  Europe  from  Northern 
spondent  imprisoned  by  the  Reds.  Scotland,  from  Sept.  13  to  26,  un- 
r  .u  •  .  .•  1  •  .  dcr  the  joint  command  of  Admiral 

Faults  of  the  international  jour-  McCormick  and  General 

Matthew  B.  Ridgway,  U,  S.  Army, 


discussed  in  a  workshop  forum.  o,,„„ 
Victor  Riesel,  Post-Hall  Syndi-  ^ 
cate  labor  columnist,  remarked 
that  most  labor  papers  are  dull  Th 
»nd  uninformed.  **' 


Supreme  Allied  Commander,  Eu- 


that  most  labor  papers  are  dull  The  U.  S.  Navy  with  more  than 
Md  uninformed.  *0  O’  War”  is  being  joined 

“v«..  by  ships  and  men  as  well  as  land 

forces  of  eight  other  NATO  na- 
Sh  V  JnH  ‘ions.  with  a  grand  total  of  more 

CwS  2“  '"‘""ip*  »"■* 

for  time,”  he  warned.  ‘To  com-  ...  ... 

».  VO.  have  got  to  do  a  t«th-  *.2,  £2’., 

meal  news  job.  Make  yourselves  Luveme.  Minn.;  Leslie  C.  Curtis,  St. 
aathoritative  and  carry  live  copy 

and  leave  out  the  bitterness  toward  D„n  Orwig,  Napoleon.  Ohio:  Caryt 
the  daily  press.  Play  the  exciting 

stuff"  r  j  e  Turlock,  Calif.;  Ralph  Kilgore,  Roseoud, 


pete  you  have  got  to  do  a  tech-  SnX  .ruT^klnfo's^ 

meal  news  job.  Make  yourselves  Luveme,  Minn.;  Leslie  C.  Curtis,  St. 
aathoritative  and  carry  live  copy 

and  leave  out  the  bitterness  toward  D„n  Orwig,  Napoleon.  Ohio:  Caryl 
the  daily  press.  Play  the  exciting 

stuff"  r  j  e  Turlock,  Calif.;  Ralph  Kilgore,  Roseoud, 

Tex. 

John  Hohenberg  of  the  journal-  -Mso  Floyd  Oursler,  (>nthian,i,  Ind.; 
«  faculty  at  Columbia  Unlwr.  gSi; 

•'ty.  a  former  reporter,  told  the  Otto  Higgins,  Kansas  City,  Mo.:  Clif- 
l*or  press  editors  they  were  not  f"rd  T  Kamor,  EiieniHirg,  Wash.; 

rUinM  a  •  M  ^  • _  George  B.  Dolliver,  Battle  Creek,  Mich.; 

ng  an  adequate  job  of  foreign  r  Lynn  Williams,  Chandler,  Ariz.; 
labor  news  reporting.  Floyd  Owens,  Peoria  Heights,  111. 

“Explain  the  news  as  well  as  ,  Also  Howard  F.  Cross^n,  Sale^ 
tet  it"  Mark  E.  Cramer,  Wayne,  Neb.; 

H,  urged  Mr.  Hohenberg.  r  g  Lytle,  Meeker,  Colo.;  Gordon  R. 
T.^rry  more  analytical  articles —  I.ewis,  So.  Milwaukee,  Wis.;  Deskin 
W  jan  prolitably  pioueur  in  that  S'Xr'GiS".«bIS:‘ 

Rountree,  Dawson,  Ga. ;  Merle  T.  Butch- 
Inring  Fagan.  Labor  Press  Asso-  "• 

ifeH  ..k..-  J  ak  a  ak  I  It  k-  halt,  Crossville,  Tenn.;  Herman  E.  Bag- 
KM,  Charged  that  the  local  labor  genstoss.  Tracy  City.  Tenn.;  Hugh  Me- 
®ss  does  not  devote  enough  Space  Whoner,  Decatur,  Ga.;  Charles  Inver- 
^  «l«ion  ,o  the  ultioual  and  ^  fc-jSSi'  wiil'.? 

Wtnational  scene.  Ky.;  Minor  E.  Bragg,  Murfreesboro, 

U  nth""®"  .^Portant  to  know  S?'Sd 

Iiai  otner  unions  are  doing  than  R.  H.  Laschinger.  Gilmer,  Tea. 


ciated,  charged  that  the  local  labor  Kcnstoss.  Tracy  City,  Ten 
docs  not  devote  eiU)USh  space  WTioner,  Decatur,  Ga.; 

•M  «l«ion  ,o  the  hltioual  and  ^  fc-jSSi'  wiilS 

“Wniational  scene.  Ky.;  Minor  E.  Bragg. 

Wh7t‘  oth""®"  .^portant  to  know 

"uai  other  unions  are  doing  than  R.  H.  Laschinger.  Gilmer 
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DR.  CRANE’S 

FAMOUS  “5-in-l”  Formula  Covers  Entire  Subject 
of  Medico-Psychology  in 

THE  WORRY  CLINIC 

/ 

NOT  just  the  “lovelorn”  alone,  but  all  categories 
of  human  relations,  personnel  management  and 
factors  involving  personality  adjustment. 

AN  ALL  PURPOSE  COLUMN 

Mon. — Love  Problem 
Tues. — Business  Strategy 
Wed. — Child  Case 
Thurs. — Nervous  Ills 
Fri. — Marriage  Behavior 
Sat. — Personality  Case 

WHO  UTILIZE  HIS  FEATURES 


•  DOCTORS 

•  PROFESSORS 

•  WIVES 

•  RADIO  EXECUTIVES 

•  LABOR  LEADERS 

•  LAWYERS 

•  PERSONNEL 
DIRECTORS 

•  BOY  SCOUT 
LEADERS 


•  DENTISTS 

•  HUSBANDS 

•  TEEN-AGERS 

•  CLERGYMEN 

•  JUDGES 

•  ARMY  OFFICERS 

•  TEACHERS 

•  CLERKS 


^‘WORRY  CUNIC”  HELPS 
SELL  NEWSPAPERS 

DR.  CRANE  has  spoken  to  approximately  2,000,000 
persons,  (packed  houses,  overflow  meetings)  much 
of  it  under  newspaper  auspices. 

HIS  TEXT-BOOK,  widely  adopted  in  college  class¬ 
room  work  is  considered  one  of  the  most  practical. 

CAPITALIZE  ON  DR.  CRANE  NOW! 

The  Hopkins  Syndicate,  Inc. 

520  North  Michigan  Avenne 

CinCAGO  (11) 


Press  Helps 
Prevent  Huge 
Fire  Losses 


luncheon.  There  will  O— XJ^lwNn 

*  OOQ  X  CISXUOnS  be  a  reception  and  buffet  by  Sugar  *  1“S5  XieipS  have  been  nominated  by  their  con. 

mil  T  C!^*  Information,  Inc.,  Wednesday  even-  *0  XT  munities  for  NBFU’s  annual  Gold 

JL  CUDie  IS  i^et  ing,  followed  by  a  theater  party  Xr  reV  ent  xTUge  Medal  Awards  for  outstandiii 

n  lOCCJ'x  midnight  snack,  compliments  na  j  public  service  in  fire  prevention. 

X  or  1«50  lliClltOrS  of  Tea  Bureau,  Inc.  X  irO  ajOSSOS  Once  a  Fire  Prevention  Wok 

CHICAGO-The  latest  in  "food  Shop  Talk  Friday  The  National  Board  of  Fire  has  been  sucwss^ 

fashions”  will  be  the  goal  of  more  Ralston  Purina  Co.,  will  host  Underwriters  has  called  on  the  ed-  JanK'^pSram  S’^irually^Mt'^ 

than  135  food  editors  from  U.S.  the  Thursday  breakfast.  National  itors  of  the  nation’s  press  to  help  Smion’^wifh  the  following  result 
and  Canada  who  will  attend  the  Fish  Institute  will  provide  the  .nform  the  people  of  the  need  for  '"°/'Xuir  buScfing  rn!trS£ 
annual  Newspaper  Food  Editors  morning  program  and  the  Borden  a  year-round,  never-ending  cam-  ooeration  Ind  orotection  ^ 

Conference  at  the  Waldorf-Astoria  Co.,  will  be  host  at  luncheon,  paign  to  save  life  and  pro^rty  by  ^  Better  fire  safety  'laws  and 

Hotel,  New  York,  Oct.  12-17.  Thursday  aftenjoon  the  editors  preventing  destructive  fires  law 'enforcement 

The  conference  is  sponsored  by  will  tour  the  new  Lever  Bros.  According  to  the  NBFU,  some  i  Better  fire'  nrevention  edn- 

the  American  Association  of  News-  Building.  Thomas  J.  Lipton,  Inc.,  856,000  fires _ one  every  36  sec-  *'  ^ 

paper  Representatives.  will  be  host  for  dinner.  onds— last  year  damaged  or  de-  4  Better  fire  fiehtine  services 

The  program  for  the  gala  week  Friday  morning  the  editors  will  stroyed  400,000  buildings,  nearly  National  Board  of  Fire  Un- 

of  sampling,  note  taking  and  shop  enjoy  a  Real  American  Break-  three-fourths  of  them  dwellings,  derwriters  lone  a  leader  in  Fm 

talk  was  announced  by  C.  D.  Bud-  fast,”  including  Birds  Eye  Orange  took  1 1,000  lives  and  chalked  up  PreSon  acti^^^^^^^^^ 

die  and  J.  Donald  Scott,  co-chair-  Juice,  Aunt  Jemima  Pancakes,  Log  a  record  loss  bill  of  $730  million  distributed  as  its  share  in  thi 

men  of  the  AANR  conference  Cabin  Syrup  and  Swift’s  Premium  Thu  Iqss  when  measured  in  aistrioutea  as  1  s  s  re  in  m 

committee.  Serving  as  local  hos-  Bacon.  Friday  morning  will  be  terms  of  dollars,  now  stands  at  an  Sv^DOster’s^'leaflets'°educatioii- 

tesses  will  be  the  New  York  news-  devoted  to  shop  talk  and  round-  all-time  high.  This  year  it  is  ex-  al  tSoklS  ins^ction’ blanL  S 

paper  food  editors.  Harriet  Jean  table  discussion  for  food  editors  pected  to  go  even  higher  Basis  ,•  '"sp^ction  D  a  Ks  am 

Anderson,  director,  home  institute,  only.  They  will  be  luncheon  guests  for  the  prediction  are  the  fire  loss  to  7he  nation’s  nress  it  distrik 

for  the  New  York  Herald  Tribune,  of  the  Danish  government’s  in-  figures  for  the  first  six  months  of  uted  a  3  000  word*^  17  x  21-indi 

IS  the  official  representative  of  the  formation  office.  A  reception  Fri-  this  year  that  put  property  loss  p--.  cueLt  o’f  news  stories  car- 

New  York  newspapers.  day  afternoon  by  Standard  Brands,  4.4%  above  that  of  the  corre-  ns  s^ech  materiaf^f^^^^^^^^ 

Show  Begins  Sunday  will  conclude  the  busy  week,  spending  period  for  1951.  figure's 

Visiting  food  editors  have  been  ,  Assisting  the  co-chairmen  in  Lewis  A.  Vincent,  NBFU’s  gen-  ^  '  , 

invited  to  the  “Florida  Fresh-Up  arrangements  is  the  eral  manager,  has  reported  that  C!_eb-«*r.Vios«r««  Rlrlc 

Station”  at  the  hotel  upon  their  AANR  s  conference  committee,  this  terrible  loss  in  life  and  prop-  bOSkatCnewan  DldS 

arrival  in  New  York  on  Sunday,  ^mposed  of  Arba  Irvin,  W.  A.  erty  could  have  been  prevented.  For  Newspnnt  Mills 

Oct.  n.  Throughout  tho  day,  the  Smll« onrchiea"eo  "e  reason:  90%  of  all  fires  ^  Sask.-The  proved 

editors  are  invited  by  the  Florida  “‘aVu  "  t  carelessness.  Saskatchewan  which  fieured  B- 

Citrus  Commission  to  “fresh  up”  chapter;  Albert  J.  Marucchi,  Kurt  jhe  major  causes  of  all  fires:  ^ 

v.iiiu»  v^uiiiiiiisMuii  lu  iicsii  up  _  T>  •  J  Prpvi  Fiaicv  of  fhp  .  u  J  !•  •  t  centW  in  the  uranium  rush  anon 

with  a  glass  of  juice.  The  New  R-  ^rink  and  Fr^  Daley  of  the  n^atches  and  smoking;  misuse  of  uncovered  new  «• 

WdfngTSL  ^ateh-fronf"  "“K'  S9eretery' of'  the  Chilago  "'Mr  %„ce„t  pointed  out  that  »tTces  of  w,»ds  suitable  to, - 

to  4  p.n,.  at  the  apartment  of  H.7rS^1r.r  MTsIerof" , 

Edith  Barber,  food  columnist  for  ciation,  will  serve  as  conference  declaring  October  5-11  Fire  ,  ’ 

General  Features.  C.  A.  Swanson  secretary.  Prevention  Week,  had  said  that  .  .  ’  .•  n  H  F 


&  Sons  will  be  hosts  at  a  reception  n  i  j  t 

for  food  editors  Sunday  evening.  Portlcmd  Joumcil 


in  declaring  October  5-11  Fire  , 

Prevention  Week,  had  said  that  Resources.  p,  „  P 

“the  nation  can  ill  afford  the  need-  JJJ, 

less  waste  of  nearly  $1  billion  in  ' 

irrenlareahle  materials  facilities  In^lustrial  Development  Office,  an- 
irreplaceable  materials  tacilities  ^  program  to  help  com- 

and  resources  and  had  urged  P  »  .  ^ 


For  the  newsprint  industry  this 
means  that  paper  production  «• 
sources  in  Canada  which  had  ap¬ 
peared  to  be  reaching  the  limit  of 
sustained  production  will  now  h 


The  conference  o^ns  Monday  Has  Golden  Jubilee  Tfs^rces’*^  a"nT  had  ‘o  ^elp  con^ 

morning  with  an  address  of  wel-  „  .  resources  and  had  urged  •  Cnf^rested  in  nnenimt  oaKt 

come  by  C.  C.  Philippe,  executive  every  man,  woman  and  child  to  -ii  u 

sales  and  catering  manager  of  the  Published  its  Golden  edi-  contribute  to  the  nation-wide  effort  j_yg_,orv  first  made  ouWic 

Waldorf-Astoria.  The  keynote  ad-  Sept.  9,  noting  its  50th  year  ,o  strengthen  the  United  States  by  rat  Se  a  e  more  to 

dress  will  be  given  by  Paul  S.  operation  as  a  Portland  after-  accepting  a  “personal  responsibil-  f/ooo  000  S  of  white  aai 

Willis,  president.  Grocery  Man-  noon  newspaper.  The  paper  con-  ity’*  in  the  campaign  to  save  life 

ufacturers  of  America.  Inc.  tamed  12  pages,  and  carried  60  and  property  through  fire  pre-  por  thr^wsorlmindustry  to 

prg«T'i,ra„Sa“a,TiIi  ’"Vhl"' j’uS”  eSi.ion  cornea,,  '"MrVincen,  said  ,ha,  ,he  aa-  '!’V'7  * 

SSnTng  sessS  '"^re  divided  into  four  sections,  , ion’s  daily  press-1773  newspa-  K 

opening  session  ^  y  P  ^  peared  to  be  reaching  the  limt  d 

Busy  Program  Planned  today,  one  taking  a  look  at  oOO-is  a  most  important  factor  in  sustau^d  pr^uction  will  now  h 

Frigidmre  Division  of  Genera  the  future  and  one  dealing  with  bringing  this  subject  to  the  atten-  ^ °  S 

’  -  over  at  the  50  years  covered  by  the  paper,  tion  of  the  people  in  every  Amer-  creased  level  of  output,  with 

the  Monday  morning  session  fol-  “in  entering  a  second  half  cen-  ican  community  ultimate  level  not  yet  in  sight,  w 

lowed  by  a  luncheon  staged  by  tury  it  would  be  somewhat  out  of  mnnn  Minister  declared.  Softw^s  siu- 

Best  Foods,  Inc.  Monday  after-  character  for  this  newspaper  be-  10,000  Communities  able  for  pulpwood  will  be  in  ex- 

noon  will  be  devoted  to  a  meeting  fieving  as  it  always  has  in  th^  fu-  NBFU  estimates  that  10.^  cess  of  30,000,000  cords  by  1954. 

sponsored  by  International  Miner-  ture  of  the  Oregon  country  to  communities  will  take  part  in  fire  ■ 

als  &  Chemical  Corp.,  and  a  re-  finger  too  long  on  matters  that  are  Prevention  activities.  Spearheading  Korea  GI's  tO  Get 

ception  held  by  Gerber’s  Baby  past,”  Publisher  P.  L.  Jackson  said  IP®  movement  are  municipal  of-  pi  •  .  r^ihc 

Foods.  H.  J.  Heinz  Co.,  will  be  in  a  letter  to  readers.  ficials,  fire  departments,  civic  and  k^-liriSUnaS  XjUIS 

host  at  the  Monday  evening  din-  Tfie  soecial  sections  were  edited  educational  groups,  schools,  Chicago — For  the  third  succes- 

ner.  by  Rob^  Morse,  a  Journal  re-  churches,  the  fire  prot^tion  and  sive  year,  the  Chicago  Tribune  w® 

American  Home  Foods,  Inc.,  porter,  under  the  direction  of  P^Nic  service  organizations  of  the  niake  it  possible  for  readers  to 

will  be  host  at  the  Tuesday  break-  David*  W.  Eyre,  managing  editor.  insurance  industry,  and  various  j^nd  individual  Christmas  gifts  to 

fast,  followed  by  a  meeting  spon-  -r-.  ctnr^  ,'c  *tr.M  in  °l^cr  voluntary  agencies.  Americans  in  the  armed  forces  ® 

sored  by  Pineapple  Grocers  As-  m-Hinm  ^  nhntnor^nhJ  Mr  participate,  in  general,  Korea.  Distribution  will  be  (fr 

sociation.  Campbell  Soup  Co.,  will  enrt/ri  ‘•’'’ough  local  fire  safety  commit-  rected  by  Walter  and  Edith  Sun- 

entertain  the  editors  at  a  luncheon,  J"®,  tees  which  assume  the  responsibil-  mons,  the  Tribune’s  Far  Eastert 

Corn  Products  Co.,  will  be  host  to^select  those  used.  week-long  campaign  correspondents, 

at  a  reception  Tuesday  evening,  ^  .  i  tc  u  i  without  duplication  or  overlapping  1950,  with  less  than  thr« 

followed  by  dinner  as  guests  of  vrUaiGIIiala  J~OCnOOl  of  individual  or  group  effort.  days’  notice,  the  Tribune  program 

General  Foods  Corp.  Guatemala  CrrY  —  The  first  The  activities  of  these  fire  safety  resulted  in  contributions  of  $!*'■ 

National  Dairy  Products  Corp.,  School  of  Journalism  in  Central  committees  are  numerous.  Out-  260,  and  gift  parcels  for  3,000  pft- 

will  provide  the  Wednesday  break-  America  was  established  last  week  standing  are  those  promoted  by  the  sons  in  Korea.  Last  year 

fast.  Minute  Maid  Corp.,  will  take  at  San  Carlos  University.  The  local  fire  departments,  schools,  butions  totaled  $26,593.48,  aiw 

over  the  morning  meeting  and  school  will  be  staffed  by  local  and  civic  and  trade  groups.  Newspa-  gift  boxes  went  to  3,682  soldiers* 

Procter  &  Gamble  Co.,  will  be  foreign  professors.  pers,  also,  play  a  vital  part  and  sailors,  airmen,  and  marines. 
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consistent  newspaper  advertising 
builds  peak  distribution  for  COCA  COLA 


You  might  think  that  a  beverage  manufacturer 
as  big  and  well-known  as  Coca  Cola  wouldn’t 
have  any  distribution  problems.  It  does. 

Competitors  are  constantly  nipping  at  its  heels. 
In  order  to  keep  ahead  of  the  crowd,  it  advertises 
— heavily.  That’s  the  way  Coca  Cola  helped  to 
raise  its  distribution  in  New  England.  In  1939 
it  had  88%  distribution*  in  New  England  gro¬ 
cery  stores.  By  1950  it  was  up  to  98%. 

By  the  smart  use  of  New  England’s  strong,  local 
newspapers  Coca  Cola  strengthened  its  position. 
New  England’s  newspapers  have  a  way  of  doing 


this  for  many  a  product.  Their  strong,  well- 
entrenched  place  in  their  community  influences 
people  to  act. 

That’s  why  storekeepers  are  moved  to  look 
favorably  upon  advertised  products — ^New  Eng¬ 
land  newspaper  advertised  products,  if  you  will, 
— and  why  New  England  shoppers  buy  these 
products. 

Get  to  know  and  use  New  England  newspapers. 
They’re  the  finest  contacts  between  you  and  the 
consumer  and  retailer  you  could  ever  have. 


1 


•  Survey  of  "Retail  Distribution  of  Grocery  Products"  compiled  by 
Xcw  England  Newspapers  Advertising  Bureau. 


sell 

New  England 
with 

newspapers 


MAINE— S«iK|or  0«!ly  N*w«  (M) 

VERMONT— krr*  TlmM  (E),  Ben¬ 
nington  Bnnnnr  (E),  Burlington 
^•n  Prnu  (M). 

MASSACNUSETTS-BcTton  Globo 
(MBE),  Boston  Globn  (S),  Boston 
Post  (M),  Boston  Post  (SJ,  Brock¬ 
ton  Entnrprisn  B  Tlmns  (E),  Capo 
Cod  Standard  Timas,  Hyannis 
(E).  Fall  RIvar  Harald  Naws  (E), 
Htchburg  Santinal  (E),  Garonar 
Naws  (E),  Havartilll  Gaxatta  (E), 
Lawranca  Eagla-Trlbuna  (MBE), 
Lynn  Item  (B),  Now  Badford 
Sunday  Standaro-Ttmas  (S),  Naw 
Badford  Standard-Tlmas  (E),  North 
Adams  Transcript  (E),  Pittsfiald 
Barkshira  Eagla  (E),  Taunton 
Gaxatta  (E),  WaltMm  Naws 
Tribuna  (Ei,  Worcastar  Talagram 
and  Evaning  Gaxatta  (MBE), 
Worcastar  Sunday  Talagram  ($). 


NEW  HAMPSHIRE  —  Concord 
Monitor-Patriot  (E),  Manchariar 
Union  Laador  and  Naw  Hamp- 
shlra  Sunday  Naws  (M,EBS). 

RHODE  ISLAND— West  Warwick 
Pawtuxat  Vallay  Dally  Timas  (E), 
Provtdanca  Bullatin  (E),  Provl- 
danca  Journal  (M),  Provldanca 
Journal  (S),  Woonsockat  Call  (E). 

CONNECTICUT— Ansonia  Saa- 
tinal  (E),  Bridgaport  Post  (S), 
Bridgapori  Post-Talagram  (MBE), 
Bristol  Prau  (E),  Danbury  Nows- 
Timas  (E),  Hartford  Courant  (M), 
Hartford  Courant  {S),  Hartfora 
Timas  (E),  Marldan  Racord-Jour- 
nal  (MBEb  Naw  Britain  Harald 
(E),  Naw  Havan  Ragistar  (Etf), 
Naw  London  Day  (E),  NotwIm 
Bullatin  and  Racorcl  (MBE)  Tor- 
rington  Ragistar  (E),  Watarbury 
Republican  B  Amarlcan  (MBE), 
Watarbury  Rapubilcan  (MBS). 
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CIRCULATION 

Price  Raises 
But  Summer 

Inlet,  N.  Y. — Reports  of  suc¬ 
cessful  price  raises  from  5c  to  6c  ( 
and  7c  in  Oneonta,  Glens  Falls,  i 
Jamestown,  Clean,  Troy  and  West-  : 
Chester  County,  with  losses  averag-  ’< 
ing  under  3  per  cent,  highlighted  1 
the  two-day  meeting  of  the  New  / 
York  State  Circulation  Managers 
Association  here  Sept.  15  and  16.  i 
A  survey  presented  by  Archie  i 
Clarke,  Rochester  Times  Union,  1 
showed  most  newspapers,  morning  ( 
and  evening,  experienced  the  heav-  ' 
iest  vacation  losses  ever  this  Sum-  i 
mer,  due  to  industrial  plants  closing 
for  lack  of  steel,  more  liberal  va-  1 
cation  programs  and  availability  of 
gasoline  for  family  travel. 

Losses  were  sharp  in  July,  but 
most  reported  good  recovery  of 
their  subscriber  list  in  early  Sep¬ 
tember.  Some  lag  by  Sunday  news¬ 
papers  was  explained  by  continu¬ 
ing  pleasant  and  warm  weekends. 
The  survey  touching  on  Cleveland, 
Des  Moines,  Minneapolis,  Colum¬ 
bus,  and  Toledo  indicated  the 
trend  felt  so  sharply  in  this  state 
was  nationwide. 

Carrier  training  incentive  and 
benefit  programs  came  in  for 
lengthy  discussion,  as  did  insur¬ 
ance  programs  which  protect  car¬ 
rier  boys  while  off  or  on  their 
routes,  24  hours  a  day. 

The  higher  saleability  of  local 
news  over  wire  news  was  brought 
out  by  several  of  the  speakers. 
Circulators  on  smaller  newspapers 
in  particular  expressed  the  thought 
that  the  seeming  prestige  of  wire 
news  in  the  minds  of  their  editors 
was  crowding  out  more  interesting 
although  less  important  local 
news  stories. 

Charles  D.  Curry,  Newburgh- 
Beacon  News,  presided  at  ail  ses¬ 
sions.  Officers  elected  for  the  com¬ 
ing  year  are:  President,  Arket  C. 
Lewis,  Binghamton  Sun;  first  vice- 
president,  Bernard  T.  Mahoney, 
Rochester  Democrat  and  Chroni¬ 
cle;  second  vicepresident,  Howard 
W.  Bishop,  Buffalo  Courier  Ex¬ 
press;  convention  secretary,  Russell 
S.  Graham,  Albany  Knickerbocker 
News,  and  secretary,  J.  Truman 
Kahler,  Rome  Sentinel. 

New  England  Group 
Plans  Carrier  Honor 

Boston — Secretary  of  the  Treas¬ 
ury  John  W.  Snyder  will  be  the 
key  speaker  at  a  special  luncheon 
of  the  Boston  Advertising  Club 
honoring  the  newspaperboys  of 
America  on  Oct.  7.  The  program, 
under  the  chairmanship  of  Dr. 
Alexander  Brin,  was  discussed  re¬ 
cently  at  the  Fall  meeting  of  the 
New  England  Association  of  Cir¬ 
culation  Managers,  at  Crawford 
Notch,  N.  H.  Dr.  Brin  is  chair¬ 
man  of  the  Massachusetts  Board 
of  Education. 


Thomas  Military  College  in  that 
city,  June  4,  1921.  Starting  as  an 
advertising  salesman  for  the  St. 
Paul  Dispatch,  he  went  to  the  Min¬ 
neapolis  Tribune  in  1931,  becom¬ 
ing  retail  advertising  manager  in 
1936,  advertising  director  in  1938, 


Thomas  Military  College  in  that 

city,  June  4,  1921.  Starting  as  an  JVlQllnGS  tO  ItUll 
advertising  salesman  for  the  St. 

O  Paul  Dispatch,  he  wenl  to  the  Min-  JIiVvlIl^  IT Up6xSf 

OtXCCBSSTtXLf  neapolis  Tribune  \n  1931,  becoin- 

^  mg  retail  advertising  manager  m  IVX^  XjOILwII 
dff  '93f'-.advertising  director  in  1938  monroe,  La.-L.  A.  Mailhes,  a 
OCllBS  yJTT  and  circulation  manager  from  1940  ^  Col.  Robert 

to  1948.  For  two  years  he  was  e^ing,  assumed  active  direction  of 
Frank  J.  Heinrich,  Burlington  manager  for  the  Midwest  Ewing  newspapers  here  and  in 

(Vt.)  Free  PrM5.  president  of  the  Printing  Co.,  then  he  re-entered  Shreveport  this  week  as  Robert 

Association,  named  Guy  W.  Mer-  newspaper  business  in  1950  as  cir-  jr,  became  chairman  of  the 

sereau,  secretary-treasurer,  to  head  culation  manager  of  the  Sun  Tel-  ^oard  of  the  News-Star-Worid 

a  committee  to  select  a  New  Eng-  egraph.  Publishing  Corporation, 

land  newspaperboy  to  address  the  Even  as  the  newspaper  family 

Advertising  Club.  Learner  Returning  mourned  the  death  of  Wilson 

Increased  costs  of  publishing  P/ssi  na  CM  Ewing,  just  four  months  after  the 

and  cost-cutting  ideas  for  the  cir-  Boston  Post  as  CM 

culation  department  were  the  main  Boston — Israel  “Clevy”  Learn-  d-ath  struck  again,  claiming  the 


Learner  Returning 


culation  department  were  the  main  Boston — Israel  “Clevy”  Learn-  death  struck  again,  claiming  tl 
themes  of  the  three-day  meeting  er,  present  business  agent  and  pres-  veteran  managing  editor,  Geor 
of  the  circulation  managers.  The  ident  of  Local  No.  259,  News-  Vester  Lofton,  at  the  age  of  51. 


Publishing  Corporation. 

Even  as  the  newspaper  family 
mourned  the  death  of  Wilson 
Ewing,  just  four  months  after  the 
death  of  Capt.  John  D.  Ewing, 
death  struck  again,  claiming  the 
veteran  managing  editor,  George 


welfare  of  the  newspaperboy  and  paper  Distrib- 
aids  to  more  beneficial  carrier  utor’s  Union,  has 
programs  were  discussed  at  a  great  been  appointed 
length.  circulation  man- 

Web  Youlden  of  the  Providence  ager  of  the  Bos- 
(R.I.)  Bulletin  promotion  depart-  ton  Post. 
ment  discussed  the  baseball  pro-  M  r .  Learner 
gram  sponsored  by  the  NEACM  had  worked  for 
and  the  Boston  Braves  through  that  paper  for  24 
New  England  newspapers.  He  years  prior  to  en- 
spoke  of  the  continued  help  given  gaging  in  union 
to  young  New  England  ball  play-  activities  in  1946. 
ers  through  the  training  schools  He  has  been  on  a 
conducted  in  the  cities  of  partici-  leave  of  absence 
pating  newspapers  and  cited  since  that  time, 
cases  of  boys  who  are  now  in  or-  Mr.  Learner,  a 


M  r .  Learner 
had  worked  for 
that  paper  for  24 
years  prior  to  en¬ 
gaging  in  union 
activities  in  1946. 
He  has  been  on  a 
leave  of  absence 


William  H.  Bronson  remains  s 
president  of  the  publishing  corpo¬ 
ration  here.  Mr.  Mailhes,  whflt 
retaining  his  position  as  general 
manager  of  the  Shreveport  Tima, 
will  move  his  residence  here  and 
devote  most  of  his  attention  to  the 
News-Star  and  Morning  World. 

Mr.  Mailhes  went  to  work  for 
Colonel  Ewing  46  years  ago  it 
New  Orleans  when  the  latter  was 
editor  and  publisher  of  the  States. 
He  became  general  manager  it 
Shreveport  while  John  Ewing  was 
editor  and  publisher.  CaptM 
Ewing  died  May  17  after  sufferint 
a  heart  attack  while  on  an  airplane 


pating  newspapers  and  cited  since  that  time.  .  editor  and  publisher.  CaptM 

cases  of  boys  who  are  now  in  or-  Mr.  Learner,  an  immigrant,  be-  Ewing  died  May  17  after  sufferinj 
ganized  baseball  through  the  ef-  gan  his  newspaper  career  at  the  a  heart  attack  while  on  an  airplane 

forts  of  the  program.  Other  news-  age  of  12.  He  sold  Posts  on  news-  flight  from  his  Summer  home  to 

papers  were  encouraged  to  join  paper  row  before  he  knew  the  Eng-  Shreveport, 

with  those  now  supporting  the  lish  language.  One  of  his  co-work-  Wilson  Ewing  died  suddenly 

program.  ers  then  was  Dr.  Alexander  Brin,  Sent.  9  at  the  age  of  50.  He,  too. 


Mohs  Goes  to  Cincinnati, 
Schiifmon  in  Pittsburgh 
Morris  J.  Schiffman  has  been  ap 


Mr.  Ewing  broke  into  the  news¬ 
paper  business  on  the  New  Orleans 
States  and  he  became  editor  and 


with  those  now  supporting  the  lish  language.  One  of  his  co-work-  Wilson  Ewing  died  suddenly 
program.  ers  then  was  Dr.  Alexander  Brin,  Sept.  9  at  the  age  of  50.  He,  too. 

At  the  association  banquet  a  publisher  of  the  Jewish  Advocate,  was  a  heart  victim.  Civic  tnbutt 
briefcase  was  presented  to  Morris  jig  will  take  over  his  new  duties  was  paid  at  his  funeral  and  burial 
Shorr,  Woonsocket  (R.  I.)  Call,  Oct.  25.  When  he  left  the  Post  in  was  made  in  New  Orleans, 
newly  elected  Vicepresident  of  1946,  he  was  night  city  circulation  Mr.  Ewing  broke  into  the  newv 
ICMA.  manager.  paper  business  on  the  New  Orleans 

While  serving  with  the  Distrib-  States  and  he  became  editor  and 
Mohs  Goes  to  Cincinnati,  utors’  Union,  he  led  a  drive  within  publisher  of  the  Monroe  paptf^ 
Schiffman  in  Pittsburgh  “"'.on  ‘hat  netted  $130,000  for  after  the  death  of  his  broths 

Morris  J.  Schiffman  has  been  ap-  ‘he  Children  s  Hospital.  Last  year,  Toulmm  Ewing.  If  ”-  H' W 
pointed  circulation  director  of  the  he  served  as  treasurer  of  the  com-  hel^d  to  «.*ahlished  ffie  WorE 
Piitsbureh  fPa  1  Sun-Teleeranh  niittee  for  the  Golden  Reunion  for  Besides  his  newspaper  and  raiM 
SrSlcesLoul,  I  Old-Ti™  Newsboy,  and  f,  a  m,m.  imere,.,.  M'-  Ewing 

has  become  circulation  director  of  her  of  the  Newspaper  Team  of  the  properties  in  the  Southwwt  W 
the  Cincinnati  (Ohio)  Times-Star.  Combined  Jewish  Appeal.  immediate  survivors  are  his  wA 

Mr.  Schiffman.  52,  has  spent  a  .  I  r£ 

quarter  of  a  century  in  the  field  of  Esther,  a  so  , 

newspaper  circulation.  He  was  born  'Little  Mo'  Returns  c  “jj!.  Brown. 

For  Reportorial  Career  Mr.  Lofton,  a  native  of  Arbfr 


Mr.  Schiffman,  52,  has  spent  a 
quarter  of  a  century  in  the  field  of 
newspaper  circulation.  He  was  born 
in  New  York  City,  and  started  in 
the  newspaper  business  in  the  cir¬ 
culation  department  of  the  New 


'Little  Mo'  Returns 
For  Reportorial  Career 


San  Diego,  Calif.  —  Maureen  /P!"'  his  boyhood  in 
York  Daily  News  in  1927.  He  re-  Connolly,  17-year-old  tennis  star  lit* 

mained  with  the  News  until  1939,  who  won  the  Wimbledon,  Irish  *>  he  became  a  reporter 

when  he  joined  the  circulation  and  U.  S.  women’s  titles  this  year,  ^oo'^  newspaper,  late 

department  of  the  Philadelphia  has  returned  to  the  San  Diego 

(Pa.)  Record  in  a  managerial  Union  editorial  department.  She  j;' 

capacity.  In  1947,  he  went  to  was  a  copygirl  last  Spring.  Now  ‘he  time  of  death  he  was  ^ 

the  New  York  Post.  In  1950,  she  hopes  to  do  some  reporting.  chairman  of  the 

he  became  circulation  manager  of  A  triumphant  homecoming  for  sippi  Press  Managing 
the  New  Orleans  (La.)  Item,  from  “Little  Mo,”  including  a  parade,  sociation. 


the  New  York  Post.  In  1950,  she  hoj^s  to  do  some  reporting, 
he  became  circulation  manager  of  A  triumphant  homecoming  for 
the  New  Orleans  (La.)  Item,  from  “Little  Mo,”  including  a  parade, 
which  he  came  to  the  Sun-Tele-  was  engineered  by  the  Union, 


cam-  Fall  Section  Set 

:hase  Riverside,  Calif. — Sept.  24  s 


graph  on  Sept.  15.  which  also  spearheaded  a  cam-  r  all  beCtlOn  oet 

Announcing  the  appointment  of  paign  to  raise  funds  for  purchase  Riverside,  Calif. — Sept.  24  s 
Mr.  Mohs,  Hulbert  Taft,  Times-  of  a  horse  as  a  gift  to  Maureen.  Fall  Opening  date  for  retail  stois 
Star  publisher,  said  Arthur  Gross-  An  ardent  equestrienne,  Maureen  here,  so  the  Daily  Press  is  ptep^ 
heim  would  continue  as  circula-  had  expressed  to  Nelson  Fisher,  ing  to  publish  on  that  day  an,*" 
tion  manager  in  charge  of  city  and  Union  sports  •  writer  who  covered  tractive  supplement  contaimW 
suburban  sales,  and  Aaron  White,  her  tennis  triumphs,  a  desire  to  news  of  fashions  and  furniture,  t 
assistant  circulation  manager,  have  a  horse  of  her  own.  The  will  be  a  forerunner  to  the 
would  direct  rural  circulation.  Union,  through  daily  appeals,  pro-  Fashion  Show,  Oct.  1,  which  • 
Native  of  St.  Paul,  Minn.,  Mr.  moted  the  collection  of  almost  $2,-  co-sponsored  by  the  Pres  ^ 
Mohs  began  newspaper  work  the  000  to  buy  a  thoroughbred  and  Enterprise  in  cooperation  witht» 
day  he  was  graduated  from  St.  pay  its  stabling  fees  for  two  years,  merchants. 
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E  &  p  Market  Guide 

adds  material  suggested  by 

AAAA,  NAEA,  NNPA,  AANR 

and  Bureau  of  Advertising 


New  1953  Market  Guide  ofFers  more  to 
users  . . .  more  to  advertisers.  Addition* 
al  data  replaces  old  Standard  Market 
Data  Forms  previously  furnished  by 
newspapers. 

Editor  &  Publisher,  cooperating  lOOyo  with 
your  newspaper  organizations — NAEA,  ANPA 
Bureau  of  Advertising,  NNPA,  AANR  and 
also  the  AAAA — will  publish  the  finest  news¬ 
paper-market  reference  book  ever  compiled. 
The  new  1953  Marke,t  Guide  will  contain  ma¬ 
terial  formerly  listed  in  the  Standard  Data 


folders  supplied  by  individual  newspapers. 

Now,  in  one,  complete  reference  book,  ad¬ 
vertisers  and  agencies  will  have  at  their  fin¬ 
gertips  more  marketing  information  from  more 
newspapers  than  ever  before  available  from 
any  single  source. 

Don't  miss  this  excellent  opportunity  to  be 
your  own  space  salesman — ^to  give  advertisers 
and  agencies  the  important  information  about 
your  newspaper  and  the  market  it  serves. 
Remember — the  Market  Guide  is  used  by 
advertising  executives  every  business  day. 
Reserve  your  space  today! 


Rates — page,  $395.00;  half-page,  $225.00;  one-third  page,  $167.00; 
quarter-page,  $125.00;  eighth-page,  $85.00. 

Publication  date — November. 

Copy  deadline — October  15th. 


E  &  p  Market  Guide 
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MECHANICAL 

Multi-Edition 
Daily  Printing 
Plastics  Direct 

Direct  printing  of  the  Fairchild 
plastic  cuts  by  a  multi-edition  dai¬ 
ly  is  routine,  according  to  W.  J. 
Blackburn,  president  and  manag¬ 
ing  director  of  the  London  (Ont.) 
Free  Press,  which  installed  its  third 
Scan-a-graver  in  August.  The  Free 
Press  was  the  first  Canadian  news¬ 
paper  to  install  the  machine,  and 
it  is  the  first  paper  anywhere  to 
use  three  Scan-a-gravers. 

M  ulti-editioned  dailies  have 
shied  away  from  direct  printing  of 
the  Scan-a-graver  plates,  claiming 
it’s  impossible  to  control  make-up, 
etc. 

The  Free  Press  “system”  is 
credited  to  Bob  Turnbull,  chief 
photographer,  who  supervises  the 
Scan-a-graver  operation.  As  he  out¬ 
lines  it,  the  system  is  resolved  in¬ 
to  several  pieces  of  paper  and  a 
key  number.  This  key  number 
takes  the  place  of  the  cut  which 
never  sees  the  composing  room. 
Here’s  how  it  works: 

The  Editor  .  .  .  orders  the  plastic 
cut  on  a  special  form  which  states 
size,  catchline,  deadline  ...  re¬ 
ceives  another  form  from  Scan-a- 
graver  operator  which  gives  base 
size  .  .  .  sends  the  base  size  forms 
to  the  composing  room  .  .  .  uses 
cut  order  number  as  the  key  for 
all  identification  of  the  cut. 

Photographers  .  .  .  Print  picture 
to  size. 

Scan-a-graver  Operator  .  . .  gives 
editor  two  copies  of  base  order 
form  carrying  base  size,  deadline, 
catchline,  and  key  number  .  .  . 
makes  two  identical  cuts  on  Fair- 
child  Scan-a-graver  (one  for  each 
press  plate)  .  .  .  trims  cuts  to  press 
plate  size  .  .  ,  marks  key  number, 
catchline,  date  on  cuts  .  .  .  puts 
double-faced  tape  on  cuts  .  .  . 
sends  cuts  directly  to  press  room. 

Composing  room  .  .  .  gets  two 
copies  of  the  base  order  form  .  .  . 
orders  base  from  stereotyping  .  .  . 
makes  up  page  using  only  base 
where  cuts  belong  .  .  .  scratches 
key  number  on  base  .  .  .  when 
folio  is  determined,  sends  one  copy 
of  base  order  form  to  press  room. 

Stereotyper  .  .  .  makes  base  to 
size  on  order  form  .  .  .  pulls  mats 
of  pages  containing  base  only  .  .  . 
marks  key  numbers  on  mats  .  .  . 
backs  mats  with  special  packing 
for  cuts  .  .  .  transfers  key  number 
to  backing  .  .  .  casts  plates  .  .  . 
marks  key  numbers  in  blanked-out 
spaces  for  cuts  on  both  plates. 

Press  room  .  .  .  gets  cuts  from 
Scan-a-graver  operator  .  .  .  gets 
folio  number  on  base  form  from 
composing  room  .  .  .  strips  pro¬ 
tective  backing  from  tape  .  .  .  puts 
powdered  soapstone  along  trailing 
edge  for  easy  lifting  of  cuts  .  .  . 
checks  key  numbers  against  cut, 
plate,  order  form  .  .  .  mounts  cuts 
directly  on  press  plates  ...  re- 


Publishers  Get 
Bids  to  Support 
Newsprint  Mill 


D 

T1 
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In  the  Scan-a-graver  room  at  the  London  (Ont.)  Free  Press,  the  first 
newspaper  to  use  three  65-screen  units,  Bob  TumbuU,  at  left,  chief 
photographer,  supervises  the  “system”.  Operator  Jane  O’Meara  gives 
the  editor  two  copies  of  the  base  order  form  carrying  base  size,  dead¬ 
line,  catchline  and  key  number.  After  cuts  are  made,  trimmed  to  plate 
size,  marked  with  key  number,  catchline  and  date  by  Operator  Ken 
Smith,  center,  cuts  are  sent  directly  to  press  room. 


moves  and  remounts  cuts  on  plate 
changes  .  .  .  checks  plate  after  edi¬ 
tions  to  pick  up  cuts  for  next 
edition  .  .  .  checks  plates  to  keep 
any  plastic  cuts  from  going  to 
melting  pot  .  .  .  disposes  of  used 
cuts. 

The  system  works  smoothly  ac¬ 
cording  to  A.  R.  Ford,  editor-in- 
chief. 

“Previous  to  installing  the  Scan- 
a-graver,”  said  Jack  Gore,  day  ed¬ 
itor,  “our  engraving  deadline  was 
12:30  P.M.  for  a  2:30  P.M.  press 
start.  If  we  didn’t  have  all  that 
day’s  pictures  taken  by  noon,  we 
were  out  of  luck.  Now  we  can, 
and  sometimes  do,  take  pictures 
up  to  30  minutes  before  our  press 
starts  to  roll.” 


Mail  Foreman  Retires 

Tom  Houlihan,  for  45  years 
foreman  of  the  Boston  (Mass.) 
Herald  Traveler  mailing  room,  re¬ 
tired  last  week  at  the  age  of  75. 

Mr.  Houlihan,  whose  voice  is 
still  loud  and  clear  enough  to  be 
easily  heard  over  the  clamoring 
machinery,  broke  into  the  business 
way  back  in  1894.  He  drove  a 
horse  and  wagon  for  the  old  Bos¬ 
ton  Journal,  carting  papers  to  the 
railroad  station.  In  1904,  when  the 
Journal  closed,  he  moved  to  the 
Herald  Traveler. 


Wichita  Beacon 
Starts  New  Building 

Wichita,  Kan.  —  Construction 
has  begun  for  one  of  the  most 
modern  newspaper  plants  in  the 
entire  Southwest  by  the  Wichita 
Beacon. 

Location  of  the  building  will  be 
near  the  Union  Station  adjacent  to 
sidings  that  will  permit  unloading 
of  materials  direct  from  freight 
cars.  Newsprint  can  be  rolled  right 
from  the  cars  into  storage  vaults 
capable  of  holding  33  cars  of  pa¬ 
per.  Ink  will  be  stored  in  a  12,(X)0 
gallon  underground  tank,  pumped 
from  railway  tank  cars. 

Constant  humidity  will  be  main¬ 
tained  in  paper  storage  and  press 
areas  to  reduce  web  breaks  and 
static.  Presses,  mounted  on  cork 
to  reduce  vibration,  will  have  a 
maximum  of  84  pages,  printed 
30,000  per  hour. 

The  loading  dock  will  have 
space  for  16  trucks  at  a  time  and 
a  conveyor  belt  will  run  the  length 
of  the  dock,  to  speed  loading. 

First  floor  will  include  the  clas¬ 
sified  advertising  and  circulation 
departments.  Editorial,  advertising, 
executive  and  accounting  offices 
will  be  on  the  second  floor. 


Chicago — Columbine  Pulp  ami 
Paper,  Inc.,  newly-formed  corpon- 
tion  to  develop  a  newsprint  mill  ii 
Western  Colorado,  is  seeking  i 
nancial  support  from  publisheni 
the  Rocky  Mountain  and  Plain 
states. 

Directors  of  the  proposed  ni 
have  retained  Garrett-Bromfield  1 
Co.,  Denver,  to  offer  their  pro' 
posal  to  publishers.  The  propoai 
contemplates  ownership  and  finaa 
cing  by  publishers  on  the  basis  tf 
$60  per  annual  ton  of  newsprk, 
with  a  stock  subscription  of  fin 
shares  of  $1  par  value  comma 
stock  per  annual  ton  of  newsixin 
contracted  for  under  a  subs^ 
tion  agreement. 

Columbine  Pulp  and  Paper,  loc, 
is  a  Colorado  corporation  thatii 
to  be  a  wholly  publisher-owaed 
company  with  all  stock,  exccpi 
directors’  qualifying  shares,  to  be 
owned  by  publishers,  according  to 
the  firm’s  proposal. 

“It  is  planned  to  issue  212501 
shares  of  $  1  par  value  stock,  ip 
proximately  $2,550,000  in  debo- 
tures,  and  application  will  be  mult 
to  the  R.F.C.  for  a  ($6,000,000) 
loan  to  finance  the  balance  d 
costs,  including  land,  building,  ^ 
cessing  equipment,  engineering 
organization  expenses,  etc.,”  state 
the  proposal. 

The  Denver  (Colo.)  Post,  tht 
Denver  Rocky  Mountain  Nem  aad 
the  Pueblo  (Colo.)  Star  Jounii 
and  Chieftain  are  listed  as  amoii 
the  principal  newspapers  of  tht 
area  which  are  cooperating  in  fl* 
project. 


Carolina  Newsmen 
Form  Association 

Chapel  Hill,  N.  C. — A  perma¬ 
nent  organization  for  North  Caro¬ 
lina  reporters  and  deskmen  was 
formed  last  week  end  at  a  confer¬ 
ence  of  the  state’s  news  and  fea¬ 
ture  writers. 

More  than  100  working  newspa¬ 
permen  voted  to  continue  the 
conferences  annually  and  elected 
the  following  officers: 

Woodrow  Price,  Raleigh  News 
and  Observer,  chairman;  Jim  Park¬ 
er,  Chatham  County  News,  vice- 
chairman;  William  Rhodes  Weaver, 
Greensboro  Daily  News,  secretary- 


Dale  Urges  Stereos 
Embrace  Arbitration 


An  arbitration  agreement  be¬ 
tween  International  Stereotypers 
and  Electrotypers  Union  and 
American  Newspaper  Publishers 
Association  was  urged  by  George 
N.  Dale,  chairman  of  the  ANPA 
Special  Standing  Committee,  in  his 
address  to  the  stereotypers’  con¬ 
vention  at  Atlantic  City,  N.  J., 
last  week. 

“I  believe  that  the  Rockford  and 
Tacoma  strikes  were  conglomerat¬ 
ed  catastrophies,”  he  declared.  “In 
each  instance  you  stereotypers 
were  squeezed  in  the  middle.  ^In 
both  cases,  everybody  lost — as  iis- 


Bowater  Mill  Output 
Sold  Out  ior  15  Years 

Sir  Eric  Bowater  said  in  an  » 
terview  at  Comer  Brook,  Ne*- 
foundland,  that  the  entire  new- 
print  and  pulp  production  of  Bo¬ 
water  mills  in  Canada  and  tbt 
United  States  has  been  sold  o<t 
for  the  next  15  years. 

The  new  Tennessee  mill  • 
scheduled  to  begin  production  eiijl 
1954,  with  a  rated  capacity  » 
130,000  tons  of  newsprint  w 
50,000  tons  of  sulphate  pulp.  So- 
eral  Bowater  contracts  have  bea 
switched  so  that  northern  Ui 
customers  will  be  served  fw® 
Newfoundland  and  Southern  c®" 
tomers  from  the  new  mill. 

In  at  least  one  instance  ® 
move,  to  gain  advantages  in  frtijs 
costs,  has  involved  the  exchatf 
of  contracts  with  other  compani® 


Back  to  7  Days 
Florence,  Ala. — The  Florttd 
Times  and  Tri-Cities  Daily  b** 
resumed  publication  of  a  SaW’ 


ual.  chiefly  the  publishers — ^but  I 
treasurer;  and  J.  Hart  Snyder  of  think  you  lost  more  than  any  other  day  afternoon  edition  after  a  ^ 

the  Asheville  Times,  and  Mrs.  union.  I  defy  any  man  to  prove  year  suspension.  The  two  pap 

Bernadette  Hoyle  of  the  Smithficld  that  you  gained  anything  while  have  now  become  the 

Herald,  members  at  large  of  the  you  were  losing  numerous  benefits  seventh  Alabama  papers  puOKsr 

committee.  besides  very  substantial  wages.”  ing  seven  days  a  week. 
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Dailies  Extend 

Their  Promotion  - 

K  J  ^  ■  Tom  Sanders,  Jr.,  former  ad- 

Ad  C  IfTTnT^fnCfn  vertising  artist  for  the  Atlanta 

Newspapers  through^t  the  (Gt..)  Journal. 

Hiram  B.  Morse,  87.  founder 

^  thpJr  r»um  rntiimnc  nro-  former  board  chairman  of  the 
pai^  m  then  o^  columns  pr^  ^  ^  Record, 

motmg  the  newspaper  as  a  news  „  12 

and  advertising  medium.  P  •  •  ,  *  , 

Some  875  newspapers,  represent¬ 
ing  a  daily  circulation  of  more  Norman  W,  Baxter,  61,  Wash- 
than  40,000,000,  carried  the  1951-  ‘"gton  correspondent  for  the  Hous- 
52  campaign,  it  was  announced  by  (Tex.)  Chronicle  and  a  former 
Maj.  Gen.  Julius  Ochs  Adler,  New  reporter  for  Nashville,  Philadelphia 
York  Times  general  manager,  who  ^"^1  Washington  newspapers.  Sept, 
has  been  reappointed  chairman  of  ^3. 
the  Special  Advertising  Campaign  •  ♦  ♦ 

committee.  Value  of  the  space  Harvey  A.  Miller,  78,  former 
pven  to  the  campaign  in  the  past  sports  editor  of  the  Columbus 
year,  he  said,  is  estimated  at  more  (Ohio)  Dispatch,  Sept.  14. 
than  $1,500,000.  •  •  • 

Ads  will  continue  to  run  at  least  Mrs.  Ollie  P.  Lansden,  society 
once  a  month.  First  ad  in  the  editor  of  El  Paso,  Tex.,  newspapers 
new  series  is  scheduled  for  Oc-  for  33  years.  Sept.  14. 
tober.  The  slogan  of  last  year’s  ♦  ♦  ♦ 

drive,  “The  newspaper  is  always  John  Mooney,  53,  veteran  po- 
“fint  with  the  most,”’ is  being  con-  litical  writer  for  the  Albany  (N. 
tinned.  Y.)  Knickerbocker  News  and  the 

The  1952-53  series  will  be  given  Gannett  Newspapers,  Sept.  13. 
continuity  by  the  repeated  use  of  •  ♦  ♦ 

the  headline,  ‘This  is  a  picture —  Joseph  E.  Whitcombe,  59,  re¬ 

but  not  the  full  story!”  together  porter  for  the  Rochester  (N.  Y.) 
with  a  provocative  news  photo.  Democrat  and  Chronicle  and  a 
All  ads  in  the  new  series,  like  Rochester  newspaperman  for  three 
those  of  last  year,  will  be  prepared  decades.  Sept.  6. 
by  the  Bureau  of  Advertising.  •  •  * 

liiree  other  newspaper  organiza-  Percy  Kegel,  77,  retired  news 
tions  are  adding  momentum  to  the  editor  of  the  Philadelphia  (Pa.) 
drive  by  urging  their  members  to  Evening  Bulletin,  Sept.  16. 
participate.  They  are  the  News-  *  ♦  • 

paper  Advertising  Executives  As-  William  Raleigh  Harmon,  53, 
sociation,  the  American  Associa-  associated  with  North  Carolina 
tion  of  Newspaper  Representatives,  weekly  newspapers  for  many  years, 
and  the  National  Newspaper  Pro-  Sept.  8. 
motion  Association.  ♦  •  ♦ 

Mats  of  the  ads,  provided  by  the  Hedgepath,  78,  co-owner 

Bureau  at  cost,  will  again  be  sup-  publisher  of  the  Lauderdale 
plied  in  three  sizes.  County  Enterprise  at  Ripley, 

Gen.  Adler  termed  it  one  of  Jenn.,  Sept.  13. 

the  greatest  single  cooperative  ef-  ’’  '  ♦  '  ♦  ♦ 

forts  that  newspapers  have  ever  James  M.  KmsHNER,  66,  retired 
launched  for  themselves.  credit  manager  of  the  New  York 

For  the  first  time  on  a  nation-  jimes.  Sept.  16. 
wide,  coordinated  basis,”  he  said,  ’  ♦  ’  •  « 

“newspapers  have  sold  newspapers  William  Hale,  56,  police  re- 

«  an  advertising  medium  through  poster  for  the  Oakland  (Calif.) 
the  most  powerful  promotional  Tribune  since  1921,  Sept.  12. 

medium  available — their  own  col-  *  *  * 

oc  William  S.  I*ryor,  41,  chief  of 

:  comSe  *s’“?o  'i'  ‘if 

'  IJ^™formerly  of  the 

vertising  medium”  amon^'all  peo-  J 

pie”  who  ultimately  influence  me-  the  Washington  T.mes-Her- 

dia  selection.  „  * 

Members  of  the  campaign  com-  <<  r,„A  «..u 

"tittee,  in  addition  to  Chairman  .  I  R  r  ^ 

Adler  are*  lisher  of  tne  weekly  Lowville 

Gordon  F.  Chelf,  Philadelphia  ^  Leader.  Sept.  11. 

Inquirer;  Thomas  J.  Cochrane, 

New  York  News;  John  W.  Moffett,  Mrs.  Nalbro  Bartley  Clark, 
Minneapolis  Star  and  Tribune;  64,  who  began  writing  as  a  report- 
Herbert  W.  Moloney  of  Moloney,  er  for  the  old  Buffalo  (N.  Y.)  Ex- 
Regan  &  Schmitt;  John  R.  Reit-  Pre.ss  in  1907  and  became  a  staff 
'neyer,  Hartford  Courant;  Otto  A.  vvriter  for  the  New  York  Sun  two 
Silha,  Minneapolis  Star  and  Trib-  year*  later,  going  on  to  a  career 
“ne;  Irvin  S.  Taubkin,  New  York  as  a  magazine  writer  and  novelist, 
Jjmei;  Douglas  A.  Taylor,  J.  P. 

McKinney  &  Son,  and  Herbert  G. 

Wyman,  Pittsburgh  Post-Gazette.  Walter  J.  Masterson,  Sr.,  for- 
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Tom  Sanders,  Jr.,  former  ad¬ 
vertising  artist  for  the  Atlanta 
(Ga.)  Journal,  Sept.  5. 

«  *  * 

HniAM  B.  Morse,  87,  founder 
and  former  board  chairman  of  the 
St.  Louis  (Mo.)  Daily  Record, 
Sept.  12. 

*  *  * 

Norman  W.  Baxter,  61,  Wash¬ 
ington  correspondent  for  the  Hous¬ 
ton  (Tex.)  Chronicle  and  a  former 
reporter  for  Nashville,  Philadelphia 
and  Washington  newspapers,  ^pt. 
13. 

*  *  * 

Harvey  A.  Miller,  78,  former 
sports  editor  of  the  Columbus 
(Ohio)  Dispatch,  Sept.  14. 

*  «  « 

Mrs.  Ollie  P.  Lansden,  society 
editor  of  El  Paso,  Tex.,  newspapers 
for  33  years.  Sept.  14. 

*  *  * 

John  Mooney,  53,  veteran  po¬ 
litical  writer  for  the  Albany  (N. 
Y.)  Knickerbocker  News  and  the 
Gannett  Newspapers,  Sept.  13. 

*  *  * 

Joseph  E.  Whitcombe,  59,  re¬ 
porter  for  the  Rochester  (N.  Y.) 
Democrat  arid  Chronicle  and  a 
Rochester  newspaperman  for  three 
decades.  Sept.  6. 

*  *  * 

Percy  Kegel,  77,  retired  news 
editor  of  the  Philadelphia  (Pa.) 
Evening  Bulletin,  Sept.  16. 

*  *  * 

William  Raleigh  Harmon,  53, 
associated  with  North  Carolina 
weekly  newspapers  for  many  years. 
Sept.  8. 

*  «  * 

J,  W.  Hedgepath,  78,  co-owner 
and  publisher  of  the  Lauderdale 
County  Enterprise  at  Ripley, 
Tenn.,  Sept.  13. 

*  *  * 

James  M.  Kuishner,  66,  retired 
credit  manager  of  the  New  York 
Times,  Sept.  16. 

*  *  « 

William  Hale,  56,  police  re¬ 
porter  for  the  Oakland  (Calif.) 
Tribune  since  1921,  Sept.  12. 

*  *  * 

William  S.  Pryor,  41,  chief  of 
the  NPA  periodicals  branch  and 
former  newsman.  Sept.  16.  He 
was  formerly  on  the  staff  of  the 
Washington  (D.  C.)  Daily  News 
and  on  the  Washington  Times-Her- 
ald  copy  desk. 

*  *  * 

John  Boyd,  55,  editor  and  pub¬ 
lisher  of  the  weekly  Lowville 
(N.  Y.)  Leader.  Sept.  11. 

*  *  * 

Mrs.  Nalbro  Bartley  Clark, 
64,  who  began  writing  as  a  report¬ 
er  for  the  old  Buffalo  (N.  Y.)  Ex¬ 
press  in  1907  and  became  a  staff 
writer  for  the  New  York  Sun  two 
years  later,  going  on  to  a  career 
as  a  magazine  writer  and  novelist. 
Sept.  7. 


mer  sports  writer  for  the  New 
York  Sun,  Sept.  14. 

•  *  « 

Kenneth  Gordon  (Bud) 
SouTHAM,  43,  a  director  of  the 
Sotham  Company,  Ltd.  of  Mon¬ 
treal,  Sept.  12.  He  was  a  veteran 
of  the  RCAF;  since  the  war  he 
was  general  manager  of  Southam 
Press  of  Toronto. 

*  *  * 

Wallace  M.  Comstock,  92,  re¬ 
tired  publisher  of  the  Oconto 
(Wis.)  Reporter,  Sept.  11. 

*  *  * 

R.  Clyde  Hodge,  69,  editor 
emeritus  of  the  Johnson  City 
(Tenn.)  Press-Chronicle,  Sept.  16. 

■ 

Forum  Will  Build 
Interest  in  Columns 

Omaha,  Neb. — A  lecture  series 
with  a  double  purpose  will  be 
staged  by  the  Omaha  World-Her¬ 
ald  over  three  successive  Tuesdays 
starting  Sept.  23.  The  series,  the 
“Better  Living  Forum,”  will  have 
World-Herald  staff  members  and 
syndicate  writers  as  speakers.  Its 
purposes: 

1.  Aimed  at  women,  it  will 
round  out  promotional  activities 
by  going  into  a  field  that  has  re¬ 
ceived  less  than  its  share  of  em¬ 
phasis  in  the  past. 

2.  To  build  up  interest  in  writers 
whose  columns  appear  in  the 
paper. 

Speakers  will  be  Ilka  Chase, 
Earl  Wilson,  Sheila  John  Daly,  Dr. 
George  Crane,  Hedda  Hopper  and 
Mary  Lane,  the  World  -  Herald’s 
advisory  editor. 

Sponsor  of  the  forum  is  the 
World-Herald’s  Women’s  News 
Department,  of  which  Miss  Evelyn 
Simpson  is  editor. 

■ 

Soil  Awards  Again 

Omaha,  Neb.  —  The  Omaha 
World-Herald  this  week  announced 
plans  for  its  1952  Soil  Conserva¬ 
tion  Program  awards.  The  $5,000 
to  be  awarded  as  prize  money  will 
bring  to  $40,000  the  amount  paid 
out  since  1945. 


Shop  Talk  at  30 

continued  from  page  64 

cially  balanced  division  of  editorial 
opinion  but  rather  of  fair  report¬ 
ing  of  dissenting  news  and  a  free 
market  for  the  publication  of  or¬ 
gans  of  dissenting  opinion.” — From 
the  New  York  Times. 

“The  democratic  Presidential 
nominee  said  in  his  Oregon  speech 
that  many  newspapers  had  jumped 
to  the  support  of  Gen.  Eisenhower 
even  befoi'e  they  knew  what  the 
Democratic  platform  or  who  the 
candidate  would  be.  That’s  right, 
because  most  everybody  knew  in 
advance  that  the  Democratic  nom¬ 
inee  would  have  to  stand  on  the 
Truman  record,  and  most  of  the 
newspapers,  after  more  than  three 
years  of  observation,  had  already 
made  up  their  minds  that  a  vote 
for  the  Democratic  nominee,  no 
matter  how  good  he  himself  might 
be,  was  merely  a  vote  to  approve 
and  vindicate  one  of  the  most  ir- 
responsible  administrations  in 
American  history.” — From  David 
Lawrence’s  column. 

“The  business  of  the  newspaper 
is  to  print  the  news,  as  fairly  and 
fully  as  is  possible  within  the  limi¬ 
tations  of  time  and  space  available 
each  day,  and  to  comment  on  what 
is  going  on.  If  the  newspapers  ever 
get  to  dealing  in  politicid  influence, 
they’ll  become  as  corrupt  as  the 
politicians.  Political  influence  is  a 
form  of  power,  and  too  much 
power  ruins  people.  .  .  .  The  news¬ 
papers  are  clearer  economic  think¬ 
ers  than  the  Demociatic  politicians 
have  been.  They  just  can’t  make 
themselves  believe  in  something 
for  nothing.” — From  the  column 
of  Frank  Jenkins,  president  of  the 
Klamath  Falls  (Ore.)  Herald  and 
News. 

■ 

Color  Work  in  Tyler 

Tyler,  Tex. — The  Tyler  Cour- 
ier-Times-Telegraph,  in  a  recent 
Sunday  edition,  printed  two  three- 
color  ads  and  two  two-color  ads. 
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ANNOUNCEMENTS  ' 
_ Newspaper  Brokers 

FOB  better  newspaper  properties. 
Good  selection  dailies,  weklies. 

ODETT  &  OI>ETT,  Brokers 
P.  O.  Box  527,  San  Fernando,  Calif. 

SALES  and  purchases  handled  with 
discretion.  Publishers  Service,  P.  O. 
Box  ’31'32,  Greensboro,  North  Carolina. 


CALIFORNIA  DAILIES,  WEEKLIES 
J.  A.  Snyder,  3570  Prances  Avenue 
Venice,  California 


j  ANNOUNCEMENTS 

NEWSPAPER  SERVICES 

Publications  for  Sale 

Press  Engineers 

FOUK-YEAK-OLD  Weekly  in  rich  farm- 
cattle  area.  TWo  industries  on  way  in. 
No  competition.  15  miles  west  Uni¬ 
versity  of  Florida  on  highway  junction. 
One-man  staff  nets  ^30-$60  weekly  lor 
4  days’  work.  Quick  sale  $2,500. 
“NEWBERRY  NEWS,”  Newberry, 

Florida. _ 

INDIANA  WEEKLY.  Residential 
community  of  2,000.  Will  net  $6,000 
to  $7,000.  Takes  $3,500  down.  Iiarry 
Towe  Agency,  1807  S.  Shore,  Holland, 
Michigan. 


MONTANA  COUNTY  SEAT.  Gross 
$55,000.  Well  equipped.  No  comipeti- 
tion.  ^0,000  down.  Priced  to  sell. 
Jack  L.  Stoll  &  Associates,  4i058  Mel- 
rose  Avenue,  Los  Angeles  29,  Calif. 
THREE  COLORADO  County  Seat  Ex¬ 
clusive  Weeklies,  $25,000  to  $37,500, 
terms.  Bailey  -  Krehbiel  Newspaper 
Service,  Box  88,  Norton,  Kansas. 
TWO  WEEKLIES  with  radio  station. 
Quite  profitable  and  growing.  Priced 
at  $340,000,  but  will  stand  most  rigid 
investigation.  Box  3620,  Editor  & 
Publisher. 


Business  Opportunities 


cisco  5,  Oailifornia. _ 

FOR  31  YEARS  —  We  have  dealt  in 
nothing  but  newspapers.  Nationwide. 
Honest  service  to  both  buyer  and 
seller. 

LEN  FEIGHNER  AGENCY 
Box  19i2  Mt.  Pleasant,  Michigan 

OWN  A  NEW’SPAfPER 
ON  Pacific  Coast  where  business  and 
climate  are  good  I 

J.  R.  GABIBERT 

3037  Orange,  Riverside,  Calif. 


W.  H.  Glover  Co.,  Ventura,  California 

MAY  BROTHERS,  Binghamton,  N.  Y. 
Established  1914.  Newspapers  bought 
and  sold  without  publicity. 

Newspaper  Appraisers _ 

STANDARD  APPRAISAL  00. 
Boston  6  Church  Street  Atlanta 
Philadelphia  Chicago 

Pittsburgh  New  York,  N.Y.  St.  Louis 

NEWiSPAPER  VALUATIONS 
Tax  and  all  other  purposes. 

A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue,  Brooklyn,  N.  Y. 

NEWSPAPER  APPRAISALS 
MAY  BROTHERS 
Binghamton,  New  York 

Appraisers  —  Liquidators 
PRINTCRAFT  REPRESENTATIVES 
277  Broadway,  New  York  7,  N.  Y. 

EVALUATIONiS  —  Newspapers  and 
markets.  Publishers  Service.  P.  O. 
Box  3132,  Greensboro,  North  Carolina. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  .4venue,  New  York  36,  N.  Y. 

Newspaper  Loans — Financing 

LOANS  NEGOTIATED,  $150,000  up. 
Confidential.  Publishers  ^rvice,  P.  O. 
Box  3132,  Greensboro,  North  Carolina. 

_ Publicatiuus  for  Sale 

MONTHLY’  MAGAZINE  in  popular 
field,  ready  for  big  expansion;  growing 
circulation;  more  than  $300,000  tangi¬ 
bles;  $75,000  to  handle. 

DAILY’,  with  two  weeklies  $700,000; 
terms. 

TWIN  WEEKLIES;  grossing  $220,- 
000;  net  $24,500;  price  $175,000; 
terms. 

J.  R.  GABBERT,  3937  Orange 
Riverside,  California 

NEW  MEXICO  County  seat  weekly. 
Ready  for  daily.  $80,000.  Marcus 
Griffin,  Broker,  Tucumcari,  N.  M. 


UNIQUE,  amazing  publication,  devel¬ 
oped  by  publisher-printer,  now  too 
ljusy  to  handle,  needs  a  shirt-sleeved 
aggressive  manager.  This  weekly  un¬ 
precedented  in  newspaper  field  sold  on 
newsstands  10(! ;  read  from  first  word 
to  last  period  by  householders.  Need 
someone  with  display  and  circulation 
knowledge,  little  capital,  partner  con¬ 
sidered.  Industrious  person  or  couple 
can  really  build  this  up.  Inquire  Daw- 
ley,  194-02  99th  Ave.,  Hollis  23.  N.  Y. 


Business  Opportunities  Wanted 


MASON-MOORE-TRACY.  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web,  Offset,  Flat  Bed  Experts 

We  will  move,  erect  or  repair  presses 
ANYWHERE 

28  East  4th  St.,  New  York  3,  N.  Y. 

Phone  SPring  7-1740 
NATIONAL  PRINTING  EQUIPMENT 
CO.,  Printing  Machinery,  Dismantled 
—  moved  —  erected.  Ridgewood,  New 
Jersey.  RI  6-4252. 

iCline  Systems  Serviced 
ALBERT  L.  PETERSON 
Registered  Professional  Engineer 
References  Furnished 

5723  W.  Superior, _ Chicago  44,  Ill. 

Maintenance,  Service,  Repairs,  Erection 
SAM  S.  PUNTOLILLO 
311  Lincoln  Avenue,  Lyndhurst,  N,  J. 
SPECIALIZING  in  Duplex  and 
Goss  Flat-Bed  Webs 
E.  P.  WiALLMAN  &  CO. 
Machinists,  Movers,  Erectors,  Repairs, 
Maintenance,  Erections,  all  types  of 
presses  Coast  to  Coast. 

Tel.  3-4164,  975  N.  Church  Street 
Rockford,  Illinois 


CENTRE -AMMON  CO.,  Inc. 

(Div.  of  Centre  Trucking  Co.,  Inc.) 
Machinists  —  Riggers  —  Hauling 
For  the  Allied  Printing  Trades. 

Dismantling  -  Moving  -  Erecting 
Single  Machines  or  Entire  Plants. 
LOCAL  AND  LONG  DIST.ANOE 

575  Washington  St.,  N.  Y.  14,  N.  Y. 
PHONE  WATKINS  4-2010 


est  in  Weekly  publication. 

Box  9529,  Editor  A  Publisher. 

NEWSPAPER  SERVICES 
_ Printing _ 

PRESS  TIME  Available  at  Eastern 
Pennsylvania  newspaper  plant.  Tabloid 
or  Standard  size  newspapers  up  to  40 
pages.  Limited  composition  if  desired. 
Newsprint  on  hand.  Prompt,  quality 
service.  For  estimates  address  Box 
37H^_Editor_&_Publisher^^^_^^__ 

Promotion 

A  MUST  FOR  YOUR  PAPER 
71  Ways  to  Build  Up  Your  Newspaper, 
28  Ways  to  Build  Up  Circulation, 

22  Ways  to  Build  Up  Classified,  and 
21  YVays  to  Build  Up  Display  Adver¬ 
tising.  Book  now  used  by  leading 
newspapers  of  every  state  in  U.S.A., 
Canada,  Australia;  in  44  nations  on 
all  six  continents.  Just  using  this  book 
can  repay  you  its  cost  every  week. 
Postpaid  $10.  Deductible  from  income 
tax.  Full  money  -  back  guarantee. 
Robert  Clary,  4551  Griffin  Ave.,  Los 
Angeles  31,  California. _ 


ONE  Idea  Led  to 
Leadership  In 
For  Sale  Ads! 

THE  News-Advertiser  Group 
of  California  Newspapers  is 
now  publishing  more  Miscel¬ 
laneous  For  Sale  ads  in  each 
issue  of  its  Classified  section 
than  any  other  newspaper  on 
the  Pacific  Coast. 

THE  reason?  Says  Publisher 
Norman  Moore,  “We  got  the 
idea  for  this  linage  from  the 
Howard  Parish  Service.’’ 

BY)R  a  steady  stream  of  prof¬ 
itable  Want  Ad  ideas,  order 
the  Howard  Parish  Service 
NOW. 

HOWARD  PARISH 

Tested  Want  Ad  Selling  Plans 
2900  N.W.  79th  St.  Miami  47,  IMa. 


11164  Saticoy  St.,  Sun  Valley,  Cailif. 

_ POplar  5-0'610 _ 

MACHINISTS  —  Dismantling,  moving, 
assembling,  entire  newspaper  plants. 
Repairs,  maintenance,  service  nation¬ 
wide. 

LORENZ  PRINTING 
MACHINE  CO.,  Inc. 

3626 — 31  St.,  Long  Island  City  1,  N.Y. 
STillwell  6-0098-0099 

MACHINERY  and  SUPPLIES 
_ Binders — Files _ 

When  you  need 

ROUTE  BOOK  COVERS 

NEWSPAPER  FILES 

Manufactured  by 

HAARVIG  LOOSE  LEAP  DEVICES 
1822  N.  Kedvale  Ave.,  Chicago  39.  Ill. 

_ Composing  Room _ 

LI  NOTYPES 

30-27-22-19-14-8-5 


MACHINERY  and  SUPPLIES 


LINOTYPES  and  Intertypes,  ModcU 
5,  8,  14,  26.  Intertjipes  B — C — OSfi 
thoroughly  rebuilt,  also  many  fo«4 
used  machines  available  attractiveli 
priced.  Eight  page  Goss  Comet.  Nortii- 
ern  Machine  Works,  323  North  Poartl 
St.,  Philadelphia  6,  Pennsylvania. 


Newsprint 


CANADIAN 
STANDARD  NEWSPRINT 

Contract  for  1,200  tons  or  leu 
for  balance  of  1952. 

Rolls  filling  trim  of  152  inches, 

PRICE 

LESS  THAN 

CANADIAN  CONTRACT  PRICE 
(Typographical  error  in  price  is 
issue  of  September  6) 

Box  3510,  Editor  &  Publisher 


ROTOGR.AVURE,  Canadian  Newspriit 
for  sale.  Publisher  changing  roll  width 
offers  about  20  tons  23"  width  it 
$100.00  per  ton  P.OjB.  New  Tort 
Box  3710,  Editor  &  Publisher. 


MODEL  AB  Duplex  flat-bed  preii. 

ROTOGRAVURE  PRESS  24  Pip 
T.4B,  with  complete  accessories 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N.  T. 


PUBLISHERS  DEMAND 
SPACE  IMMEDIATELY 

Forced  to  Sell: 

REBUILT  MODEL  AB 
DUPLEX  PRESS 
Formerly  Asking  $12,000 
NOW — INSTALLED  $9,500 
anywhere  within  200  miles  of  PitUtw, 
Pennsylvania 

RBXXINDITIONED  MODEL  B 
Formerly  Asking  $10,500 
NOW — INSTALLED  $9,500 
within  200  miles  of  New  York  Citr 

BOTH  PRESSES  guaranteed 
equipped  with  10  h.p.,  AC  varUM 
speed  motors,  tabloid  slitter  ittsti- 
ments,  new  style  40  key  ink  fouaUu. 

SAM  S.  PUNTOLILLO 
311  Lincoln  Ave.  Lyndhurst,  N.l 


Used  Presses 


INTERTYPES  ★  since  newspapers  constantly  W 

D  -  eSM  -  C  -  B  -  A  replacing  presses  with  new  0^ 

units,  we  usually  have  a  list  of  px* 
Either  reconditioned,  “as  is”,  or  used  presses  available  or  which  B« 

Rebuilt  -  Guaranteed,  as  desired.  be  available  soon,  for  newspaper!* 

all  sizes.  . 

ASSOCIATES  *  ffsu” 

.■>00  Fifth  Avenue,  New  York  36,  N.  Y.  4- CORRESPONDENCE  invited. 


Either  reconditioned,  “as  is”,  or 
Rebuilt  -  Guaranteed,  as  desired. 


equipment  to  your  specific  need!. 
★  CORRESPONDENCE  invited. 


Our  Metal  Sides  enable  you  to 
BUILD  YOUR  OWN 
Galley  Cabinets — Type  Cabinets 
Send  for  Descriptive  Circular 
L.  Beecher,  1150  Diversey,  Ohicago  14 
ELROD.  Model  D,  gas  pot.  three 
molds,  Margach  feeder,  Ser.  No.  D-S 
0499,  casts  18  pt.  $950.00.  Pharos- 
Tribune,  Logansport,  Indiana. 
INTBaiTYPE  MIXER,  Model  Esm 
(New  style  distributor),  2  main  90- 
Chan.  and  2  wide  34-Chan,  side  mag¬ 
azines,  4  molds  (30  em),  gas  pot,  A-1 
condition  and  may  be  seen  in  produc¬ 
tion  daily.  $2,850  for  quick  sale  to 
obtain  space.  This  is  a  bargain  for 
use  on  ads,  headletters  or  job  work. 
Capacity  up  to  36  point  caps,  lower 
case,_  figures  and  points,  fonts.  The 
Lorain  Journal,  Lorain,  Ohio.  Phone 
56-804. 


THE  GOSS 

PRINTING  PRESS  CO. 

1535  S.  Paulina  St.  Ohicago  8,1“- 


4  UNIT  scon 

22  cut-off,  double  folder,  roller 
bearings,  steel  cylinders 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N- *• 

GOSS  ROTARY.  32,  48  or  64  p^; 
16-page  color  deck;  autoplate; 

060  up.  Box  328,  Downers  Grove, 


EDITOR  &  PUBLISHER  for  September  20.  1952 


5  UNIT 
HOE  PRESS 

5 . 16-PAGE  Balcony  Type  Units 
Substructure  with  Roll  Stands 
Ink  Pumps,  Rubber  Rollers 
1  DOUBLE  f'older,  OH  Conveyors 
i  AC  MOTOR  Drives  Pull  Automatic 

I  PONY  Autoplate  Machine 

For  Further  Information  Write: 

The  Ottawa  Journal 

Ottawa,  Canada,  or 

John  Griffiths  Co.,  Inc. 

II  West  42nd  St.,  New  York  36,  N.  Y. 


HOE  Double  Sextuple  “Z”  Pattern 
Press.  22J4  cutoff,  7/16*  plate,  120° 
cylinder  stagger,  color  attachment, 
Kohler  reels,  AC  motor  drives. 

E.  G.  Ryan  and  Company 
729  S.  Dearborn,  Chicago  5,  Ill. 


3  UNIT  HOE 

22^i”,  Reels,  tensions,  pasters,  color 
fountain,  rubber  rotters,  complete 
stereotype  equipment. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N.  Y. 


One  60  H.P.,  A.O.,  865  RJ.M.,  220 
volts,  60  cycle,  3  phase  motor. 

One  0.5  H;P.  magnetic  brake  motor. 

One  5  H.P.  starting  motor. 

One  variable  speed  Kohler  panel 
board. 

Two  sets  grid  plates. 

Emergency  etop  control. 

Seven  push  button  stations. 

Chain,  sprockets  and  drive  gear  as¬ 
sembly. 

Above  shipment  drove  our  24-page 
Duplex  Tubular  Press.  Offered  for 
uuiek  sale  at  $1,500  as  is,  where  is. 
object  to  prior  sate.  Contact  E.  A. 
Olson,  Boeiness  Manager,  Star-Deacon, 
Ashtabula,  Ohio. 


6  UNIT  HOE  PRESS 

VERTICAL  type  2154"  cut-off,  2 
oouble  fodders,  rubber  rollers :  serial 
ho.  2394.  Available  immediately.  Can 
he  divided. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N.  Y. 


24 -PAGE  TUBULAR 

TWO-to-One  model  with  stereotype 
equipment.  $30,000  cash. 

^  GEORGE  C.  OXFORD 

®03  Boise,  Idaho 

12  PAGE  GOSS  ROTARY  press.  com¬ 
plete  with  stereo,  chases  and  electrical 
finepment.  Installed  $15,000. 

,.SAM  S.  PUNTOLILLO 
oil  Lincoln  Avenue,  Lyndhurst.  N.  J. 


DUPLEX  TUBULAR 

2  to  1  Model — with  AO  drive  and 
Cumplete  Stereo  with  Vacuum  Back 
Casting  Box. 

Box  3537,  Editor  Sc  Publisher. 

MODEL  E  DUPLEX 

speed  4800;  excellent 
•*«  It  runniug.  Available  4 
probably  3.  Oroville  (OaU- 
iwma)  Mercury. 


MACHINERY  and  SUPPLIES 


Stereotype 


SAVINGS  FOR  ALL 

No.  8  HOE  Stereo.  Pot,  67'50  lbs.  cap., 
with  gas  burner  and  2  pumps. 
Two  1-TON  Kemp  Immersion  Furnaces. 
2500  lb.  HOE  No.  5  Stereo.  Pot. 

HOE  Dry  Mat  Roller. 

HOE  Heavy  Duty  Saw  and  Trimmer. 
No.  23  Vandercook  Power  Proof  Press. 
No.  14  Vandercook  Half-Tone  Proof 
Press,  like  new. 

WESEL  heavy  duty  Elec.  Galley  Proof 
Press. 

HOE  Flat  and  Curved  Routers. 
CURVED  Casting  Boxes  and  Auto¬ 
matic  Plate  Finishing  Maehinea 
for  all  standard  Sheet  Cuts. 
“DURAL”  Labor-Saving  Stereo. 
Chases— ‘New. 

(Send  for  Current  Bulletin.) 

THOMAS  W.  HALL  CO.,  Inc. 

120  West  42nd  St.,  New  York  18. 
(Plant  at  Stamford,  Conn.) 

BAN  converted  Strip  Caster  with  6 
molds.  Less  than  one  year  old.  In 
cellent  Condition.  Priced  for  quick 
sale.  Don  Overstreet,  Cleveland  Daily 
Banner,  Cleveland,  Tennessee. 

EXCELLENT  STEREO  EQUIPMENT 

Color  Plate  Preregister  machine 
Automatic  Autoplates 
Junior  Autoplates 
Antoshavers 

8-10  Ton  furnaces;  gas  or  electric 

BEN  SHULMAN  ASSOCIATES 

600  Fifth  Avenue,  New  York  86,  N.  Y. 


_ Wanted  to  Buy _ 

NEWSPAPER  PRESSES 
COMPOSING  ROOM  EQUIPMENT 
COMPLETE  PLANTS 

BEN  SHULMAN  ASSOCIATES 

600  Fifth  Avenue,  New  York  36,  N.  Y. 


CHIPPING  BLOCK  22J4"  cut-off,  and 
dry  mat  roller,  heavy  duty  with  AC 
motor.  Box  36^,  Editor  Sc  Publisher. 

DUPLEX  DRY  Mat  roller,  bed  sixe 
30"x36",  belt  driven,  5  h.p.,  3  phase 
220.  Excellent  condition.  $1,500.  New 
Review,  Riverhead,  Long  Island,  New 
York. 

ROTARY  Newspaper  Presses  —  both 
semi-cylindrical  and  tubular,  also 
stereo.  Web  perfecting  flatbed  preaaea. 

E.  G.  RYAN  and  Company 
724  S.  Dearborn,  Chicago  5,  Illinois 
WANT  IO’ORTa  PAGE''Duplex  I^bu- 
lar  Press.  Want  good  press  with  AC 
motor  equipment  and  complete  stereo¬ 
type  equipment.  Will  inspect.  Box 
2119,  Editor  Sc  Publisher. 


HELP  WANTED 


_ HELP  WANTED _ 

_ Admhibtrativ* _ 

Unusual  Opportunity 
for  Young 
Business  Manager 

RAPID  growth  of  major  southern 
newspaper  haa  outstripped  manage¬ 
ment  personnel,  created  opportunity 
for  a  young  man  to  build  a  career  as 
business  manager.  Must  have  sound 
training,  exerience,  references. 

MAN  for  this  job  probably  is  25  to  35, 
has  managerial  experience  in  a  major 
department  with  working  knowledge  of 
others.  That  means  he  probably  start¬ 
ed  on  small  or  medium  newspaper  and 
now  may  be  seeking  larger  responsi¬ 
bilities.  Replies  confidential  but  should 
be  detailed  to  warrant  interview.  Box 
3641,  Editor  ft  Publisher. 

Artists — Cartoonists 


EDITORIAL  LAYOUT  Artist  with 
newspaper  experience  in  retouching, 
etc.  State  complete  experience,  age, 
salary  expected,  in  full.  Address  Box 
3609,  Editor  ft  Publisher. 

Circwlfttioo 

ALASKA  Daily,  10,000  circulation 
class,  has  opening  for  Assistant  Cir¬ 
culation  Manager.  Must  know  promo¬ 
tion  and  be  experienced  in  handling 
carriers.  Prefer  young  man  with  two 
or  three  years’  district  manager  ex¬ 
perience.  Airmail  all  replies  to  R.  £. 
Hendrick,  Circulation  Manager,  An¬ 
chorage  Daily  News,  Box  1660,  An¬ 
chorage,  Alaska. 

HAVE  OPENING  for  experienced  Cir¬ 
culation  Manager — or  ^cond  Man — 
Must  be  able  to  handle  Boys — Develop 
circulation  and  supervise  mailing 
room.  A.  W.  Estes,  El  Dorado  News 
Times,  El  Dorado,  Arkansas. 

ClaHMcd  AdrcrtWag 


CLASSIFIED  MANAGER 


LEADING  afternoon  newspa¬ 
per  in  fast  growing  city  of 
over  half-million  needs  ex¬ 
perienced  Classified  Manager. 

TOP  salary  and  ideal  work¬ 
ing  conditions. 

WRITE  giving  complete  de¬ 
tails  including  present  in¬ 
come  and  references. 

Box  3717,  Editor  &  Publisher, 


SALESMAN 

VACANCY  waiting  for  man  with  ex¬ 
perience  handling  Classified  Display 
and  detail  of  liner  copy.  Prefer  one 
familiar  with  merchandiae  groupa  to 
serve  retail  stores  and  who  can  nuild 
this  type  space  on  a  combination  news¬ 
paper.  Permanent  position  with  plenty 
of  opportunity.  Salary  in  line  with 
abilit)r.  W.  H.  Pickett,  Evansville 
Printing  Corp.,  Evansville,  Indiana. 


CLASSIFIED 

TELEPHONE 

SUPERVISOR 

CAPABLE  Promotion-minded 
woman  wanted  by  important 
eastern  metropolitan  daily, 
presently  enjoying  large  vol¬ 
ume  of  classified. 

A  SPLENDID  opportunity  for  a  com¬ 
petent  person,  with  pleasing  person¬ 
ality,  able  to  teach  and  supervise  the 
fundamentals  of  classified  advertising 
and  get  along  with  people. 

■WILL  consider  present  as¬ 
sistant  supervisor  or  the 
number  1  sales  person  of  a 
hard-hitting  staff  with  the 
ambition  and  ability  to  ad¬ 
vance  in  classified. 

PLEASE  address  reply  to:  Box  3745, 
Editor  ft  Publisher. 


HELP  WANTED 


Display  Advertising 


DISPLAY  SALESMEN 

ONE  OF  the  nation's  oldest 
Sunday  newspapers  (esta<b- 
Hshed  1881),  now  undergoing 
a  huge  expansion  program — 
new  plant,  new  presses,  new 
equipment — requires  the 
services  of  three  additional 
display  salesmen.  Paper  is  lo¬ 
cated  in  an  eastern  city  that 
is  bursting  at  the  seams  with 
growth  and  activity. 

HERE  ARE  excellent  op¬ 
portunities  for  the  right  man 
to  become  permanently  affi¬ 
liated  with  a  solid,  growing 
organixation.  Top  salaries, 
bonuses,  paid  vacations, 
hospitalization. 

WRITE  OR  wire  for  inter¬ 
view,  giving  as  much  of  your 
background  as  possible. 
We  want  only  experienced 
men  who  want  to  go  places. 
Please  indicate  age.  Box 
3612,  Editor  ft  Publisher. 


flatbed  8-page,  $11,600  WlANTED — Past,  experienced  artist 
guaranteed  2  weeks,  for  Eastern  daily.  Immediately.  Box 
*  928,  Downers  Grove,  Illinois.  3706,  Editor  ft  Publisher. 


_ Display  Advertfahig _ 

ADVERTISING  SALESMAN  with 
well-rounded  experience  wanted  by 
progressive  daily  with  87,000  circula¬ 
tion.  Should  be  capable  of  handling 
all  types  of  accounts,  selling  new 
business  and  good  on  copy  and  layout. 
Good  starting  salary  plus  incentive 
bonus  plan.  Pleasant  working  condi¬ 
tions.  Write  Box  3600,  Editor  ft  Pub¬ 
lisher,  giving  complete  experience,  ref¬ 
erences  and  starting  salary  desired. 

W.4NTED  experienced  Advertising 
Manager  for  Eastern  Catholic  Weekly 
newspaper.  References  required.  Give 
details  in  reply  for  interview.  Box 
3714.  Editor  ft  Publisher. 


ADVERTISING  SALESMEN  and  tele¬ 
phone  solicitors  for  two  weekly  news¬ 
papers  near  Manhattan.  Liberal  com¬ 
missions.  Box  3530,  Editor  ft  Pub- 

lisher. _ _ 

ENERGETIC,  experienced  young  adver¬ 
tising  man  wanted  by  a  leading  mid- 
western  daily.  Must  be  fully  qualified 
in  selling,  layout  and  copy  writing, 
with  a  friendly  personality  and  an 
ambitions  attitude  toward  his  own 
future.  Modern  plant,  ideal  working 
conditions,  growing,  highly  desirable 
community.  Starting  salary  $35  to  $90. 
Top  opportunity,  excellent  future  for 
the  right  man.  Write  Box  3361,  care 
of  Editor  ft  Publisher,  giving  full  de¬ 
tails  of  training,  experience,  back¬ 
ground^ _ 

NEW  AND  EXPANDING  PM  daily 
reorganizing  advertising  department. 
Have  opening  for  aggressive  retail  ad¬ 
vertising  manager  looking  for  oppor¬ 
tunity  to  advance  to  key  spot.  Also 
need  two  advertising  salesmen  experi¬ 
enced  in  layout,  copy  and  beating  the 
bushes  for  retail  accounts.  Send  com¬ 
plete  resume  of  experience,  salary  ex¬ 
pected  and  samples  of  work  in  first 
letter.  This  city  of  one  hundred  thou¬ 
sand  offers  plenty  of  opportunity  for 
producer.  Box  3642,  Editor  ft  Pub- 

lisher. _ 

WANTED  IMMEDIATELY!  Young, 
aggressive  Advertising  Salesman.  Per¬ 
manent  on  5.000  plus  Southern  dally. 
If  you  are  dissatisfied  with  your  pres¬ 
ent  job  and  want  a  chance  on  an  up 
and  coming  organization  that  promotes 
fast,  write  Advertising  Director,  Box 
3619,  Editor  ft  Publisher. _ 

EXPERIENCED  DISPLAY  SALES¬ 
MAN  for  progressive  daily  of  20,000. 
Must  have  la^ut  and  copy  ability. 
Pleasant  working  conditions.  No  hif^h 
pressure  selling.  Good  community  in 
Pacific  Northwest  sports  area.  Inclose 
sample  layouts.  Write  Advertising 
Manager,  Times  News,  Twin  Falls, 
Idaho. _ 

EXPERIENCED  Advertising  Sales¬ 
man,  good  on  layouts,  opportunity  to 
advance,  send  layouts  and  outline  ex¬ 
perience  with  application  to  Harvey 
Buckley,  Advertising  Manager.  Atchi¬ 
son  Daily  Globe,  Atchison.  Kansas. 
Starting  salary  and  bonus  $70  week. 

NATIONAL  FARM  NEWSPAPER 

HAS  OPENING  for  aggressive  ad 
salesman-manager  with  ideas  and 
friendly  personality.  Must  be  fully 
qualified  in  selling,  layout  and  copy 
writing.  Top  opportunity  for  right 
man.  Give  full  details  in  writing  for 
interview.  H.  J.  Souder,  Publisher, 
The  Poultryman,  Vineland.  N.  J. _ 

WANTED — Display  Advertising  Sales¬ 
man,  by  87  year  old  daily.  State  expe¬ 
rience.  references  and  financial  expec¬ 
tations  in  first  letter.  John  Q. 
Lambert,  Natchez  Democrat,  Natchez, 
Mississippi. _ 

YOUNG  ADVERTISING  man  with 
some  experience  who  can  carry  re- 
ponsibility.  Salary  and  bonus.  Daily 
Tribune,  Manhattan,  Kansas. 
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HELP  WANTED 


Display  Advertising 


SALESMEN 

A  MIDWEST  metropolitan  newspaper 
is  looking  for  able,  experienced  sales¬ 
men  for  the  Retail  Staff  and  General 
Staff.  Experience  in  the  grocery  and 
automotive  classifications  is  desirable. 
In  replying  give  complete  information 
and  salary  expected.  Your  reply  will 
be  held  in  strict  confidence.  Box  3720, 
Editor  &  Publisher. 


SYNDICATED 
FEATURE  SALESMAN 

A  LARGE  and  successful  organization 
has  an  opening  for  a  seasoned  man, 
30  to  40  years  of  age,  who  desires  a 
better  opportunity.  Pleasant  working 
conditions  and  associates.  All  applica¬ 
tions  will  be  treated  strictly  confiden¬ 
tial.  Box  3747,  Editor  &  Publisher. 

Editorial 


COMPANY  HOUSE  ORGAN 
EDITOR  . . . 

AGGRESSIVE,  manufactur¬ 
ing  company  in  New  York 
City  is  seeking  a  man  to  es¬ 
tablish  and  edit  a  house 
organ  for  its  2,000  employees, 

MU'ST  have  newspaper,  mag¬ 
azine  or  house  organ  experi¬ 
ence.  Some  college  or  its 
equivalent  desired.  Salary 
open. 

SUIBMIT  resume  —  include 
previous  earnings  to  Box 
3729,  Editor  &  Publisher. 


HERE'S  A  OHANCE  that  doesn't 
come  along  often.  A  front-rank  busi¬ 
ness  magazine  needs  a  seasoned,  crea¬ 
tive  man  under  forty  to  edit  copy, 
supervise  production,  handle  staff.  It's 
a  good  job  now,  a  better  one  for  the 
man  who  can  grow  with  it.  The  work's 
interesting,  the  money's  attractive. 
Write  in  confidence,  tell  everything. 
Box  3661,  Editor  &  Publisher. 


REWRITE-I>E1SK  MAN — Experienced 
rewrite  and  desk  man,  competent  to 
write  news  stories  quickly,  wanted  by 
local  news  service  in  New  York  area. 
Write  full  resume.  Box  36i26,  Editor 
te  Publisher. 


SINGLE  GliRL  with  good  education 
for  general  reporting  and  desk  work 
on  Virginia  Daily  of  5,000  circnlation. 
Pleasant  working  conditions,  excellent 
opportunity  to  learn.  Box  3646,  Editor 
&  Publisher. 


SIX  DAY  Northern  Ohio  evening  pa¬ 
per  wants  Assistant  ^orts  editor. 
Write  Chronicle  -  Telegram,  Elyria, 
Ohio. 


WANTED— Branch  representative  for 
New  England  daily.  Above  average 
income.  _  Ohance  for  advancement. 
Broad  editorial  background  necessary. 
Must  be  resourceful,  act  on  own  initia¬ 
tive.  Box  3611,  Editor  &  Publisher. 


WANTED  sports  and  general  news 
reporter  on  a  top  flight  small  Southern 
Daily  paper.  Pension,  paid  vacation, 
other  employee  benefits.  Ideal  oppor¬ 
tunity  to  move  with  young  aggressive 
organization.  Give  details  to  Box  3618, 
Editor  &  Publisher. 

WANTED 
Sports  Reporter 

FOR  Clarksburg  Exponent 
and  Sunday  Exponent-Tele¬ 
gram.  Persons  with  daily  or 
weekly  newspaper  experience, 
journalism  or  college  news¬ 
paper  training  or  both  will 
be  considered.  Write  to: 
Editor,  The  Exponent, 
Clarksbnrg,  West  Virginia. 


HELP  WANTED 


EDITOR 

COMPANY  MAGAZINE 

EXPERIENCED,  versatile  to 
organize  and  coordinate  new 
company  publication  for 
large  internationaUy  known 
engineering  organization  lo¬ 
cated  in  New  York  City. 
Should  have  experience  on 
house  organs,  and  experience 
with  employee  communica¬ 
tions  is  essential.  Will  be  re¬ 
sponsible  for  format,  style, 
typography,  layout  and  dis¬ 
tribution.  Will  confer  with 
departmental  reporters  and 
photographers  covering  com¬ 
pany  events,  and  write  and 
edit  human  interest  stories 
involving  company  personnel 
and  projects.  Please  forward 
resume  and  include  complete 
details  of  editorial  experience 
and  salary  desired.  Box 
3737,  Editor  &  Publisher. 


GENERAL  reporter  for  general  news 
beat  in  live  city  of  7,000.  College 
graduate  preferred,  experience  unnec¬ 
essary.  Write  fully,  when  available, 
references,  and  salary  requirements. 
Daily  News,  Lewistown,  Montana. _ 


EDITOR-WRITER,  with  service  as 
officer.  Army  engineers.  World  War  II 
or  Korea.  Give  full  details.  Army  and 
civilian  exiperience.  Box  3712,  Editor 
&  Publisher. 


EXPANDING,  progressive  midwestern 
aifternoon  daily  has  wire  desk  open  for 
a  competent  editor  of  good  training  or 
experience  and  good  judgment.  Must 
be  expert  head  writer,  copy  reader 
and  know  makeuip.  Ideal  living,  work¬ 
ing  conditions,  attractive  salary.  Write 
fully  to  Box  3700,  Editor  &  Publisher, 
giving  details  of  training,  experience, 
salary  requirements,  age. 


IMMBDIATE  VACANCY  for  young 
woman  reporter  to  handle  local  news 
beat  and  fill  in  on  social  desk  one 
night  each  week.  Southern  New  York 
morning  daily.  State  experience,  salary 
desired  in  first  letter.  Box  3738,  Edi¬ 
tor  &  Publisher. 


NEWS-EDITOR,  30-40,  small  midwest 
daily  State  qualifications,  references, 
availability.  Box  3740,  Editor  &  Pub¬ 
lisher. 


ALERT  NEWSPAPERWOMAN 

TO  TAKE  CHARGE  of  society  depart¬ 
ment  on  aggressive  20,500  daily.  Re¬ 
quires  head  writing  ability,  layout, 
also  entails  lots  of  writing,  features. 
NO  SLUGGARD  OR  FANCY  DOLLY 
expecting  soft  snap  need  apply.  If 
you're  willing  to  put  in  hard  work 
in  exchange  for  wonderful  opportunity, 
5  day  week,  good  pay,  write  all  in 
FIROT  letter,  giving  entire  back¬ 
ground,  education,  experience,  to 
SHANDY  HILL,  Pottstown  Mercury, 
Pottstown,  Pennsylvania.  Don't  tele¬ 
phone  or  wire. 


POLICE  BEAT  job  open  morning  pa¬ 
per.  Town  25,000,  for  live  reporter. 
Write  experience,  salary  wanted,  phone 
number.  Box  3742,  Editor  &  Pub¬ 
lisher. 


REPORTER  WANTED  —  Expanding 
afternoon  daily,  over  10,000  circula¬ 
tion.  Pleasant  working  conditions,  all 
fringe  benefits.  Apply  J.  L.  Moore, 
The  Daily  Independent,  Kannapolis, 
North  Carolina. 


REiPORTER  with  flair  for  sports. 
Spot  now  open.  Excellent  opportunity. 
Finest  deer,  antelope  and  elk  hunting. 
Starting  $60  week.  Give  resume  in 
first  letter.  Box  3718,  Editor  &  Pub¬ 
lisher^ _ 

'SOCIHTTY  EDITOR  —  experienced 
woman  of  some  maturity  will  find  here 
a  permanent  spot  alive  with  opportu¬ 
nity.  Yon  will  like  the  paper,  the 
town,  and  the  chance  for  improvement 
it  offers.  Write  or  wire,  QUICKLY,  N.J. 
Lawler,  General  Manager,  News-Jour- 
nal,  Inc.,  Middletown,  Ohio. _ 

REPORTER  or  editor  for  Kentucky 
County  Seat  Weekly.  Must  be  respon¬ 
sible  for  news  and  make-up  of  paper. 
Town  of  3300.  Circnlation  2400  ABO. 
Box  3748,  Editor  &  Publisher. 


HELP  WANTED 


Editorial 


CITY  EDITOR 
for  small  daily.  $80 
Box  37  34,  Editor  &  Publisher 
PICTURE  EDITOR  wanted  for  after¬ 
noon  daily  with  100,000  circulation  in 
New  England.  Box  3743,  Editor  & 
Publisher. 

PromotioB — Pabllc  Rclatiof 

PENNSYLVANIA -wise  man  to  handle 
public  relations  campaign  in  that 
'State.  Must  have  sound  newspaper 
background,  knowledge  of  state  gov¬ 
ernment  and  organizational  ability. 
Good  salary  with  opportunity  for  ad¬ 
vancement  in  nationally-known  organi¬ 
zation.  Send  details  to  Box  3732,  Edi¬ 
tor  &  Publisher. 

_ Photo  Engravers _ 

ALL  AROUND  Newspaper  Engraver 
wanted.  Two  man  shop,  one  thirty 
to  nine  PM  shift,  $92.  3*7 14 -hour  week, 
excellent  working  conditions.  Perma¬ 
nent  job.  Wire-write  H.  D.  Bradley, 
News  Press,  St.  Joseph,  Missouri. 


Mechanical 


ATTENTION  PRINTERS.  A  good 
afternoon  daily  in  a  growing  Southern 
town  of  40,000  invites  applications 
from  capable,  sober  and  dependable 
printers,  both  machine  and  floor  men. 
Pay  exceeds  $90  a  week;  no  night 
work,  no  Sunday  work.  Splendid 
schools,  including  college.  Plenty  of 
housing.  Applicants  must  furnish  ref¬ 
erences.  Replies  will  be  kept  strictly 
confidential.  Address  Box  3251,  Editor 
&  Publisher. 


LINOTYPE  MACHINIST  in  modern 
10-machine  plant  (1  Comet,  another 
ordered),  morning  and  evening  news¬ 
paper,  commercial  printing.  $115.00 
per  week.  Hurry.  Beckley  Newspa¬ 
pers,  Beekley,  West  Virginia. 


MACHINIST  WANTED.  Daily  in  a 
central  Illinois  college  city  needs  a 
good  machinist.  Seven  linotnes  includ¬ 
ing  a  Comet.  Good  scale.  Union  shop. 
Box  3608,  Editor  A  Publisher. 


PRESSMAN 

ARE  you  interested  in  a  good,  steady 
day  job  in  a  suburban  East  Coast  town 
near  New  Torki  Excellent  living  con¬ 
ditions,  beaches,  boating  and  fishing. 
Scale  $88.50.  (Now  in  negotiations) 
5-dsy  work  week,  union  shop.  10-unit 
preasroom,  6)4  hour  press  mn.  Write, 
stating  experience,  age  and  availabili¬ 
ty.  Box  3^5,  Editor  A  Publisher. 


GOSS  ROTARY  PRESSMAN.  Perma¬ 
nent.  Key  West  Citizen,  Florida. 
Phone  51. 


INgTRUCnON _ 

Ltworrpe — Mnttm 

MIDLAND  LINOTYIPE  SCHOOL 
Charles  City,  Iowa.  Handicap,  Civil¬ 
ian.  Veteran  courses.  Free  Placement. 

SITUATIONS  WANTED 
_ Administrative _ 

FOR  A  Qualified 
PRODUCTION  EXECUTIVE 
See  "Mechanical"  Ad 
Box  3433,  Editor  A  Publisher 


CONTROLLER 

OR 

BUSINESS  MANAGER 


EXECUTIVE  background  in  account¬ 
ing,  taxes,  purchasing,  and  sales. 
Thorough  working  knowledge  of  all 
departments,  including  mechanical.  Ex¬ 
pense  control  a  specialty.  Heavy  expe¬ 
rience  in  ipersonnel  administration, 
labor  contracts,  pension  programs.  Ma¬ 
ture,  35,  married,  family. 

Box  3416,  Editor  A  Publisher 


SITUATIONS  WANTED 


Administrative 


CREDIT  MANAGER  with  18  jein’ 
newspaper  experience.  Organized  ml 
it  and  collection  department  lor  pres¬ 
ent  employer.  Sales  -  minded  vid 
excellent  record  of  high  collsttiei 
percentages,  low  charge-offs  and  ei- 
operative  relations  with  advertiiiif 
staff. 

ALERT,  mature  executive  cspiUi 
of  organizing  and  directing  profitstli 
credit  operations  at  minimum  cod 
or  as  assistant  to  Business  Msni|« 
or  Publisher.  Highest  recommeah- 
tions.  Box  3627,  Editor  A  PublUka. 


ADVERTISING  MANAGER 
OR 

BUSINESS  MANAGER 

20  YEARS'  experience,  in¬ 
cluding  successful  operation 
of  own  agency.  A-1  sales  rec¬ 
ord.  Desires  Southern  daily. 
Age  40,  married  with  family. 
Excellent  health  and  refer¬ 
ences.  -Box  3724,  Editor  A 


BUSINESS  MANAGER 
ADVERTISING  MANAGER 

22  YEARS  record  of  successful  ou- 
agement  on  large  and  small  newspspen, 
in  highly  competitive  fields.  Csptbli 
handling  advertising,  circulation,  sevi. 
labor  and  production  problems. 
VER.Y  conscious  of  the  relation  d 
costs  to  profits. 

CAN  get  complete  cooperation  of  iD 
employes  to  increase  production. 
46  YEARS  old,  family,  Univenitj 
graduate  active  in  civic  affairs. 
RESPONSIBILITY  of  job  more 
portant  than  salary. 

INQUIRIES  held  in  strict  confidena. 
Write  Box  3741,  Editor  A  PubliAet. 


EXPERIENCED 
EDITORIAL  CARTOONIST 

AND  Oaricatnrist.  Age  33,  mnnhi 
Vat.  Currently  published  samples  W 
details  on  request.  Box  3521,  EdiUsi 


Available  Now 

Experienced  EDITORIAL  PAOB 

CARTOONIST 

Adept  at  characters  o-f  . 

Newsy  Personalities. 

W'ork  well  known. 

Box  3428. 
Editor  A  Pnbliikr 


_ Cireulation 

AGE  85.  Now  employed.  Several  jo*** 
experience  in  circulation.  Wants  ^ 
tion  of  circulation  manager,  or  ss^ 
ant.  Would  consider  smaller  pooit* 
on  large  paper.  Box  3604,  Editor  l 
Publisher. 

MR.  NEWSPAPER  PUBLISHS 

OBVIOUSLY  one  cannot  grseehW 
exploit  his  own  ability  and  vwne  ■ 
type.  Self-praise  is  also  greatly^ 
counted.  Allow  me  then,  in  conadej^ 
by  personal  interview  to  offer 
of  my  cireulation  ability.  Age — wr 
qualification  —  any  operation,  o*?"! 
ence  —  abundant,  record  —  exceU**^ 
Above  ten  thousand.  South.  ReplT  ^ 
3727,  Editor  A  Publisher. 
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SITUATIONS  WANTED  SITUATIONS  WANTED 


Circulation  Editortal 


ALERT,  aggressive  reporter,  26,  seeks 
MR  PlIRI  1^1— IPRI  job  future  in  New  England,  New 

|VII\.  rUUL.Ioni_l\.  experience  all 

,  ,  phases  news.  Use  Speed  Graphic.  Vet- 

DO  YOU  need  a  thoroughly  experi-  eran.  Married.  Car.  College  grad.  Box 
esced,  hard  working  circulation  mana-  3636,  Editor  &  Publisher. 

(tr,  who  can  if  you  wish,  develop  as 

your  business  manager  or  assistant t  CITY  NEVYS  EDITOR 

rnnrwfpv  isTTrir  V  v  4T7Q*  NOW  hlidwest,  prefer  Vfest.  ^7,000. 

TWENTY-FIVE  YEARS  Box  »620,  Editor  &  Publisher. 

beBtiTOt  diversinea  experience  on  * 

Will  and  larg^  competitive  and  non-  epfIOIENT,  Industrious  reporter,  24, 
M^titive  P°|Vert*es.  Possess  single,  3  years'  experience,  BA,  car, 

iij  knowledge  of  all  ^partments.go^  wants  city-side  spot.  Draft-exempt  vet. 
n^ntiye  with  ability  to  ayicept  orders  (jood  background  colnmoing,  sports, 
ud  intelligently  administer  manage-  features.  Box  3625,  Editor  &  Pub- 

Dent’s  policies.  ijgher. _ 

excellent  health  and  appear-  HABJ)  WORKING  REPORTER,  24, 
isee,  outstanding  references.  Seeking  coHege  grad,  married,  seeks  op- 

Opportunity  »nd  permanence  plus  rec-  portunifcy  on  small  or  middle-sised 

ofiUion  for  job  well  done.  P'’®*®' 3®®!- 

•  Editor  t  Publisher. _ 

Plesse  write  in  confidence  to  Box  HARD  WORKING,  young  reporter, 

WM,  Editor  &  Publisher.  news  editor,  feature  writer,  age  24, 

BA,  MA.  Prefer  New  York  area  paper 
or  magasine.  Box  3605,  Editor  &  Pub¬ 
lisher. 


AGORESSIVE  Classified  Manager.  LEGAL  EAGLE — -^ix  years’  top  met- 
BBA.  7  years’  experience,  administra-  ropolitan  experience  in  civil  and  crim- 
tiie  ability,  age  34.  Presently  em-  inal  court,  police  reporting.  Degree, 
ployed.  Seeks  larger  paper.  Box  3739,  draft-exempt.  Box  3630,  Editor  &  Pub- 
Editor  Ic  Publisher,  lisher. 


features.  Box  3625,  Editor  &  Pub¬ 
lisher. 


opportunity  and  permanence  plus  ree 
opltion  for  job  well  done. 


MANAGING  EDITORSHIP,  city  of 
50,000-150,000,  by  veteran,  36,  now 

10VERTI3IS®.BgSISE8S  s’oV’r'.pSSuoV'  .il"t;,,'‘pVr;oS: 

04PULL  a, ,  .h.,.,  PO  ai: 

jeirs  up-the-ladder  experience.  Line-  4  p„bliiher. 
sward  winner.  Age  39,  married. 

limily.  Seeking  opportunity  with  grow-  n-. ir™.«  on  in 

isf  organisation  in  10-20,000.  Box  REPORTEat-Deskman,  29,  10  yeara 

3706.  Editor  &  Publisher.  ®'*“®f  ^'■“*7  **•' 

-  per,  25,000.  College  grad,  moderate 

.nTrE.T.mTOT>T/-,  ,  salary  for  good  future.  Box  8932, 

^YBRTISING  MANAGER — 20  years  Editor  dk  Publisher. 

Msvy  experience  in  advertising,  pro- 
Dotion,  administration  and  production 
OB  •mall  to  metropolitan  dailies  in 
competitive  fields  seeks  advertising  or 
idninistrstive  post  on  medium  to 

luge  eastern  daily.  Write  for  resume.  REPORTEai  for  4  years,  now  em- 

Boi  3701,  Editor  &  Publisher. _  ployed,  seeks  editorial  or  related  job. 

ADVERTISING  MANAGER-M)r  num- 

ker  1  salesman  position.  17  years’  Vet.  Box  3659,  Editor  t  Publisher. 
experience  with  outstanding  record.  SPORTS  editor-writer,  5  year  man,  29, 
“fj.  *®;  prefer  South.  Box  now  out  of  character  in  publicity. 

»7a»,  Editor  &  Publisher.  Prise-winning  copy,  eye-winning  lay¬ 

out  for  medium  or  large  daily  any¬ 
where.  $75-980.  Box  3644,  Editor  A 

C8A0K  REPORTER,  rewrite  man.  8  - 

yean  top  daily  experience,  all  heats.  VERSATILE  REPORTER,  2  and 
vst,  single,  B.A.  Box  3533,  Editor  years’  large  daily,  and  radio  news 
4  Piblisher.  editing;  1)4  years’  free  lance  movie 

- - book  reviewi,  ex-Captain,  Intelligence, 

DB8KUAN,  15  years  Ohina,  Japan  draft-exempt;  strong  politioel  baek- 


3TK,  Editor  &  Publisher. 


ORAOK  REPORTER,  rewrite  man.  8 
Dart  top  daily  experience,  all  beats. 


itslf  correspondent,  ten  years  tele- 
Ptpk,  cable  detkman  New  York  pa- 
psn.  Radio  writing  experience.  Seeks 
^ItorUl  or  related  job.  Box  8507. 
Witor  k  Pttblieher. 


amiENOED  YOUNG  SPORTS 
EDrroB— 4  years’  experience  with 
2.V11?*  8  with  morning  paper. 


ground.  Etox  3937,  Editor  A  Pub¬ 
lisher. 


WRITER 

NEWSMAN— EDITOR 

AVHO  has  sold  almost  every  mags- 


bliib*  |U<i>«r. 


relations  work  in  Navy.  Avail-  ,V*®  ‘*‘'®*'*  ** 

?i!»lor;?th‘t"t-«r®?  In^nno^Vui:  hj.-  been  an  editor  and  corre- 

loi«.  Know  layout,  editing,  photog-  J®'  major  magaxinee  .  .  . 

f*Pliy  aad  will  ireite  daily  colnmn.  Do  **•»  ’'“/ked  as  copy  editor  or 

»«t  drink.  Will  get  along  with  aaao-  «'epo>’t®«'  »“  major  newspapers  .  .  . 

d»tH  and  give  /on  ftneit  inorti  elS-  WHO  will  be  underscored  by  major 

til*  of  any  newepSpeM^vlcPnit^^^iiSl-  .‘j®*  ’  •  ’  Who  la  pleas- 

^  to  sise.  Box  3509  Editor  and  Pnb-  C  -j:.-  i.i  _ _ 


SITUATIONS  WANTED 


Editorial 


JOURNALISM  GRADUATE,  draft  ex¬ 
empt  veteran,  26,  married,  ^od  train¬ 
ing  in  top  journalism  school  (MSJ, 
Medill,  1952).  Reporter/photograpber 
job  on  daily.  Prefer  town  over  25,- 
000  in  Middle  Atlantic  States;  will 
consider  anywhere  in  U.  S.  Box  3664. 

Editor  A  Publisher. _ 

ALL-AROUND  Newsman,  46,  now  em¬ 
ployed,  seeks  metropolitan  desk,  wire 
editor,  smaller  field.  Makeup  award 
winner.  Can  swing  any  desk.  Top  ref¬ 
erences.  Box  3708,  Editor  A  Publisher. 
COUY  EDITOR,  30,  capable,  fast, 
tight  editing  wants  rim  job  large  west- 
tern  daily  or  wire  slot  small  daily. 
Rigorous  standards,  extremely  able. 
Box  3736,  Editor  A  Publisher. 
EASTERN  WEEKLY  assistant  editor, 
15  months’  experience,  seeks  sports/ 
news  work  on  daily.  Vet,  college,  24, 
single.  Box  3733,  Editor  A  Publisher. 
EDITOR,  38,  15  years’  experience  re¬ 
porting,  desk,  rewrite,  makeup,  man¬ 
aging  editor.  Fast,  scenrate,  agree¬ 
able.  Box  3715,  Editor  A  Publisher. 


EDITORIAL  WRITER 
MANAGING  Editor  of  eastern  semi¬ 
weekly  seeks  position  as  editorial 
writer  or  editorial  page  editor  on 
Repablicsn-minded  daily.  College  grad, 
married,  31.  Clings  on  request.  Box 
372i3,  ^itor  A  Fublisiher. 


JOURNaUSM  GRADUATE,  experi- 
«es  needed.  Wants  work  on  weekly 
ST  •“•'1  fieily.  Draft-free  veteran. 
iS'.  New  York  City.  Box 

«»«.  Editor  A  Publisher. 


SEEKS  New  York  editorial  post 
perhaps  as  writer-consultant  on  a 

gublication  or  with  a  public  relations 
onse.  Box  3692,  Editor  A  Publisher. 


YOUNG  EDITOR  of  prise-winning  east- 

_  ern  weekly  willing  to  try  any  jonmal- 

OPPOSTDNITY  in  Weekly  or  Daily  lob  with  future.  Single,  draft- 

*»iited  by  college  grad  23  draft-  ^'■*®-  Strong  on  rewrite,  editoriel  copy, 
“«»Pt.  Joumallam  ichooi  experience,  makeup.  Two  weeks’  notice.  Box  3634, 

Hgressive  salesman  2  yeari.  Editor  A  Publisher. _ 

radius  New  York. 

“0*  *522.  Editor  A  Publisher.  YOUNG  WOMAN.  26,  plenty  of  initla- 

T .  T,.  _ - five  and  originality  plus  four  years* 

Tid  imaginative  Harvard  diversified  reporting  experience,  heavy 

in.  1*'^®  8  years’  varied  newspaper  feature  writing  for  metropolitan  daily ; 
ai  m**®®*  booking  for  permanent  Job  wants  editorial  position  in  New  Eng- 
■iili*®***®*  editor  or  city  editor  on  land  on  daily,  weekly  or  house  organ; 
_  P’'Of/®»*iv»  dally  or  growing  college  grad,  own  car.  Available  now. 

nUIr.^'iiT  y®*i  85-  win  settle  East  Box  3607,  Editor  A  Publisher. 

*‘®‘^®®“-  ®®*  YOUNG  WOMAN,  Editor-Writer,  pnb- 

P®*>n»ker. _  ,le  „utioiM.  Familiar  with  layout. 

Vbmi..  .  Reporter  seeks  spot  on  Broad  U.  S.  and  European  pnblithing 
JL®®kly.  Three  years  on  2  experience.  Part  or  full  time.  Phone 
Bm  ^?,®''n«».  A.B.  degree,  28.  BRyant  9-8185  (New  York),  or  Box 
9613.  Editor  A  Publiiher.  3668,  Editor  A  Publiiher, 
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EXPEIRJENCEO  City  Editor,  30,  seeks 
medium  daily  post  demanding  top- 
notch  newsman.  Exceptional  record, 
excellent  references.  West  only.  Box 
3735,  Editor  A  Publisher. 


EXPERIENCED  NEWSMAN.  Pine 
background  of  editing,  reporting,  fea¬ 
tures,  photography.  Army  Intelligence 
Officer  ending  17  months’  duty.  Refer¬ 
ences.  Minnesota  grad.  West,  Midwest, 
Box  3709,  Editor  A  Publisher. 


HIGH-OALIBiER  Reporter,  literate 
Writer  with  column  potential.  18 
months'  fine  experience  on  large  and 
medinm  dailies  plus  large  weekly. 
Young,  single,  veteran,  BA,  Editor 
college  literary,  humor  magaxines.  Go 
anywhere.  Box  3702,  Editor  A  Pub¬ 
lisher. 


I  WANT  to  work  for  hard-hitting  In- 
dependent/Repnblican  daily,  preferably 
chain  paper.  BA,  LLB  degrees,  26, 
North,  Southwest  background  as  for¬ 
eign  correspondent,  columnist,  news, 
feature,  movie  reviews.  Please,  no  red 
tape.  Leave  that  to  Truman  admin¬ 
istration.  Available  Oct.  6.  State  sal¬ 
ary,  Box  3703,  Editor  A  Publisher. 


LO,  THE  POOR  REPORTER— another 
vanishing  American.  BA  journalism. 
4  years’  editor-reporter  news,  sports, 
features,  rewrite,  publicity,  copy,  wire, 
25,  Single,  Vet,  seeks  opportunity  al¬ 
lied  field  New  York  City.  Box  3707, 
Editor  A  Pabliaher. 


NEWSMAN,  2  years  radio  netwo^rk 
news  New  York  City,  29,  single,  A.B., 
vet,  car,  seeks  editorial  position  on 
daily.  Available  immediately.  Box 
3746,  Editor  A  Publisher. 


NEWSMAN,  30,  five  years  with  large 
and  medium  dailies.  Abie  deskman, 
reporter.  Have  acted  as  city,  wire  and 
state  editors.  Covered  sU  bests,  fea¬ 
tures.  general  and  special  assignments. 
Know  makeup,  including  page  1.  Fast, 
accurate,  dependable.  Top  references. 
Missouri  U.  honor  graduate.  Degrees 
in  journalism,  political  science.  Veter¬ 
an.  Married,  one  child.  Now  employed. 
Require  minimum  salary  of  $90  per 
week.  Box  3716,  Editor  A  Publisher. 

NOTRE  DAME  grad,  vet,  English 
major.  Seek  work  beginning  reporter. 
Northwest  States.  Experience  1  year 
copy  boy,  3  months  rewriteman.  Touch 
type  40,  improving.  Box  3744  Editor 
A  Publisher. _ 

REWRITEMAN  seeks  newspaper  or 
related  connection  in  Texas  or  SonUi. 
12  years’  experience  includes  wire 
service,  radio  writing,  sports  report¬ 
ing,  ail  beats.  Age  36,  family.  B.A., 
vet.  Box  3731,  Editor  A  Pabliaher. 


SITUATIONS  WANTED 


Editorial 


PART  TIME  ghostwriting,  editing, 
proofreading.  30  years’  experience. 
MILTON  I^ISER,  15  Forrest  Drive, 
Rensselaer,  New  York.  Telephone 

ALbany  2‘2-7740. _ 

REPORTER — Rewrite  deskonan.  Ckiod 
background  and  experience  on  metro¬ 
politan  and  suburban  dailies.  Active, 
draft-free.  Go  anywhere.  Box  3728. 
Editor  A  Publisher. 

SEASONED,  EXPERIENCED 
NEWIS  EXECUTIVE 
SEEKiS  top  editorial  or  managerial 
post  wdiere  ability  can  be  better  util¬ 
ised.  Traineil  16  years  weekly  to 
metropolitan  daily,  back  shop  to  front 
as  printer,  reporter,  managing  editor. 
Know  Teletypesetter  operations  both 
on  local  and  circuit  basis.  Seek  perma¬ 
nent  post,  chance  to  eventnally  share 
ownership.  Now  getting  $6,000  in 
small  daily  field.  Box  3719,  Editor  A 

Publisher. _ 

SPORTS  EDITOR,  4  years  daUy. 
Seeks  sports  job  with  future.  Oollega 
grad,  married,  family.  Box  3704,  Edi¬ 
tor  A  Publisher. 


SPORTS  WRITER,  38  years  old,  law 
degree,  27  months’  experience  on  two 
dailies  26,000  circnlstion.  Currently 
employed  as  eports  writer,  columnist, 
desk  and  layout  nvan.  Looking  for  job 
with  future  on  daily  of  limilar  sixe  or 
larger.  Box  3730,  Editor  A  Publisher. 


YOUNG  WOMAN,  experienced  in  gen¬ 
eral  news  reporting,  desires  position 
with  metropolitan  daily.  Single,  college 
graduate.  Box  3726,  Editor  A  Pub- 
liaher. 


EXPERIENCED  Photographer  would 
like  position  on  a  newspaper,  mags- 
sine  or  house  organ  anywhere.  Have 
own  equipment,  car.  Single,  vet.  Age 
81.  Box  3624,  Editor  A  Publisher. 


PHOTOGRAPHER-reporter:  5  yeerg’ 
free  lance  and  newspaper  experience 
in  black  and  white  color.  B.A.  journal¬ 
ism,  draft-exemi>t,  single,  25  years. 
Complete  professional  eqnipntent.  Will 
travel  anywhere  for  right  position. 
Box  3722,  Editor  A  Publisher. 


Promonon — Public  Relatioiis 


PUBLIC  RBUjATIONS  EXECUTIVE 
counselling  top  field  management  of 
one  of  world’s  major  manufacturing 
corporations  desires  to  locate  in  Mid¬ 
west  or  East.  Experienced  at  plan¬ 
ning  and  coordinating  major  publie 
relationt  programs  and  working  eloae- 
ly  with  masa  media.  Excellent  refer¬ 
ences.  Box  3606,  Editor  A  Publieher. 


PUBLIC  RJlLATIONiS  -  PUBLICITY ; 
in  New  York  sres  3)4  years’  newspa¬ 
per  and  public  relations  experience. 
Marine  engineering  and  visual  aids 
background.  80,  single.  B.A.,  vet.  Box 
3441,  Editor  A  Pabliaher. 


Mechanical 


PRODUCTION  EXECUTIVE 

BUSINESS  MANAGER 

EXPERIENCED  (20  yeari) 
Mechanical  Production  Exeeu- 
tive  with  background  of  as¬ 
tute  business  administration. 
Presently  employed  on  Me¬ 
tropolitan  daily.  Compensa¬ 
tion  secondary  to  pleasant 
reiationshipa  and  authority 
to  do  a  conitmctive  job. 
Geographic  location  nnimpor- 
tint.  Will  submit  detsiled 
background  in  confidence. 

Box  3433,  Editor  A  Pabliaher 

PRESSROOM  FOREMAN  thorongUy 
experienced  on  Slemi  and  Tubular 
presaei.  Now  employed  in  Oalifomin 
bat  desires  to  loeate  in  ths  Nortk 
West  states.  Write  fall  details  t» 
Preismen,  Box  8501,  Editor  A  Pnb- 
Hther. _ 

PRESSMAN  experienced  on  Semi  end 
TubuUr  presses  with  color  exiperienee. 
Desires  steady  position  on  afternoon 
daily.  Prefer  Pacific  Coast  or  Pacific 
Northwest.  References.  Box  3721,  Edi¬ 
tor  A  Publisher. 


^  iHi  BB  ^  ^  democracy,  against  administration 

I  I  intent,  even,  to  manacle  the  free 

V  ■  I  III  press  under  the  quaint  ‘inherent 

power’  doctrine  of  Mr.  Truman.” 
By  Robert  U.  Brown  -From  the  St.  Louis  Globe-Dem- 

*  ocrat. 

*  *  * 

Normally  we  have  been  op-  been  as  high  as  that  of  the  news  ^ _ _ 

posed  to  front  page  editorials  ex-  story— but  it  would  have  been  a  ^  ^  Eisenhower  because 

cept  on  rare  occasions.  It  seems  to  lot  higher  than  it  got  on  the  ed-  °  • 

us  that  the  attacks  by  Stevenson  itorial  page.  newspaj^r  publishing  is  big  busi- 

and  Truman  presented  two  of  those  Some  editors  might  say:  “Our  business  is  Repu  i- 

occasions.  editorial  on  this  sublet  necessarily 

It  was  smart  politics  for  both  of  had  to  discuss  politics  and  there-  •  Newspaper  p  Wishing 

them  to  belittle  the  large  newspa-  fore  it  belonged  on  the  editorial  of^he^nhrTse*  Th^re  St  a 
per  support  for  Eisenhower.  They  page.”  We  don’t  agree.  Stevenson  ‘j*®  phrase,  there  zrenl  a 

knew  that  anything  they  said,  as  and  Truman  were  dealing  in  pol-  properties  in  this 

candidate  and  President,  would  be  itics  when  they  made  the  st^e-  *’y/"y  T 

played  on  the  front  pages  of  the  ments.  That  was  played  on  the  meaning  of  words  can  be  called  big 
nation’s  newsoaners-fhe  verv  tar-  front  business,  and  there  isnt  one  that 


nation’s  newspapers — the  very  tar-  front  page. 

get  they  were  aiming  at.  They  The  answers  to  an  attack  on  the 
likewise  knew  that  any  comment  reliability  and  integrity  of  the  na 


front  DR&6  UU3IIIC33,  aiiu  isii  t  uiit 

TK  _ isn’t  dwarfed  in  comparison  with 

1  he  answers  to  an  attack  on  the  .  .  .  , _ .  _ _  _ 


such  really  big  businesses  as  the 
great  banks  and  insurance  com- 


or  reply  from  the  newspapers  tion’s  newspapers  also  belong  on  ® 
would  appear  on  the  editorial  the  front  pages  whether  or  not  they 

pages.  They  knew  the  relative  read-  happen  to  include  political  argu-  corporations,  the  automo  ''c  b  - 
ership  of  the  front  page  as  opposed  menVs.  k'® 

to  the  editorial  page  and  re^zed  •  *  •  machinery  builders,  the  big 

they  couldn’t  help  but  get  the  best  Taken  at  random,  here  are  sain-  thTse 

of  the  argument.  More  people  pies  of  editorial  comment  on  the  aiantc  thp*  ctmnopct 

would  read  their  attack  than  would  Stevenson-Truman  attack  which  corporate  g^nts, 
read  the  newspapers’  defense.  we  think  represents  what  was  said  ^ov^rTin 

In  this  way  Stevenson  and  Tru-  in  most  editorial  columns:  it  ii.?l. 

man  (as  the  latter  has  tried  to  do  “In  the  real  sense,  a  ‘one-party 

many  times  in  the  past)  would  press’  would  publish  only  the  views  ^ 

plant  the  seed  of  suspicion  among  of  one  party.  Nowhere  in  the  pa- 

readers  about  the  reliability  of  pers  would  the  views  of  the  other  “When  it  co^s  to'reporting  the 
their  newspapers.  It  was  an  at-  party  be  presented.  That  is  the  f^cts  of  a  political  campaign,  every 


their  newspapers.  It  was  an  at-  party  be  presented.  That  is  the  mets  of  a  political  campaign,  every 

tempt  to  further  curtail  what  Tru-  custom  in  many  other  countries.  American  newspaper  is  a  two- 

man  called  “the  small  amount  of  But  any  modern  American  news-  newspaper,  reinforcing,  and 

political  influence  that  the  great  paper  which  followed  that  formula  indeed  making  possible,  the  two- 

free  press  of  the  United  States  would  soon  be  out  of  business.”  psrty  system  upon  which  our  dem- 


When  newspapers  are  subjected  Post-Herald. 
to  such  attacks,  and  when  they  “Does  thi< 


From  the  Birmingham  (Ala.)  ocracy  rests.  -From 


ocracy  rests.” — From  the  New 
York  Herald  Tribune. 

“The  opinions  the  newspaper 


E  &  P  CALENDAR 

Sept  20-22 — Northwest  M:- 
chanical  Conference,  Hotel 
Duluth,  Duluth,  Minn. 

Sept  22-23 — New  York  State 
Society  of  Newspaper  Editon, 
annual  meeting,  Niagara  Falls. 

Sept  25-27  —  West  Virgiiiii 
Newspaper  Council  and  31st 
annual  State  Journalism  C» 
ference.  West  Virginia  Univer¬ 
sity,  Morgantown,  W.  Va. 

Sept  28-30  —  Interstate  Cir¬ 
culation  Managers  Associatkn. 
meeting,  Penn  Harris  Hotel 
Harrisburg,  Pa. 

Sept  28-30  —  Central  States 
Circulation  Managers  Am, 
Fall  meeting,  Sheraton  Hotel 
Chicago. 

Sept  29-Oct  1 — Associatin 
of  National  Advertisers,  annual 
meeting.  Hotel  Plaza,  Net 
York. 

Oct  1-8  —  National  News¬ 
paper  Week. 

Oct.  2-4  —  Pennsylvania 
Newspaper  Publishers  Associa¬ 
tion,  annual  convention,  Peui 
Harris  Hotel,  Harrisburg,  Pi 

Oct  4-5 — Illinois  Newspaper 
Mechanical  Conference.  Hotel 
Kankakee,  Kankakee,  HI. 

Oct.  4— National  Newspaper- 
boy  Day. 

Oct  10-11 — Oregon  News¬ 
paper  Publishers  Associatk* 
Admanagers,  Fall  meeting. 
Heathman  Hotel,  Portland,  Ort 

Oct  12-14  —  Mid-Atlantic 
Circulation  Managers  Associa¬ 
tion,  33rd  annual  conventioii. 
High  Point,  N.  C. 

Oct  13-14  —  Inland  Daih 
Press,  68th  annual  meeting 
Congress  Hotel,  Chicago. 

Oct  13-16 — Printing  Industrs 
of  America,  meeting,  Chw 
Hotel.  St.  Louis. 

Oct.  13-16  —  Inter-AmericM 
Press  Association,  annual  meet¬ 
ing,  Stevens  Hotel,  Chicago. 


lo  suen  aiiacKS,  ana  wnen  iney  “Does  this  mean  that  the  news-  opinions  me  newspaper  wi.  u-it  —  imanu 

play  the  news  on  their  front  pages,  papers  have  been  editorially  out  of  expresses  in  its  editorial  column  Press,  68th  annual  meeting 
we  are  in  favor  of  front  page  ed-  sympathy  with  the  feelings  of  their  are  a  different  matter.  So  long  as  ^^gress  l^el,  Chicago 

“or'fjs  >n  reply.  readers?  Perhaps.  But  most  news-  newspapers  are  privately  owned  0«- 

When  newspaper  reporters  cover  papers  long  ago  got  over  the  idea  and  free  they  are  going  to  line  up  S*  ...i  i 

a  controversial  story  they  usually  that  they  could  tell  the  electorate  on  political  questions  as  their  ^ouis. 

attempt  to  get  both  sides  of  the  Kqvv  to  vote  Their  function  is  one  consciences  may  dictate,  and  there  _ 

argument.  The  only  voice  for  the  of  education  and  persuasion,  leav-  can’t  be  any  assurance  that  they  fng*  sttvlm' Hote’l  “Sago 
newspaper  industry  that  we  saw  jpg  jj  jq  tlie  voter  to  make  up  his  will  divide  evenly.  But  is  this  any  mg,  oicvcns  nutci,  g  ■ 
quoted  in  the  Stevenson  story  was  own  mind.  Editorial  positions  no  threat  to  the  democratic  process?  _ 

the  president  of  the  ANPA  and  he  doubt  sometimes  reflect  the  eco-  What  clearer  demonstrations  could  order  to  create  a  diversity  of  0|»- 

was  given  only  a  couple  of  para-  nomic  circumstances  of  manage-  we  need  that  it  isn’t?” — From  the  ion  and  for  the  sake  of  ‘increasinj 

graphs.  There  was  none  quoted  in  ment,  but  more  often  they  are  ar-  Riverside  (Calif.)  Daily  Press.  opposition  to  uniformity.’  Itbtk 
the  Truman  story.  Why  shouldn’t  rived  at  only  by  thorough  weigh-  “Mr.  Stevenson  surely  would  business  of  publishers  and 
newspapers  present  their  own  de-  jpg  qJ  issues.  In  any  event,  not  have  publishers  and  editors  what  they  think.  ^ 

fense  to  the  public  in  the  same  piost  respectable  newspapers,  in  who  sincerely  favor  the  election  sential  safeguard  against  ^wnat  ^ 

manner  that  they  present  the  fulfilling  their  responsibilities  as  of  a  Republican  candidate  write  Stevenson  describes  as  a  one  JW 

original  charges?  critics  of  government,  seldom  take  instead  in  favor  of  the  election  of  Press’  does  not  consist  of  an  ai® 

♦  ♦  *  a  position  merely  because  they  a  Democratic  candidate  merely  in  (Continued  on  page  59) 

What  would  a  newspaper  say  in  believe  it  will  be  popular.” — From 

such  a  front  page  editorial?  the  Washington  (D.  C.)  Post.  - - — — - 

It  could  explain,  first  of  all,  its  “The  egregious  error  of  the 


such  a  front  page  editorial? 

It  could  explain,  first  of  all,  its 


reasons  for  supporting  the  candi-  anti-Stevenson  newspapers,  Mr. 
date  of  its  choice.  Secondly,  it  Governor,  is  not  too  difficult  to 
could  reply  to  the  charges  of  “one-  explain.  For  20  long  years  they 
party  press”  or  loss  of  influence,  have  watched  the  expansion  of  the 
Thirdly,  it  could  explain  in  concise  New  Deal  into  a  bureaucratic 
terms  how  the  newspaper  is  trying  monster  that  wishes  to  convert  the 
to  serve  its  readers  by  impartial  United  States  into  a  socialistic 
news  coverage  with  a  discussion  of  state.  They  have  watched  its  ex- 
the  issues  and  expression  of  opin-  cesses,  its  extravagances,  its  dis- 


ion  on  the  editorial  page. 


criminations,  its  fomenting  of  class 


There  were  dozens  of  editorials  hatreds,  its  abject  surrender  to  or- 
and  columns  written  in  response  to  ganized  labor,  its  taxing  and  taxing 
the  Stevenson-Truman  barrage,  and  spending  and  spending,  its  in- 
Some  of  them  were  well-written  competence  to  run  the  government, 
and  worth  reading.  They  would  its  blunders  in  foreign  policy — and, 
have  had  high  readership  on  the  above  all,  the  condoned  corruption 
front  page  in  conjunction  with  the  of  its  elected  and  appointed  of- 
news  story  on  the  same  subject,  ficials.  The  newspapers  have  cried 
The  readership  might  not  have  out  against  this  erosion  of  real 
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High  speed  must  be  built  in,  right  from  the  start! 


Speed  was  built  into  the  S.S.  United  States,  from  massive  keel  to  streamlined 
aluminum  funnels.  Every  rivet  and  bulkhead  was  designed  to  give  the  ship  the 
speed  that  won  the  North  Atlantic  Blue  Ribbon. 

Speed  in  a  composing  machine  and  the  ability  to  stand  up  under  high-speed 
round-the-clock  production  call  for  thorough  consideration  of  every  mechani¬ 
cal  and  structural  detail.  It  took  painstaking  basic  planning  to  produce  the 
Linotype  Comet,  whose  speed  was  built  in,  right  from  the  very  beginning! 

Linotype’s  belief  that  speed  must  be  built  in  has  been  found  true  by  many 
hundreds  of  publishers  during  nearly  two  years  of  service.  The  Comet  has 
won  overwhelming  popularity  through  proved  performance— sustained  speeds 
up  to  12  lines  a  minute  to  meet  all  local  requirements  for  operating  simplicity 
and  maintenance  economy!  Mergenthaler  Linotype  Company,  29  Ryerson 
Street,  Brooklyn  5,  N.  Y.  In  Canada,  Canadian  Linotype,  Limited,  Toronto. 

PA  There's  a  brand  new  Linotype  aboard  the 
“United  States'.’  It's  the  only  linecasting  machine 
in  the  world  that  operates  at  more  than  40  miles 
an  hour. 


(•  LINOTYPE  Bllff  STRtAK  COMET 

LinotMP^  Soartam  and  Timrt  Hitman  i'amiliet 

1  In  tJ.  .  A. 


WASHINGTON’S  FASTEST 
GROWING  NEWSPAPER 


SOLID  CONSISTENT  GROWTH 

LAST  TEN 

PUBLISHER'S  STATEMENTS 

3-31-47 . 

. 109,267 

9-30-47 . 

. 113,317 

3-31-48 . 

. 113,563 

1  9-30-48 . 

. ...117,971 

3-31-49 . 

. 118,805 

9-30-49 . 

j 

. 120,079 

L  3-31-50 . 

. 124,109 

[  9-30-50 . 

. 132,013 

3-31-51  . 

. 135,061 

9-30-51  . 

. 140,08< 

SCRIPPS • HOWARD  NEWSPAPERS 


NEW  yOKK.WorU-T»hgnmtTh»Sim  COlUMtUS . Cift'zM 

CLEVH.AND . Pnu  ONONNATI . Peri 

PmSBUROH . Prnt  KB4TUCKY . Pott 

SAN  FRANQSCO . N*vi  Covington  oditho,  Cincinnati  Post 

INDIANAPOUS . Timoi  KNOXVILLE . Now>-$«itinW 


|ll< 


OmiwwI  Advorfltina  Dgpartwnt,  230  Park  Avanwa,  Now  York  City 


DENVER . Pocky  Mtn.Ntwc  EVANSVILLE . PnM 

MRMINOHAM  ....  Poit-HoraU  HOUSTON . Prom 

MEMPHIS . Prou-Scimitor  FORT  WORTH . Prom 

MEMPHIS.  .  .  .Commorcial  Appoal  ALBUQUERQUE . Tribom 

WASHINOTON . Nowi  EL  PASO . HoraU-Pod 

Chlcaga  Ban  FranfiMO  DatraH  andnaaH  PtiHaBalplila  DoRat 


